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‘|Lewin, Williams & 


Saylor, Green-Brodie 


Merge as of Jan. 1 


New York, Dec. 29—Green-Bro- 
die, established in 1928, and Lew- 


\in, Williams & Saylor, founded in 
| 1921, have merged under the latter 


|agency’s name. 


| 


Alan Green and Julian P. Bro- 


die, formerly partners in Green- 
Brodie, have become senior v.p.s, 
stockholders, directors and mem- 


|bers of the plans board of Lewin, 
| Williams & Saylor. 

| V. P. Walter Pollock has been 
|named a senior v.p. of the agency. 
|A. W. Lewin and Sidney M. Weiss 
‘retain their positions as president 
'and executive v.p. and treasurer. 

| 


= Green-Brodie expects to bring 
approximately 12 accounts into the 


TOO BLOODTHIRSTY, TOO SEXY?—Dr. 


| Manchee Explains 


‘Patron’ Mail Will 
Be Dropped April 1, 
Summerfield Affirms 


WASHINGTON, Dec. 30—Post- 
HAS MOVED E AST! master General Arthur Summer- 
}PACE 414 AMERICAN FURNITURE aie field officially announced today 
we weers cancest manuracrunen of mera: oimme runwitvne | that “patron” mail service for 
bulk third class on city and vil- 
lage delivery routes will be 
dropped after March 31, as ex- 
clusively revealed by AA last 


VIRTUE IN A SAUCER—Virtue Bros. 
Mfg. Co., Los Angeles, used this 
quote in the Martian language in 
an ad in Retailing Daily to advise! week. 

buyers of its location at the Chi- His announcement took the po- 
cago furniture market this month.| sition that the 15-month experi- 
Neale Advertising Associates is;ment with unaddressed bulk 


Frederic Wertham criticizes this 
comics book cover, which bears 
the seal of the Comics Code Au- 
thority, for promulgating sex, vio- 
lence and race prejudice. 


Comics Are Now 


consolidation. “It is a total merger 
involving principals, personnel and 
the businesses of the two agen- 
cies,’”’ Mr. Brodie said. Green-Bro- 
die’s present account roster in- 
cludes Thomas A. Edison Inc., 
Pavelle Color Inc., Viking Press 
Inc., Farrar, Straus & Young Inc. 
and Krasdale Foods Inc. 

Mr. Brodie estimated that the 


Censored; Critic 
Still Unsatisfied 


‘NEw York, Dec. 28—There’s a 
new look in comics books these 
days—a “Dior look,” according to 
Judge Charles F. Murphy, who 
was named two months ago by the 
Comics Magazine Assn. to enforce 
a clean-up code. 

In 60 days, the judge said, his 
office has blue-penciled 5,656 
drawings and rejected 126 comics 
books stories. 

More than 25% of the changes 
made by the code administrator’s 
staff of five reviewers (211 women) 


consolidated Lewin, Williams & 
| Saylor will start the new year with 
‘about $5,000,000 in billings. 

' One account which will not 
make the move to LW&S is The 
|Reporter magazine. Mr. Brodie 
‘said that this had nothing to do 
with the ‘merger but by prior ar- 
rangement the magazine has de- 
cided to halt advertising activities 
for a while. 

Circulation manager George H. 
Hinckley told AA that the publica- 
tion has not yet decided on what 
kind of a promotion program it 
will have and consequently does 
not know whether or not it will 
require an advertising agency. 


s Earlier this week, the merger of 
Roswell & Clark Advertising and 


involved “reduction cf feminine 
| 


Fogel & Kramer Advertising was 


Virtue’s agency. 


DuMont, NBC 
Reveal Firings, 
Other Economies 


New YorK, Dec. 31—The Du- 
Mont Television Network was hit 
by an economy wave this week. 

At the same time NBC-TV con- 
firmed the fact that between 30 
jand 40 engineers will be dropped 
‘from its payroll at the end of the 
/year. They are mainly technicians 
‘and low seniority engineers who 
_ were assigned to the color research 
‘section of the engineering staff. 
The network reported that this 
staff had been cut back gradually 
_as there was less need for it. 
| The DuMont cutbacks were in 
|two major directions—personnel 
_and AT&T cable facilities for live 
telecasting. The network did not 
‘say how many people were dis- 


p ‘missed, 
ee re Sse Gnas oe ey Average mind, bl a at ety 
sions and extending the line of | known as Westbrook Advertising, | : 


clothing to cover a more respect- | 


has offices at 71 W. 47th St. 


|affected were technicians and pro- 


material for delivery to every 
home on urban routes failed to 
reduce the “huge losses” incurred 
in handling third class mail. 

It contended the experiment 
showed that “the only possible 
solution to third class deficits is 
increased postage rates, which 
will be sought in the next session 
of Congress.” 

The “patron” service has been 
under heavy attack from news- 
papers, organized postal clerks 
and carriers and members of 
Congress. For the past several 
days the department has pro- 
fessed to be studying the problem, 
but ADVERTISING AGE learned last 
week that Mr. Summerfield had 
already told several business peo- 
ple and members of Congress that 
the service would be dropped. 


# Operational heads of the de- 
partment strongly favored the 
“patron” service, because it elim- 
inated the need to sort identical 
pieces of circular mail. But pub- 
lishers protested that it was en- 
couraging the growth of shopping 
/mewspapers and diverting adver- 
tising budgets to direct mail. Post- 
al employes cried that it made 
them into “pack animals.” 


able amount of the female body.” | Specializing in industrial and 
He said his reviewers referred to | graphic arts accounts, the agency 
this as “giving the ladies the Dior has 12 major accounts and its bill- 
look. ‘ ings will reportedly put it in the 

Other changes, he added, in- $200,000 class. Westbrook is a 
volved removal of facial distor-| partnership of Mark N. Roswell 


(Continued on Page 8) ‘and Howard H. Fogel. 


Into the Crystal Ball... 


Predictions, as Might Be Forecast, 
Show 1955 Will Be Another Good Year 


Cuicaco, Dec. 31—This is the 
season of prognostication, that 
time of year when corporation ex- 
ecutives and trade association 
chiefs reveal the words of their 
secret oracles and publicity men 
fill the mailbags with the biggest 
collection of predictions since 
spring training. 

According to ADVERTISING AGE’s 
“survey” of °55 forecasts (based 
on a random sampling of news re- 
leases aimed our way), next year 
will be a good year for everyone 
vitally interested in anything from 
aluminum to wallpaper. 

This is how the seers see 1955: 


e General Business: Alexander 
Hamilton Institute expects “a 
moderate recovery from the 1954 
recession” and adds that 1956 
probably will be good. 

However, history indicates that 
a serious setback may start at the 
end of 1956, it warns. On the other 
hand, the Korean War might have 
delayed the start of this cycle and 
the threat of another war brings 
“spending of large sums of money 
which might postpone any major 
depression for an indefinite time, 
provided government bankruptcy 
can be avoided.” 

(Continued on Page 40) 


Mr. Summerfield’s decision re- 
(Continued on Page 41) 


‘gramming personnel. Among the 
(Continued on Page 41) 


Last Minute News Flashes 
General Mills’ Tinted Cereal May Go National 


MINNEAPOLIS, Dec. 31—General Mills, which began test marketing 
Trix, a colored cereal with a mixed flavor of oranges, lemons and rasp- 


sue an announcement about the product. 


Cudahy and Y&R Part Company After 17 Months 


OmauHa, Dec. 31—Cudahy Packing Co. and Young & Rubicam, Chi- 
cago, have severed relationships by mutual agreement. Y&R held the 
account for 17 months, having succeeded Grant Advertising in August, 
1953. Cudahy, which has considerably reduced its advertising over the 
past year, is reportedly considering a smaller agency. 


Scovill Switches to Needham, Louis 


WATERBURY, Conn., Dec. 31—Scovill Mfg. Co. here has named Need- 
ham, Louis & Brorby, New York, to handle its manufacturing division. 
Products involved include Gripper fasteners and zippers, Green Spot 
garden hose, Paneloc aircraft fasteners, Loxit tube fittings, metal com- 
pacts and lipstick containers. The account was handled by Needham, 
Louis in the ’30s. More recently it has been with Young & Rubicam. 


Slick Airways Moves to Roy S. Durstine 


Los ANGELEs, Dec. 31—Slick Airways has appointed Roy S. Durstine 
Inc., Los Angeles and New York, to handle its account—the fifth new 
account for Durst: :e in three months. Slick’s previous agency of record 
was Mogge-Privett. 

(Additional News Flashes on Page 41) 


berries, in the Buffalo area last spring (AA, May 11), may announce | 
next week that the cereal will be marketed nationally. Trix has been | 
“doing very well” in Buffalo, and the company says it is ready to is- | 


ARF Release; 


Bernstein Explains AA’s Attitude 


ARF Head and AA Editor | 
Air Views (Divergent) 
on Copyrighted Release 


Cuicaco, Dec. 30—ADVERTISING 
Ace’s front-page editorial deplor- 
ing the handling of the Advertis- 
ing Research Foundation release 
on its study of recommended 
standards for broadcast audience 
size measurements (AA, Dec. 27), 
today brought a reply from Fred 
B. Manchee, exec. v.p., Batten, 
Barton, Durstine & Osborn, and 
chairman of the ARF. 

In a letter to S. R. Bernstein, 
editor of ADVERTISING AGE, Mr. 
Manchee insisted that ARF copy- 
righted its release and allowed 
quotation from the report itself 
only after specific story clearance 
with the ARF, not for purposes of 
censorship but to insure “com- 
plete accuracy” of information 
that might be attributed to ARF. 

Answering Mr. Manchee’s let- 
ter, Mr. Bernstein sympathized 
with the problems of the commit- 
tee, but reiterated his belief that, 
regardless of the motives behind 
the action, ARF’s handling of the 
release did actually amount to 
censorship. 


ws The text of Mr. Manchee’s ) 
ter, and Mr. Bernstein’s. repiy, 
follow: 

“After the front page going-ov- 


(Continued on Page 37) 


Santacroce Is 
Named Sales V. P. 
of Ruppert Beer 


New York, Dec. 29—To no one’s 
surprise, Thomas R. Santacroce, 
on loan to Jacob Ruppert Brewery 
since August from his post as v.p. 
in charge of merchandising for 
Biow Co., was named v.p. and di- 
rector of sales 
for Ruppert to- 
day—effective 
Jan. 1. 

When Mr. 
Santacroce was 
“lend-leased” to 
Ruppert last fall 
(AA, Sept. 13) 
it was indicated 
that he might be 
at the brewery 
for some time, or 
indefinitely. He 
moved into the spot left vacant by 
Herman Katz, v.p. and sales man- 
ager of Ruppert for five years, 
who left to take an extended 
European trip. 


T. R. Santacroce 


# During his five-year stint, Mr. 
Katz had the satisfaction of watch- 
ing Ruppert’s sales arc upward. 
Ruppert moved from 11th to ninth 
place among the nation’s brewers 
during that period—but more im- 
portant, it got out of the red ($1,- 
(662,465 deficit in 1949) to a net 
‘profit of $831,449 in 1953, after 
(Continued on Page 4) 


s -- cea EY. Ci Se See a Ae PO # = q ‘ Fy AS b gery p Ces t. Se ee oe fi ee tee t s , 4 is Ve te emer OY eee EY Cee: Fa. ES a ete eee Om ee eae Sale MR Ab FY) 9 Ps Gece Bh! vier 
Pe ele ere F aie . aA De bee er ae Ley ee of Se De iat SEE SS Pia EB oo oe lated y 5 cats Nort MeN ey ke ees ag oa a creed Ni Woche a “Seah ai SES SSR Ce ie. EI Tara Sted og UN CeameR cyt Saker te a AU Ne Os ae) ARERR ORY ac’ ot RS COR SCR RMN OTT Shae an ae 
: eo era Pia ign, Uae TENT ary tae ne) Bath Aare ae (iam Taare hadiia bee Sek Sees Dir Nea Rete eae Pee ae SS ee a ee ak Serra JS eee oe Bh ee PS a fa ani Jy Moxaay Weare BEAT web ee He eed ts cee) Sd, Ps et ah @ta Se PS ie te rd be efae ea ene ee Ane sg 
fait a nee ce Lewes: Lita beet Ng ele Che Me SRR s ean) A eg ae cane oe bd, ne cat nn. fal ge oe yer, FTG py Corah Us ae ra J gee i OS Say ee tee (MBG Med al Hola eet ae ay eed go Ey 8 Soap Peeeee we 
3 ae Ages Se ree aig oo Ne RE GY RA eR i es inc ge Seem OS oa hs a ee a ee PRELIM tee TE ane: Nigh Vey Aircast. TORT en aa a SUNS WRG RS SMe AP le Ee at ie SP ee eA Ug ere PE eet NE <a a Sha beige ots VS 
spent tre ond: a aner s etal # BPs ES Spat NaS oer ty FEES As oe tee oo Lipsy yee epee aan i th petomre - Naat ge ee ak dat i Bae mt fn per Ee ee a 5 hx; Ls nc Kegs pe So Sees 
+ DS eee i ate ee pate a ey are OD AA Ames Lait ee a tier tS A at sn Magn Re! Re y » en SE a Cate eae eae Ok Mig ae : cain he MONG hag RBs A Staging e aed cee 
Ba Pi ea, Pa, i . : ‘ eee ; : . — ~~ ’ 7 A : : + ee ley Shee Spat 
ce tag: Sie Bee eres 
PS A ec aa Nee as 
Ci St ek eee : : rage 
oie No re Le Rina 
Pees, 4 =< 
eS on ae Ts 
2 ae aes i 
5 Eee : seniges. 
cE ee ech east ite se 
ees ee 
mec ee ee Ware 
a ai ms 
>, pane , 
ma yee 
bie % 
eo o 
oy 
ne 
Ce 
7 at 
% 
Sa Rea OS Fg aks ce fee Be ee eS era ome : , 
mt ae : % a” 6 
: Pees - ca ; xG°louc Kl 
.. LORMA, THE tum : 
Se eae FY ok . TuRiF ‘k 
of ‘ *. 
“> ¥ oe = Wei eee | : 
. a 
Lat 
. . +4 
ALL 3 ( ) “ae ' 
ORARS-KEW : oo ee* x FSF 
? s s 2 , . , ‘ 
ADVENTURES cue <- | ee 5 ‘ 
- ; S Py 
2 | | q ~ , a ip 
Aes i = i -~ “ea? “fp e - 
on Re ae a 5 ine 
a re i iss : tak YS as eee 
9% ae ot f ee d ie 
ial Ses ~¢ ae  ) BROTHERS OF en 
Fie ' —— i b>! + ee . CAuronnn Pant, 
gti eta es ‘ an on @ SME ) eee a: nee : eer 
Sa fe : 2 see Ske: 
ne et hat ee dee 2 Bas, . wa ae ike 
ag me eee ; a> '( _ an Sa 
go ie one : ee eae te . sls ee 
re Ne : oh a Pe see 
SE ere ; ae es ae eae; ney 
Nee Poe ae Shy Vee . - eer ; F wd EB a 
pnt te iy : or une — 
he Leora rare we -—s ere : Biv ge 
ke eh ee a © ae eons, ae 
Se ta? pats me . Pag ae “ renere |, 
em = Se fa ATS ae SeRNTE Sek 
on ar ik . ete: Pisces 
a Bre fhe: Be rh : Say . ¢ 2 Y i ei. 
vere ase dm a ee 
oe eo ee bs, ee 
+ bas, | al 
: > el Re a Paat ten 
lata Ai 2 “y = di), hg id rs’ au a cae ee es an 
is Mee y es sat, a ay ‘- ie oh 
oe eee oN ie gee 
SIR G. me — ~ we ise a oe ORAL pte 
Pia ae ae ee « & fs my app ear 
ts ae ri ; . 
Stee ki aa. % : ; 
Myr i ral Ter 
uate at kes i, ae 
ake Gah y : ; yearn 
So eS ee ee 
Oe ee oe 
Oe ae | 
Sead oc daueear 
aii as pe 
Wate ye orem eumly 
— : = oe re 
= ‘ ia ‘ et: 
pecan es | sage 
Ty te Sa 7 gen 
vig he Oe ae 
taut she Pit ours 
nes Oe ene Ages 
eee. pg ee 
ai ee ee ree Ae 
; eee Beat et 
Bit i Sane . x 
1 ne ap oak 
72d Sa Ree Ae a oo 
si Lee ga fee ene 
ge ae aa ae ah 
meee ely Gann aso 
neg al =) crm iameeet a ee 
weeds eae ies aa 
geese nh 
> ea ate fp oe pty es 
a aa Ses 
Sie eee gdh igi 
m bie i Bes | we ast bo 
ae ae a | ‘Gres em 
: = meee 
Le a fe 
ere ayia eS: pees 
; Aap a . g fcpnek 
gee seats 
Spaieorien : aS 
vd “ oe pri ae 
Oy ag: crue 
Ea rae 
— Bias eee 
cs Sn a ae 
be ere cok aan 
Bar ae —: 
, epires 
i a ay Se ea 
a es ae 
et oom 7 ree 
ns 7 jae 
Boe Gee wea 
S::) e Fest yeds a 
<r. es = : J wet 
ge & . 
Sh a : 
Shee ay ‘ R 
Pe eA x 
eR phar od al 
ree or Ne ae 
Ta, x mang 
oh, er aa opusepetiele 
Wi eek ‘ abe 
rake en gr 4 
mi i ete Ve 
i re cat 7 
: a — > Nas : 
Se ae Sa 
Ria a abe ces 
ae eae 
an i ac a 
; kis Soe 
~ ita ata } con a ne a 
~ 52 en a SER 
cate * % sees | qe 
: agents O8t A Pian ir) 
Sic 2 cman - Se 
Sara ce aes po ae 
Sis ey sea 
eae a | aie ‘etn 
— ek eae St 
Te Ses ee | aig ic: 
ys yi i " Bs * 
oe ee i a 
is Aine i 
a rare 
; ees: eo 
args st. » 
ae 
22 aT ; 
7 ee J : 
= . 4 ’ Pee. 
s Bap x weal es 2 
ao ata me es, 
cit ak A : 
ot he = it 
Fee allen ee : oe 
4 SS — 2 ee : x rn 
es se 
Ly ‘% — 
: ATO ae a 
fa ac da Seri 
sea : | eee 
te aie Be k 
a & f Rae ee 
‘ ‘ ut : a Sr eas 
‘ a 4 ee re 
dis a * Bee ta. ‘ pe exe . TE Wt Ye * x z es ayes Re i, 3 ‘i : ae é j r : ae hae aie 
PS EE RY 7 ee ae, ney Sa 2 FT Ra aa rae fl aba ee a SO IRS ny Ae re GS oe See ey ae il Rte! Oe Se ay ek ee See Gi. Svs Hus Paes ee aye Sek Spies ase FTP el? a Se RR Set Carl eo Fea Oe ae iA 
re Re estes OM ates FS i 6 Bae Sat Pret fin: -. pitas ee ie CEs Oe 3 ee oend ae Pe Ee Alot sins aS gh id Be . Fie me Hee | be ee ep > pre ner g 5 . a5: : 
NA a aa os ae ST lg SE SRL Rie tg ae hf aii soba” Suto opie Gene Ate Covet Ee ane BRE PS SMG EES MET Tak is SN iat BL ieee BE see gee i nar a ; ; ee, : bay 
SEM ES ee eee oe Uk ee ana EY EE ered OR Gis Rae ROR geome SS ike Se =e : age ee Site sg tm ; Sarees eS ls ee a See 1 eee ONES oe 
ee Oe at: ee , o%} Se ee. ge arT he? * ® cae * tek a ‘ Ss of - Feo Lewes ey iy ~ we Me Be eee ne a : rn ee “os SE are Sgr ata! ie ee Oy =" “3 ee ———s - 7 3 ae » ie ers yay Png 25 We 
Ais 2 ee Be pe Ss ae : - oe a oR ee ane PO eS epee gE RE oc” en Sp ea —s a Ge ees «ee eS eS ar Wee ee ag Ng RPT Se Save, BY, Saree een Oh aS anges eR ge” - 
Sort Lae LE elie wae! Ted. Mia. pagar 2 pee eet PS PP eee te, Ci at ge | SE SY A ee PEE ee a Smt bee! eye ee ee ee g Sask kee oop te Wee co YR eee ae cane RO NESE NY oe a ee a AR 8 INNS ee AR AI Be Re BeBe age me ood wg Pe eens ea MER RE a ee a gece - 


Advertising Age, January 3, 1955 


ONE YEAR OF ADVERTISING: 1954 Saw Color Spectac 


By John Crichton 


New York, Dec. 31—The year 
1954 was supposed to feature a 
recession from the peaks of the 
postwar boom. Some lines were 
off badly, and the automobile 
companies had the rockiest year 
since the late ’30s, but in general 
both business and advertising 
were good. And the Advertising 
Council engineered a campaign to 
keep Americans from talking 
themselves into a recession, and 
it may have been helpful. 

It was a year in which the to- 
bacco industry started its counter- 
attack, the government began a 
probe of monopoly practices in 
the advertising industry, and the 
Supreme Court held that adver- 
tising is not lobbying. 


= Workable color television sets 
and tv shows planned for color 
telecasting were now a reality, al- 
though there were few of them 
around—and late in the fall RCA 
Showed its new 21” color set, 
which was received with applause, 
and “spectaculars” that got ap- 
plause—and also some panning. 

It was a year in which an agen- 
cy president suggested the estab- 
lishment of an advertising college, 
and in which an agency acquired 
an agency in the same city and 
operated it as a division, and Ber- 
nice Fitz-Gibbon quit as ad mana- 
ger of Gimbel’s. Everybody was 
worried about discount houses, 


Probing the Off-List Revolution . . . 
Discount House Boom 
Dissected by Weiss 


New Youn. Aug 4+—E B Weiss |scope of the structure for which 
who writes * "Ge Se Rorhendiing | ects as @ ‘front’ —discount 

" each week for A ic |in its ingumersbie facets 

has u 


except the public—they were too 
busy buying there. Fair trade got 


several legal assists, but at the end || 


of the year it looked as if price 
maintenance were tougher than 
ever before. 

Here are the highlights of the 
year, across the board: 


ADVERTISERS 


Alfred O. Lyon, who built Philip 
Morris into a major brand, stepped 
down as chief executive of the 
tobacco company, with O. Parker 
McComas, president, taking over 

..The New York Stock Exchange 
started a monthly investment 
plan...Ellis Redden, who made 
news at Motorola when he opened 
the subject of speculative pre- 
sentations, moved to Magnavox, 
and was succeeded at Motorola 
by David Kutner...Procter & 
Gamble was shoving Gleem with 
mammoth amounts of money, and 
the new toothpaste was cutting 
into the market at a rate frighten- 
ing to other dentifrices ...Easy, 
Apex, Bendix and GE all stopped 
making ironers...Campbell 
changed its whole agency setup, 


BBDO, Burnett Named by Campbell 
Soup; Other Agency Changes Hinted 
eae 


after a team headed by C. E. 
Eldridge and Raymond Rubicam 
toured 15 agencies. .. 

John T. Southwell and Garden 
Guild of America were in a postal 
jam...The Federal Trade Com- 
mission began hearings on the 
Fashion Academy and the Charm 
Institute, and obtained agreements 
designed to prevent misinterpreta- 
tion of “Gold Medal” awards. . .The 
Alcohol and Tobacco Tax Division 
of the Treasury Department 
warned brewers about their low 
calorie claims, pointing out that 
differences in beer sugar content is 
minimal...Dr. Morris Fishbein, 
‘long tne American Medical Assn.’s 


illard Co. as a research consultant 
at the same time AMA was blast- 
ing Lorillard copy...Alcoa, which 
has an enviable share of the) 
aluminum market, stood firm 
against criticism of the Edward 
R. Murrow show in which he 
blasted Sen. Joseph McCarthy; 
later in the year Alcoa renewed 
the Murrow show... 


= Hazel Bishop sued Raymond 
Spector and later sold the 
stock for $310,000...Muntz Tv 


~ 


Lawyers Pitch Pennies... 


Hazel Bishop Settles Spector Suit; 
Accepts $310,000 for Cosmetic Stock 


New Youn, Feb 17—While le 
yers pitched pennies in the o 


went bankrupt, its 


agency—Michael 


leaving 
Shore—on_ the 
hook for $422,000...One of the 
oddest offers of the year was a 
vial of Frank Sinatra’s whiskers 
by North American Phillips Co. 
which, of course, makes electric 


shavers. ..George Staudt, ad man- 
ager of MHarnischfeger Corp. 
headed National Industrial Adver 
tisers Assn., and NIAA got a new 
staff president—John C. Freeman, 
last with National Sales Execu- 
tives. ..In New York, international 
advertisers figured they’d spend 
$280,000,000 in foreign media in 
1954. ..Luckies went back to the 
old “It’s Toasted” theme. ..Robert 
R. Young finally got the New York 
Central, after a stirring proxy 


$5,000 for unauthorized use of 
Fortune editorial material... 
General Motors cancelled (but 
later reinstated) its advertising 
in the Wall Street Journal 
because the paper had pub- 
lished drawings of its ’55 car line 
.-Beer advertisers spent $1.50 a 
barrel, up from $1.40 in 1953... 
Armour’s $4,000,000 billing was 


divided among three Chicago 
agencies, with Foote, Cone & 
Belding retaining Dial. ..American 


Federation of Labor fired news- 
caster Frank Edwards because, 
the AFL said, he slanted the 
news... The Federal Trade Com- 
mission filed charges against 17 
companies in the health and acci- 
dent insurance field...Almost 
every conceivable product was 
claiming low calories, to attract a 
fat-conscious public... 

Louis Wolfson was making a 
bid for the rich Montgomery 
Ward & Co., and all he had to do 


General Foods’ 
Ad Budget Rises 
to $62,000,000 


of Corporation's Sales 


New Yorn, July 29—Gene 
Foods Corp spent $62,000,000 
adyery 


was to shake the vise-like grip of 
Sewell Avery...Cigaret manufac- 
turers’ earnings, despite the cancer 
scare, held up remarkably well... 
For the fiscal year ended in March, 
1954, General Foods announced 
its advertising budget was $62,- 
000,000...Peter Hand Brewery 
sponsored a teen-age tv show, 
“Meet Corliss Archer,” and re- 
tired in confusion under a cross- 
fire of criticism...Hazel Bishop 
made a public stock offering, and 
it looked as if Raymond Spector, 
jet-propelled agency man and 
president of Hazel Bishop, would 
certainly make a million out of 
an 


MEDIA 


’|particular classification.. 


fight, and the Central had to pay|:° 


increase over 1952’s $529,879,609, 


/MAB joyfully disclosed. . .Time Inc. 
brought in an ambitious newcomer, 


stern arbiter, turned up at P. Lor-'azine advertising volume hit a folded. . -KFWB, which refused to 
record $560,508,612 in 1953, a 5.9% | grant a house agency a commis- 


sion, was congratulated in an ad 
signed by West Coast agencies... 
Associated Business Publications 


New York, a pace 1 
this wee 
reventwvertisers who have ordered | 
more than $ 
Sports Illustrated. 
The publishing 


company al 


Sports Illustrated—a 


out the business. . .Reader’s Digest, 
adless for so long, announced it 
would accept advertising next 
spring, and was sold out in no 
time...WLS and WENR merged as 
an ABC affiliate. . Controlled Cir- 
culation Audit became Business 
Publications Audit...Farm Jour- 
nal shuffled its sales staff to make 
each salesman a specialist in a 
. And 
Country Gentleman decided to 
trade in its 10l-year-old name for 
a new one—Better Farming. 

McGraw-Hill Digest split into 
Latin-American and overseas edi- 
tions...Three new cybernetics 
business papers reached the mar- 
ket: Penton’s Automation, Mc- 
Graw-Hill’s Control Engineering, 
and Reinhold’s Automatic Control 
-Toronto put its subway posters 
between the tracks of its new un- 
derground, thus frustrating poster 
artists...Fawcett suspended To- 
day’s Woman—although it carried 
more than $7,000,000 in advertis- 
ing volume—because it was un- 
profitable...John F. Morrissey 
was named advertising manager 
of Life...The Washington Post 
bought the Times-Herald...John 


Washington ‘Post’ Takes Over A.M. 
Field with ‘Times-Herald’ Purchase 


for Paper Sold in 1949 [tr 
by Staffers for $4,500,000 


¢ Tribune h he 
eB the Times-Hereld siny 


1949.» 
ch 18—An in-|, 
our na Listac 


Wasnrmcton, Mai 


E. Lutz Co. dissolved, with Fred 
W. Jaycox taking most of the 
newspapers Lutz represented to 
O’Mara & Ormsbee. ..Newspapers 
hit $601,200,000 in ad revenue in 
1953. ..The Wilmington Star folded 
after 73 years of publication... 


= Comics books were under at- 
tack, were the target of a grim 
book by psychiatrist Frederic 
Wertham, and comics publishers 
formed a code, appointed a czar 
to-enforce it, but had to do with- 
out Dell Publishing, which de- 
clined to join the group... 
Esquire launched a British edition 

. Crowell-Collier seemed to be 
coming back under the firm hand 
of Paul Smith, who set some kind 
of record when he relieved the 
publishers of all three of the com- 
pany’s books in a single afternoon 
..112 tv stations had newspaper 
connections...Chilton prepared to 
move six business publications 
from New York to Philadelphia 
next year... 

The Television Advertising Bu- 
reau was organized. ..NBC, frozen 
out of U. S. football, broadcast 
Canadian football...Paul Mont- 
gomery was named exec. v.p. of 


|L. A. House Agency Squabble Gets 
Hotter as 36 Agencies Sign Ad 
ee 


OLEk Now 


McGraw-Hill...The Cleveland 


The Kansas City Star failed to 
get a dismissal of the govern- 


ment’s anti-trust charges. . 


-Mag- 


Shopping News, a highly success- 
ful paper for most of 33 years, 


‘e Ordered More Than 
" ihustrated” — 


er clas 
ne. \cants, 6.6%, and oth 


1,000,000 in space in ne retailers 
so} F. tch and Bonw, 


weekly | 
whose battle for advertising vol- 
ume was watched closely through- 


charter advertisers 
like Abercrombie & 
Teller, fours 


ea Amon g the 


set up the Neal awards, named for 
Jesse Neal, longtime ABP execu- 
tive...J. E. Motz, Kitchener-Wa- 
terloo Record publisher, was 
elected to head Canadian Daily 
Newspaper Assn....Good House- 
keeping’s notivation study was so 


admen to see it...Cranston Wil- 
liams, general manager of ANPA, 
asserted that the FCC was waging 
a cold war on newspapers... 

Magazine publishers reacted 
violently to the “smears” of the 
Post Office...E. F. Thayer joined 
Oil Daily. ..McGraw-Hill prepared 
to put Petroleum Week into opera- 
tion. . .Iron Age bolted from ABC, 
and the bureau broke with pre- 
cedent to tear apart the reasons 
given for Iron Age’s leaving.... 
Color tv and spectaculars cen- 


advertising world on the rising 
cost of tv... 


RESEARCH 


It was a quiet year in research. 
The New York Times figured New 
Yorkers had an average income 
of $4,587. ..Macfadden figured that 
8,017,000 families (18.3%) now 
earned more than $5,000 a year... 
The Advertising Research Founda- 
tion issued a motivation research 
glossary, and got ready its con- 
troversial broadcast ratings report 
...Fred Manchee of BBDO was 
elected ARF president. ..Pollsters 
missed the boat in the tight elec- 
tions in New York and New Jer- 
sey... 

Stewart, Dougall & Associates 
and Crossley Inc. merged to form 
probably the largest research com- 
pany now operating. ..Nielsen’s 
Audimeter was supposed to come 


| Crossley Joins with Stewart, Dougall 
Operation to Create Research Giant 


w Youn. ¢ 


public opinion snalyst, with S-D!tume to ume. that bet 
s f a4 t 


out very well in the ARF report 
..-The Post Office published its 
new Postal Manual, which would 
simplify immensely the problem 
of anyone who had to work with 
mailings, and was to become a re- 
search benchmark... 


AGENCIES 


good that rival magazines urged 


tered the attention of a lot of the | 


Holden, Carlock, McClinton & 
Smith to drop to a truncated Cal- 
kins & MHolden...57 agencies 
billed $10,000,000 or more in 
1953... 

Eleven Chicago agencies issued 
a report on media penetration in 
225 metropolitan areas. ..Agen- 
cies placed 98% of ads carried by 
McGraw-Hill  publications—in 
1924, agencies placed only 36% .. 
J. C. Cornelius resigned as v.p. in 
charge of western operations for 
BBDO...Bryan Houston and Wher- 
ry, Baker & Tilden were formed 
from the old Sherman & Marquette 
agency... Andrew Gahagan sued 
B. B. Geyer and Jack Kenyon over 
the merger of W. Earl Bothwell 
Inc. with Geyer Advertising and 
won an out-of-court settlement... 


= Fairfax M. Cone said the adver- 
tising business ought to throw the 
hucksters out...McCann-Erickson 
pulled a switch when it merged 
with Marschalk & Pratt and then 


| Cecil & Presbrey 
Will Close Up Shop; 
Nestle Ready to Go 


New York, Oct |—One of th 
fastest and most dramatic age 


continued to operate the merged 
agency as a division...Cecil & 
Presbrey’s folding followed James 
M. Cecil’s death. ..E. B. Weiss, who 
wrote the agency’s admired “Grey 
Matter,” resigned from Grey Ad- 
vertising Agency to become a con- 
sultant...Warner S. Shelley, pres- 
ident of N. W. Ayer, made a won- 
derfully sensible speech to the 
N. Y. Advertising Women’s train- 
ing course, in which he advanced 
the revolutionary view that the 
public enjoys advertising... 
Cunningham & Walsh bought 
Ivan Hill Inc. to set up a Chicago 
operation... Schwimmer & Scott 
was able to announce that it had 


To the Tune of $407,000... q 


Schwimmer & Scoti Tells How It 
Paid American Vitamin ‘Bad Debt’ 


Agency Leases Building sn i oan iu Faso quarnere. ot 
for ‘Fresh Stort’ after Ria N Michigan. will signify. the 
end of one of the most traumat 
Three Years intheRed |... nan nie ty comnts 
Cricaco — 


Sept 8—-When | 


paid off most of the $407,000 debt 
it was stuck with when American 
Vitamin Corp. folded...Philip W. 
Lennen, long a great advertising 
creative man, retired as chairman 
of the board of Lennen & Newell 
..-The court blasted Arthur Mey- 
erhoff & Co. for its part in the 
mail fraud conviction of James W. 
Owen, nursery mail order opera- 
oe 


GENERAL 
AA figured that admen reported 
in its columns died at an average 
age of 58.8, ten years under the 


Lloyd, Chester & Dillingham dis- 
solved...M. P. Franceschi quit 
Foote, Cone & Belding Interna- 
tional...Duane Jones won it all— 


national average. ..The New York 
Sales Executives figured the aver- 
age sales exec is 46.4 years old, a 


‘college graduate, earns $22,286... 


“Strike It Rich,” prototype of the 


he finally got some $320,000, and 
he and his antagonists settled the 
equity suit quietly—out of court. 
Mr. Jones paid Irving Rill $10,000, 
however, in a dispute over com- 


and Lamb & Keen merged, with 
the resultant combination having 
just about the longest name in the 
business—Arndt, Preston, Chapin, 
Lamb & Keen. A more hopeful 


sign was the decision of Calkins & 


High N. Y. Court Unanimously Awards Duane Jones 
$300,000 Semnge in ‘Account Piracy’ Suit 


jagony tv show, 
‘trouble with the New York Wel- 


pensation...John Falkner Arndt | 


ran into real 


fare Dept., which charged the 
show lured miserably poor fami- 
lies to the city in the hope of get- 
ting on the air...Paul Hoffman 
was frank when he said January, 
1954, was the worst month in the 
automobile business in 20 years... 

Fedders-Quigan used a talking 
ad (a record printed in a maga- 
zine) to build distributor interest 
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Advertising Age, January 3, 1955 


ulars, Monopoly Charges, Cancer Scares, Good Business 


in its air conditioners (but the 
air conditioner market was a big 
disappointment, partially because 
the summer was cool in much of 
the country, partly because wiring 
limits had been reached in many 
U. S. homes)...Filter-tip cigarets 
had a great year, and every ma- 
jor company (and most minor 
ones) were pushing them like 
mad...David Ogilvy’s plan for a 


Cheers, Groans. 
Greet Ogilvy‘s 
‘Admen’s U' Plan 


New York, Dec 9—Reaction to; 
the proposal for a national college 
ot advertising can only be 4 


college for advertising men was 
received with polite apathy by 
most of the business...It looked 
as if fluoride toothpastes would be 


the next great dentifrice promo-! Publishing, made a speech decry-|world of journalism...Frank G.|May, 1953...Ramsey Oppenheim, 


tion... 


s Vincent F. Sullivan, ad boss of 
the New York Daily News, raised 
puritanical eyebrows with his 
frank discussion of high-level, 
high-pressure selling in a book 
called “How to Sell Your Way Into 
Big Money”...Mrs. Muriel Tsvet- 
koff quit as manager of the San 
Francisco Better Business Bureau, 
and blasted Baghdad-on-the-Bay 
for its apathy...Airlines com- 


plained that Civil Aeronautics Bu-_| 


reau was miserly with ad budg- 
ets... 

Frank Presbrey, pioneer in 
travel and insurance copy, and 
John E. Powers, great agency and 
retail copywriter (and perhaps the 
first “professional” copy man), 
were elected to AFA’s Hall of 
Fame...Maclean’s found  super- 
markets on the rise in Canada... 


Roy King, consultant of Topics lific writers who ever entered the of Macfadden Publications since 


‘ing in-store promotions which— | Eastman, 73, onetime ad chief of | 69, 


publisher and _ founder of 


\reprinted in AA—brought a wave | Packard. . .William Cole Esty, 59,|Western Advertising... 


of reaction from food manufac- 
turers...Super Market Merchan- 


| chairman of the New York agency | 
| bearing his name, who bolted | 


The Man in the Supermarte: Cracks Back 


market volume.... 


OBITUARIES 


Some Tough, But Sound Advice on Grocery Promotions, 
Deals and Premiums, and What Not to Do 


Mere | ome the ovghes! oughen! discussoas of mpermorte: sromesons oe <teh ome et we 


dising figured that non-food items Thompson to snare the Camel ac- 
now account for 11.9% of super- count and ran it into first place 
among cigarets...Herman Wilson 
| (Hike) Newell, 57, president of 
Lennen & Newell, who formed the 

Died during the year: Jack Lait,| agency with Philip W. Lennen in 
71, famed editor of the New York June, 1952...Harold Wise, 58, who 
‘Mirror and one of the most pro-|had been chairman of the board 


William Esty Dies: 
Started Agency with 
No Accounts in ‘32 


New Yorn, Jan 22—Willi 
Cole Esty, 5%, chairman of W 
Es 


C. Lester Seaman, 59, president 
of Industry & Power Publications 
..-Grant F. Olson, 48, advertising 
v.p. of Wm. Sheaffer Pen Co., in 
a plane crash in Singapore... 
Willis Ashton (Bill) Hunt, 44, 
publisher of the newsletter “In- 
side Advertising”... Harry C. Kopf, 
51, NBC v.p. and manager of 
WNBQ and WMAQ...Daniel J. 
Pykett, 51, media director of Kud- 
ner Agency. ..Hamilton M. Wright, 
78, pioneer of travel publicity... 

Guy P. Gannett, 72, Maine 
newspaper publisher and radio 


SYLVESTER (PAT) WEAVER...The 
magazine concept, and a spec- 
tacular defense. 


By now all television adver- 
tisers are conditioned to the 
“magazine concept,” a _ pro- 
gramming sales idea which 
Mr. Weaver introduced at 
NBC with “Your Show of 
Shows.” Since 1954 was the 
first year with any appre- 
ciable color telecasting, Mr. 
Weaver’s decision to use the 
“spectaculars” in an effort to 
capture tv dominance at- 
tracted considerable atten- 
tion. 


HARRY PHILLIPS... For the won-~ 
derful world of sport, an 
added starter. 


new magazine is always 
ews, and Sports Illustrated, 
rime Ine.’s_ sports weekly, 
yas launched on a scale sel- 
dom envisaged in magazine 
publishing, with Harry Phil- 
lips, ex-Time ad director, as 
publisher. By year-end SI was 
having rough going on the 
advertising front, but showed 
impressive circulation gains. 
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CHARLES E. GRANDEY...Set the 
cigaret code, opened FTC 
door for advertisers. 


The new look at the Federal 
Trade Commission showed 
during 1954. FTC unhesitat- 
ingly pushed out a cigaret 
advertising code, and the ci- 
garet companies fell into line 
(to all appearances, at least). 
Mr. Grandey, director of 
FTC’s bureau of consultation, 
carefully spelled out to ANA 
how far the bureau was pre- 
pared to go to help advertis- 
ers avoid difficulties with 
the government. 


JAMES M. CECIL...His death 
disrupted a successful agency. 


The death of James Cecil 
started the chain of events 
which culminated in the dis- 
solution of Cecil & Presbrey. 
It was probably the fastest 
agency dissolution on record, 
and $22,000,000 in billing at 
the beginning of ’54 became 
nothing at year’s end. 


MARION HARPER JR....By add- 
ing a division he changed 
agency concept. 


Mr. Harper was news when 
he became president of Mc- 
Cann-Erickson at 32. Since 
that time the agency has 
pushed steadily upward, ex- 
panding its offices both in 
the U. S. and overseas, and 
in ’54 took a new step: It 
merged with Marschalk & 
Pratt, and would operate it 
as a division in New York— 
a new concept for the agency 
business. 


A. L. COLE... After 32 years, 
the Reader’s Digest will take 
advertising. 


For years the ad-less Reader’s 
Digest was one of publish- 
ing’s wonders. When—be- 
cause of skyrocketing costs— 
it decided to take advertising, 
the speed with which adver- 
tisers flocked to the Digest 
(of which Mr. Cole is busi- 
ness manager) was phenom- 
enal. 


R. J. (JACK) SCOTT... Paid off 
$400,000 as a testament to 
integrity. 


When Schwimmer & Scott 
was left on the hook for more 
than $400,000 by the failure 
of American Vitamin Corp., 
many an agency president 
winced in sympathy. The sto- 
ry of how Jack Scott paid 
back the money (cutting his 
own salary from $30,000 to 
$6,000 in the process) was 
one of the happiest AA told 
during the year, and mighty 
evidence of integrity in the 
agency business. 


DUANE JONES...Final round 


and a $320,000 winner. 


In January of 1954, Mr. Jones 
finally won his suit in New 
York’s highest court, getting 
a $320,000 judgment. He also 
set a pattern for the agency 
business; no account might be 
lifted with the impunity that 
existed before Jones sued his 
former employes. 


E. CUYLER AAMMOND... The 
ACS report posed a new 
problem for tobacco men. 


The cigaret business has long 
been the most’ spectacular 
(and often the most question- 
able) user of advertising. All 
marketing men have watched 
with interest the moves the 
tobacco industry made to 
combat the news stories link- 
ing cancer and cigaret smok- 
ing. None of the studies got 
more attention than the 
American Cancer Society’s 
Horn-Hammond report. 


DAVID OGILVYY...‘Lux et Veri- 
tas’ via an adman’s university. 


Mr. Ogilvy’s talent for mak- 
ing ads is matched by his 
ability to make news. In sug- 
gesting to the Eastern Four 
A’s meeting that a college for 
advertising was practical, and 
offering to finance a _ pilot 
study, he offered a path to 
getting the agency business 
on the professional footing its 
members have sought for so 
long. 
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station operator...B. C. Forbes, | 
73, financial publisher...J. K.) 
Lasser, 57, tax authority and con- 
sultant to publishers. . .Otto Guen- 
ther, 77, head of Guenther-Brad- 


Noted Tax Expert 
J. KE. Lasser Dies 
of Heart Ailment 


New Yorn, May.li—J K. Las 
ser. 57, nationally known tax e 


ford Advertising Agency, Chicago, 
who had completed 59 years in the 
agency business. . .Claude E. Hoop- 
er, 56, radio research pioneer, in 
a boating accident... 

Allen L. Billingsley, 64, presi- 
dent of Fuller & Smith & Ross, 


Santacroce Is 
Named Sales V. P. 
of Ruppert Beer 


(Continued from Page 1) 
paying full federal taxes. 

Mr. Katz reportedly drew no 
salary, but got brokerage fees 
ranging to $280,000 in 1953. He 
owns Country Club Soda Co., 
Springfield, Mass., which distrib- 
utes Ruppert in the Nertheast. 


= Mr. Santacroce, 51, joined Biow 


who brought a business-like ap- 
proach to the advertising agency 
business...James M. Cecil, 63, 
whose death precipitated the dis- 
solution of Cecil & Presbrey... 
George Bayard, 57, exec. v.p. of 
Russel M. Seeds Co...Jay C. Hor- 
mel, 62, chairman of George A. 
Hormel & Co. 


|1950. He worked closely with 


| Ruppert on merchandising, and 


“on loan,” the brewery wanted 
| him permanently. Frederick M. 
‘Linder, president of Ruppert, ex- 
'plained that Mr. Santacroce had 


‘in 1949, and was named a v.p. in| 


after being placed in the brewery | 


“our board of directors voted to 
ask our advertising agency head, 
Mr. Biow, to make the loan per- 
manent, and he agreed.” 

Before joining Biow, Mr. Santa- 
croce was merchandising director 
of Dancer-Fitzgerald-Sample, sales 
manager of Lever Bros.’ Pepso- 
dent division, and field sales man- 
ager for Lever’s Spry. He worked 
for Lever from 1924 until he 
joined D-F-S in the mid-’40s. 


Post Corp. Names Rosen V. P. 

Harry Rosen, advertising direc- 
tor of the New York Post, has been 
named a v.p. and a director of the 
Post Corp. Marvin Berger, for- 
merly secretary of the company, 
has been named business manager 
of the newspaper. 


Thomas Joins Weaver Inc. 
Weaver Inc., Atlanta publishers’ 
representative, has appointed 
Howard C. Thomas sales repre- 
sentative. He was formerly adver- 
tising manager of Wayne Works 


done 


“a magnificent job,’ and'Inc., Richmond, Ind. 


Advertising Age, January 3, 1955 


Tom Santacroce, on loan to Jacob 
Ruppert Brewery from Biow Co. 
since last August, to nobody’s 
surprise becomes v.p. in charge 
of sales for Ruppert as of 
Jan. 1 


Censorship or insuring accuracy? 
AA’s Bernstein and ARF’s Man- 
chee exchange a few measured 
words over whether ARF han- 
dled its release on its radio-tv 
rating study properly ..Page 1 

Science-fiction isn’t the only 
place where you can _ find 
dreams of the future. AA’s staff 
rounds up the season’s p.r. re- 
leases in which many people 
“foresee” for 1955 


It was a good year, it was a bad 
year, it was big year, it was a 
small year, but 1954 was a year 
in which personalities and 
events made news in the adver- 
tising world ........ Pages 2, 3 

The ten advertising men who 
made top news in 1954 did so 
for their integrity, their ingenu- 
ity and their prominence in the 
field, in the opinion of. AA’s 
editors 

College students’ opinions on “Ad- 
man U” will be sought by the 
Assn. of Advertising Men & 
Women 


Trendex will add five markets to 


Breakfast food is Hot...in lowa! 


THE DES MOINES 
REGISTER. anv [RIBUNE 


An “A”’ schedule newspaper in an “‘A-1’’ market! 


Gardner Cowles, President 


REPRESENTED BY 


Scolaro, Meeker & Scott—New York, Chicago, Detroit, Philadelphia 
Doyle & Hawley—Los Angeles and San Francisco 


Hotter’n a firecracker... with 73%* of all city 
women, 84.6%* of all farm women readers of 
The Des Moines Sunday Register serving hot 
breakfast foods to their families! Brands? Just 
about everybody is represented in this big- 
spending market. And The Des Moines Sunday 
Register does an outstanding selling job with 
from 50% to 100% saturation in 81 of Iowa's 
99 counties, 40% to 49% in ten more and better 
than 21% in the remaining eight. Offers a quick 
way to reach 1,310,000 readers—sure way— 
through the one medium that gives you the whole 
state of Iowa! 


-homes of Iowa Subscribers’ to The Des Moines 


Sunday Register in all counties. Want to know | 


how you stand? Write on your company letterhead. 


*FACT...from the latest “Brand Inventory in the. 


its tv popularity rating starting 
in February. They are Kansas 
City, Nashville, Denver, Minne- 
apolis-St. Paul and Dallas-Fort 
Worth 
Commercial production of news- 
print from hardwood pulp has 
been achieved by Great North- 


ern Paper Co. 


Fair traders face new problem in 
court cases where defendants 
claim companies do inadequate 
police job 
Ronson electric shavers get a big 
push in Canada in 1955 now 
that national distribution is ac- 
complished 


Lemon and soda will break a cold, 
according to an old remedy. 
Arm & Hammer baking soda 
and Sunkist Growers are now 
getting together in a promotion 
on this theme 


General Mills’ growth from a 
small miller by a falls to a mass 
producer of many different 
kinds of products is told in a 
book, “Business Without Bound- 
ary,” by James Gray ..Page 28 


Who’s out front? is the battle cry 


in Detroit, as both Ford and 
Chevrolet jockey for sales 
Dn ‘Wit Woda od RAMOS SKA Page 36 


Who decides for clients at the 
agency? Four St. Louis adver- 
tising agency executives reluc- 
tantly admitted at a _ panel 
session that often it is the cli- 
ent’s kinfolk 

Bait advertising may be outlawed 
in many states in 1955, if the 
Council of State Governments 
has its way 

How not to overload editors with 
mail is demonstrated by 
Ketchum, MacLeod & Grove, 
which has developed a 200- 
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Coming Conventions ........ 17 
Creative Man’s Corner 32 
I oa ad a0 ba weed 86 we 12 
Employe Relations .......... 32 
Getting Personal ............ 18 
Looking at Retail Ads ...... 33 
ee 41, 43 


page p.r. directory to help 
channel releases to the right 
POG Mabie gee ccc aes th Page 43 
FEATURES 
On the Merchandising Front 32 
Photographie Review ........ 26 
Production Tips ............ 33 
SE PEE iv caweccsccecns 12 
Salesense in Advertising ..31 
This Week in Washington . .42 
Voice of the Advertiser ...... 34 
You Ought to Know ........ 38 


Stanley Rose Promoted 

Stanley T. Rose, sales manager 
of American Art Works Inc., 
Coshocton, O., has been named v.p. 
in charge of sales. 


Len Woolf Adds One 

Sun View Sliding Door Co., Los 
Angeles, has named Len Woolf Co., 
Los Angeles, to handle its adver- 
tising. Trade journals will be used. 


of best or second-best 
in anything... 


Then why choose 


| by 


FINE 


AMERICA'S 


IF YOU HAD A CHOICE 


which would you choose? 


less than the best 
photoengravings 


ST PHOTOENGRAVING PLANT 
333 WEST LAKE STREET, 

¥ AT WACKER DRIVE 
CHICAGO 6, ILLINOIS 
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| UM Der This has been 


a bumper year for reading. 1954 has 


brought The Saturday Evening Post new, 


ia 


ae 


all-time highs in circulation, in impact 


Bee 


| and in influence. In the fifty-two issues 


it has published 18 serials, 16 novelettes, 
310 short stories, 400 articles and 3,686 


pages of advertising for 924 advertisers. 


= 
3 
: 
; 


- 


Me! ero ee ea 


And 1955 promises to be bigger yet! 


HOW TO MAKE 
AN OPERATING ROOM SAFE 
January 1.1955 ~ 15¢ j 


We hope you have a PposT == 


Happy New Year, too. § 
q The Post gets to 


the heart of America. & 


A CURTIS MAGAZINE 
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Advertising Age, January 3, 1955 


billings. 


New York 17, for a duplicate. 


Agency Billings Questionnaires 
in the Mail 
Questionnaires requesting 1954 billings information from ad- 


vertising agencies in the U.S. and Canada are now in the mail, 
for AA’s 11th annual exclusive compilation of advertising agency 


Last year billings information was presented on 274 agencies, 
including ALL agencies billing $5,000,000 or more in 1953. 

For inclusion in this important list, agencies must return their 
questionnaires promptly. A form has been sent to the head of 
every listed agency. If you have not received yours, write John 
Crichton, executive editor, ADVERTISING AGE, 480 Lexington Ave., 


Mitchell Appointed A. M. 

Warren S. Mitchell has been ap- 
pointed national advertising man- 
ager of the Long Beach Independ- 
ent and Press-Telegram. He 
‘formerly was an account executive 
in the New York office of Ridder- 
‘Johns, national representative for 
ithe Independent and Press-Tele- 
gram. 


a erg PS So 


"Seen Jones, anywhere? The boss just discovered 


he forgot things have changed in Cincinnati.” 


BETTER NOT TRUST your memory too far as to which daily newspaper in 
Cincinnati has the biggest city zone circulation . . . the most women 
readers . .. and the most advertising linage. Check it. Things have 
changed. That newspaper is now the CINCINNATI ENQUIRER. Smart 
space buyers now are talking about quantity as well as quality 
when they say, ‘Solid Cincinnati reads the Cincinnati Enquirer. 


CINCINNATI ENQUIRER SS 


SE neeeEEe | 


SOLID CINCINNATI 
READS THE 


Ad Group Will Quiz 
College Students on 
Admen’s U Proposal 


New York, Dec. 28—Adman 
David Ogilvy’s proposal for a na- 
tional college of advertising has 
aroused the interest of the Assn. 
of Advertising Men & Women, 
sponsor of Inside Advertising 
Week, for college advertising stu- 
4enis. 

Edgar V. Hall, general chairman 
of the 1955 Inside Advertising 
Week, which will be held April 17- 
22, has announced that the or- 
ganization is planning a survey on 
the subject. 

“In the light of the current con- 
troversy as to the value of a na- 
tional college of advertising, we 
are planning a survey among the 
students enrolled in advertising 
courses in colleges throughout the 
country. They will be asked their 
opinion of such a university. Re- 
sults of this survey will be released 
some time in the course of Inside 
Advertising Week,” Mr. Hall said. 


# Annually, about 55 advertising 
seniors are brought to New York 
for a week-long tour of the ad- 
vertising business. They visit agen- 
cies, media and advertisers for an 
inside glimpse of the industry’s 
operation. 

“While this does not in any way 
approximate a national univer- 
sity,” Mr. Hall commented, “it en- 
ables the students to carry back 
to their schools a first hand re- 
port of advertising principles and 
practices. 

“It is our hope that we are help- 
ing American colleges establish a 
set of standards, based on obser- 
'vations made through Inside Ad- 
vertising Week, which will make 
for better-planned advertising 
courses.” 


Kolb & Abraham Gets 
Motorola Electronics Division 


Kolb & Abraham, Chicago, has 
| been appointed to handle adver- 
tising for the communications and 
electronics division of Motorola 
Inc., Chicago, and Motorola Com- 
munications & Electronics Inc., a 
'wholly owned sales subsidiary. 
|The division makes mobile two- 
way radio, industrial microwave, 
power utility communications 
equipment and associated elec- 
tronic devices. 

Ruthrauff & Ryan, Chicago, for- 
merly handled the entire Motorola 
-account, which now has been di- 
vided. Leo Burnett Co., Chicago, 
|/was appointed in November to 
handle Motorola’s consumer prod- 
ucts advertising (AA, Nov. 15). 

{ 
Tube Makers Form Council 

The Collapsible Tube Manufac- 
turers Council, New York, has 
been formed by 16 producers of 
| this type of metal container. Mark 
|W. Dresden, president of A. H. 
| Wirz Inc., Chester, Pa., has been 
'elected chairman of the council. 


Ellis Elects Two V.P.s 

Karl G. Manhardt and Seymour 
| I. Goodman, account executives, 
have been elected as v.p.s and 
members of the plans board of 
Ellis Advertising Co., Buffalo. 
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3-D END RUN—Edward Hosp, BBDO v.p., and Mel Singer, Schenley 


Distributors brand ad manager, watch LeMoyne Page, Transporta- 
tion Displays president, insert Schenley’s new end card in a New 
York Central commuter coach. The card has a three dimensional 


replica of the 


whisky bottle. 


Trendex Adds 
Five Markets to 
Coverage Area 


NEw York, Dec. 31—Trendex, 
which previously has based its. 
network tv program popularity 
ratings on viewing in ten multi- 
station cities, will add five mar- 


kets to its coverage area in Feb-| 


ruary. 

Telephone coincidental data will 
be included for Kansas City, 
Nashville, Denver, Minneapolis, 
St. Paul and Dallas-Fort Worth. 
The original ten cities are New 


York, Chicago, Philadelphia, De-| 


troit, Washington, Cleveland, Bal- 


timore, Cincinnati, Columbus and | 


Atlanta. 

The additional cities were se- 
lected to conform to the pattern 
followed when this company first 


went into the business of program | 
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You're In 
the Best of 
Company 


if you’ve 


requested 


details on 


the new 


ARTERAPTA 
NEVIOL (7 


Fluorescent o 
Signs 


for practically all of 
the BIG names in 
business have 

done so. 

Better send for 
details today! 


SIGN COMPANY 


1133 E. Kibby Street 
Lima. Ohio 


|ratings, in October, 1951. Each of 
the cities is on the interconnected 
network; each is equipped to 
transmit live the programs of ABC, 
CBS, DuMont and NBC, and each 
has at least thrée stations. 

This expanded report will not 
cost subscribers any more, and it 
‘will be published with the same 
| frequency—once a month for regu- 
lar ratings, with specials available 
on order. 


® Robert B. Rogers, exec. v.p. of 
/Trendex, emphasized that the 
objective and function of the re- 
port will continue to be a com- 
parison of the popularity of net- 
work tv programs in those areas 
where there is “optimum opportu- 
nity to view programs of all four 
networks—that is, in those areas 
where families may select the pro- 
gram of their choice.” 

Noting the confusion which 
comes from the comparison of 
Trendex ratings with others that 
are nationally projectable, Mr. 
Rogers took this occasion to reiter- 
ate what Trendex ratings are and 
are not, and their main uses. 

He pointed out that Trendex rat- 
ings are “anything but compara- 
ble” with nationally projectable 
ratings based on a sample spread 
throughout the U. S. He charac- 
terized both forms of measurement 
—popularity ratings of the Tren- 
dex sort and the “circulation mea- 
surement” type—as necessary and 
in great demand. 


= “Trendex is used to chart pro- 
gram trends, to help determine the 
relative pulling power of talent, 
to observe the competitive effect 
of changes in format, appearance 
of guest stars, switches in day or 
time of broadcast, etc.,” he said. 

“Projectable measurements are 
used basically to compare pro- 
grams in terms of cost per thou- 
sand homes. A clear cut under- 
standing of the basic difference 
in the two forms will certainly 
help clarify a situation which has 
become unjustifiably confused.” 


All Westinghouse Stations 
Are NARTB Members 


All Westinghouse Broadcasting 
Co. stations are now members of 
the National Assn. of Radio-Tele- 
vision Broadcasters. Stations which 
became NARTB members Jan. 1 
are WBZ-WBZA, Boston-Spring- 
field; WBZ-TV, Boston; KYW, 
Philadelphia; WOWO, Ft. Wayne, 
and KEX, Portland. They join 
KPIX, San _ Francisco; WPTZ, 
Philadelphia, and KDKA, Pitts- 
burgh, members previously. 

WDTV, Pittsburgh tv station 
which Westinghouse has contracted 
to purchase, pending FCC approv- 
al, also is an NARTB member. 


Keystone Adds Five 


Keystone Broadcasting System 
has added five new affiliates, 
bringing its total to 786. The new 
affiliates are KSUE, Susanville, 
Cal.; WLFA, Lafayette, Ga.; 
WMRE, Monroe, Ga.; KOGA, 
Ogallala, Neb., and WGWR, Ash- 
eboro, N. C. 


thatprat Peet tor 


The nation’s car and truck dealers have in- 
vested their dollars in an industry noted for 
its ever-changing character. 


That’s why they read Automotive News. It’s 
why they attend the N.A.D.A. Convention. 
They are seeking answers to problems. And 
if there was any one time of year they’re 
thinking about purchasing products to lessen 
their problems, it’s around convention time. 


They are in a buying mood and your adver- 
tisement that shows a problem solution has 
done a job you'll benefit from throughout 
1955. 


ip ard 


> stir” 


THE JANUARY 31st ISSUE WILL BE 
DISTRIBUTED AT THE CONVENTION. 


- There is no finer issue of any automotive 


paper anywhere for your message to car and 
truck dealers. They rely on Automotive News’ 
authoritative news commentary and advertis- 
ing to keep them posted. 41,287 subscribers* 
pay $8.00 per year for the vital information 
they need to make policy and buying decisions. 


The 2,000 EXTRA copies distributed at the 
show are a bonus circulation for you. The 
pre-show issue of January 24 will carry coming- 
event news of the show. Regular rates apply 
for both issues. Schedule your advertising for 
this high-spot buying period. 

* Current ABC figures. 


THE WEEKLY NEWSPAPER OF AMERICA’S NO. 1 INDUSTRY 
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DMAA Members 
Will Vote Stand 
on Patron Mail 


New York, Dec. 28—The Direct 
Mail Advertising Assn. yesterday 
starting polling its 2,000 members 
on what stand they want the 
DMAA to take concerning patron 
mail. : 

This ballot idea, which was an- 
nounced the day before Postmast- 
er General Summerfield said that 
the Post Office Department would 
scrap third class bulk mail deliv- 
eries (see story on Page 1) because 
of mounting public and political 
pressure, actually is an outgrowth 
of the DMAA board of governors 
open meeting held here Dec. 10 to 
discuss the subject. 

The DMAA ballot, dated Dec. 
27, says: 

“IT have read your patron mail 
pro and con and hereby instruct 
DMAA headquarters as follows: 

“1. I recommend revocation of 
patron mail... 

“2. I recommend support of 
patron mail... 

“3. I recommend DMAA take no 
stand pro or con...” 


= George V. Rumage, DMAA 
managing director, in a covering 
letter to members, states: 

“You realize, I’m sure, that in 
a few days Congress convenes. The 
postal problems loom large. Patron 
mail may be rescinded at any mo- 
ment. 

“Your DMAA has been actively 
working with many influential 
individuals and groups ere and in 
Washington to find ways and 
means to combat harmful newspa- 
per publicity. The issue is hot and 
fraught with dangerous. conse- 
quences. No matter what the final 
decision, some of our members 
are bound to be hurt. Therefore, 
will you give us your help, your 
thoughtful vote and guidance?” 


= Mr. Rumage told AA that while 
the DMAA has taken no official 
stand on patron-addressed mail, it 
has gathered the arguments men- 
tioned for and against such mail 
and is presenting them to its mem- 
bers. 

He added: “There is no such 
thing as junk mail. That’s a phrase 
used by the Reader’s Digest in its 
article against third-class mail and 
picked up by the Scripps-Howard 
newspapers and the Milwaukee 
Journal.” 

_ In his fact sheet to DMAA mem- 
bers, Mr. Rumage lists seven ar- 
guments on both sides of the fence. 


a These are the pros and cons as 
presented by the DMAA: 

1. For: Patron mail is not new. 
It has been used for over 50 years 
to reach rural, star route and Post 
Office boxholders. Mr. Summer- 
field, late in 1953, included every 
community in the U. S., so that 
unaddressed third class mail could 
go to urban householders (Postal 
Reg. No. 55337). 

Against: Patron mail is trash, 
unwanted by the public, and thus 
reduces returns of all third class 
mail. The National Editorial Assn. 


} 


PETER C. ZIMMER, merchandising 
manager of the candy and con- 
fectionery division of Robert A. 
Johnston Co., Milwaukee, has been 
named general ad manager to head 
a new department which coordi- 
nates advertising for the compa- 
ny’s biscuits, candies and chocolate 
products divisions. 


livered for very little or nothing... 
1%¢ per half pound. Free loading, 
etc. 


s 3. For: Letter carriers have not 
been turned into pack mules be- 
cause federal law limits the 
amount of mail per carrier to 35 
pounds. Hours are strictly con- 
trolled by regulations. 

Against: Advertisers are making 
pack mules and peddlers out of 
carriers. The postmen are over- 
loaded with patron mail. It takes 
much time and effort to sort and 
deliver. This means overtime and 
extra pay. 

4. For: The charge that deliv- 
ery of non-addressed mail delays 
first class mail is untrue. All first 
class mail gets priority. Then 
comes second class (newspapers 
and magazines). Then, and then 
only, are circulars and advertising 
matter (third class) handled. 

Against: In some cases patron 
mail is pushed ahead of first 
class. Patron mail clogs post of- 
fices, slows service, annoys the 
public, burdens the carriers and 
causes them to seek pay hikes 
which will result in postal rate 
hikes. 


a 5. For: The Post Office broad- 
ened patron mail to help get out 
of the red. It requires little time 
to handle and needs no sorting. 
It is estimated that about 400,000,- 
000 pieces of unaddressed mail are 
carried. 

Against: The Post Office is 
carrying patron mail at a loss. 
This adds to the ever-mounting 
postal deficit, thus imposing a 
further burden on the taxpayer. 
At 1%¢, 400,000,000 pieces add up 
to only $6,000,000, a drop in the 
bucket. 

6. For: This simplified method 
enables many companies, large 
and small, to blanket the country 
with advertising, without names 
and addresses, at a cost of 1%¢ 
each. 

Against: This method serves 
only the giant companies who want 
to sample the patron with worth- 
less offers. The postman must 
make all stops to peddle these 
handbills and samples, lowering 
his morale. 

7. For: Patron mail stimulates 
the economy, accelerates business, 


asks Mr. Summerfield for relief 
from “inroads of severe financial 
distress caused publishers by a 
rapidly spreading use of circulars 


instead of newspaper advertising. | 


The mushrooming growth of news- 
less throwaways across the coun- 


try diverts advertising from news- | 


papers into inferior, unstable and 
irresponsible media.” 


2. For: There’s no special rate 
given to patron mail. The mailer 


pays 14%¢ or more for each unad- 


dressed piece. The minimum is | ford Carpet Co., New York, has 
1%¢ per piece; the maximum is 
14¢ per pound or fraction of a|tive for Luncheon is Served, Me- 


pound. 
Against: 


Patron mail is de-! sampling service. 


|distributes goods. The revenue 
‘helps build bigger post offices, 
/'makes more jobs. If it doesn’t pay 
| the advertiser, it will die out. 
| Against: Patron mail is a 
hindrance. It slows down the econ- 
‘omy, hurts all third class mall- 
ings, undermines all advertising 
| and delays first class mail. 
| 
‘Peter Scott Named 
Peter D. Scott, formerly a sales 


|representative for Bigelow-San- 


Health Insurer 


Bows, But FTC 
Lists Six More 


WASHINGTON, Dec. 30—Federal 
Trade Commission complaints 
against health and accident insur- 
ance companies sprouted again to- 
day. One of the 17 companies hit 
by FTC false advertising com- 
plaints last October today accepted 
a consent order and will cease and 
desist. But FTC issued new com- 
plaints against six additional in- 
surers, bringing the net total to 22. 
The FTC’s first break-through 
occurred in the case of Commercial 
Travelers Insurance Co., Salt Lake 
City, which agreed to the commis- 
sion’s consent order. 

The six new complaints were 
filed against Sterling Insurance 
Co., Chicago; Combined Insurance 
Co. of America, Chicago; Profes- 
sional Insurance Co., Jacksonville, 
Fla.; Service Life Insurance Co., 
Omaha; Postal Life & Casualty In- 
surance Co., Kansas City, Mo., and 
Guardian Insurance Co., Dallas. 
Among the original 17 com- 
panies, nine have filed answers 
challenging FTC’s jurisdiction over 
insurance advertising. Commission 
officials are hopeful that some of 
the remaining firms involved in 
the advertising controversy will 
decide to accept consent settle- 
ments. 


= The consent order requires 
Commercial Travelers to change its 
advertising to meet the commis- 
sion’s objections. But it does not 
constitute an admission by the 
company that it violated the law 
as alleged in the complaint. 

In the order, which must still 
be reviewed by the commission, 
the company agrees, among other 
things, not to represent or imply 
that its insurance policies con- 
tinue in effect indefinitely or for 
any period of time when, in fact, 
the company can cancel such pol- 
icies during that time. 


Two Indianapolis 
Agencies Are Merged 


INDIANAPOLIS, Dec. 30—Two In- 
dianapolis ad agencies, Caldwell, 
Larkin & Co. and Sidener & Van 
Riper Inc., will merge Jan. 1. 

The consolidated agency is in- 
corporated as Caldwell, Larkin & 
Sidener-Van Riper Inc. Officers 
include Guernsey Van _ Riper, 


Guernsey Van Riper Howard Caldwell 


chairman of the board; Howard C. 
Caldwell, president; Storey M. 


Advertising Age, January 3, 1955 


Comics Are Now 


Censored; Critic 
Still Unsatisfied 


(Continued from Page 1) 
tions, eliminating knives and 
bullets, and explicit examples of 
how crimes were committed 

Judge Murphy said the code had 
worked a “face-lifting” operation 
on comics books. 


= Meanwhile, Dr. Frederic Wert- 
ham, long-time foe of horror and 
terror comics, was circulating a 
reproduction of a cover of a 
comics book that carries the ap- 
proval seal of Judge Murphy’s 
office. The book is titled “Lorna, 
The Jungle Girl.” It is published 
by Atlas. Dr. Wertham’s reproduc- 
tion carries his comment: 

“Typical comic book with ‘Czar’ 
Murphy’s new seal (March, 1955): 
colored howling savages about to 
attack a sexy white girl in a bath- 
ing-suit and a handsome white 
man. This shows that the new 
‘association’ with the new ‘code’ 
and its new ‘czar’ contains the 
same corruption with sexiness, 
violence and race prejudice. Don’t 
let yourself be fooled by the new 
seal!” 

Asked about this, Judge Murphy 
said that the comics book “was 
one of the first books submitted to 
this office, on our second day of 
operation.” Then he added, “If it 
were submitted to us at this time, 
I would make changes in the 
cover. I’d take out the knife, the 
native and the girl’s curves.” 


# John Goldwater of Archie 
Comics, president of the Comics 
Magazine Assn., said that the 
“first stage of our self-regulation 
has been successful.” He said crit- 
icisms by the code administrator 
had caused additional expense 
resulting from delays and changes. 
But he said the changes “have 
not proved insurmountable.” 

He said the association was 
“still keeping the door open” for 
Dell Publishing Co., which has 
declined to become a member. He 
also reported comics books sales 
“pretty good,” with returns “about 
normal for this time of year.” 


CLEAN-UP SQUAD—This before-and- 

shows the operation of Czar Murphy’s clean-up squad. In the second 

panel, the girl in the revealing dress in the doorway has been block- 

aded, Dolores has been flipped over and the blood has been blotted 
out. 


after version of a comics panel 


Industrial Admen 
Plan Tribute to 
G. D. Crain Jr. 


CHICAGO, Dec. 28—For its Janu- 
ary meeting, the Chicago Indus- 
trial Advertisers Assn. has sched- 
uled a “G. D. Crain Jr. Night’ in 
honor of the publisher of ADvVER- 
TISING AGE, Industrial Marketing 
and Advertising Requirements. 
The testimonial program and 
dinner will be staged concurrently 
with the 25th anniversary of 
ADVERTISING AGE and the 39th an- 
niversary of Industrial Marketing. 

According to R. C. Christian, 
research director of Marsteller, 
Gebhardt & Reed, and president of 
the association, Mr. Crain is being 
honored for “his many contribu- 
tions to the advancement of mar- 
keting and advertising, both per- 
sonally and as a leading publisher 
in the field.” 


# Some 50 of Mr. Crain’s closest 
business friends will take part in 
the testimonial, including publish- 
ers, agency presidents and adver- 
tising executives and _ directors. 
Public tributes will be voiced by 
George L. Staudt, advertising 
manager of Harnischfeger Corp., 
Milwaukee, and board chairman 
of National Industrial Advertisers 
Assn., and Keith J. Evans, a life- 
long friend and director of mar- 
keting and public relations of 
Joseph T. Ryerson & Son, Chicago. 

With Mr. Evans and others, Mr. 
Crain helped found the CIAA in 
1919, and has been a frequent 
speaker at CIAA meetings since. 
The CIAA itself later became the 
founding chapter of the national 
organization. It now has about 550 
members, consisting of industrial 
advertising managers and assist- 
ants, advertising executives, busi- 
ness paper editors, space repre- 
sentatives and graphic arts sup- 
pliers. 


Two Rejoin ‘Seventeen’; 
Howard Bergman Resigns 

Henry Oschay and Charlotte 
Willard, both former staff mem- 
bers of Seventeen, New York, have 
rejoined the magazine as business 
manager and executive manager, 
respectively. Mr. Oschay will con- 
tinue as circulation director of TV 
Guide. Mrs. Willard was last with 
Look. 


Langeler Gets Yale Press 


Storey Larkin E. L. Van Riper 


_ been appointed a sales representa- 


‘dia, Pa., national demonstration- 


| The agency will occupy new 
| quarters in the Merchants Bank 
| Bldg. 


Langeler Advertising Agency, 


became for Yale University Press. 


Howard Bergman has resigned 
as general manager of the maga- 


Larkin, exec. v.p., and Edward L.|New Haven, has been appointed | zine to start his own sales presen- 
Van Riper, Ist v.p. and treasurer.| +) handle trade and consumer ad-| tation, promotion and advertising 


‘consultant service. 


Newspaper Advertising Linage 
November, 1954 


November November 

Classification 1954 1953 
Retail (total) .. 136,297,510 137,487,642 
| Dept. Stores .... 53,852,553 54,333,237 
General .......... 34,512,599 37,773,138 
Automotive 15,617,140 12,578,847 
Financial ........ 3,254,881 2,788,887 
Total Display .. 189,682,130 190,628,514 
| Classified ........ 48,793,137 50,717,888 
We \tncdocdens 238,475,267 241,346,402 


Media Records Report for 52 Cities 


% January-November % 
Change 1954 1953 Change 
— 0.9 1,294,010,984 1,279,535,478 +1.1 
— 0.9 490,339,419 484,789,947 +1.2 
— 86 332,002,046 340,170,424 —2.4 
+242 134,941,418 130,046,244 +3.8 
+16.7 33,128,908 30,506,469 +8.6 
— 0.5 1,794,083,356 1,780,258,815 +08 
— 3.8 557,611,799 605,239,424 —7.9 
— 1.2 2,351,695,155 2,385,498,239 —1.4 


— = uit pees «| oP cl 2 Rie Cee Fes; Wo po Si dn : 
. tie DSS pers ‘ Cle gory 5 he Se eee ee ane wy ees Pie owes Ay, eR Ty ioc hs CR Bot. bakes c Se me : Pans oe i? i iy ay ~ Ae ia 7 5 See See J Pe 4% ‘ 
3d celine URNS «ay x, ss : ie hoe : ees YN ee fee 7 ae as es x Fe NT Py, ey Fe ie ie as Dah, oon Re Ree Bait J # ee Sut een Sak Sees: TER: AP ee ¥ Vagos ws Si ig ae vane 
oP he Rael ET Be ‘ Ser ay bo ee ae? 5 RP ek apt eft gid wh ee fag gee e P Ser: = es! iti 2 SL Pao ni PRs ULE | ee Wi me LN \ ee SO a Ee ie La? Die ee carey a a rg eiphae BE pe E £3 .) merchant yas ae pe $s 4 te ook Pe ay St ica eh iy 
SET Oe ae ee ae ce eee ei po ak AO ie oe : HEAT D Becillos Se, See Lee) Cate Shatoal Baa 9 iw SE Bee Biss AS, eee vias big (a re 2° ME CEN ga re Sigh oN," eM MD Te ary ON aR NR Te tee mys OS Neary ABS eames ue ReaeY PTS eR EN ee eB fice Ph UE CE ae | Sone ae pa 
ge Ey ae ; f hy Jee a eae ! Cah : . ‘hee peapeenaees 4s Sed . Bg "da 4 turgeesen® Hipeend Pad Pyne: Se. PPA rem e Se Se Nee Bee Th ea as oy Pe et Bilas pee a 5 ee Fs Se Bee Gar! oe) Cais ae ef E ne, Ly ase SY ReneS i 7 to 
£G PrN SE Alte eS Soniey re ; $ tee Po re (Rey SP Saew es es - betanes ies : Spar pe ° Pla paced Aanth. “ot ene exw & ‘ eS oe m4 re ee og * Sot Re es abet po ptt ra RR” Pe 
mh aot ee a3 bs 3 % Eve, MIRNA EY 6 < PU ea tects wig a Scat RO ae a SPAS cae! a] ‘et i igh en ceeae.! yO"; fitgie, Tee oa ye Mee oe hy a 6 Be ae Cee eS eters Te i A ee A Mae ee een PSR gh eS TMM ABE A Lh eek 
aby ‘ pais Mig Ao Cee tee Fe ee SR ana RO MPT) geo GSA Cralae Calc Sa iki ee tal aca weet, ee ae Mie v3 DOE Eaten? vie Se a F ihe aban iat mariee sate a Sells ‘ ey sits We Ae ads aber REPS ath Gale Le See <4, SR a ea es die WEE 
eas Barns so ae aa pre ee a Wo En Uae May WH 2 phn ht tpi aa Ai, Petty glad ieee AaB SB, we WF pad ee Se Me RG te Me ees eed Sete a) Ge fre St, fs Kia Ae oe ele See Be Se es D ‘aa oars Sil RRR Eo tes 

Sg OMT eae or hl ek Cel pet a poe aw ee oe ees ae eee ee, = ea . sees Sahat aie ee te ak od Ge et oe Noe ae Pay Wen ea WF A Naas ook, Epes ae! ii to SCR od} FD ee SEMA ASEM Serer. 2 : I - 

E egy re a nes ata bata 5 DM Lg coh Tt hare Se EM olke een vos ee) Bey Baht Cae tity CY i Apert x) ves tee ae a ED ape sieinggtat tenon on 1 ae Spee aN, ae Pa i ‘ gis Dat ZY - 3h. ny p00 se ag Ne ast y i ‘ Tak z € 
GaP a 1 asin aH eo Fi Gtegs é vt Seago : “ies 4 F 4 f ‘ i 4 a, : NS gage: oS! he Re ' i an sigs a 
ae ck hanes : a ed ‘ ; wo «ama 
ree he 

—: ny eel 
\ 
f 
a R ; ee Be 
ee 
. . | es A EEROO ES 2 
at < <e ~ . —_ f 
. = oS iS . ! at ee a sec onense/ _ : 
er Rae eed % ; auee oP i . : 
ba eeegeae <a ig tae Te ee see | ’ q 

» * Spears, cee : ae PS fe | y 7 N 

7 Names y oF ie y - 

* es ee ages ek ee / 
a —_ ey \ y 

é i i 2 * RAG ge ocr : \) 

Etc ew ‘ a Bee Sas 8 é _ “4 o:.2-a oe nal 
7 weah 3 ee oe 7 > - p 

pha ga aaEe eR | } t rf & ae - : ‘ - ] = 

arr “ert aS as | : . . 1 é © ' ' ; : 
; is VeRe ee - “yp = 

a ig SEE ee aes ' . = i 

as ee g . ay ’ ) | =e 
. RA 7 ieee “a “3 + 4 oS ; se 4 

3 bs ee a a SON ' \ : f. : oe bak ° 

bees. oa. Nae Seg “s ’ ? { 

Bea ee : « = ry 4 . (i = ‘ 

a . Pee aS . = a | a*h mot ols . va 
< ack. . 3 Re. | L, 6 f : : § 
| PO = Me on | { 4 PA 7 
‘ ' | ae wet . cai ee is - . > - Wg * \ x ; 
i ae mee mi 7 \w chy 
oo a ear fig ae i.) S 
: % =o Siaaees 4 : SA ata : - “ep Tha EE ane Pea = P » 
: REE. <a pe « ‘S 7g Bins p ee RI cope Tam | atest . } 
ne Se s ee = 
‘ os ™ pti | y 
ies ees ; oe a mee ‘ 
; : Beck ‘ ; 
q ri 
ee" : 
as 
+4 
q 5 | : 
v : 
| : 
: is, 
mt 
ats | < 
Bee 
Re i 
‘ , 
a @ : 

bs | } 

. t 

et | en 

% ee 
B.: * 
t 
. ee 
2 F 
“e 
: 
: “" 
s 
m8 
Ms 
. ‘ 
‘ ‘ ' = 4 
; J : 
tee 
: i q 
4 e 
4 
e i 
ie | 
. on 
j 
nes 
¥ ee 
i ag 
. } 
: | 
. 4 | ; 
E — 
7 
wi 
a 
oe: i | 
“ 
; mi i 
bs a > 
: 4 
R “i ‘ ; 
a Pia " a es so 
z — Se ae ee P " a ‘ 
; ——- P a Be ; 
; aa 6 a ; 
ee se: Se : 
a weg” F % 
ur en Pc aes 
% eS 4 : iz 
s ‘ 3 
‘ . 48 . 3 ae ‘ia = 
Sag eles : : 
Fie eg , . ete 
eae ce Be , ial 
; oe Fs. ; be 5 . 
Oo sted oe an a ea * is 
F : m : / KS § 
- = 
ee . 
. - eis 
PO oe, 
ay H 
ee " 
nl 
: Bw, PO : 
é - om E 
4 * a ee — 
a ar —— ? a 
' : se = = a 
: —_ = . ~ a “ 
pe : a a 
f ” cc J a | ye 
3 i _ — _—s # i 
i ee a < oll ey 
a —— : ~<a ae ‘ p 
33° 24 od sc] ae or f 
ae ko a ; ; Eo 
< ae . a | = 
: . ne; eer 
d i. i Bi een F 7 
5 a ae ‘ ad 
4 SS : + ye 
rY " : + 
gu Ps 
: es 
| ; 
he = a 
as : 
°, 
wank” nee 
wal eae > 3 , My 
pS ea ee oF ‘ ‘ Set ea gn sed, - nant : oof sk: oe i ag ae ( j pie ayes 
sd, Ue Se eee, eae 18 ee, i eee ees Bh sd ar” yt sea AP sigs ee act ee AUR Oe kai ie Maat A Tip eee as a : Bae th i eth nay pA a> pe etn” gees many ee sik: Badia ea ee oc “ak ra i he ae eh Nias Yaw a oP Dane yeti ial ee ae eS Yas 
: Se AE PE gM aw sbhist:. 4 Reeth Ae me Se ie ne ie Ee OE cer Diag taf pe a ey ie PA Shine eda te to ae TO ee tg © th * age iat eds Bs Pee ; ia a mY at Le ae eae 
‘ 4 : “3 te Rai yer e oy ese 2 : 3 We cee “ ae stg PEP Wes TT £ ae ett Ry meee boas Mn Pies echt we ne ae tn Cady ah tera aiect 
i E . ar fe Vee - ee ‘ ne ¥ 7 ; ; A i Wwe weet 4 : “ . 
Vs : £5, 5 Ws tok " ay i : - on x re = : * pel , fa eo TS > phat ‘ ; . 

f ee a Sk eee reas Une t a aS ee Oe By ge I eee a ae, es Pg oe tees ARS Face PS ee a eee de Sua . = Oi ; ‘ oe opie 25 A : : ; ra ‘Bae & ra he ee ’ 
a pe Rene ANS ke ers GO ea icy ne WA OY teil Seton Rig! a as Maly ES EE Se Ge ih Soars Bore ip RAN he eee Pe PANG Beat et tie = ae au > aes Si ina i UE ae Sal al Ee eg A Site OR a eed ‘ ¥ © Ltn “ei looper, oh ys Sap * mle _ 
4 rats dn B Be oi age ko ee a Pope ad Ra Ate: Sg ek ea a eR ee A OM Nene oF oe ft eae AMEE OT NAY tp ard a Ny ete Ce af 2 SF re on ke, re he, hae he tae gee Ss Shore Se eee BS Sot i ra eal ML arcade Mere + Oar Pe San Z 
a hap: ak Sorc. erated ete) eam © TOE) ety haste fee eee Niet Sa? Vag? Ma a ema Mie AE. ep ahr MS a, fh SOP De dies Ao Banc a RA AE pe ne i ran Ne Sigg SN oe OR eS Re RR Nee lh EE ad PUA SN eee a Ny ae”; eee, Rae 

ts io ple a aa oy eee. a a LY ee fix sg oe Py aes : ae 3 ee ra ee be 2 eh : eS ees en ee Es eo ee oa OG apse ae eee a , Wy ne, at es Flee Si ape ren SG Mn ET 4 peal Poa ere x Say 

a “4 ae o : < weal | 2 ee & < » ers 5 i, A hy te ae 3 Te 7 ¢ F See a Bt uty, Bh CR mS Pe ake gel ‘28 y sa SPF gk 1. ee ~ 4 » S ioe x nm 4 ¢ fe y + “ oe Pa org ., 

* ‘ 2. 3 4 4 ne : Moe AR 5 jae Peet ys 5 = i ah. : ¥ ie Sig at A 5 ee or 25 + 1 a ie tos ra ¢ H = "ail ( 
yt pt aS ee Se ye “+ ES ee ae SE ee te Oy ee Nae a sion ee Sr as Oe Ee ee ems ot ae Oar ae Oak 2 Key eed SA Rais Gee Matias oe See Gh aera hig en ia ; = pet ee TAS Geeky BS RS De ers ees 
") Ci le Ken Sy PPT ay a oH Fe A Seger pee ah eas ate wat ae BE Cad te Men Oy ae ae Pe OR re Rk oe ee Fie ee aS ay Nac, 8 a, lee ti ct, Ce Pe OSE aese Raila rie oes SO SS er eee ee + Te Ceae saigy Lane Rey ed ier a ee ae ent: 2 Ee 
et he ET By AE Fage te ae a nena 2 ee LP se ey eee gage. «ee Og ee eens bg TS RA ae ee Oud ech aie Ye” SS NA. arte Wf EO ee RE Bol Di ge ae aka NM hie we ae Rs Sg eR EE RR AWS Dom ee ENTE - mearmal, “ACAGe G Wyte Siar es: 

Shes ud hitpe =a a Me ae eee, ee ONE ile HAS RE OR Eo cae Le endo ae eS <a" 4 es ras oO ihe = thn ee Se eg ged ee ae ee > ene? Se Figg eM op Bo MTS ob Be ad Set a ae eh eet OA NOR eee aa ee ee ie ae ae Sey Ee 
pS gy eae Pn pees See ee ere aie tre Dg A Bas Su Tes Ay fog Mee = Ne lee Arta gs «tees ay MS Pe awh reg peace ote tee ac ee ee re beet be ae: copeeme sat Bet fee e igen Nesp ty oo Se) 6 gad RS oat Ses iim eRe Hae bes vat | eee Cok te Pat eo ca Lh Grigg ry CRD Ey 
PE at og ice ee no ee eee a ee ees Fa Seen A oe, oe ae 0 A SE peta ES Pap SO 8 eae tt pa ll AIL IT one tag ECM BO es, Rae hee De Greed MELT TE aaa Se ee Te Aah igs Soe SEE Oe PN e Sa e i toes PE MEALS DS ret BM he Ee - Oy Si ESRC F Bice Yee et al 


re: a Waa 


\ ae 


4 
: 
a 
; 
4 
' 


Pe hpi 


nit) bt tS Te, Sale 


———— 


. ad > aha ise 


Advertising Age, January 3, 1955 


Great Northern 
Makes Newsprint 
from Hardwood Pulp 


NEw York, Dec. 28—Great 
Northern Paper Co. has started 
commercial production of news- 
print from hardwood pulp at its 
East Millinocket, Me., mill. 

Details of the development, 
which has been in experimental 
operation for more than a year, 
were released here yesterday by 
Stone & Webster Engineering 
Corp., which designed the been yy 
plant, and which also has been 
named to handle a $48,000,000 ex- 
pansion program for the paper 
company. 

Great Northern’s achievement is 
said to mark the first time that 
quality newsprint using hardwood 
pulp has been produced on a com- 
mercial scale; i.e., at a volume of 
100 tons or more a day. 


= Use of hardwoods for newsprint 
—which up to now has required 
pulp made from evergreens and 
other soft woods—is expected to 
prove important for the northeast- 
ern part of the country. The use of 
hardwoods will furnish an import- 
ant new source of raw material 
for newsprint pulp, and probably 
will allow more balanced use of 


‘Lite’ Names Arch Ragan 

Arch Ragan has been appointed 
southern advertising representa- 
tive for Life. Mr. Ragan was for- 
merly southeastern sales manager 
of Paul H. Raymer Co., radio and 
tv representative. 


Trend-Transters La Master 

Ben La Master, formerly head of 
the Detroit office of Trend Inc., 
publisher, has been transferred 
to New York to head the eastern 


Barnes to Brand Name Board 
Brand Names Foundation, New 
York, has appointed Harold S. 
Barnes to its board of directors. 
Mr. Barnes is director of the Bu- 
reau of Advertising of the Ameri- 
can Newspaper Publishers Assn. 


Magazine Publishers Elect 
Florida Speaks Corp., St. Peters- 
burg, publisher of Florida Speaks 
and Travel Cuba, has been elected 
to active membership in the Maga- 
zine Publishers Assn., New York. 


MAKE YOUR CLIENTS BUDGET HAPPY with 


ANIMaTED \ye 
TV SLIDES ON FILM 4 A 


Why use STILL SLIDES when you can get action — zooms, 


\ flashes, wipes, etc., at this low price Send For A 
; Sample Reel Today bes 


PLUS SMALL COST 


OF REPRODUCING YouR Ant '92° S® Wabash, Chicago, Ill 


forest resources. 

The new process is understood 
to contain a high, but undisclosed, 
percentage of hardwood pulp with 
the soft. 

In addition to chemi-ground- 
wood digesters designed to use 
hardwoods, a major unit in the 


new development has been a new 
newsprint machine rated as the, 


world’s fastest. It can turn out 


newsprint at a rate of 2,500 feet 


or more a minute. A second ma- 
chine of the same type will be in| 
operation within a year. 

Great Northern 
individual producer of newsprint 
in the U. S., with a rated capacity 
of 377,000 tons a year. The new 


process is said to be capable of, 
processing a minimum of 150 tons) 


of hardwood a day. 


Ptanstieh] Adds WTOP Duties 
Cody Pfanstiehl, director of pro- 


motion for WTOP-TV, Washing-| 


ton, has been appointed director 
of public relations for WTOP Inc., 


a new position covering special | 


public relations and promotion 
projects. He has been with WTOP 
seven years. 


is the largest. 


The New 


| DAY-GLO’ 
BULLETIN COLOR SYSTEM 


For 120-DAY 
PAINTED SHOWINGS 


In the Brightest 
Colors under The 
Sun. The same dy- 
namic impact that 
makes DAY-GLO 
24-sheets turn all 
heads and stop all 
eyes. 


Write for bulletin No. 2117 


SWITZER BROTHERS, inc. 
4732 St. Clair Ave., Cleveland 3, Ohio 


Sunbonded 


| 
| 
| 
| 


Norfolk also has 


irginia's 


| 


Vv Largest 
Corporate Total ........ 


At Richmond Headquarters— 


The Virginia State Chamber of Commerce, 
BEFORE Norfolk annexed Tanner's Creek 
District January |, 1955, made the follow- 
ing population estimates............... 


413 


NORFOLK, 242,600 
RICHMOND, 241,000 


Adding the official City of Norfolk Survey figure of 
54,653 people in the annexed territory gives Nor- 
folk a total population of ... 


653 


... and they're all waiting to read Your Story in... 


Norfolk ......... 
Portsmouth ....... 93,20 
South Norfolk .... 23,20 


"NORFOLK LEDGER-DISPATCH and NORFOLK VIRGINIAN-PILOT 


: _ Represented by The. John Budd eT Stars 
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The Turnover Continues Rapid 


Along about this time of year, it is customary to get out the old 
crystal ball and take a look into the future. But since everyone has 
already beat us to the projections and the forecasts, perhaps we 
should merely point out that 1955 looks like a pretty rosy year for 
advertising, and that all the forecasts indicate busy, productive sell- 
ing days ahead. 

The Christmas season at retail probably came close to setting new 
records, and this is the best kind of sendoff for the new year, since it 
means that retail stocks will need replenishing, after a public buying 
spree which in itself indicates great confidence in the economy. 

The contrast between the outlook for 1955, and that which was 
prevalent a year ago, is rather remarkable. A year ago everyone was 
talking about a “mild dropoff” (which we actually witnessed during 
the year), but privately there was a strong suspicion in some quarters 
that we would be lucky indeed if all we got was the advertised mild 
dropoff. This year there is an almost unanimous belief that 1955 will 
be better, and as a consequence the business and public psychology 
at the beginning of the year is about as good as anyone could possibly 
ask for. 

If we don’t stub our business toes because we’re all too confident 
that the new year means a fine year for business, we ought to be in 
very good shape. 

In the advertising business, there is every reason to believe that 
1955 will again be a record year. But there is also good reason to be- 
lieve that it won’t be uniformly good across the board. Some media, 
some agencies, some advertisers will do much better than others, and 
some elements of the business will find the going tough in 1955. 

One thing seems reasonably certain: The shifting of accounts from 
agency to agency, which seemed to reach a new high last year, will 
probably continue without much abatement. 

It is, we are convinced, a peculiarity of the advertising business 
that any event which sets off a series of agency changes seems to de- 
velop into a chain reaction, with other advertisers and agencies get- 
ting nervous and unhappy all at once. Before too long, every account 
seems intent on making an agency change, and a cycle begins which 
continues until the momentum gradually dies down, and relative 
peace settles over the field until the next upheaval comes along. 

So it looks as though the advertising business will be good next 
year, but a substantial number of existing relationships will have 
changed into some other relationships before another 52 weeks roll 
around. 


Color Slowdown in Tv 


One of the predictions of a year ago which was not fulfilled during 
1954 was the emergence of color television as a potent advertising 
force. 

Early in the year, there were a good many people in the business, 
not excluding the writer, who would have been willing to make a 
small wager that color television would be much farther advanced 
now than has actually proven to be the case. 

The progress of color tv as an advertising medium has definitely 
been disappointing. True, there has been a good deal of experiment- 
ing, and a good many color tv shows have been produced. But as far 
as the public is concerned, color tv is still in the laboratory stage. 

We're still betting, however, that it won’t stay that way much long- 
er, and that when the rush once starts, it will be a real rush that can’t 
be stopped, and its lackadaisical progress during 1954 should not be 
considered an omen for the future. 

Set manufacturers won the battle of black-and-white as against 
color last year. This year, it is likely that the set producers will turn 
up on the other side of the color fence, and will push color set sales, 
rather than holding them back. 


“He can‘t understand how anyone can question the opinion of The Typical American 
Family living in No People, Nevada.” 


What They're Saying 


A Close Link 

Further evidence of the close 
link between the Canadian and 
American economies is available 
in a recent report of the Canadian 
Bureau of Statistics, which finds 
that the rates of economic expan- 
sion in Canada and the U. S. have 
been remarkably close in postwar 
years. The bureau stated in a re- 
cent analysis that “the pattern of 
developments in each of the two 
countries has been generally sim- 
ilar when examined in the broad 
perspective of total output, income 
and expenditure.” 

In the eight years of 1946-53, 
industrial production in the Amer- 
ican economy increased by 49%. 
It jumped by 45% in the smaller 
Canadian economy. 

The number of persons em- 
ployed in Canada rose in the eight 
years by 13%; in the U. S. by 
12%. 

In that period the value of total 
goods and services produced rose 


in the U. S. by 29%. In Canada 
it rose by 23%. 
However, if various price 


changes are taken into account, 
Canada’s economy made sharper 
gains in the rate of production ex- 
pansion. At market prices, the 
value of goods and services pro- 
duced rose by 74% in the U. S. 
while it more than doubled in 
Canada. 


—“The Controller,” official publica- 
} mong of Controllers Institute of Amer- 


Department Stores and 
Discount Houses 

The essential things about a de- 
partment store—its credit policies, 
its broad selection of goods in all 
sizes and colors, its many services, 
its personal flavor—are all very 
costly. But if a department store 
cuts them out, it ceases being a 
department store—and perhaps 
becomes a specialty store which 
sells high-turnover items in big 
volume at low cost. And usually 
for cash, or mainly so. 

Most department store men do 
not seem to relish their fight with 
the discount houses. Most of them 
had hoped that, in the long run, 
manufacturers would set up tight- 
er lines of supply, and then be 


able to cut off the flow of goods 
to those who sell at discounts. 
But for every manufacturer who 
bought back his goods when he 
found them being offered at dis- 
counts, there were 10 who over- 
looked the price cutting, because 
the discounters bought in volume. 


—From a monthly report by Standard 
Factors Corp., based on a survey 
of 29 department store managements 
in 12 cities. 


Steel Picture 

Construction and can-making 
proved to be the mainstays of the 
steel industry, at least through | 
most of the year. In the first eight | 
months they were the industries 
showing larger receipts of steel 
than in the similar 1953 period. 
The oil and gas industry, agricul- 
tural equipment and contractors’ 
products (plumbing, hardware, 
etc.) took only slightly less than 
a year earlier. 

—Steel Facts, published by American 


Iron and Steel Institute. 
Safeguard 

Rarely a day passes without 
contributing something to my 


“How Nutty Can We Get?” de- 
partment. 

If you do not have a department 
of this kind in your own private 
mind, organize one. It will help 
you steer clear of daffiness and 
give you a wise and sometimes 
amusing sight of matters that 
otherwise might temporarily or 
completely drive you nutty. 


—Herb Graffis, in the Chicago Sun- 
Times. 


Instalment Picture 

Credit buying by consumers has 
become an integral part of the 
American economic scene. At the 
present time, total indebtedness of 
individuals is at an all-time high, 
both in absolute terms and relative 
to income. We have been watching 
these trends closely, however, and 
feel that the over-all financial po- 
sition of individuals appears gen- 
erally adequate to support their 
current indebtedness, as long as 
we maintain a high level of busi- 
ness activity. 


—Walter Williams, Under Secretary 
of Commerce, speaking before the 


Advertising Age, January 3, 1955 


Rough Proofs 


The ARF pulled a brand-new 
switch by providing that its news 
release on broadcast audience 
measurement couldn’t be used af- 
ter Jan. 15. 

Does the story go into cold stor- 
age on that date? 

=~ @ 

Sports fans in Cleveland recov- 
ered somewhat from their dour 
experience in the world’s series 
when the Browns clobbered the 
Lions in the pro football champi- 
onship game Dec. 26. 

. 

The papers are beginning to 
print the pictures of all those new 
millionaires created by the stock 
market boom. 

To qualify, all you have to do 
is take a seat and hang on to your 
hat. ‘ 

. 

The right hand is not supposed 
to know what the left is doing 
under the new McCann-Erickson 
plan of having a subsidiary which 
can handle accounts competitive 
with those of the parent company. 

7 

Tom Christensen assures busi- 
ness neophytes that there is a lot 
more to advertising than “Mar- 
tinis, money and madness.” 

It’s just an unfortunate coinci- 
dence that so many pillars of the 
business have their pictures taken 
with Martinis in their hands. 

* 

An AA story told how a New 
York agency got an important new 
account by the simple method of 
riding the same elevator with the 
advertiser. 

There simply isn’t any substitute 
for a good address. 

. 

Color in television and else- 
where has the merchandising men 
scratching their heads. They even 
say that some of the cereal makers 
are going to bring out their prod- 
ucts in an alluring variety of pastel 
shades. 

+ 

The office party at Christmas 
seems to be doomed to inevitable 
extinction. 

That accepted arbiter of men 
and morals, Arthur Godfrey, has 
prociaimed it an unmitigated 
plague. 

. 

The Chicago automobile dealers’ 
association has adopted a code of 
ethics which, like the sermon of 
Cal Coolidge’s preacher, is against 
sin. 

_Now the only problem remaining 
is to appoint a policeman with a 
big stick. 

. 

AA thinks out loud that maybe 
the Post Office should use adver- 
tising and publicity to sell business 
men on the idea of early mailings. 

Since the Postmaster General 
found the money for a p.r. job on 
increased postal rates last year, he 
shouldn’t consider the notion of an 
agency connection distasteful. 

. 

Sherwin Cody says in his full- 
page newspaper ads that a lot of 
business men don’t know how and 
when to use “who” and “whom.” 

Like the Einstein theory, this is 
a problem in relativity which is 
completely over their heads. 

. 

It will admittedly take a little 
while to get the hang of it, but 
the correct way to indicate the 
particular time division in which 
you are writing is to date your 
letter “1955.” 


Chicago Better Business Bureau. 
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STORES OPEN AT 7A.M:! 


For countless thousands of families in Dela- 
ware Valley, U.S.A., shopping begins over 
steaming cups of breakfast coffee. Their invari- 
able shopping guide is THE INQUIRER. 
Bargains are noted . . . brands are picked... 
and soon busy merchants are satisfying the 
demands of Inquirer readers. 


The Philadelphia Prquirer 


Exclusive Advertising Representatives: 
CHICAGO 


EDWARD J. LYNCH 
20 N. Wacker Drive 
Andover 3-6270 


NEW YORK 
ROBERT T. DEVLIN, JR. 
342 Madison Ave. 
Murray Hill 2-5838 


‘ 


Reader loyalty to THE INQUIRER—and its 
advertisers—has made THE INQUIRER Phil- 
adelphia’s FIRST newspaper. FIRST in national 
advertising, retail advertising, classified advertis- 
ing and total advertising. To reach shoppers in 
Delaware Valley; to make them reach for 
your brand, schedule THE INQUIRER first. 


The Voice of Delaware Valley, U.S. A. 


West Coast Representatives: 


SAN FRANCISCO 


FITZPATRICK ASSOCIATES 
155 Montgomery St. 
Garfield 1-7946 


DETROIT 


GEORGE S. DIX 
Penobscot Bidg. 
Woodward 5-7260 


Greater dollar volume - 
for stores in fs 


DELAWARE VALLEY, U.S.A. 


Sales per family in Delaware 
Valley's general merchandise : 
stores (and that includes = 
department stores) are C 
19% higher than the 

national family average. 


LOS ANGELES = 


FITZPATRICK ASSOCIATES 
1127 Wilshire Boulevard 
Michigan 0259 
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Client Reviews the 


Agency Career of 


‘Friendly, Capable’ Jack Cornelius 


Early last year Jack Cornelius 
announced that he would retire as 
exec. v.p. in charge of western op- 
erations for- BBDO at the end of 
the year. 

Many of Mr. Cornelius’ clients 
have also become warm admirers 
and friends. The following tribute 
was written by just such a client: 
Paul H. Beuter, advertising man- 
ager of M. J. B. Co. (M. J. B. cof- 
fee), San Francisco, a BBDO client 
since 1939. 


By Paul H. Beuter 


Jack C. Cornelius, “the man who 
didn’t want to be president,” has 
retired as executive vice-president 
in enarge of the western offices of 
Batten, Barton, Durstine & Osborn. 
Thus he ends 31 years of service 
to advertising—nearly a quarter- 
century of it with his present agen- 
cy—convinced that the advertising 
business is one of the most inter- 
esting and rewarding in the world. 

It should be easy to write about 
this big, friendly, capable person, 
but it is actually the toughest kind 
of an assignment. It’s like trying to 
hold water in your hand when you 
close your fist. You could ask 100 
people who know Jack to tell you 
about him, and you would get 100 
different descriptions, all of them 
accurate from the _ individual’s 
viewpoint, but none of them com- 
plete for an over-all picture. 


s Actually, Jack Cornelius has 
earned the right to the title of “the 
man who didn’t want to be presi- 
dent,” and in a way it describes 
him more accurately than anyone 
could. During the past 15 years he 
has turned down the presidency of 
his own agency, at least four other 
agencies, the top management spot 
of two big food companies and a 
giant soap company. You just don’t 
turn down oOpportunitites of this 
kind without having genuinely 
strong convictions. I think that 
even the thought of leaving Min- 
neapolis, a city which he has come 
to love as few men love the cities 
in which they live, played its part. 

Jack Cornelius joined the Min- 
neapolis office of BBDO on April 
1, 1931, when he was 30. He had 
spent a couple of years with the 
Cowles publications in Des Moines 
and with N. A. Winter Advertising 
Agency in that city. BBDO had 
just purchased a local agency, 
Harrison-Guthrie, and turned it 
into its local branch. The agency 
had about ten people and billings 
were considerably under a million. 
Jack went to work on Hormel, the 
newest and most important ac- 
count. 


s Almost immediately he began 
traveling the United States, call- 
ing on the grocery trade as sales 
manager of Hormel’s Flavor- 
Sealed division, working particu- 
larly to get distribution for Hor- 
mel’s new line of soups. He quickly 
discovered that this sort of thing 
wasn’t done. Time after time 
wholesalers and retailers expressed 
wonder over an advertising agen- 
cy man calling on the trade; and 
other agency men, not excluding 
some of the BBDO brass, thought 
this was a strange way for an ad- 
vertising man to spend his time. 
Two years to the day after he 
joined BBDO, on April 1, 
Cornelius was named manager of 
the Minneapolis office. Then, as 
Bruce Barton wrote, “Almost im- 
mediately thereafter the Minnea- 
polis office ran into a _ severe 
storm, as a result of which we 
found ourselves left with an office, 
a staff, Jack Cornelius, and cnly 
one major account, Hormel. The 
rest of our business had moved 
across the street into other hands. 
[Editor’s Note: Most of it had 


moved to the newly-formed Camp-|and help. You will find the “want- | 


1933, | 


bell-Mithun, whose founders left 
BBDO to go out on their own.] 
“Starting with this tough situa- 
tion, Jack rallied his little force 
and proceeded to build an organi- 
zation and acquire as our clients 
many of the outstanding companies 
of the Northwest. Our Minneapolis 
office became, and has continued 
to be, the best advertising agency 
between Chicago and the Coast.” 


s About November, 1939, I came 
into the picture, on what you 
might call “Operation West.” We 
were changing agencies at that 
time, because of a competitive ac- 
count the old Lord & Thomas 
agency had taken in Chicago, and 
I had gone to New York to see if 
I could find an agency that did not 
have a Pacific Coast organization, 
and would be interested in func- 
tioning in a manner I felt would 
mean large scale operation even- 
tually. Suffice it to say, I got no- 
where fast, and you would be sur- 
prised at the big names to whem I 
talked. 

I reached BBDO last—I guess 
because they had the longest name 
on my list—and Dave Danforth 
said, “You will have to talk to 
Jack Cornelius in Minneapolis. 
He’s in charge of all of our west- 
ern operation. Don’t let that Min- 
neapolis address fool you; he 
could be president, but he likes to 
hunt and fish, and he won’t leave 
there.” 


# So I met Jack, one cold Nov. 1. 
I had missed him Saturday—he 
had been out hunting—but when I 
returned to the hotel Sunday noon 
a stack of “call” slips were wait- 
ing, and I went over to his club to 
talk to him. When I put my hand 
in that great big paw of his, and 
looked into the warm, friendly 
face with the somehow little-boy 
grin on it, I thought, “This is my 
kind of guy.” 

I laid everything on the table— 
how much we had been spending, 
the territory we covered, what 
I was looking for, and what I 
thought could be accomplished. I 
guess it was the shortest conver- 
sation of its kind on record, be- 
cause after listening quietly and 
attentively until I had finished, he 
grinned and said, “Fella, am I glad 
I met you. I’ve been waiting a long 
time for this. We’ll do a job as 
you’ve never seen it done before. 
When do we start?” 


= I never knew the agency side of 
the story until I read what Bruce 
Barton wrote: “In 1939, Jack pro- 
posed we open an office in San 
Francisco. We here in the East, 
being perhaps a little more con- 
servative and pretty well in- 
volved in other problems, told him 
that, for the time being at least, 
we thought we had offices enough. 
But Jack argued that BBDO must 
be a national agency. 


“I remember well the discussion | 


at a meeting of Alex Osborn, Rob- 
ley Feland and myself in Robley’s 
office. Robley was a very wise 
man, but had never been accused 
of being a fast man with a dollar; 
he ended the conference with the 
remark: ‘This is a foolish move, 


000. But Jack Cornelius is worth 
more than $50,000 to BBDO.’” 


the San Francisco office, and later 


record of growth on the Pacific 
Coast to be one of the eye-popping 


stories of the advertising fraternity 
‘out here. But you will also find 
\behind it the quiet, friendly, un- 
/bounded enthusiasm of Jack Cor- 
nelius’ encouragement, guidance, 


and it will cost us $25,000 or $50,-| 


So, on May 1, 1940, Jack opened | 


Los Angeles, and they did a job. I| 


think you will find the BBDO) 


whom he comes in contact. 


® Over-all, probably the most 
significant thing he did was to 
lead BBDO away from primarily 
institutional advertising and to- 
ward the more hurly-burly world 
of package goods selling. Rightly 
or wrongly, in the early and mid- 
dle thirties BBDO had a reputa- 
tion as a producer of fine institu- 
tional advertising, and while some 


goods advertising, it was distinctly 
in the minority. As a consequence 
of the Minneapolis office’s expe- 
riences with Hormel, and the de- 
velopment of such merchandising 
ideas as “double your money 
back,” a great deal of reorienta- 
tion in the agency thinking oc- 
curred, and attention was focused 
more sharply on package goods 
advertising in all offices. 

The reputation that BBDO en- 
joys in the food trade today harks 
back in large part to the idea Jack 
had of trading ideas to market op- 
erators in return for their mer- 
chandising and marketing knowl- 
edge. To the food retailer, he was 
an agency man who took the re- 
tailer’s problem seriously. He was 
interested in developing their 
business, and they became eager 
to repay his sympathetic interest. 


# This willingness to understand 
the over-all problems of somebody 
else’s business is characteristic of 
Cornelius. Many people who meet 
him for the first time are apt to 
believe that his earnest desire to 
understand and be helpful are af- 
fectations—a feature of high-pres- 
sure salesmanship. But those who 
have known Jack over a period 
of time are firm in the belief that 
he really is deeply interested in 
other people’s problems, and likes 
nothing better than to lose himself 
in trying to develop ideas that 
will solve them. This has led him 
quite naturally along many paths 
that have gone far from the ad- 
vertising agency business. Many 
BBDO clients have consulted with 
him as a general business man as 
well as an advertising executive, 
and you would be surprised at 
their problems from the other side 
of the desk. 

I think the most important thing 
that has been a part of Jack Cor- 
nelius’ advertising life is his extra- 
ordinary and uncanny ability to 
recruit and build people. I guess 
it was part of that human, warm, 
friendly spirit that made every- 
thing he became part of tick. There 
is a genuine, human quality of 
warm friendliness that made every 
one of us want to live up to what 
he honestly seems to think of us. 

I don’t know how many indi- 
viduals he put back into harness 
when the advertising fraternity 
had called the third strike on them, 
because Jack refuses to talk along 
'that line. To my own knowledge, 
‘however, I do know of four that 


work had been done on package! 


BOBB CHANEY, administrative assist- 
ant to J. C. Cornelius, manager of 
the Minneapolis office of Batten, 
Barton, Durstine & Osborn, became 
/manager when Mr. Cornelius re-| 


| signed from active management on 
| Dec. 31. Mr. Chaney has been with 
BBDO for 15 years, 


ing to produce” by everyone with | 


|perience, preferably sales experi- 


Jack Cornelius 


he dusted off, and put back on 
their feet in high office, and only 
one of the four fe]! iv the wayside. 
I know of one of ti ese !ast-chance 
individuais who stayed alive un- 
til he felt he had vindicated Jack’s 
judgment. I know of another who 
tried to sell him out, and Jack’s 
friendly faith wouldn’t let him do 
it. 

You just can’t put character of 
that kind down on paper. You 
couldn’t do it in a book. Lots of 
advertising executives have keen 
judgment, ability to see immediate 
and long range operation and car- 
ry it out, and 1 guess all of them 
know the tools of their trade. But 
none of them that I have ever met 
has had the ability to inspire con- 
fidence, and bring out the best 
every man has to offer, in such an 
effortless way as Jack had, and 
did. 


# That is why I don’t think he 
will be sitting on his front porch 
when he retires. Sure, he will be 
doing a little more hunting and 
fishing, which he dearly loves, 
but I’ll bet a few bob he will be 
using that same skill and friendly 
warmth as a member of the board 
and the executive committee of 
the American Heritage Founda- 
tion, where he is looking forward 
to more active effort than ever 
on behalf of this civic organiza- 
tion. After serving so often and 
notably in local and national chari- 
table, philanthropic and_ civic 
organizations, as well as chair- 
man of the Four A’s, he couldn’t 
rest on the oars if he wanted to. 
He even found time to write more 
than fifty articles on hunting and 
fishing, while he was covering all 
these other bases. 

Jack feels there hasn’t been any 
basic change in the advertising 
business in twenty-five years, ex- 
cept that it is bigger and there 
are more people in it, and that 
maybe there is a little more spe- 
cialization within the business. 
“About all that happened,” he 
says, “is that all of us are con- 
vinced we know less about the ad- 
vertising business than we did 25 
years ago, but we also know a 
little bit more about how to find 
things out. The status of research 
has’ definitely improved, and 
there’s a lot closer working rela- 
tionship between advertising and 
merchandising than there was. 
Basically, however, the business is 
pretty much the same—there’s 
still a dearth of real ideas.” 


# Should a young man start in 
the agency business? He doesn’t 
think so. He thinks the way to 
start is to get some business ex- 


ence, before going to work for an 
agency. 

“If I were a youngster dead set 
on going into an agency,” he says, | 
“I'd get a sales job or a merchan-| 
|dising job. Then I'd | 


somehow | 
make a contact with three or four 
agencies, and keep in touch with 
them. I’d try to tell them, occasion- | 
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from BBDO? I doubt if Jack 
could give a complete answer to 
that himself. Probably old faces, 
with whom he fought the good 
fight, passing from the picture, 
with resultant new policies, has 
some influence on his decision. 
Probably, too, his deep interest 
in other fields, where the grass 
looks a little greener, attracts him. 
Certainly there will be more hunt- 
ing and fishing. Many things have 
entered into the decision. 


ws Yes, Jack Cornelius is turning 
the last page of the advertising 
chapter of his career. You can 
write about dates, and places, and 
deeds, they have their place in his 
picture, but the thing that made 
all of these click into focus for me 
was the genuine human quality of 
warm friendliness that made all 
of us want to live up to what he 
honestly seemed to think of us. 
That is the part I would want to 
pass along to the youngsters just 
checking into the advertising 
world, and to the oldsters who are 
running out their string. 

It is nice to have known some- 
one in a cutthroat competitive 
field, the fastest moving panorama 
in the business world, who never 
took advantage of anyone, who 
kept his integrity, with friendli- 
ness, and no false front, and was 
always willing to stretch out a 
friendly hand. That’s why it is 
easy to understand why he didn’t 
want to be president. That’s why 
all of us out here are going to miss 
him—not because of what he has 
done, but because of what he was 
while he was doing it. 


Business Paper 
Ad Volume Gain of 
4.8-5% Seen in ‘55 


New York, Dec. 28—A dollar 
volume rise of about 5% in busi- 
ness paper advertising for 1955 is 
foreseen by publisher members of 
Associated Business Publications. 

This compares with an esti- 
mated increase of about 48%— 
from $372,000,000 to $390,000,000— 
predicted by Angelo R. Venezian, 
assistant to the director of adver- 
tising, McGraw-Hill Publishing 
Co., in an article appearing in the 
December issue of Industrial Mar- 
keting. 

The ABP figures, resulting from 
a year-end survey of the organi- 
zation’s members, showed that a 
majority of publishers lock for- 
ward to a rise of about 3% in 
total pages for next year. The dif- 
ference in percentages between 
page increase and dollar volume 
increase, according to ABP Presi- 
dent William K. Beard Jr., reflects 
rate adjustments that have been 
made in the past few months. A 
handful of publishers predicted a 
volume drop of 1-2% for next 
year, but the majority expressed 
belief that page gains would run 
2-20%. ‘ 

The survey was conducted by 
ABP’s division of business paper 
information, headed by an advi- 
sory committee, of which Philip 
Muller, assistant general manager, 
Breskin Publications, is chairman. 


Baumann to Stone Container 


Martin Baumann has been ap- 
pointed sales manager of the Chi- 
cago division of Stone Container 
Corp. Formerly Chicago product 
development manager for the con- 
tainer division of International! 
Paper Co., he succeeds Robert 
Levinson, who has been named 
sales manager of national accounts 


'for Stone Container. 


ally, of things I noticed in my daily| Arrow Appoints Henricks 


work and of the idezs I was pick-| 


ing up—and if I did a halfway 


them.” 
Why is Jack Cornelius retiring 


William Henricks Associates, 


Chicago, has been appointed to 
decent job, I’ll bet it wouldn’t be! handle 
|too long before one of those agen- | Petroleum Co. and Arrow Gasoline 


icies was asking me to work for | Co., both Chicago. The accounts 


advertising for Arrow 


formerly were handled by Dancer- 
Fitzgerald-Sample. 
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‘GET A HORSE!’ This admonition 
heads body copy in this quarter- 
page newspaper ad prepared by 
the Des Moines Register & Tribune 
and the Des Moines Advertising 
Club for use in connection with 
National Advertising Week, Feb. 
13-19, and through the year, in co- 
operation with the Advertising 
Federation of America, Advertis- 
ing Assn. of the West and U. S. 
Chamber of Commerce. 


A em the A reteset of Dee Mates, 


Magazine Schedule 
for Lees Carpets to 
be Intensified in ‘55 


BRIDGEPORT, Pa., Dec. 28—James_ 
Lees & Sons Co., carpet manufac- | 
turer, will intensify its advertising | 
in consumer magazines in 1955. Its 
spring campaign will break in 
March in nine publications and | 
will have as its theme, “The Floor- | 
ward Look for Spring.” 

Carl R. Asher, advertising man- 
ager, told a company sales meeting 
last week that “long-range institu- 


tional advertising planned in ’55 - 


by the carpet industry only serves 
to accelerate the need for more in- 
tensive advertising by individual 
companies to achieve brand-name 
recognition. 

“Our objective is to put our ad- 
vertising into publications that 
will get right into the homes of 
just about everyone in every local 
community who is a logical pros- 
pect for carpets. What makes it 
local is where it is read, not where 
it’s printed,” he said. 


# Mr. Asher said that the com- 
pany’s ’55 advertising will capital- 
ize on the successes of selling in 
the home, selling in the store and 
time payment plans recently in- 
troduced by the carpet company. 

Magazines on the schedule in- 
clude Better Homes & Gardens, 
Bride’s Magazine, House Beautiful. 
House & Garden, Ladies’ Home 
Journal, Living for Young Home- 
makers, Sunset Magazine and 
Time. Woman’s Day has been 
added to the list for the first time. 
In addition, Christian Science 
Monitor and the New York Times, 
‘Magazine will be used. 

Special merchandising, sales, 
promotion and dealers’ aids will be 
used extensively also. 

D’Arcy Advertising Co., 
York, is the agency. 


New 


Nabisco Boosts Ralph Jones 
National Biscuit Co., New York, 
has promoted Ralph W. Jones from 
assistant director to director of co- 
operative, voluntary and inde- 
pendent sales. He succeeds N. S. 
(Dick) Hymer, who retired Jan. 1 
after 42 years with Nabisco, the 
past 12 years as sales director. 


Richardson-Shaw Moves 
Richardson-Shaw Inc., Detroit 
advertising and merchandising 
company, has moved into larger 
offices at 15555 W. McNichols Rd., 


Detroit. 


WEMP to Purchase WCAN 

After about two years of nego- 
tiations, WEMP has reached a ten- 
tative agreement to buy WCAN, 
both in Milwaukee, for $250.- 
000. According to Andrew M. 
Spheeris, president of Milwaukee 
Broadcasting Co., owner of WEMP, 
the station, which operates on 
1340 kilocycles with 250 watts, 
will buy the physical assets of 
WCAN, 5,000 watts, 1250 kilocy-. 
cles, and will retain the WEMP 
call letters. Before the transaction | 
becomes final, WEMP properties 
will be sold and subject to cus- 
tomary Federal Communications 
Commission approval. Midwest 
Broadcasting Co. now operates 
WCAN. 


Richard Mather Named A. M. 


Richard B. Mather has been ap- 
,pointed advertising manager of 
Pratt & Lambert Inc., Buffalo 
paint manufacturer, surceeding the 
late Granville M. Breinig. He 
joined the company in 1928 and 
was appointed sales manager of 
the central division in 1950. 


Backinger Returning to U.S. 

A. F. Backinger, now with Mead 
Carney Corp., management con- 
sultant, will leave his post in Italy 
early this year and return to New 
York. Overseas since September, 
1953, Mr. Backinger has been with 
Pirelli, Milan, Europe’s second 
largest producer of tires and other 
rubber articles. He was formerly 
advertising director of Avon Pro- 
ducts and, prior to that, was an 
account executive with Fuller & 
Smith & Ross. He expects to an- | 
nounce his future plans shortly | 
after his return. 


Movado Names New Agency © 
Movado Watch Agency Inc., 


Thompson Co., New York, to han- 
‘dle advertising for Movado) 
watches, effective Jan. 1. Badger | 
& Browning & Hersey was the for- 
mer agency. 


Abbey & Co. Moves Oftice 
Abbey & Co., Buffalo agency, 


1 Niagara Square. 


has moved to larger quarters at | 


| 
| 
| 
J 
| 
| 


New York, has appointed Blaine-| 


| 
} 


| 
| 


This is NORVAL JENNINGS, 
Advertising Manager, 
American Gas Association. 


iS FATHER of five children, 
checks the gas meter and states 
authoritatively: 


“You have to ‘cook with gas’ | 
to keep up with kids. Mom‘s _ 
in hot water continually: baths, 
wash, dishes. I'd be in hot 
water myself without adequote 
gas appliances!” 


You said a tank-fuil, sir. 

Our advertisers are cooking on 

all burners, providing ‘ss 
gas equipment to PARENTS’ 
1,625,000 families with 
3,250,000 children, Those sales 
gauges are really bubbling! 


FAMOUS FATHERS AGREE: Women are wendsehd, 
... but MOTHERS are better and bigger customers! 


the TRUE measure of a reader’s interest... 


Take the selling price of any magazine. Divide it by the 

number of pages in the magazine and multiply this figure by 1000. 
The result is the READER’S COST PER PAGE PER M (RCPM). 
Compare this figure with the ADVERTISER’S COST PER 

PAGE PER M (from SRDS) for the same magazine. 


the reader pays 


per page per M (RCPM) 


the advertiser pays 
per page per M (CPM) 


MAGAZINE A 
(photographic) 


MAGAZINE B 
(adventure) 


PUBLICATIONS 


in the Men's... 
Adventure and 
Photographic 
Fields (overage) 


MAGAZINE C 


(men's) 


This comparison makes sense because it forces every magazine to relate its ad-pulling 


power to a PROVABLE amount of reader interest... 


PAY for the magazine. 


based on the reader’s willingness to 


®@ Different from Circulation—which is only a measure of possible readers 


® Different from Readership Studies—which are sometimes incomplete and inaccurate 
@RCPM is a PROVABLE way of measuring the value that the reader puts on the 


entire contents of any magazine! 
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Courts May Decide Manufacturers 
Must Enforce Their Own List Prices 


New York, Dec. 28—Anti-fair 
traders may have found a new 
weapon in their continuing battle 
to undo price maintenance. 

Two manufacturers who recent- 
ly applied for injunctions against 
off list selling have been hit with 
spirited opposition on the part of 
the defendants who claimed that 
the manufacturers were not doing 
an adequate police job. In one 
ease, the plaintiff has beat a re- 
treat and called off his injunction 
proceedings. 

Peerless Electric Inc., maker of 
the Broil-Quik electric broiler, 
called off its fight against Abra- 
ham & Strauss, Brooklyn depart- 
ment store, by the filing of a stip- 
ulation stating that the parties 


ussite & ASBESTOS CO. 
TRENTON, M4. 4. 


MAKES PASTING A PLEASURE 


/ 


have agreed to drop the injunction 
action which Peerless instituted 
recently against A&S. 

The document stated that the 
litigation was being terminated 
without costs to either party. 
There was no explanation of the 
action. 

In its defense, which asked that 
the store be prohibited from sell- 
ing Broil-Quik at cut prices, 
Abraham & Strauss had com- 
plained that it was surrounded by 
discount stores and was forced to 
cut prices in order to meet com- 
petition. 


= Defendants in the second action 
have adopted a similar argument. 
At this writing, the court has yet 
to hand down its decision. 

Lionel Corp., toy train manu- 
facturer, applied for five fair trade 
injunctions against R. H. Macy & 
Co., B. Gertz Inc., Logan’s Stores, 
Gimbel Bros. and Masters Inc. 
Masters agreed to a temporary 
injunction forbidding it to sell 
Lionel sets below list, but the 
others chose to fight the action. 

After the court heard argu- 
ments on the other motions for 
injunctions, Justice Benvenga 
stated that the crux of the situa- 
tion was the determination of a 
manufacturer’s duty to enforce its 
fair trade program. 


t put us to the test? 
block-and- white ... day and night 


AD DRAMATICS—“Advertising Gets 


the Business” was the title of a 


rousing two-acter presented at the annual Christmas party of the 
t.f. Club of Chicago. Carr Liggett, 
land, author of the play, was present. The party was under the 


Carr Liggett Advertising, Cleve- 


chairmanship of Bob Shea, midwestern sales manager of Public 


Works magazine. Roy Gurley is 


at the microphone. Also taking 


part were Carl Zehner, Tom Barry, Cy Perkins, Bill Anderson, 


George Turner, George Buehler, 


Jim Anderson, Murray Packard 


and Bob Wilson. 


Nathan H. Elman, Klein, Wikler 
& Gottlieb, counsel to the $20,000- 
000 toy train maker, said that the 
fair trade law does not contain 
any clause imposing that duty on 
a manufacturer. “They want us 
to convert our business into an en- 
forcement agency,” he said. 


= Donald Smiley, representing 
Macy’s, asserted that the fair 
trade law accorded a privilege to 
manufacturers. With it, he said, 
is imposed a duty to maintain a 
policing program. “The discount 
houses are making a mockery of 
our price policy,” the Macy lawyer 
declared. “Fair trade is a farce. 
There is a lack of realistic en- 
forcement policy by Lionel.” 

He submitted a catalog to the 
court, issued by Masters, one of 
the city’s largest discount houses. 
The catalog was devoted exclu- 
sively to Lionel trains, which Mr. 
Smiley said were being sold below 
fair trade prices. 

Eugene Gordon, appearing on 


| behalf of Gimbel’s, pointed to the 


store’s slogan, “Nobody under- 
sells Gimbel’s,” and said the de- 
partment store was swamped with 
complaints about the cheaper 
prices for Lionel trains at discount 
houses. 

“Manufacturers use Gimbel’s 
for a showroom. We are the ad- 
vertising vehicle for the manufac- 
turer. Customers look at the 
product in our showroom and then 
go to discount houses to buy it. 
That is the evil which we are ask- 
ing the court to correct,” he said. 

The court also reserved decision 
on a separate application by Ma- 
cy’s to examine Lionel’s list of 
customers. Macy’s had requested 
a list of Lionel retailers in its area 
and said they would be shopped in 
preparation for its case. 


Six Agencies Join NBBB 


If you are looking to buy a 
suit, 
that 


a every week 


ou look in a store that features 

d of merchandise; simi 
if you’re looking for an employee— 
or a job—in the advertising field, 
look in Advertising’s Market Place, 
os classified section in Advertising 

e. Jobs and the people to fill them 


man’s 


sel ae 


larly, 


they 
can reach professional advertising people. Take a look at the 
Market Place appearing in this issue. 


Advertising Age... for action 


200 E. ILLINOIS ST. - 


CHICAGO 11 


Six advertising agencies have 
joined the National Better Busi- 


'ness Bureau. This brings the total 
‘number of agencies now members 


of NBBB to 91. Total over-all 
membership of the national bureau 
is 1,870. New agency members in- 
clude Aitkin-Kynett Co., Philadel- 
phia; Doyle Dane Bernbach Inc.; 
Ellington & Co., both New York; 
Geare-Marston, Philadelphia; H. 
W. Kastor & Sons Advertising Co., 
Chicago, and Sullivan, Stauffer, 
Colwell & Bayles, New York. 


Budd Heads ANA Committee 


been appointed chairman of the 
radio and television steering com- 


member of this committee for five 
years, 
director of marketing of General 
Foods Corp., who is now vice- 
chairman of the ANA. 


Riese Joins Mogui Co. 

Michael Riese, 
E. T. Howard Co., has been named 
copy chief of Emil Mogul Co., New 
| York. 


Plan All-Out Drive 
for Ronson Electric 
Shavers in Canada 


TORONTO, Dec. 28—Ronson elec- 
tric shavers, introduced to Canada 
in October, 1953, will get an all- 
out promotion in 1955, when na- 
tional distribution will have been 
achieved. 

McConnell, Eastman & Coa., 
which handles the account for 
Ronson Art Metal Works (Canada) 
Ltd., plans a different kind of 
campaign for the shavers, as well 
as a bigger one. 

The feeling is that advertising 
of electric shavers has fallen into 
two types. In print: smiling faces, 
the product, general description 
with stress on gift giving. On tv: 
dramatic presentations of per- 
formance. 


@ The Ronson campaign will be 
aimed at getting around a situa- 
tion, described recently by the 
president of one of the larger razor 
blade companies, who pointed out 
that “40% of electric shavers sold 
are not in use.” 

The agency thinks this indicates 
that some electric shavers sold are 
not doing a good job. Ronson ad- 
vertising will seek to convince the 
skeptic that the Ronson offers all 
the advantages of blade shaving, 
with the modern convenience of 
electric shaving. 

This unusual electric-shaver ad- 
vertising theme will be promoted 
over the mass media, with year- 
‘round newspaper and magazine 
insertions scheduled. 


‘King George’ Comes to U.S. 


Distillers Agency Ltd., Edin- 
burgh, Scotland, has appointed Na- 
tional Distillers Products Corp., 
New York, exclusive importer of 
King George IV blended Scotch 
whisky in the U.S. Nationai Dis- 
tillers is planning an advertising 
campaign in magazines to support 
the distribution of King George IV. 


‘This Week’ Names Benjamin 


Albert Benjamin, who has been 
on the newspaper relations staff 
of This Week Magazine for the 
past two years, has been named 
manager of sales development for 
the supplement. 
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NBBB Explains Role 
of Assn. of Better 


Business Bureaus 


New York, Dec. 28—An expla- 
nation of what the Assn. of Better 
Business Bureaus is and what it 
does is given in the current news 
bulletin of the National Better 
Business Bureau in answer to 
queries received. 

The structure of the better busi- 
ness bureau movement consists 
of the National Better Business 
Bureau, 102 local bureaus in the 
U.S. and Canada, and the Assn. 
of Better Business Bureaus. The 
latter is similar to a trade associa- 
tion and furthers the mutual in- 
terests of its members. 

The national bureau is the 
operating unit at the national level. 
Local bureaus are concerned with 
the correction of advertising 
abuses at the local level. 

The national bureau and the 102 
individual local bureaus are mem- 
bers of the ABBB. It does not 
engage in so-called case work or 
corrective activities with adver- 
tisers. Instead, it undertakes 
various activities to further the 
better business bureau movement, 
to add new bureaus, to help exist- 
ing bureaus and to improve bureau 
techniques. 


= Each bureau pays dues to the 
association. Originally, the name 
of the association was Affiliated 
Better Business Bureaus Inc. In 
1933 the name was changed to 
National Assn. of Better Business 
Bureaus. In 1946 the organization 
was renamed Assn. of Better 
Business Bureaus. 

Its work is directed by a board 
of governors, whose current chair- 
man is William G. Paul, president 
of the Los Angeles Stock Ex- 
change. Officers of the association 
are Victor H. Nyborg, president, 
who became the first paid officer 
of the organization in 1946; Hugh 
R. Jackson, president, Better Busi- 
ness Bureau of New York City, 
treasurer, and George V. Morse Jr., 
manager, Memphis BBB, secre- 
tary. 

Each bureau, including the na- 
tional, is wholly autonomous— 
separately governed and separately 
financed, Complete responsibility 
for the operations of each bureau 
rests with its own board of 
directors. 


Adams Moves to Reo as V.P. 

Reo Motors Inc., Lansing, Mich., 
has appointed J. L. (Jack) Adams 
v.p. in charge of sales. Mr. Adams, 
who succeeds A. L. Struble, re- 
signed, formerly was assistant to 
the president of Bohn Aluminum 
& Brass Corp., Detroit, which re- 
cently acquired Reo Motors as a 
subsidiary. John C. Tooker, for- 
merly v.p. of Reo, has been named 
president of the truck manufac- 
turing company. 


‘Sarasota News’ Names Rep 
Ralph R. Mulligan has been ap- 
pointed national advertising repre- 


sentative for the News, Sarasota, 
Fla. 


Rex Budd, director of advertis- | 
ing of Campbell Soup Co., has) 


mittee of the Assn. of National Ad-| 
vertisers, New York. Mr. Budd, a 


succeeds Edwin W. Ebel, | 


formerly with | 


; of QUAD-CITY people 
live on 


the ILLINOIS side: 


ROCK ISLAND 
MOLINE 
EAST MOLINE 


You cover 3 of the 4 Quad-Cities 
when you use these newspapers: 


Zhe MOLINE Digpateh 
The ROCK ISLAND — 
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i would like, on the next three pages, to 


preview for you some of the great stories 


you will be seeing in LIFE during 1955. 


Andrew Heiskell, Publisher 


— i A a Fog ee Ue re 
- . “s Te gener: * : ae ee aly e : SC co Be ae - ner eso 12. eee 
a a ae es sa: omens Ta TU ae Sree ip ae Le te Pint eo bm Pe GAA Ogee at i oy LP PT a feoee SEBO mee | vie ae 4. Sears, 
z. - tu MI : SB > y : fe grads Tt Fass 1 a na Se Ss be eee "i pat, re eet we way Aras ace cates kt, eee 5% F YS ee ar at tag paring ee Sa? o bow obey a ee, Wage 
x SN lS ye ee ces 4 ‘ MOSSE i ys eG PW ede NEM el SS Peg ey Ee BaP ay sy apa Pe iden gat waa en Vote | AN aii ie te Bae. 
es pind te oh x i Paap nae OG 2 Agree PR fae ae Ae vp? JERE OR ope Pio Bee a Late RIED Seep, BAGG aie PROS oe oath WIE ene GE ea age Ate Lema, ath Rates gr et Sats ee) 4 ae ; AS EPS re) (hy Dae Te 
BEE Ae reo Were ag GEA Sok ear roeaaaee toca an deal eS Yee “Oh, See ose Poa kaehiRert aig ey St es nr Baty fh: a Re chee Pe ae mise Be cts # i Oe geod eT aetna gg Sa PICT Wk Sas Beta Va wa i 
oe eee ee te Paka ae bed oie may PS ee : ot ig Mee vy gehen Ma. Ses BE REY 25, LS ing ay Pres ee “tts RS ag) teh ( ‘e se, Bs US She eae ok ae OF Sey ES fy Gat Vere se eee are ‘ 
mt SLIT © Rese ook Taner pet a oO) ee a: Sean an be coe ride pce : to ee phe 73 sue ain Se aca ety PaeeRne see Neen maa ee oh AB dec ere ea 4 an) Mowe Ree tee eee: SARA p ; aunt Fe ; A Beg a GPa ON aie Sa a aS el me ES 5 te ee ae pce 
sills ales iamecimieimimmilaie 8602 Reo ia fee tela No RE Ee Me OE TR acter a 07 Rigs fa aos oe caged 
i te Late e x ’ 2 . mae “oe” : rie 2 eee! i bap Oa ee ee San ry Py! “ig aC nt Fig Se OO i axa eo yg ogi a ae ae, y i D5 4 i) ie he Onli CORR BO ae po pre eae Mareen cp pi doa A Na 
f awed Net ye Lee $ fens TENE atapapan fe 6 oy ap ese aC eae aan ith ta CARON Bc RR RRS Ew Re Pn pes Mo hee ee ae ie yh: PEM ae : ae hgh atte: beck es i 2 * 
; 5 RS Goes ye eke RN erg Stes ood | eine ine heed Sar I Rl cm eta nee Sah? Re ine SRE fe Se PP a es) AN Seas rl. ad REN : 3 vi Seat BT Nag : 
ee ‘ Pisa Su Ve aN Te een es ba Sige algae ati cA Raa ee =. Seay bo) Soe ve yer aa a GN yh ee, Aree oe Ra fils: Ae RRO, oe py PR ae TS? Oe ae ee | ay Sh =e cca Se es mae Re ag es Fb 
EER eee a pa aaa aie <oesigings loa SEL RRR RPETD 9h se ean SRR DRE a ah ES Mee A ie ea thd te ae spaces Maar. Cea : mee rene fox lee Na ge De 
me Oe k Gy ce vate cea ae ey hea Pee i ge Ak eRRAD ey Slee ES RO oe Lt Ge er 18S | POE den aes Ge apter : age Rie Cnn GOR ee eck rm) Ko Pee” Smee CS 5 Sona netted os ated es ae Se hep t-) pameea ts oS ig ee eo ae Bike 
De eer he ge ee fey es DR eg ate gai gee ac pe (maa CIS SOU < *eSetice cs i ek ee eee a ee 
L a : j Be 2 Sr a Fs ich ee eRe ae i agipy eee a ak Ae ; P Spee se <b pecan iat Sin r SG ee, a ees ag oa J Been wn, aie a Me 2 Ef = Fe ‘ i: ees Ne é whee ib. Rs SUSU Rey eee tan 
: Bac eye i E i Sion a0 yg RMR alee fe Smee AMS aa Sas be : Fein : #aN eared? Ree oN ee PIN Palette ede Wt A ig ee am Pa ee "3 De cle ¥ et ae ee a es 
a ra PRT SE Mss Se ae pa ee sat ae yd Se ee th Sa ks wea ries nea jracane 123 pa F cee Pere fOr: ig 200 Ey EE Ee SE le Tea nanetet me! eRe: e Bt = aa Ss, SOM» tay ee ; 
sea Sf DAT ae a eas se eee pg et es a i RRS SSP Ba Ea Matas eros 1a sehen Wee | merc. ee <0 oe ie eee Se eee Sey s)he : Be Ss re See eal * hoa, ee 
‘ meas ng Mg Cin Re Se racial Mia ATT ie eM ea Ree qe 28 pore a PER ae me. mie ee ee ae i ae eee . tg ener Bh cnet tee 
ie pm gayr ee S Maier eit aye og ee a eeu hea : a Seas NL Stee es oe Seas rs eS a ae rer tee le ieee big 
ae i Lae Si. ee A eae ae AR eee ere, | mere sh + = bie amet trae ce teres sta aie a We mgt. Age SS aes oe ee ; Seis 
’ cee eae rath e ; ian a eee nt RC eae SEES, 4 fb lee fi oon Rear mens 2 i 3 e 3 eo sei 
ee ER a gi i RR i 2 a i i, ee she Sk sages ptr PEE aera 7 gl ae ater ee eee eee 3 a Fe a 93 ‘ SS Resa 
oe oa aa ES Se | py OY yeep. ORR Pa hl ene a UsMere nw Ser: ee ; jg ae ee a Me ee We See aa 4 ie EEN 
seer Aas Be ie th nis ape 1 ae en pees | eng, oo Se MAEM cart Tan arse SR apie. a tie al ere Sn Ae i arti fs Pee cas as ben Pad Een * et q Shoe % 
ee a nT SPI Ne ee SS a ee oy oe eae NE a . RES WE ees 
ae ae ee Tien Oe se et ee GaSe) Sree tie cl fe Oe Maem — aa a eae | Soo 5 ee ee ee = eS : 4 a . a 
a age yo} pean cee, oe. ee ee aR to ae Ap ban pire fax 5 Ree hi prea a eee a e i ese: 
5 § a ean: & pes (Ee See ee a: Ss =e es raat Se he eee cs ae a x as ¥ 
a ial tre A Oe er. eae ic pe ie eee eerie eth ae Sage ferry : 3 
———— 4 Soa ne | Cee oe ae SE Ra oy in. aaa Ae Oe sua ee : A : 
™ parrot lange aan ee ee ET Selle tie e Sapeee aS ei ale Os ee See a mae ao . Se He 
Be ia Sic tee oan atte a a ee a neat 
2, Si ay. ht) icanas Se eee Ss - 7 » : Lis eines re Mie ‘4. se ‘ ae vie y a 
jo = Merely 5 sea We | gs 3 © et ign me ei 2 en PRS z aa be 
Rae: ee a Resa gears : — e Bey. » a me ‘a _ 
i 7 - oo cient Saal Br oe Se = . , 

7 a é . = F as Se. — 
my by | ag ‘ ste : 2 ae hay 
~ . ; ae Soa Rte es ie = Ss ea > Se 
he onttic par pets tas an Pe i ee : - Se a ae Bac 
Ps * eG eg. te oe oe Matter Gap) oe Nt Sewer bef oe, SO 1 -— i Se ae 
a, ee rng ee, eg ae oh a sc stcet t See be i ek ee : ee ie 
ae fing Mee aS Se A Swe ee ne on re oie = eee Reet eae eosin oat Stee : Ta Re P sae 

5 Pies Ue eRe a hee Ett” by AS G-star eek epee. Foe ere i eee eh 
Pe Meee ee eo een ay a ney TL gy Oi Senate te ee "sc, SA ae poet a epee teats tw so = : Bes he 
ae a ie eam ae BI te — A rata ich ee Sao ten 2 ht eM. Pen Sie ee nace ij = ae Saas ite ‘ 
a en Sap Te tee, Si UI RN Ber Stee eae ee Say a eee Se ese a Pair eo ; 2S See 
ee = Re gt a Om =: it Sie i: oe : + Scie ae ey fee "5 bs Tyee i ae an ee ra aes F > 
oe : = ae ae ig rape p Pitt 0 Se Me. % ea a i be Ht Se ce am 4 : 
af: (Re glitic Rag = iW eae St bi - OP Nee sao ec ei Wee ee aps co ML tle as Smart nce Renee a ae . 2 “ 
4 , SND Sleenne* gs a WU are eh, Aa ae a ee ree : ad oa s at iee lae a : ~ hel . Se ae ae . 
| 5 eee yi «el ae wi nie ot btn eae er ore ee — 3 B& oS Se 
rl ~ 2 apc can or amma reae aa ak, i aera Cas hi ae . et Seca 
4, 4 OT ces i “ ; te. ee 
" P. cts ane, ; : oe ; : Se 
“ ‘ jet ; ; i, pa 
' Pa a Pe ; 
a ag oe ies os * hare ae 
ius .* ; 2S = kate i 
th “ . : 233. 2 Be age 
| 7 ee ieee) Px: i 
te t. ‘" +, a Bel i ee = he 
| ae <- Rvaih | Wis race Re Psion 3 SET - as: Bey 
; Xs 4," be eee ee 2 . - 
oh "s Fpl i. gl i Betas rye! + oe Ge i 
5%, 8 2 ie ARES oe ve 2 ay ager der eae = pees ) : 
: Re aE ap det Drea cae <S aee. ee 4 SS agpatal Si 
apis Pa *, "2, *s oe ae an eG aa "a pois : or ae ag 
- mars ts *y ae as Batt ee aa ; a co ¢ 
* ests." Byes enero toa ase cs : x 
Se Be ,*s é gh ee iC Pate 
ft ire yt ‘ Bac Bee . 
of igs é 4 ee ay: . 
Bat ie ae 
. aeg ye, . : : Cg Oe ee 
- ie tes ee i eiecehi) pee ate : 
gad Pee a - Lae 
0, ee? et ee : = 
Bate *s, Me tg Na poe ” : : ‘ _ 
Sg Me ‘ 1 EE oa oie it 
. te he ee : : Sepa ° F bas ee: 
i ee i Ri ts Pan Pk : (ate ae aa Zs ee 
zr Peat, *y*s * . * Sh y —— ee te: 
r no. Pie thy “ae natin Panne oe. : . Par a 
Rama. 6 6%, *s_"s ee 8h 5 ca = mn ee e- 
2. + . a ; a ae es 3 a 3 : Hike see~ 2. 
: 4 te ae eee. ee es ef ee nee 
= cg - oe - oe? wa ae bee nie 
ee ie : - \ ae cea a P oe. me # vee 
a ‘ een Se ey 3 —- Cee ae . re 
% .* Ant 4 pies ah id a he pra orl _ ee ae > oe = arsine 
oe * pe” oo Deel oo 2 cee. : me oF ee j ee = 
e ‘ Be hee 5 i ; es ae ae P e- eee 
ce i Sees SS ‘ * . ee ‘ ae : 
eran . - etl Eppa Sc ae : e ae Q 
eae 4 (ee oy ee ee: aes Ea 
ca : ae : — ver 
a i > ae By ce oe MN 4 Best - ae Ss 
| es. a ore * ee ae fy e an 
H Boe, ; Fone ne eee sas ‘ Aa 4 i. . 
“4 2 Pnanr eat See iE in loge’. 4 SP Pe. iieeae 
SF EP a prise ® ae: rte cee a — Bote aS + 4 bee a a 
' pee, ee ie nn — 880 nee 
se peri. 5 ng am ae ‘ hig ine ae ‘ Ee 
ae : i os | eal As glia rah ee 
a ats a ' a eae ine ye Ss on 
aby i org et ini a - ean i . Wee 
ane Ea elm «5 a x 2 i Ce ee ee ed igre 
aie aetces hee 4 i 4 es Se oe ee coe" 
Si a aaa ee é ; ‘ol a Te as bites sg . aS 
Sea age, Ee meres ; a ae PURE ree eee oe ‘ 4 Ee 
BH ee Ba sou : ss : y aN es E Nae 
“a ees eee ae ? P ee er oe ieee « Fhe 
eens : “ag ¢ FF ee ay Ba ’ ae eo. f 3 ¢ ae aa 
gah is ; MS cil. 3: b ns Pe 2, i. ee pene 
pares eS pale ae eee EE oe ee <5 * apy 
7 THe, aa are ‘ ar. caer a an kg ag po aa ? : ; > a ei 
F hay, Sy. . : 4 ae meee Ee ey : a od #y Fie Bf’ 
me t ** P ne fo ond ae : ‘ 2m nails = 7 
Beis? . ae eo “| — 
; ‘< “3 is A Ca “= #4 — 
a er : a — : “= acai 
4 * ; oe . “= “ ou 
4 , : A £ cae a o Pee . = . : a 
| - E Lace 1 te uae f $ . a R ee 
‘ a) : ee Se, a" ; ‘ — S ° 
: 4 4 oe s er ! ee el 3 ts dy, 
, e & Sg Pact aug § an ieee LS pean & ay es 3 eta 
a 3 iy Wagener a : Bt Bc. z 
: < 2s 4 $ oe RR, eeg : * ae t <a 4 “ * 
er ’ _ fae oe shee mweris Cau ee hee oaaS es z ; , 
¢ ; oe eS an Se ; fie Ss 
“ Se : re. = i eee yg: ’ Re | g 
—_—— 4 } bs A , 2 en a ce a i : : ioe, 
a, y bs pri elma ps ; a % 2 ee é F — , * ae ies 
ae J i . ee ee ee a ae . ae: se! 
a ' ee as fipeanth Mt Pa hes Se baie Pie ae a : ; —— 
apes i ‘ ing Asie Ay less Sodas ete hg as oe 7a Py BD ot : — rf ES 
carl se r : 3 al Lae Pel ae ee A " ne wee 
Sages te Seeds, Hie Snes eed : ee. # » .: ads oe ea . 
fe ae ‘ Beis ae eee, ee ' a 2a Git aa e ae Bo = Be mae 
ok: 2 oe ‘ A Ses o a eo a es org ” ae r cage fe 
Ee 4 Bet, * y : oe 5 ae be ‘ 4 - 4 po ie 
oe CS ae ¥ “i ; ‘ wee, j i . pine ie Be : Me cc SU we 
: aire ah. &. * * — x ae Ye siete ey 3 = Be BS — s = ae “ae Z Pe es oe —s sii 
ie or Ae : : igs 26 € po eta ee TEE ae sures sags — . E oe ae a ae Be 
5 ae * a i ie ee oo a — a ane 
mera pees 6 ae oe Bi eee 2 Le i Baa ieee an Ss Bg a - - yes 2 aa ae 
os —— ; : Pre On ee i oe aa eS, ee : a e 
+ a ee ; . See ee ce ei eae a 2 ? e : mee .s Be 
Bis fee ' Nie a PA a ne aoe RT in : Fs Ms Pn : 
ere Ue . P “8 a sk : —e CRRA CROT SIN TEE SE IE ll ee . a ae fy # a 4 é 
Oe ON ag — / ee My ste Bacay or Site. 5 Waa au: Gg a se : P a : . : a4 ie. he 
ae ea : f | Spe ieee ee 70 Be tic: he se a , 
rat ) os - oe ee . “a -. ae z = ey 
ae i x Bias yeas _—~ poe A ae Sa : kad # % a ee 
Pen | ss Sie aE a 8 ieeeock Basi coe ae 4 i ‘ Fan : : a ees 
eee i 2 Mes i a ee a a Stee Pe & a 
ae am i Ba i asia GN ae ia of cae es - : ; a Ba a : ie 
ne ane 4 ——_—__ + Fe a0 ee amaats By 8 ape meat $s (oa ee s ; i ES, Rh ia Si Pie, is ghed 
ae i ‘ Bre se | pea oft Popa Ss = ae é re ae al Sa Pe a 4 iu 
3 al ei Se Se ea ates i ar <a 4 aaa rn me ge ee 
tage \ ‘ Same ag. 8. | eas = ae : Se a> <= via ee 2 : a ae 2 
ta . Ks * : 73; oe eD wer, ieee ae i bo a : * aS x : Box —— E 
ie a ‘ j ; sees Keema SHS ae bie. ad es , " ae ees sae 
ge Sie B Tht Slay MTS 2 0g UL? Augite = “ a i @ SO : Pee 
or ae . : ae! ae a a i an Pe a al Pig ro: 
eH a or el nn pio. Sr ee : oy eo : ee ae % mel 
ee a, . ; et Spee oe A yen a 2. ef : aes are Mee eae: 
we sonal Ed a 3 ne vas i a A, 4 2 eS. a eo * 3 Ne 
oa * 4 : | 5 ; Se ae —— ee. ‘ a % : kg poi “Sent e a, 
ny . a eb ost : aes oe) - Ba = mn “e ie 7 & Re ae 
VF peeaee i. a a Bee p se ——— 3 a. oe as ae 7 
: ee « J # re ; i aaa — tg Pee ES es rai e 
, ee ae yt ee Rees — ee H 
ste pert ae . @ ~ ee s 3 - 2 ils 
sided ee Rees F j . - : ; : M3 a vam : Ps ee 
—— - _-* 5 ¥ a — : ; $ Po $y 
. a" ; 4 Sa ee eps. se. : or 
4 a) ; & j : el Sane ' wise ai a Tee ¥ yf 9 
; . ‘ a E p : : Ses “nag icy ge Ce ge des ee bin geese © *} 
(hei = , F F Zz . eS Dhara as Sf, renee . Pe 5 Wass 
alg Oe a << ‘ .@ he kee io creep, i! . GF 2 Se 
Sam = i. i : 4 cee Es sass dh 4 i oe ee 
2 — . ! ; Be ah sg Ot nn F : jie 
ea ae 2, ‘ ‘CME aie, Tome ie fd ‘ Fe <a 
a oo . aa ERS Ae ss oe ae s se Y i tite 
er. ae | me pee in RS cs = ey ~~ ad ¢ : ie a Eh 
a bs A BO Con eee 2 es nee 
pee f oe + - See Sk eee. - : z i ees 
ae. ee . aN SO oo - Fe: . , 3 ‘ie 
a # sae? al “4 : ‘> ae ae eee ame F Wi iten 2 ae ‘ elf 
—— —— . : oa a Oe es Fee = ba we ny ihe vee ™ ae 
=e + ge as ‘. : agen eh, eae eee a oe Tee an ee ae hi a oe 
|. aa ie ee oe Nee ec A ee Ree ay sa ae ae . — 2 oe he ié. ie ile 
—s “aes ie + 8 ae | Ro. Tiler deideeme ee ee ee as Bess : POPS i. ee ey Be, 
. ed . y e pee | i Spear Rd ask hres ah 1 -* Lng On I ge i ae Pee P pate No. = ae oe ee 
a mt E - $ Pe wee eo i pte tee to ie oi E. i 4 tian sae <i ’ oe F sf ee “3 Aig 
. , iM ; 7 — . ee OG eae {ae aT TS joi “ e. . i = Be 
/ = — we ia oe : Sig) Aes Re ee ee, che 2 1. i pail ‘ ’ ‘ ‘ a . seh he ; el 
= ee ll nn i 4 e 
: = ; ee Shes aa ' aac ree F -. , dig at 
| e 5 ; * - : Die — ae ea a = 
eo : # oe ; oie p = Soa we oa % ve 
ah t é * , : ‘ ; ‘ ie oe ec Bie 4 Minas 2 é : i lal 
— j ‘ : i ‘fi A a ee : oes Si i ie 
a eo oes : 4 ma ae a ae a sm . “ ae 
4 uy . § 2 weer gate > i : ee 
ey if ‘ rn “4 *, eo i a & = me ox: wea Ris 
ees i. A 7 7 on. J q i ‘ oem: % a Pee “eee 
ed Pie | = ey ues amar: ae elem, ee — aS es sy eae ¥ € * i a 
- — kg . x “ ne a ree Saad 2 a ~~ = 7 “i = i BS 
' san e 3 en — : Behe, an oe Shee te -. aR BRRAABae a ¢ , § Bey 
s ) ij Bess 5 ae it ee a eee aye ‘4 : # a Ah ¢ 4 2 : 
oy) sy ba gd ee Pane. aie ee * “% , ‘ Phe: a te? Be 
ee _ patel ae: : Br Rene eo ae y ante hore Se : 4 Soe . a ae, ‘ Se 
aS a i ee al ais ae J J ake ve "hid 4g Fs i $B Be 
= ‘ a a ae af on we E & 4 ; e mee ae al eae fist 
ee F . eee. i am iy wile at bk. poli ae the ee. a a © . Meee ‘ +e hd Rk 
aie : My a F.. x Eat po SPREE! aa 5 i md j ‘ = ce x - % 
ae BS, ea ES ee * i : iM : § . 
a Tt oe . aa “7 : . : oo 4 a ® e “< 
i ee ' oy ; : a t a ; , : 
) , Sa | = ie eam a a Se Ny gga es ae a= 2 re A — : ‘ f 
a - . aes r PANES by = ee om aft y ¥ = & yet. s * aes 
ve b : Be : ei aa —— nm A Rie 
cr is fs 3 Bee ah sere lyg Bia : y '" ies " “options . . ‘ 3 
fee é ae , ae Se ee: carat res an a 4 Be Ri, Be i ey Ni 
5G “ee Bf: lt Fa a: oe ee eee ore a 4 re. Sam : ieee “ey Rie * 4 > ie 
oy a ae — ~ Be ane ora espe a apts — 2 7 1 a ee 2 ee a oe 
—_~ 4 ee hae ae y ee rE ae ees RN an ies eo: , ae i > 
3! es j Soe Ne aid arin a " "a oe) Sem k KS wa he % Sa * Bees 
oe ta tae =... * ae ne 4 P f En ies no WOE is 2 <uatereet ct ie 
Boe ne ae Be ea ee a ae Lr 4 oa ) Pipe bs ate ee ‘ raat 
weet ‘ tg 1 aera OR age 7 Sh > oe ee i al : ae: : akcice tee pie 
Seen ‘ rom are " ee Bo eee a “| * a i Be aes 
ie ‘ me ‘yc Sao oo) Bea Ee ae Rane RA ae” é Bein i a 4 —— ee 
he 4 : ee ae Pee ae a ai Sp bi , 8 Se be 4 pa ' ‘ .% Pais oo ee, 
ca ae . poke fae a AVNER 9 so! BR Sr! ; a To ae ae . : 4 . i “hae 
J ; é Bo Ya tet ECS See ie ee see Fe SS ae Me ees ty lig as #% og Retox. 
of oe = re ui eee oe oe tn pelea es BE 0 ie Barat is Reece 
4 * ” oe th ¥ fic. os 3p ae gow adie Hoe) . a ni teg i: ae ae Pig ont = 7 = ee 
4 Bagh a a at ha ee ees Ee Sat “Sages a 4 —— Por ee é ic. San 
— ef >. i : ‘* 5 ye : 5 va ei ra Ser ? Pa (oP eee sere et ae : +, “is - svete ead sy Stay Cie Se 5 ae 
kes : : . - - . # 2 * OF a OP i ie or, r indie SS ie ws - ie - - ” +, 
e “a ‘ » ’ 4 ai Bee ge eee : 2, See ee Bites. — oe ; " TE ets ‘ 
z es oe é ey 3 Fe Sa ad tots "Gel aM dec i ake a ee. ~ ‘ ; : aoe ij : i : 
o 4 ee Be sf ari mee Try ie ist aoa iil r 
a eae A F Li nee iia cae = : ¥ a = iia Hi - 
an ye ge ie x aie ae sats ee ce ° 7 
ae L ba Stal eee h ‘ ot as , See - * ° i 
ora i aad : fs : Pry ioe tg ie ae 
= t es ¥, eS % oa : 
» a's es ee % E ees 
fa Ya ae é ¥, 4 nt oh sa 
| j e —_ io if 
me a i Wee & - Base 2 iret lay 3: oO 
b. ha A ‘ ote oe ips : ol " i ores 
ee i ae * ye) baer J se 2 fe 
uta 4 “a ‘a ; Ss AL; 23 
° ¢ ‘, oe + Ny 
sls - € * ¥ a Ri“ 
(ae 1 . b wa 
oo EP se ie: Tage 
fet a ng amma oa an te eRe pe Ta ; “e ae 
aa po agg phd Sin . eae ; : es A eee ee ae ce aay 
: am Sol Lerten ee: a i aa dar ate as ag rie A ‘ . abi. teks : 7 ? 
> Co le nyse ae ce Fen a Sah aere bps eg aps ie MES 7 4 
Ee ree si) =D We ° 8 anise 2 ae cic Sie Ry ty E x or ahi he a fa 

a Phe. ” ae eee ie es ie : aye ; ‘ : ‘ at Dee t: 

<a ro : a Si Ey Bec sey eee ey on ; ms “i . ee 

ts ak ‘ Pex ee eae rae: - E eo % “er & 

; t Sei ‘ Le F es : = ee 
, ps eae oe ie ae We ee ea = ; 3 ee go a Se gre oor ea ae ey ame ae 2 Poise 

= 4 Ste eet! WA : <e so ear ah 1 oe oA a Tog oe he om sade : 

‘Sasa aa ; “s ; ‘ TOR IO PEE Kee Me ae , ‘ es 

ay . ‘ ’ . é : a : ; ae 4 agg Mey 3 F —s ‘ 4 : 
meron * eee ¥ es Raven sete oe E iin ce ee pee bie Neer ata of faetoa : : : ore : , Gor 
eo Se eee *; P aes , Ay ie hs ais Z j - ee eee, fem? el a wr toe my Coe ae 
: reer eee eae ' : a aa ES a Gt ; es ie eeg are rgd i ae ase As sas 
— i ee F “ ee 4 ‘ z Ee . Ch Sa : s aos nage A 2 ‘ -7F ; - ie * tA 
G A * a bn @ s - ; : ap Se : ae rae es a yi ; ce : ‘at See, 3 agree 38 £# 
aad < rs Be So S * » ; f : : . A ey ’ pee Stahl pent So eek eek SOR ap oes ee 
Pe * t ~ “4 Py 4 > ea ve "i <5 4 aoe ; ——o " a a at rah % = he Ys tae * “i Dds gai 2 Sean. gi 
of ; ' 7 : ; aa 3 ; elaeeree ee Feet. BOY cf Te eRe * oe A foe one EA ’ 2 selmrawee eee s 

' eka ed oe ; eR ee eae f- AMD Fs SHR ee ean AS eel rae Gee eas NEF Bee F™ Sai oS Nile ian eae dam Se Re Nek a EON GHEY =. UE tering 

‘ , S ; .: moe Mex age Ser ate ; en Sey Fhe, re ee : need i a. Nh a oe Sore , es al a as d Ce eas, oN da Rs Sa i SNE o> Pt a neat A 
eS cS gn A Raat ore ee ee 5 mata? Core esa ak ies Se Ne ee ae ee 2a Re a i ae Wg Se eben, nahn te. Se Se a ceca : Sn ela ha. Oils pine wht ty ee TER Pes a eat ee 
2 a #¥e “gees ae Le nee ope ei i RR ne YE le ae c . ® ME Sere ht Seth a AS Oey Se ae a en ee + Ts oP. > tA é a pase A, Des wet aioe eg oes BA RRS 6 F ee’ * > 

; or Py “ ty Naphet age, DE eit aes Ow en the Efat he ee Ls ee St PE fe Sec Sgipetpac a Paes. Ae : , 9 ee Tae: : an 
ia a» Ree Pee conde! sae . > Br asin ee The to 4 Nagi sre PRT a ai: Bees ae " Sate hea, wee AA yaa a | ators S ee oar a St SR VAT Bae wee Rn ky ne i a, 4 ¢ ee, : 
Smee ey ce. y eats F SA oe et APRS ae bak Re ian ae Gay eat See pie? PCS Gal era poh gS Sv Pe Sn ee : pare? ee 4 Met 13 a yh oY as : 
fet ee Stee te ie a Eee ae Are’ y Pa? ef ae ee a iar a ee ee es Magpomaay ae ee at FE 4 na 3 , PERT eae Lee ‘ ee, = he. Ae ‘ ie OS A iy rst, tame oll f Boa I gee nae bE 
: ; re ne sn eee na = lag te a a may rer thar SEs TF By hY ra Ag 3 : ¢ - ‘ 4 de ae te ; figs Bealls ene ae ee thee won Fede oD ae grange mpeg ee MS Ue ah eae 
4 LO as See OP GES ih ES 4 Res eS Spee ‘ ee ; ¢ ~ me a f s sh aa =. ee peo eee Pee ie : “ er rhe Wen e 5 ag SP ats aor Naghe | eo eR Ns Se a eae BS oe A a | ei be 
ar 4 : i : i ‘ et ieee $e SA, Ske ae i sat gy Sep ya Pe ee. oe ey ae AS tl, Se MITE kt eae SA oe ee Mets Pai 5 hes et, ete eR ea 
» og i. ‘ if, pee am oe wah ip iki. Denn. eee Sige gt ee A Sh ihe eet GES Se a ee Oe Tere Praga 2h ee Sr ee chien Pee Setar ee 2b S ce i aig eT ee aia - Te ties et geen Sy nah Ne 
- 2 ee i 5 % 7 2 Pea 1 go er gr Sn RD Bi: Gao ope Skeet Pal eens os Wie Sg, oe Ce ee Pag o> ee teks ft pias § TY al Teme EET OT ete ell i. tee Ce te Cee ona Stee Sa be. 
‘ a, 4 aT eee OT AE LOS, cD SAMBA, ene Sap SP dy etree oat oe be et ee, EG, ap an ae ge Vet ee ee ee ee Dae ROR LIES eee RO, ie GE OREN Jee Se IEG Fee hie ; Se eas Merle Was, Neale Fs 
. ne ge ep ae PO ee 3 de gi atl SP ieee Dita Gatihe $e, Pe” a Ae ORM OSLER gad er Dnaaes Fe Bar ee aaa tat oO Sutil oe pw ale IRD yp eel a ke Cpe eh eg: ee eye Mice 4 3 hy Se ett: ce Oa a Cae EY te ee et te Se 
hPL a pes RAR RK Os pee Wee tas MRR ee ne ria gar ato eee eae I 3 es Pee ote pe ayes ete ps pet Pht a oA Lt pig ee RAS Sy ie Bee ee Fd er tes OIE OR ee Tt erg bin ee gh eT ee 
ore #° e isd a ee VOR ieay <deareet tS ane Fe es te E be Re Soy Aah el gee te ee “ UR, Bat US \ DR aeRO TEI ob BS sg Piece Mo, 3 ed rae Pe BE LB OS tare eee eee go” goes ng bn ei eee ag gE P Mie te pane " ae wie mys ene ce a2 See Ne 
<a shes Fos gh SYA ee Mind a me OS eae Tee pet ae 5 OL tae ee Mae Atak ft od Pome ye “ Ae Se AN SOP ee et cacnisern., oot lary ee ea i a gles eae Re as af OE eae eek vate ee 4 aaa CS Shee oF stone x a a RS sith Sar een ae pty Sk a ate ae pe ks eit Phere ee gs ee Sx 2 art 
Sis a pod Mra tasted TH Oe EE aed see a A St en Pe eee af ce aE Sige Waa ee nd i man et a ae aA faa a a eh as AG a ae he Ce iit ek tk) eh gees Sire or Se et are a ek IS Re ig NE cee aS Age ae tke 
bite wad pee Bei tee a iC rg Sen Spc ees a A res area pe ot ae ean a Ot ay ats CR hygiene Pina WRF So ae Gate yea capt Py 5 dels Chie camet bee Sie ok ee SPANO LO he 4 SARE UG Me ga * ET an nS score aa ae a, on t ero 2 hicapces 
PES OE oh hE Rae CEA A Mm ei SEES pis Sete ae ee iceeae SL AN yt Os Ue cle Sy sgh revel BD dir Sit Gases ep, ale en SPO ed Be ete Ws 7 pan oa oe ot oh f, TCR OOP AN SoS MRO SE Wa a ee AOE, CR Se. BE TT ae oh oe tae 
pee tae Shy Vee ae | (i we Pesca ws iy he oe Sa toes PEE ERIE ES ee VE Bae eae Ra gee re ee a Saat Nae eee een rea ces al 1 EEE ALR OE ee oe aN A gigs ee ee ee el ee _- 
Be ey en Nagi BRN aap Shee tk FES ERM «ur Coir + Pre is he iS Sh Pe a RIS <9 eae al a Ga Bol Ota Wires SL - pe ee eee iu a6. Sainte ek 
. * a aes oS ae fe oe Saas aie” Fp py a Flee Se San Pate AE ee ee a ape. me ar mes — ee ye Ee 
Re MS the apo ty teu ~~. rn ae hes >! 


THE GARBO STORY 


For more than a quarter century Greta Garbo’s pas- 
sion for privacy kept her personal life out of the public 
prints. And an intriguing life it was— replete with fer- 
vent and fractured romances. Now author John Bain- 
bridge, in a crackling unauthorized biography, barges 
in on the hidden life of the famous “I! want to be 
alone” girl. Read the first of these candid chapters 
in the January 10th issue. 


Surprise is a Bonus 


In 1955 LIFE will give you more value for your 
tus money than any magazine you have ever read. Includ- 
%, ing LIFE itself over the past 18 years. 

I can make this guarantee because I have seen much 
of what the Editors have in store for you. Never has 
LIFE begun a year with such an abundance of major 
projects already in work and process. All over the 
world, photographers and artists are creating and col- 
lecting pictorial material for LIFE’s majestic series on 
the Great Religions of the World. Here at home, 


THE DEVELOPMENT OF MAN 


Turning now from the purely physical world so thor- 
oughly explored in LIFE’s “World We Live In” series, 
LIFE will document the development of man. 

To cope with the problems of today’s world, modern 
man must rely on the physical, mental and emotional 
legacy handed down by our forebears — men of the 
Stone Age and before. 

In surviving those arduous days, Early Man had con- 


writers like Lincoln Barnett, author of LIFE’s “World 
We Live In” essays, are preparing drafts for another 
monumental undertaking, ““The Development of Man”. 
Ex-president Truman is hard at work on his Memoirs 
for publication in LIFE. Also going forward is a project 
to bring to LIFE’s pages the remarkable story of the life 


stantly to sharpen his hunting instincts, his social facul- 
ties, his reasoning powers, his dexterity. The degree to 
which he succeeded or failed is our heritage today. 

At least ten chapters of 16 illustrated pages will be 
required to trace this fascinating evolution through 
the first days of recorded history. Though each phase 


of the series will be carefully authenticated by world 
authorities to meet the most rigid standards of scholar- 
ship, these essays like all of LIFE, will be written for 
family readership — bright, incisive text, illustrated by 
wonderfully imaginative paintings. 


of General Douglas MacArthur. It will be written by 
his aide and friend, General Courtney Whitney. In 
contrast will be another major effort just for fun—the 
unauthorized biography of Greta Garbo, secrecy-seeking 
heroine of ill-starred romances. A revealing, intimate 
portrait, this should add considerable spice to LIFE. 
Other features already committed for publication next 
year are described on these pages. 


BIG NEWS, BIG PICTURES 


Constantly experimenting and developing its 
lead story technique, LIFE will throughout the 
year bring you more and more smashing news 
picture stories like the recent Hurricane Carol, 
Conquest of K-2, Dior Fashions, Politicians on 
Tour. Big stories that can only be told in pic- 
tures. Here—often in color—you’'ll be assured 
of ‘an eyewitness view of the most dramatic 
news event of the week. Look for this news in 
LIFE—you’'ll get it nowhere else. For only LIFE 
has the picture resources and the high-speed 
printing facilities to bring it to you. 


What I cannot document for you here are the “surprises” of 
LIFE. For who can now say when a LIFE editor will unearth an- 
other Nobel-Prize-winning novel to publish in LIFE before its 
appearance in book form. (As was the case with Hemingway’s 
“The Old Man and The Sea’’.) Or when one of our staff will recognize 
in such a commonplace thing as a postage stamp, a spectacular 
is opportunity to create a classic and colorful 20-page portfolio like 
ui “Stamps of the World” (LIFE May 3, 1954). Or when a routine 
z query to our bureau in Rome will fetch back breathtaking color 
photographs of the Italian conquest of the ‘‘unclimbable” moun- 
tain, K-2. (October 11, 1954). These are the surprises of LIFE. 


Together, planned projects and unplanned surprises, 
add immense value to LIFE. But they are extra values, 
exira reasons for reading LIFE. The heart of any week’s 
issue of LIFE can best be expressed in words written 
back in 1936. They set LIFE’s purpose then, and de- 
termine now, what goes into any week of LIFE. “.. . 
to see life, to see the world, to eyewitness great events ; to 
watch the faces of the poor and the gestures of the proud; to 
see machines, armies and multitudes ; shadows in the jungle 
and on the moon ; the women that men love and many chil- 
dren; to see and be instructed; to see and be amazed.” 

These objectives are sometimes accomplished in a 

‘single picture, sometimes in ten. But they are the core 
of any issue. Without them there would be no maga- 
zine called LIFE. With them—and with all the bounti- 
ful bonuses LIFE offers throughout the year—LIFE be- 
comes a reading value you will find hard to duplicate. 


In at least six brisk portfolios LIFE in 1955 will pre- 
sent the results of a year’s original research in 
American art and design. It will be an exciting 
pictorial narrative of how present-day American 
culture developed; how skyscrapers, automatic 
machines, modern paintings, and mass-produced 
appliances trace much of their spirit and style to 
the graceful clippe. ships, long rifles, steam 
engines and ingenuous paintings of the nation’s 
earlier artists and craftsmen. Fifteen years ago 
LIFE added much to its reader's enjoyment of art 
by introducing the work of then little known paint- 
ers — Grant Wood, Curry and Benton. So too this 
series will kindle a greater zest for America’s own 
robust past by uncovering the imaginative artistic 
output of the days of Yankee Doodle, the Opening 
of the West and the Gilded Age of the 90’s. 
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GREAT RELIGIONS OF THE WORLD 


Brilliant photographs and paintings plus expressive 
text will combine to make LIFE’s multi-chapter 
series “Great Religions of the World” a vivid ad- 
venture. Here you will probe the complexities of 
Oriental faiths—observe their impressive rites, 
sacred temples, ageless customs and conventions — 
that have so much meaning and importance for 
millions of people outside our nation. And having 
learned in LIFE what these people believe spirit- 
vally, you will better understand why they act and 
react as they do, economically and politically. 
Using much color, LIFE will present these essays 
with the same lavish technique developed in its 
“History of Western Culture” series. Starts February. 
HINDUISM: The world’s most elaborate religion, the 


mother of Buddhism, responsible for the 
caste system. 


BUDDHISM: An “eight-fold path” to Nirvana directs 
the everyday lite of every Buddhist. 


CONFUCIANISM-TAOISM: Who follows Confucius must 
be just, benevolent, circumspect in all his 
dealings. Conformity to the ordained order 
of the universe is a cardinal Taoist tenet. 


ISLAM: —There is no God but Allah and Mohammed 
is his prophet. 


JUDAISM: The meaning and tradition of 5715 years of 
Judaism — parent of Islam and Christianity. 


CHRISTIANITY: A broad look at Christendom — world’s 
largest religion, its heritage, and problems. 


MODERN LIVING 


Ideas to help you make your home more 
liveable, more beautiful indoors and out. 
What's new in gadgets, decoration, fur- 
nishings, room arrangements, how to add 
new beauty to old households. Dozens of 
practical photo-demonstrations — many in 
color—to show you how inventive Ameri- 
cans live today. 


TRUMAN MEMOIRS 


Harry S. Truman will write for LIFE in ‘55 
a personal account of one of the most im- 
portant periods in U. S. history. The tone 
and content of these memoirs is indicated 
in this message to LIFE’s Editor. “At the 
time | agreed to write my memoirs | said 
that | would write the facts as | knew them 
and that | could verify from notes and 
papers in my possession. | told you | would 
write of those events with which | had any 
connection and would avoid interpreting 
them in the light of later years or newer 
information. You know that | prefer to be 
straightforward and direct in my language 
and | shall permit no embellishment to 
come between me and the facts. It is pos- 
sible of course that for purposes of clarity 
| might resort to colloquialisms. But in all 
events it will be printable and readable.” 


TREASURY OF FINE WRITING 


Literary critic Virgilia Peterson has called LIFE “A rich treasury of fine 
writing.” With good reason. For in addition to the best writings of such 
famous authors as Winston Churchill, Ernest Hemingway, James Miche- 
ner, a year of LIFE offers you many memorable literary efforts by LIFE’s 
own staff. Men like Robert Coughlan, Robert Wallace, Ernest Have- 
mann. Coming in LIFE are at least 30 full length feature articles that 
will range a variety of subjects: adventure... political analysis... mili- 
tary strategy...foreign intrigue...science... personalities ...sports. 
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MEN OF GENI\'S 


The way we live today —our culture, conve- 
nience, communication and prodigious in- 
dustrial production —can all be traced in 
some measure to the innovations and discov- 
eries of the great minds of centuries past. 
In a new series “Men of Genius”, LIFE will 
call upon distinguished men of our own time 
to recreate for you the fibre and personal- 
ity and boundless talents of the great men 
of the past, who have contributed so much 
to the art and science, literature and philos- 
ophy that are part of American life today. 
At least six articles. 


Keeping a fashionable stride ahead 
of fashion trends, LIFE’s big display 
pages will be a guide to clothes you'll 
want to wear or wish for next year. 
Week after week LIFE reports the 
changing world of fashion in terms 
of life itself. Articles on clever seam- 
stresses who do-it themselves, stylish 
first graders, debutantes, duchesses 
and movie stars reflect new styles, 
customs, fashions in living. Whether 
=™ the news is a $3.95 T-shirt dress or a 
high-priced Paris ball gown, LIFE’s 
fashion pages will parade before you 
a year-long personal fashion chow. 


PHOTOGRAPHIC ESSAYS 


Hallmark of LIFE over the years has been its matchless ability to present 
an essay in photographs. In a score of photographs, spread out over 
7-12 pages, LIFE probes some aspect of living in the world today. Some- 
times for fun, for sheer beauty; often for pure excitement. And always 
to add to your knowledge of the people and places in the world about 
you. Above, a scene from “Literary South Seas”, January 24th issue. 


50% MORE COLOR PAGES 


To make LiFE an increasingly beautiful magazine to read and to save, LIFE in 1955 will 
add many color pages to each issue. LIFE over the year will publish 50% more color pages 
than you saw during 1954. Production refinements and new printing techniques developed 
in LIFE’s multi-million dollar graphic arts laboratory, have made this possible. 
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in the January 3" issue 


Because you—and most other Americans—spend 26¢ of every dollar But there’s another reason; the story of Food in America is one that 
on food, the Food Industry is a mammoth $60 billion business. As staggers the imagination. And in big impressive photographs LIFE 
such it is the most vital part of our nation’s economy. Its prosperity will capture some of its scope and complexity. Here you'll see the 
directly affects your own job, and that of every working member of intricate system of sowing and growing, feeding and fattening, pro- 
your family. That’s reason enough for making it a point to read cessing and preparing, storing and shipping—that results in your 
this unusual issue of LIFE. dinner table being the envy of every other nation in the world. 


30 pages in full color, more than a h ndres photographs 


Pate. | 
The Look of the Land: Startling < aerial Photographs of 
Atierica at harvest time, taken 
wb hae y famous or Margaret 
Bourke-White. 


Time Savers: How to get more out of 
kitchen, quicker. A word and picture 


demonstration of practical sug- 
gestions by a panel of seven 
famous food experts specially 
retained by LIFE for this story; 
how to rearrange your kitchen 
facilities without costly alterations, 


efficient ways to use processed 
‘oods, kitchen tools. 


How a Big City is Fed: 4% dawn and dusk and in the dead 
of night, an endless procession of 
trucks and trains helps perform the 
miracle of feeding 8 million people. 


Food Research: /n 9 color pages, a pictorial 
survey that details what govern- 
ment, university and private food 
laboratories are doing to make 
sure that you eat well today, eat 
better tomorrow. 


Ey 4, 


mee 


= AG eoee | a 


lowa Farm: /n the personalized story of an 
lowa family is revealed the way 
Government food policy affects 
individual farmers. 


Great American Dishes: The classic recipes handed down 
for generations that give America 
a cuisine all its own. 


LIFE © Rockefeller Piaza, New York 20, New York 
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Advertising Age, January 3, 1955 


Coming 
Conventions 


Jan. 10-13, 1955. National Retail Dry 
Goods Assn., 44th annual convention, Ho- 
tel Statler, New York. 

Jan. 16-19, 1955. Newspaper Advertising 
Executives Assn., Edgewater Beach Hotel, 
Chicago. 

Jan. 20-22, 1955. Assn. of Railroad Ad- 
vertising Managers, annual meeting, 
Sheraton Hotel, Chicago. 

Jan. 26, 1955. Point-of-Purchase Ad- 
vertising Institute, merchandising forum, 
Hotel Roosevelt, New York. 

Jan. 29-30, 1955. Advertising Assn. of 
the West, annual midwinter conference, 
Hollywood Roosevelt Hotel, Hollywood, 
Cal. 

Jan. 29-30, 1955. Eastern Inter-City Con- 
ference of AFA Women’s Advertising 
Clubs, Philadelphia. 

Feb. 10-12, 1955. Advertising Federation 
of America, Fifth District convention, 
Dayton Biltmore, Dayton, O. 

Feb. 11-12, 1955. Northwest Daily Press 
Assn., 36th annual meeting, Radisson Ho- 
tel, Minneapolis. 

Feb. 14-15, 1955. Inland Daily Press 
Assn., winter meeting, Drake Hotel, Chi- 


cago. 
Feb. 16, 1955. Associated Business Pub- 
lications, midwest conference, Palmer 


House, Chicago. 

Feb. 18-19, 1955. Interstate Advertising 
Managers Assn.—Pennsylvania Newspaper 
Publishers Assn., advertising conference, 
Penn Harris Hotel, Harrisburg. 

March 2, 1955. Associated Business Pub- 
lications, eastern conference, Roosevelt 
Hotel, New York. 

March 12-15, 1955. Advertising Special- 
ty National Assn., third annual spring 
specialty show, Palmer House, Chicago. 

March 16-18, 1955. Assn. of National 
Advertisers, spring meeting, The Home- 
stead, Hot Springs, Va. 

March 17-20, 1955. Advertising Federa- 
tion of America, Fourth District conven- 
tion, Tallahassee, Fla. 

April 5-7, 1955. Point-of-Purchase Ad- 
vertising Institute, annual convention, 
Palmer House, Chicago. 

April 13, 1955. Brand Names Day din- 
ner, Brand Names Foundation, Waldorf- 
Astoria, New York. 

April 16-21, 1955. National Business 
Publications, spring meeting, Boca Raton, 
Fila. 

April 21-23, 1955. Southern California 
Advertising Agencies Assn., annual con- 
ference, El Mirador Hotel, Palm Springs. 

May 9-11, 1955. National Industrial Ad- 
vertisers Assn., annual convention, Sher- 
aton Park Hotel, Washington, D. C. 

May 12-13, 1955. Inland Daily Press 
Assn., spring meeting, Drake Hotel, Chi- 
cago. 

May 22-24, 1955. Magazine Publishers 
Assn., 36th annual meeting, The Green- 
brier, White Sulphur Springs, W. Va. 

May 25-28, 1955. Associated Business 
Publications, annual spring conference, 
The Homestead, Hot Springs, Va. 

June 5-8, 1955. Advertising Federation 
of America, 5lst annual convention, Pal- 


“ mer House, Chicago. 


June 8-10, 1955. National Sales Execu- 
tives, convention and sales equipment 
fair, Waldorf-Astoria, New York. 

June 15-17, 1955. American Marketing 
Assn., national conference, Schroeder Ho- 
tel, Milwaukee. 

June 26-29, 1955. Advertising Assn. of 
the West, 52nd annual convention, Mult- 
nomah Hotel, Portland, Ore. 

July 11-13, 1955. Summer meeting, 
Newspaper Advertising Executives Assn., 


The Greenbrier, White Sulphur Springs, 


W. Va. 

Oct. 2-6, 1955. Outdoor Advertising 
Assn. of America, 58th annual convention, 
Jefferson Hotel, St. Louis. 

Oct. 17-19, 1955. Inland Daily Press 
Assn., annual meeting, Drake Hotel, Chi- 
cago. 


Budget Up for Cutex, Odorono 

Northam Warren Corp., Stam- 
ford, Conn., reports a “substan- 
tially” increased advertising budg- 
et this year for Cutex and Odor- 
ono. For the first time in several 
years women’s service magazines 
are back on the schedule, with in- 
sertions scheduled for Ladies’ 
Home Journal. Other magazines 
on the schedule are Life, Photo- 
play, Seventeen and True Story. 
Local advertising will include spot 
television, radio and newspapers 
in addition to participation spon- 
sorships on the NBC-TV combina- 
tion shows, ‘‘Today-Home- 
Tonight.” J. M. Mathes Inc., New 
York, is the agency. 


Geyer Inc. Changes Name 


Andrew Geyer Inc., New York, 
publisher of the Geyer publica- 
tions, has changed its name to An- 
drew Geyer-McAllister Inc. The 
five Geyer publications now will 
be called Geyer-McAllister pub- 
lications. 


Hiram Walker Names Musick | 

Hiram Walker Distributing Co.,| 
Chicago subsidiary of Hiram 
Walker Inc., Detroit, has ap-| 
pointed Jack Musick v.p. in charge | 
of sales. Mr. Musick, formerly) 
sales manager of the company, 
joined Hiram Walker as a sales-| 
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IF and wHen 
OCCASION ARISES 


and you feel that a change might do 
JAY P, You some good... let me put in my 


bid to be next in line to set your ads. 
WALK advertising typography 
1 


Michels Youle Simpson Cameron 


SUNNY SKIES—This group gathered to help WNBQ, Chicago, celebrate 

the seventh anniversary of its weather telecasts featuring Clint 

Youle. With Mr. Youle are Gil Michels, asst. ad manager, Armour 

& Co.; Jack Simpson, tv director, Foote, Cone & Belding, and James 
Cameron, FC&B account executive. 


a oy 1 E. HUBBARD ST., CHICAGO 11 e MO 4-6134 


McMenemy Moves to Sullivan|Wexton Names Consultant 


James McMenemy has joined the} Wexton Co., New York, has ap- 
tv production staff of Sullivan,|pointed Jack H. Treuhaft, presi- 
Stauffer, Colwell & Bayles, New/dent of Outdoor Advertising Me- 
York. He was formerly producer |dia, liquor merchandising consul- 
of the Bobby Benson tv and radio/tant to the agency’s liquor divi- 
shows. sion. 


FOR FINEST QUALITY 


Self-Adhesive 
Papers 


it’s 
OS Sar 


Ideal for labels, signs, bumper strips. 
Available in a large variety of papers, 
films, and foils. Free samples, layout 


— sheets for ad men, printers. Write today. 


Ali Baba, Near East cosmetics 
magnate, uses only “FASSON” 
poper to label his toiletries. 


AVERY Paper Company 
256 Chester Street «+ Painesville, Ohio 


they Buy More because they Have More! 


@ Yes, whether it’s ice skates, skis, sleds or bicycles, they 
do buy more in Indianapolis because people have more to 
spend. The average income per family in this big market 
is $6,593 annually, 25.7% above the national average and 
7th among cities of 600,000 population and over.* And 
that’s not all—look at these other important market ad- 


vantages in Indianapolis: 


KELLY-SMITH COMPANY - NATIONAL REPRESENTATIVES 


* Consumer Income Supplement, 1954, Standard Rate & Data Service 


> It’s Bic... with a population of 600,000 


> It's Sreapy . . . unsurpassed for diversification and 
balance of industry and agriculture 


> It’s Easity REACHED . . . you get saturation coverage of 
the metropolitan area, plus an effective bonus coverage of 
the 44 surrounding counties in The Star and The News. 
Write for complete market data today. 
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me Ritco Names Mark, Simeon ‘Weekly’ Moves to Grant 

‘es Ritco Products, Pleasantville, N.| The American Weekly, formerly 
en Y., maker of mail order specialties, | with Cecil & Presbrey, has named 
a has appointed Mark, Simeon &| the New York office of Grant Ad- 
Renard to handle its advertising. 


Arm & Hammer 
Joins Sunkist in 
Break-a-Cold Push 


Los ANGELES, Dec. 29—VJoint 
sponsorship of National Break-a- 
Cold Week, Jan. 27-Feb. 5, will be 
undertaken by Sunkist Growers 
and Church & Dwight, makers of 
Arm & Hammer and Cow brands 
of baking soda, according to Rus- 
sell Eller, advertising manager of 
Sunkist. 

Mr. Eller announced that co- 
operative promotion will take 
place during the winter health 
promotion of the National Citrus 
Merchandising Committee and will 
complement it. The theme of 
Break-a-Cold Week is based on 
the use of the lemon-and-soda 
combination for that purpose. 

To support the promotion, Sun- 
kist will run lemon-and-soda ads 
in January and February issues of 
Life and Look and in the food ser- 
vice columns of Farm Journal, 
Modern Romances, Progressive 
Farmer, True Confessions and 
True Story. Church & Dwight has 
been running column lemon-and- 
soda ads in Country Gentleman, 
Farm Journal, Farm & Ranch, The 


vertising as its agency. 


Ride that comet! AX 


“Hitch your wagon to a star!’ Everyone who 
knows the pace of the radio-electronic industry 
is riding the IRE comet in some way. 704 exhib- 
itors will be in the Radio Engineering Show. 
And almost all of them will use the March issue 
as a convention-in-print, in which the advertis- 
ing itself is a Radio Engineering Show. Best of 
all, the show space is sold out... but the March 
issue of “Proceedings of the IRE” is open to you 
and will do a good job. Deadline—February 1. 


Engineers are educated 
to specify and buy! 


Farmer, Household and Sunset’ 
over the past two months. 


INSTITUTE OF RADIO ENGINEERS 


; Proceedings of the IRE 


Advertising Department 
1475 Broadway, New York 36, N. Y. 


‘Baby Talk’ Appoints White | 

Fred C. White, formerly with 
Look and Fawcett Publications, | 
has been named advertising di- 
rector of Baby Talk, New York.| 
He will manage the advertising, | 
merchandising and promotion de-| 
partments. Lewis M. Billingslea | 
remains v.p. in charge of adver-' 
tising. 


YOU MIGHT FLY 1,327 M.P.H.*— 


BUT. e « YOU NEED WJEF RADIO 
TO BREAK RECORDS 
IN GRAND RAPIDS! 


% = WJEF, Grand Rapids, is the top radio buy in Western 
a Michigan’s Number 1 market—morning, afternoon and 
= night. Conlan figures, left, prove it. Of the area’s 116,870 


CONLAN RADIO REPORT radio homes, WJEF delivers: 


METROPOLITAN GRAND RAPIDS 
NOVEMBER, 1953 


12.6% more morning listeners than the next station — 


25.2% more afternoon listeners — 
Morning Afternoon| Night ; 
- = 9.6% more evening listeners! 
WJer 29.6% | 30.8% 33.1% - ; 
WJEF also costs less than the next station, On a 52-time 
B 263 | 228 | 28.6 : ; 
* basis, you can actually buy a daytime quarter-hour for 
Others | 44.1 | 464 | 28.3 less than 25¢ per-thousand-radio homes! 


The Fel yer ations 


6 

WKZO— KALAMAZOO 

WKZO-TV — GRAND RAPIDS-KALAMAZOO 
WJEF — GRAND RAPIDS 

WJEF-FM — GRAND RAPIDS-KALAMAZOO 
KOLN — LINCOLN, NEBRASKA 

KOLN.-TV — LINCOLN, NEBRASKA 


WEF 


CBS RADIO FOR GRAND RAPIDS AND KENT COUNTY 
Avery-Knodel, Inc., Exclusive National Representatives 


Associated with 
WMBD — PEORIA. ILLINOIS 


“s *Scott Crossfield of the USAF set this record in November, 1953, flying a Douglas Skyrocket. 


Advertising Age, January 3, 1955 


Getting Personal 


Ignacio Carral, manager of Robert Otto & Co. S. A., Mexico 
City, accepted first place awards for the best tv commercial and 
best brief institutional ad of the year in Mexico from Juan Duran 
y Casahonda, president of the Asociacion Nacional de la Publicidad 
of Mexico. The ad awards were made Dec. 3 in Mexico City... 

Bob Sullivan, WOR and WOR-TV director of advertising and 
promotion, is accepting congratulations on his pre-Christmas en- 
gagement. His fiance? Mary Jane MacDougall, WOR and WOR-TV 
press editor who’s taking best wishes. Wedding date? Some time 
next May... 


SERVICE LINEUP—The Service Club at Henri, Hurst & McDonald, Chi- 

cago, held a breakfast presentation party, at which Martin Zitz, 

third from left, the agency’s new president, officiated. Left to right 

are 10-year members Paul Fraunfelder and Lucy Wolfe; Mr. Zitz; 

Ernie Leach, v.p., 25-year member; Joe D. Probst and E. F. Hascall, 
both 10-year members. 


Author of “A Minute of Prayer” (Pocket Books, 340 pages) is 
Chris Cross, Grey Advertising’s director of promotion and publicity. 
He has gathered prayers from Protestant, Catholic, Jewish and 
Christian Science historical and religious writings, leaders of many 
faiths and individual clergymen. The book, an original, has calen- 
dars of important religious holidays... 

Gerard J. Guarch, art director of Kenyon & Eckhardt, and James 
L. Breslov, creative director of Dowd, Redfield & Johnstone, re- 
ceived plaque-certificates on the Nancy Craig tv show (WABC-TV), 
Dec. 21, for contributing their talents to the annual fund-raising 
drive of the American Cancer Society. Mr. Guarch designed the 
ACS national campaign poster, which will be used again in ’55. 
Mr. Breslov created a series of ads, and designed an educational 
leaflet, 27,000,090 copies of which were distributed... 


DRAW ME—Mrs. Jean Wieman, Gunther Brewing Co. hostess, sketched 
by members of the Baltimore Charcoal Club, holds the winning ef- 
forts, by John McCormick of the Baltimore News-Post in her left 
hand and by Baltimore Sun cartoonist Yardley in her right. Club 
membership consists of ad, radio and tv men, lawyers, doctors and 
newspaper men who produce art in one form or another. 


Robert W. Ferguson, executive v.p. of Tri-City Broadcasting Co., 
and general manager of WTRF-TV, Wheeling, W. Va., was named 
“Citizen of the Month for October,” the Wheeling Jaycees an- 
nounced, for personal effort and outstanding tv programming for 
community service... 

Florence and Crane Haussamen share honors with a couple of 
camels on the cover of the current Lifetime Living. He’s v.p. in 
charge of copy at C. J. LaRoche & Co., New York; she’s former 
Dancer-Fitzgerald-Sample employe who’s now a radio and maga- 
zine writer... 

The Christmas greeting Hugh S. Crosson (McKesson & Robbins 
v.p.) sent out bears an insigne representing 21 years’ perfect at- 
tendance at his Kiwanis Club... 

Santa Claus had no trouble getting to Kling’s annual children’s 
party on the 18th, but Grant Atkinson, radio-tv director of Camp- 
bell-Mithun, Chicago, made it on a wing and a prayer. Flying in 
from the West Coast, one plane motor went dead over Tulsa, where 
Atkinson was grounded for 12 hours. Not wanting to disappoint 
his son, Andy, Atkinson rushed to Kling’s film studios when he 
finally landed at the Chicago airport. He arrived in time to per- 
sonally introduce Andy to Santa Claus, who sounded amazingly 

like Bob Eirinberg, Kling president... 
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30 MILLION Country 


= Western | Music Enthusia 


Do-&i-Do and away you go- For Big Laleg! 


Come all you ramblers! Especially you who've been searching 
for a way im to the huge and busy precincts of America’s 30 
million Country and Western music enthusiasts — the most 
energetic and ravenous crowd in history . . . from Homer to 
Homer and Jethro. These foot-stompers don’t just use products 
— they use them up... everything from shoe leather to con- 
vertibles, at a rate as furious as their dancing. 

They buy impulsively . . . want everything special. And 
now their own special, authoritative magazine, by the same 


publishers as famous DOWN-BEAT, gives you the opportunity 
to show them what to buy and where! 

COUNTRY AND WESTERN JAMBOREE! is no place for the 
old (or thrombotic) in heart. But if you're qualified for a 
rough and tumble of sales and more sales, prove it by getting 
a hustle on right now — first issue, dated March, 1955, is 
scheduled for the newsstands in February . . . closing date 
January 15. The guaranteed circulation is 150,000 — the actual 
figure will leave that estimate far behind, even for the first issue. 


oritative magazine 


that millions have 
_been waiting for 


and 


SP Pen eae 
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| Write today For Facts and Rate Card! Country ¢ Wester JAMBOREE 


2001 CALUMET AVE., CHICAGO I6, ILL. 


2) maher publications / 


Down Beat— Country and Western Jamboree — Beverages — Radio y Articulos Eléctricos—Radio y Artioulos Eléctricos 
Catalog File—Bebidas—Bebidas Annual Directory—La Farmacia Moderna—La Tienda—Elaboraciones y Envases 
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Ziv Buys Studios, 
Chalks Up Gains 
in Radio and TV 


New York, Dec. 28—Ziv Tele- 
vision Programs has acquired 
controlling interest in American 
National Studios, Los Angeles, for 
$1,400,000, John L. Sinn, president 
of Ziv, announced today. The 
studio, one of the major produc- 
tion facilities on the West Coast, 
formerly was Eagle-Lion, Pathe. 
Under new ownership, it will be 
renamed Ziv Television Studio. 

The new acquisition will provide 
Ziv with what it describes as the 
most elaborate tv studios ever 
used by a syndicate tv film pro- 
ducer. The company will take | 
possession immediately. The -six-| 
acre plant, with fully equipped 
sound stages, will more than dou-| 
ble Ziv’s production space. 

The purchase of the _ studios 
comes at the end of the most suc- 
cessful year in Ziv’s history, Mr. 
Sinn declared. 

At the end of 1954 three Ziv 
programs, “Mr. District Attorney,” 
“Favorite Story” and “I Led Three 
Lives,” are approaching the 200 
market point, he said. 

“Meet Corliss Archer” has 
passed the 150° mark, and two 
other programs, “Boston Blackie” 
and “Cisco Kid,” are both sold in 
over 135. In addition, “The Eddie 
Cantor Comedy Theatre’ has sold 
in more than 125 markets. 


= The purchase of the new studios 
also marks the beginning of an ex- 
pansion program in which Ziv 
will double its production rate in 
1955, Mr. Sinn said. The total pro- 
duction budget of $9,500,000 will 
cover shows being planned, as well 
as those now in production. 

New programs for 1955 include 
panel shows, musicals, comedies, 
drama and science fiction. 

Ziv’s interest in the new studios, 
Mr. Sinn said, was purchased from 
the Fred Levy-Bob Hope-Ed Paul- 
ey-Dan Reeves-Ed Matz interests. 


= Meanwhile, Alvin E. Unger, 
sales v.p. of Frederic W. Ziv Co., 
the parent organization, announced 
that 1954 sales of its 50 radio pack- 
ages showed a 31% increase over 
1953. He forecast further growth 
of these sales and said he expects 
the following local advertiser 
groups to expand their buying in 
transcribed radio: banks, bakeries, 
appliance dealers, supermarkets, 
auto dealers, department stores 
and dairies. 

Among regional advertisers he 
believes will account for increas- 
ing package purchases, he said, 
are breweries, wine makers and 
food processors. 


McGraw Electric Acquires 
Coolerator from IT&T 


McGraw Electric Co., Elgin, ILL, 
has acquired from International 
Telephone & Telegraph Corp. its 
Coolerator Co. division in Duluth 
for an undisclosed price. McGraw 
makes a variety of heavy electrical 
equipment and home appliances, 
including the Toastmaster toaster. 

Coolerator, which makes refrig- 
erators and home freezers, was| 
bought by IT&T from Gibson Re-| 
frigerator Co. in 1951. The sale to| 
McGraw involved only the current | 
inventory of refrigerators and} 
freezers, all machinery and fix-| 
tures and the Coolerator name. 


Filmack Expands N. Y. Plant 


Filmack Studios, Chicago, will 
expand its New York plant to ac- 


ment. Complete production service 
for all types of tv commercials, 
slides and industrial films will be 


available from the new depart-| °Tganization’s New York office in| 659. The percentages are 64.033% ,includes hotel reservations for | to open a hunting lodge near Buf- 
evening stop-overs on long trips, 


ment. 


Bell 
BLACK TIE OCCASION—Elliott V. Bell, editor and publisher of Business 


Week, was the main speaker at 


Cone Brown 


the 108th dinner meeting of the 


Economic Club of Chicago. Fairfax M. Cone, president, Foote, Cone 
& Belding, is president of the group. With them is Mark A. Brown, 
president, Harris Trust & Savings Bank, Chicago. 


Non-Food Items Popular in Grocery Stores 


in All Cities but N.Y., 15-City Survey Finds 


NEw York, Dec. 28—Non-food 
items, especially those more com- 
monly associated with drug stores, 
have a firm hold in 14 of the 15 
cities covered by the eighth gro- 
cery product distribution survey 
made by Scripps-Howard News- 
papers. 

The one exception is New York, 
in which much smaller percentages 
of the grocery stores carry non- 
food items than in the other cities. 

The cities in which these non- 
food items seem to have the high- 
est grocery-store distribution are 
those in the South and Southwest. 
In this survey they are Albuquer- 
que, El Paso, Fort Worth, Houston, 
Knoxville and Memphis. In these 
cities distribution for most of these 
items runs as high as 98% and in 
some cases 100% distribution is 
reported. 


# The other eight cities included 
in this report are Cincinnati, 
Cleveland, Columbus, Evansville, 
Indianapolis, Pittsburgh, San 
Francisco and Washington. 
Scripps-Howard newspapers are 
published in all these cities. 

Another group of non-food items 
which has received high accept- 
ance in grocery stores is tobacco 
products, with cigarets having the 
most universal distribution and 
cigars and pipe tobacco running 
slightly behind. 

Non-electric kitchen appliances, 
while not as widely distributed as 
the other two groups, have made 
considerable inroads, and, again, 
the most popular markets are the 
southern and southwestern cities. 
These items include such utensils 
as table ware, frying pans, coffee 
makers and canister sets. 


# Electric and gas kitchen appli- 
ances, while sparsely distributed, 


HUGHES has been 
pointed manager of sales develop- 


| t yor 
commodate a_ television depart-| ™<"* Far ene CONS Green 8 


ALLAN J. ap- 


| CBS Radio Spot Sales. Mr. Hughes, 
who will headquarter in Chicago, 


| joined the station representative 


| 1951 as manager of presentations. 


are surprising items to find in 
grocery stores in some instances. 
These include not only fans, mix- 
ers, toasters, clocks and irons, but 
stoves, refrigerators, frozen food 
lockers, table-top radios, washing 
machines and dishwashers. 

The cities in which these appli- 
ances have notable grocery-store 
distribution are Albuquerque and 
Houston. Dishwashers are distrib- 
uted in 18% of Albuquerque’s gro- 
cery stores; stoves, refrigerators, 
frozen food lockers, washing ma- 
chines and table-top radios in 9% 
of the stores. 

In Houston, table-top radios are 
distributed in 7% of the stores; 
dishwashers, washing machines, 
refrigerators, stoves and machine 
ironers in 3% of the stores. 


= The greatest part of the survey 
is devoted to showing brand-dis- 
tribution of food and certain non- 
food items in the 15 cities. Any 


tioned. 


brands have national, regional and 
purely local distribution, and how 
extensive the distribution is. 

For example, under the category 
of canned soups, the survey indi- 
cates Campbell is by far the best 
distributed. It has 100% distribu- 
tion in 9 cities, 99% in two cities, 
98% in two cities and 96% in one 
city and 89% in one city. On the 
other hand, one brand, Diplomat, 
has distribution in New York only, 
where it can be found in 16% of 
the stores, and another, Duncan 
Hines, is distributed only in Cin- 
cinnati, in 15% of the stores. 


# Two new product classifications 
were added to the survey this 
year: salad and cooking oils, and 
plastic wraps, which were placed 
in the wax papers classification. 
Seventy-six classifications were 
surveyed altogether. 

The total number of brands 
found was practically the same as 
last year. Fifteen cities were sur- 


iveyed in both years, with Wash- 


ington replacing Denver this year. 

In 1953, 11,911 brands were re- 
ported. This year there are 12,039. 
The totally new classification of 
salad and cooking oils accounted 
for 71 brands of the 128 brand in- 
crease. 

In 1953, 369 brands were found 
in all 15 cities surveyed. This was 
3.098% of all brands. This year, 
373 brands were found in all 15 
cities. Again, this is 3.098% of all 
brands. 

In 1953, 7,627 brands were found 


with distribution in only one of the 
15 cities. This year, there are 7,- 


for 1953, 63.618% for 1954. 


brand having a 10% or better dis- |. 
tribution in any one city is men-|; 


Advertising Age, January 3, 1955 


Greyhound Will Offer ‘No More Traffic 
Nerves’ to Motorists in 1955 Campaign 


Cuicaco, Dec. 29—Greyhound 
Corp. will open its 1955 adver- 
tising campaign with a $5,000,000 
budget, slightly more than the 
company’s 1954 budget. The big- 
gest proportion of the budget, 
about 75%, will be spent at the 
local level, a shift from previous 
years. 

Last year, almost one-half the 
budget was spent on national pro- 
motion. Now, all network tv and 
radio shows have been dropped, 
and most of the 25% allocated for 
national advertising will be spent 
in national consumer magazines. 

The change in plans for 1955 
results from a shift in emphasis. 
Greyhound spent close to $1,000,- 
000 for the “Omnibus” tv show in 
1953-54, hoping to make a general 
“romance of travel” appeal to a 
new class audience, according to 
Tom Gibbons, p.r. director of the 
company. 

Greyhound feels that this mar- 
ket is now saturated, and will 
turn its advertising toward the 
automobile traveler. It hopes to 
capitalize on the increased incon- 
venience of car travel, Mr. Gib- 
bons said. 

“Eight years ago there were 25,- 
000,000 cars on the road. This cut 
seriously into bus travel. Last year 
there were 47,000,000. This new 
situation offers real potential for 
Greyhound business because more 
and more people are tired of fight- 
ing traffic,” he said. 

Advertising will stress the lack 
of traffic nerves and the comfort 
and convenience of traveling 


by Greyhound. 

A large share of the 1955 budget 
has been allocated to the Sceni- 
exclusive 


cruiser, Greyhound’s 


Fred Waring and his 
Pennsylvanians go Greyhound 
on 25,000 mile tour! 


It is possible, almost by glancing | : 
at the tabular matter, to see what | Him 


oP at ol 
GREVYHOUWN DD 


FRED WARING CHARTERS GREYHOUND— 
This ad, which will run Jan. 22 in 
The Saturday Evening Post, is part 
of the Greyhound campaign to 


push the Scenicruiser, new luxury 
| a. Waring’s tour, by chartered 
Greyhound Scenicruiser, is an- 
nounced locally with a 200-line 
newspaper ad, “Fred Waring ts 
Coming to Town.” 


new bus. Ads feature the added 
washroom facilities, air condition- 
ing, air suspension and improved 
baggage space. 


= The largest share of the budget 
will go into the company’s pre- 
planned expense paid tours. They 
will be promoted as “more eco- 
nomical and more comfortable” 
‘than auto tours. 
| Although total ticket revenues 
for 1954 were down, the sales for 
\tours were up 21% over 1953. Ads 
for the tours will be placed in con- 
/sumer and farm magazines—plus 
|teacher magazines, where a large 
part of Greyhound business is 
found. 
| The slumber-stop service, which 


is offered as similar to automobile 
travel minus the traffic problems. 


as part of the plan te try to cut i 
to auto travel. 


= Greyhound Corp. has advey- 
tising problems which differ from 
most other national advertisers, 
according to Mr. Gibbons. First, 
because it covers most of the cities 
and small towns throughout the 
nation, it must meet the varying 
seasonal changes in all parts of the 
country. Most other transportation 
media operate sectionally, Mr. 
Gibbons said, and they have to 
handle the changes in those sec- 
tions only. 

The wide coverage also means 
that there is no consistent market. 
In some areas, bus travel is used 
only for economical, long-distance 
pleasure travel; in other areas, it 
is the only means of transporta- 
tion. In some areas, there is a lot 
of competition; in other areas, 
none. 

In all cases, the only common 
appeal is one that must be built— 
“the romance of travel,’ plus 
Greyhound’s economical means of 
travel, Mr. Gibbons added. 


s Local companies have been es- 
tablished in specific areas all over 
the country to handle these special 
problems. Each local company is 
autonomous, with its own manage- 
ment and budget. The corporation, 
which is a holding company, han- 
dles national advertising and the 
interline, or between-companies, 
advertising. 

The national budget is sup- 
ported by contributions from the 
local companies. Most of the point 
of sale, newspaper and tv adver- 
tising materials are prepared in 
conjunction with the central office 
in Chicago, however. A good deal 
is prepared in Chicago and sent 
out to agency branches. 


= There is a consistent attempt to 


‘|tie in local advertising with na- 


tional plans. When the Scenicruis- 
er was introduced through nation- 


= | al ads, for instance, materials were 


sent to local companies to promote 
the new bus. 

The corporation also has a 
special national budget for larger 
cities which serve -as_ terminal 
points for several companies. This 
program is set up to handle the 
special seasonal conditions, traffic 
conditions and competitive situa- 
tions. 

Beaumont & Hohman handles 
the Greyhound account both na- 
tionally and locally. The agency 
has offices in Chicago, Charleston, 
S. C., Cleveland, Detroit and Or- 
lando to service local companies. 


TV Set Sales Up 500,000 
in 10 Months; Radios Down 


Retail television set sales in the 
first 10 months of this year ran 
more than 500,000 ahead of the 
same period last year, according 
to the Radio-Electronics-Televi- 
sion Manufacturers Assn. Retail 
sales through October, 1954, to- 
taled 5,444,227 sets, compared with 
4,922,128 through October, 1953. 
October sales were 799,164, com- 
pared with 621,768 in October 
last year. 

Ten-month retail radio sales, 
the association reports, totaled 4,- 
602,989 sets, compared with 4,911,- 
415 a year ago. 


Edward Welles Jr. Promoted 


Besley-Welles Corp., Beloit, Wis., 
has promoted Edward K. Welles 
Jr., formerly eastern district sales 
manager, to advertising and sales 
|promotion manager. Mr. Welles 
succeeds Keith Hill, who resigned 


falo, Wyo. 


This service is also being cut ig 
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MV BTAGE? 5H “cw Clary OKs Adding Machine 


inss sian = 

FEMININE TOUCH—Marking a depar- 
ture from the usual facts-and- 
figures approach, Clary Multiplier 
Corp. emphasizes the feminine 


viewpoint to reach the business | 


executive in its magazine cam- 
paign introducing the new ten-key 
adding machine. The series, start- 
ing in January, was prepared by 
Erwin, Wasey & Co. 


Safeway Halts 
Sale of Comics 


SAN FRANcisco, Dec. 31—Safe- | 
way Stores, on Jan. 1, will halt) 
the sale of pocket size and comics 
books in all of its Bay Area stores. | 

R. F. Winkler, Safeway public 
relations man, said the decision to 
end the sale of these books fol- 
lowed a long study launched in re- 
sponse to protests in suburban 
communities against books empha-| 
sizing horror, crime and sex. 

“We were being placed in the 
position of providing that kind of 
objectionable material to our 
young customers through our in- 
ability to screen the material,” Mr. 
Winkler declared. “So we decided | 
to stop selling it altogether.” 

Mr. Winkler explained that the 
volume of books handled by the 
big chain of markets made it im-. 
possible to sift them all in order 
to pick out undesirable ones. 

Safeway suppliers were in-| 
formed of the decision several 


weeks ago, Mr. Winkler said, in; 
order to provide time to adjust 
their own orders. 

| The grocery chain’s Denver di- 
vision announced a similar deci-. 
sion at the same time. Southern 
California Safeway stores discon-| 
tinued the sale of pocket books | 
|several months ago but continue | 
‘selling the “ten most popular 
comics books.” 


Bamberger Reorganizes 


| 

John C: Williams has been ap- 
pointed to the new office of chair- 
man of L.. Bamberger & Co., New- 
ark, and David L. Yunich, senior 
v.p. of R. H. Macy & Co., New 
York, has succeeded him as presi-| 
dent of the Bamberger division. | 
Jack I. Straus, Macy’s president, | 
said the new appointments are in| 
line with the expansion of the or- | 
ganization. Bamberger recently | 
opened four new branch stores in 
New Jersey. 


Serving The Central Ohio Valiey 
— Industrial Heart of The Nation 


Huntington, a trading center for 613, 
400 people who spend $415,842,000* 
annually, is serviced completely by the 
newspapers of the Huntington Publish- 
ing Company. 


Where industry is wiieninitad in this 
rich Tri-State region, there are large pay- 
rolls. Reach them daily with the most 
complete coverage in the area through 


The Huntington Advertiser 
The Herald-Dispatch 
The Herald-Advertiser 


HUNTINGTON, WEST VIRGINIA 


*SM Estimates 
Represented by The Katz Agency 


Huntington Manufacturing Corp. is typical 
of scores of major industries who swell the 
payrolls of the rich Central Ohio Valley. 


NATION’S tARGEST TRADE TERRITORY 


IN THE EL PASO 
CITY ZONE 
Population 
Families 


Read 59,788 copies 
of The Times and 
Herald-Post Daily 


This is Saturation Coverage 


The Z1 Paso Times 
An Independent Newspaper 
Morning and Sunday 


El Paso Herald-Post 


A Seripps-Howard Newspaper 
Evening 


TWO Separate Newspapers 
30° Line BUYS BOTH! | 


guaranteed! 


im a ee 


Benver Area TY homes with » 


FANFARE FEATURE 


. television's hottes? 
snot package in a 
booming market! 


Latest ARB reports FANFARE FEATURES reaches an 
unduplicated 58.1% (gross rating points—107.3) of the 
Denver area’s more than %4-million TV homes.* 

The result? KOA-TV boosts its guarantee from 40% to 
50%! Your 12 sales messages on KOA-TV’s 9 popular 
FANFARE FEATURES in each two-week cycle penetrate an 
unduplicated 50% of Denver's TV homes...money-back 


In fact, they'll reach 60% of these homes 2 to 5 times 


during the two-week cycle! 
*253,596—Rocky Min. Electrical League, Nov. 1, 1954 


Sees 8 


ONLY 6 PACKAGES LEFT! 
Call KOA-TV or PETRY now! 


NBC in DENVER 


Edward Petry & Co., Inc. 
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1950 — 8,325 
1965 — 11,279 
(IN. THOUSANDS) 


* Bureau of the Census Estimates 


11,768 
18,337 


% POPULATION INCREASE OR DECREASE 


1950-1965...BY AGE GROUPS’ 


12,813 4,347 9,249 12,314 
21,838 9,924 10,714 11,361 
YOUTH MARKET 
1950-1965 
YEAR | MOPPETS | SUBTEENS | TEENAGERS 
57 8-12 13- 
— — 

1950 8,325,000 | 11,768,000 | 12,813,000 | 32,906,000 
1955 | 10,578,000 | 14,964,000 | 13,964,000 | — 39,506,000 
1960 | 11,343,000 | 18,016,000 | 17,563,000 | 46,922,000 
1965 | 11,279,000 | 18,337,000 | 21,838,000 | 51,454,000 


11,298 10,271 
11,761 12,300 


For the complete 


major chang? in th 
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writer 
RICHARD A. FEL} 
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Between 1950 and 1965 a phenomenal shift is taking 
place in the U. S. population. Due to the low birthrate dur- 
ing the 1930’s, the number of people between 25 and 39 
years old is actually declining. Longevity is increasing, 
somewhat, the population over 40. 
The most remarkable change, however, is taking place i. 
in the age group between 5 and 18. The youth population 


will increase from 32,906,000 to 51,454,000 ...a 
whopping 56.4%. a 
E ASE This trend, started in the 1940's, is continuing. During 2 


the past ten years 36,818,000 births were recorded in the 
U. S. — slightly more than 10,000 a day. August, 1954, 
recorded the largest number of births in our history . . . 
369,000. U. S. Census estimates that 1954 will top all 
preceding years in total births. 

Truly, the next ten years, at least, are the decade of 
youth. With /0,000 new prospects moving into the market 
every day . . . youth will buy more, consume more and 
weigh much more heavily in the family’s spending. 

During the past 15 years we, at National Comics Group, 
have had considerable experience in the youth market— 
make some 8 million ABC sales a month there now. We 
also entertain the largest youth audience via Superman TV. 
This sales and audience experience, coupled with our 
familiarity with youth marketing successes . . . and failures, 
is at your disposal. 


50-54 
45.49 YEARS 


bee: 


271 9,115 8,298 7,266 6,082 12,364 
300 11,386 10,741 9,331 7,194 17,336 


the complete story on this 


‘change inthe U.S. market, 
’ 
writer wire: 
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A. FELDON & CO., INC. 


Advertising Representatives 


NATIONAL COMICS GROUP 


2nd Street, New York 17, N. Y. 


ANGELES SAN FRANCISCO PORTLAND 
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Duke's Pro Bonos, 


New York, Dec. 28—One of the 
deadliest pieces of business jour- 
nalism is the company biography, 
usually so interlaced with idolatry 
for the founder and his heirs as to 
try the patience of the heartiest 
Alger fan. A delightful exception 
appeared this week: “Sold Ameri- 
can—the First 50 Years,” the story 
of American Tobacco Co.’s half- 
century of selling tobacco. 

After Appomattox, Washington 
Duke walked 137 miles from New 
Bern, N. C., to Durham, following 
his release from Libby Prison. He 
had 50¢ in cash, a 300-acre farm 
and four children, whom he lodged 
with their grandparents while he 
tried to get going. He sold his farm, 
rented back a few acres and 
started selling Bright tobacco in 
muslin bags, labeled Pro Bono 
Publico. 

His great competitor was Bull 
Durham, the product of W. T. 
Blackwell Co. Duke and his sons 
flailed their own tobacco, made 
$5,000 in 1866, and in 1876 were 
reasonably prosperous. 

But James Buchanan (Buck) 
Duke, then in charge of manufac- 
turing, had a theory. The W. Duke 
& Sons Co. “is up against a stone 
wall,” he reasoned. “It cannot com- 
pete with the Bull. Something has 
to be done .. . I’m going into the 
cigaret business.” In 1881, he did. 


s Buck Duke was 24 in 1881. He 
first brought a factory manager 
and skilled cigaret rollers from 
New York to Durham. Then he was 
the first cigaret maker to try 
James Bonsack’s cigaret machine 
(it would cut costs from 80¢ to 
30¢ a thousand). 

Because he was the first, he got 
a special rate; in later years, 
Duke’s royalty to Bonsack was al- 
ways 25% less than other users. 
The first two machines were fail- 
ures, but a young mechanic named 
William O’Brien worked out the 
difficulties, and the machines 
turned out 200 cigarets a minute. 
(Today’s machines cruise at l1,- 
300 and reach a top speed of 1,600.) 

Duke invented the slide-and- 
shell box, and he cut the price for 
ten cigarets to 5¢ (standard price 
was 10¢). Most important of all, he 
poured in advertising. First came 
outdoor posters and newspaper ads, 
then coupons and celebrity pic- 
tures. For 75 coupons, a Duke buy- 
er could get himself a folding al- 
bum showing the reigning beauties 
of the day in color. 

Duke himself moved to New 
York. He lived first in Harlem, 
then in a $2-a-week room on the 
Bowery, watching the advertising 
operation on Rivington St. At night 
he made the rounds, counting dis- 
carded cigaret boxes to check the 
progress of his brands. 


s In 1880, before he started mak- 
ing cigarets, four companies had 
80% of the national volume— 
around 409,000,000 cigarets. By 
1889, the total was 2,152,000,000, 
and the Duke had 38% of it. In 
that year he spent $800,000 in ad- 
vertising—about 96¢ per thousand 
cigarets. In 1890, his four big rivals 
joined him in forming the Ameri- 
can Tobacco Co. (James Buchanan 
Duke, president). 

There were 108 cigaret brands 
listed in an 1885 directory. They 
ranged from Sweet Caporal to Pin 
Head. The company continued to 
make Pro Bono Publico and began 
to buy up other tobacco makers— 
Lorillard, Drummond, Liggett & 
Myers, and Blackwell’s Bull Dur- 
ham, Duke’s old nemesis. 

From 1897 to 1900, the cigaret 
market slumped, largely because 
the tax kept climbing, from 50¢ to 
$1.50 a thousand. (It wasn’t the 
most serious problem; because of 
the spread of the tobacco market, 


’ ‘Sold American’ Is Tobacco Saga of 


Hills Luckies 


as late as 1904, cigars accounted 
for 60% of the market, chewing 
and smoking tobaccos 33%, ciga- 
rets 5% and snuff 2%.) 


= In 1902, cigaret sales started to 
rise—mostly due to the influx 
of Turkish brands. American 
‘launched Fatima, Hassan and Mec- 
‘ca; the company had about half 
the market in 1903. But Duke was 
dissatisfied with the wilderness of 
brands (Wah Hoo, T&B [no joke; 
it was made by George Tuckett] 
Catch Me Willie, Dental, and De- 
troit Sweepers [made in Colum- 
bus] ). 

It was in 1904 that Duke con- 
solidated all his companies into 
a new American Tobacco Co. and 
in 1904 that a Williams College 
sophomore named George Wash- 
ington Hill started working in the 
company’s warehouse in Wilson, 
N. C., at $5 a week. 

In that year, the company sold 
88% of the nation’s cigarets, 80% 
of its plug, 75% of its smoking 
tobacco, 90% of its snuff and 14% 
of its cigars. _ 

In 1907, American bought But- 
ler-Butler, a small New York com- 
pany, and put young Hill in charge. 
There he met Vincent Riggio. 
(Young Hill had met some resist- 
ance in the company from his 
father, Percival S. Hill, a v.p.— 
and the man who engaged Rosa 
Bonheur to paint a picture of Bull 
Durham.) 


= It was also in 1907 that the 
government brought suit against 
American Tobacco for restraint of 
trade, a suit which reached its 
climax in the Supreme Court in 
1911, when the court ordered the 
tobacco trust dissolved. The com- 
pany was dismantled, accordingly, 
along lines prepared by Mr. Duke. 
He almost retired from business, 
although he remained chairman of 
British-American Tobacco until 
1923. 

Out of the combine came Rey- 
nolds, Lorillard, Liggett & Myers 
and the present American. Rey- 
nolds hit first, with Prince Albert, 
and adapted the blend for cigarets 
with Camel. (Remember, Turkish 
cigarets were still popular.) While 
Mr. Hill worked for his father, and 
tried to make something out of 
Pall Mall and Omars, the years 
passed. In 1916, with Camel out 


ping, the company decided to back 
Lucky Strike. Percy Hill coined 


launched in 1917. (Actually, it 
had been around a long time; as a 
cigar it dated to 1871.) 


= By 1925, the wisdom of the move 
was obvious: American sold 17 
billion cigarets, of which 13 billion 
were Lucky Strikes. It was in third 
place (Camel sold 34 billion, Ches- 
terfield 20 billion). In that year, 
James Buchanan Duke and Perci- 
val S. Hill died. George Washing- 
ton Hill was on his own. 

He took a flier in cigars. He 
backed Cremo with the notorious 
“Spit Is a Horrid Word” campaign, 
and in 1928 he sold 1.4 billion 
Cremos, or 23% of the cigar mar- 
ket. But as competition cut prices, 


cigar field and never tried it seri- 
ously again. (Roi-Tan has been 
successful, but Mr. Hill was to 
stick to cigarets, which now ac- 
count for 95% of American’s dollar 
sales.) 

In 1925, Messrs. Hill and A. D. 


tionship. One of the first results 
was the 1928 campaign: “Reach 
for a Lucky Instead of a Sweet.” 
By 1930, Luckies were on top, sell- 


lowing year. 


in front and Turkish cigarets slip- | 


“It’s Toasted,” and the brand was | 


Mr. Hill beat a retreat from the | 


Lasker began their notable rela- | 


St. James Theater, New York. 


made a backstage visit to “Pajama Game,” 


PAJAMA PARTY—Pream sales director George Serrott just happened 
to have a can of powdered cream with him, it says here, when he 


musical comedy at the 
Dancers and vocalists gathered 


around ironing board in wardrobe room at coffee break are Colleen 
O’Connor, Rae Allen, Marsha Reynolds and Carmen Alvarez. 


In 1932, cheap cigarets were 
real competition, and all cigaret | 
consumption dropped 9%. Bull | 
Durham sales rose from 6,000,000 | 
Ibs. in 1930 to 15,000,000 Ibs. in 
1932—mute evidence that millions | 
of Americans now had to roll their 
own. And even up to 1940, Bull 
Durham was a factor—20,000,000 | 
Ibs. were sold in that year. 
= The company rode the depres- 
sion, and there were some changes 
made. The sales force was cut in| 
half between 1925 and 1935 (from | 
1,000 to 500), because Mr. Hill had 
discovered radio. From 1928 on, he 
bought air time; he liked big, 
brassy bands and big, brassy com- 
mercials, and such strangely as- 
sorted talent items as Kay Kyser, 
Dorothy Thompson and Frank Si- 
natra. 

At the end of his 21 years as 
president, Mr. Hill had put Luck- 
ies in the top spot in 12 years, sec- 
ond place in five years, third in 
four. He died in 1946. 

Vincent Riggio, who had been 
his “balance wheel,” took over, and 
the great success of king-size Pall 
Malls and Herbert Tareytons came 
under his supervision, “although 
Paul M. Hahn, now president of 
American Tobacco, was president 
of American Cigaret & Cigar, 
which handled Pall Mall.” 

Mr. Hahn, a lawyer, handled 
stockholder meetings for both Mr. 
Hill and Mr. Riggio. He was the 
first to speak up on the cancer 
question, and he has had to con- 
.centrate across the board (not on 
sales volume, as Mr. Duke was 
able to, nor on advertising, as Mr. 
| Hill did). 


= The company will move from 


Stewart-Warner 
Drops Radio, TV 
and Phonograph Line 


CuIcaco, Dec. 28—Stewart-War- 
ner Electric division has discon- 
tinued its line of tv, radio and 
phonograph products in the U. S. 
Manufacture of these lines will 
be continued in Canada, however. 

Stewart-Warner distributors re- 
ceived a letter from the company 
early this week stating that the 
decision had been influenced by 
“the heavy load of electronics 
development and production work 
which we have undertaken for the 
U. S. government... We also have 
been influenced by our intention 
to emphasize the development of 
new electronic products for com- 
mercial and industrial applica- 
tions.” 

The letter served as a 30-day 
termination notice to the distribu- 
tors. 

Hoffman Electronics Corp. (for- 
merly Hoffman Radio Corp.) has 
signed an agreement to assume the 
warranty and _ service on the 
Stewart-Warner line of radio, tv 
and phonograph sets and parts. 


Fizrin Bows in Test Drive 
Centaur-Caldwell division of 
Sterling Drug Inc., New York, is 
introducing Fizrin, an_ instant 
seltzer for stomach upsets, head- 
aches and muscular pains, through 
newspapers, television and radio 
spots. The product, which bowed 
on the test market several months 
ago, now is on sale at competitive 
prices in Columbus, O., Grand 
Rapids, Indianapolis, Providence 
and Rochester, N.Y. Compton Ad- 


its historic headquarters at 111 5th 
Ave. some time late next year, to 
the skyscraper at Lexington Ave. 
and 42nd St. The seven floors 
‘American is leasing will provide 
/room for a 25% expansion in each 
'department. 

Strangely enough, the superbly 
illustrated and smoothly-written 
account of the company carries no 
author’s name. An American ex- 


all worked on it.” But insiders 
detect a professional’s hand; the 
informed guess is that it belongs 
to Robert K. Heimann, who edited 
Nation’s Heritage and was man- 
aging editor of Forbes. 


Switzer Moves to McCann 

Switzer Bros., Cleveland maker 
of Day-Glo fluorescent colors, has 
moved its advertising account from 
Foster & Davies, Cleveland, to the 
Cleveland office of McCann-Erick- 
son, 


Oliver-Beckman Adds One 


_ Oliver-Beckman Inc., New York, 
| has been appointed advertising and 


|Press & Mfg. Co. 


ecutive said airily: “Oh, well, we | 


vertising, New York, is the agency. 
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TRIM SHOW TRIMMING—Dorothy 
Rowand, Miss Nycar, represented 
auto seat covers bearing that trade 
name at the recent Auto Trim 


1911 Ford and the show’s “solid 
| gold” chauffeur. Maker of Nycar is 


ing 42 billion cigarets a year. They | marketing counsel by Star-Kimble | Ellenboro Mills, Ellenboro, N. C., 
climbed another 2.5 billion the fol- | Motor division of Miehle Printing Whose agency is DuFine-Kaufman, 


New York. 


show in New York, posing with a} 


Advertising Age, January 3, 1955 


United Kingdom 
Ad Expenditures 
Rise in 1954 


Lonpon, Dec. 28—There was 
22.61% more money spent on 
newspaper advertising in the first 
nine months of 1954 in the United 
Kingdom than in the first nine 
months of 1953. For 1954, £51,- 
753,250 were spent as compared 
with £42,210,214 during the same 
period last year. 

According to these figures, re- 
corded by The Statistical Review 
of Press Advertising, if the in- 
crease for the first nine months 
is maintained in the last quarter, 
total newspaper advertising for 
1954 will be more than £70,000,- 
000 as compared with £59,673,245 
in 1953 and £47,556,375 in 1952. 

The most significant increase 
came in the third quarter this year, 
when advertisers spent £17,547,- 
200, or 31.29% more than the 
£ 13,365,093 they spent in the same 
quarter of last year. 


= The greatest expenditure for 
any month was recorded in Sep- 
tember of this year, with £6,548,- 
555, a 21.8% increase over the pre- 
vious record expenditure made 
during October, 1953. 

Greatest increase in the first 
“nine months of the year took place 
in provincial and suburban weekly 
‘newspapers, provincial dailies and 
magazines. Individually, the re- 
/venues of London morning news- 
papers were 20% higher and those 
(of the London evening newspapers 
were 33.84% higher whereas na- 
tional Sunday newspapers ad- 
vanced 17.62%. 

Highest increases among prod- 
ucts were in candy and detergent 
advertising. Advertising for house- 
hold soaps and detergents during 
the third quarter amounted to 
£936,778, a £90,000 increase over 
the same period of 1953. The cam- 
paign for candies aggregated 
£555,289 during the quarter, 60% 
above the same quarter of 1953. 


# Other items showing substan- 
tial expenditure gains were cereal 
foods and government expendi- 
tures. 

Growing rivalry between 
makers of breakfast foods caused 
ad expenditures to soar to £305,- 
978 during the quarter, as com- 
pared to third quarter 1953 ex- 
penditures of £188,064. Recruiting 
drives by the armed forces and 
civil defense caused government 
spending during the quarter to 
reach £213,708 as compared with 
| £190,936 during the same period 
of 1953 and £196,445 during the 
‘second quarter of 1954. 

Other significant advertising ex- 
penditures were made by the pro- 
ducers of radio and television re- 
ceivers, with £335,292 against 
£232,810 during the same quarter 
‘of 1953; canned milk and cream, 
£161,274 as compared with £26,- 
698 during the third quarter of 
last year; dry shavers, razors and 
blades, £120,865, which was £40,- 
000 more than was spent in the 
same quarter period of 1953, and 
shampoo and wave sets, £329,- 
244 compared with approximately 


= | £200,000 for the period of 1953. 


‘Esquire’ Boosts Silverman 
Irving Silverman, formerly as- 
sistant circulation director of Es- 
quire and Coronet, has been ap- 
pointed director of special projects 
and assistant to A. L. Blinder, 


exec. v.p. of Esquire Inc., New 
York. 


Burton Browne Boosts Wimmer 
| Burton Browne Advertising, 
/Chicago, has appointed Lynn C. 
Wimmer, director of public rela- 
tions since 1952, a v.p. 
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Agate Club Elects 


Schuster President 


CuHicaco, Dec. 28—The Agate 
Club, magazine representatives’ 
association, which is the oldest ad- 
vertising organization in the U. S., 
today elected Hiram Schuster, of 
Look, as its 1955 president. He 
succeeds Charles A. Lethen, of 
Dell Modern Magazines. 

Richard C. Eaton, Holiday, was 
chosen vice-president; Frank Hun- 
ton, of True Story, treasurer; Fred 
Wenck, Farm Journal, secretary, 
and J. Sturgis Wells, Time, assist- 


ant secretary. 

The club closed the year with 
its largest membership, just under | 
the limit of 175. 


Zindler to ‘Hotel Monthly’ 


ae 
ee 


| Abbott, McCann, Abbey 
and Rosenzweig Join Katz 
Katz Agency has added four men 


to its television. sales staff. 
Charles F. Abbott Jr., Frank J. 
McCann and Saul Rosenzweig 


‘have joined the New York office, 


-|and David S. Abbey has joined 


the Chicago staff. 

Mr. Abbott has been with ABC- 
TV spot sales since 1952; Mr. Mc- 
Cann formerly was a time buyer 
at Ted Bates & Co. and Young & 
Rubicam. Mr. Rosenzweig has been 
a radio-tv account executive at 
| Batten, Barton, Durstine & Osborn, 
and Mr. Abbey has been with 
WGN-TV, Chicago. 


‘Direct Mail Volume Rising 
The estimated dollar volume of 


_|\direct mail advertising used by 


ARMI Elects 13 Members Welders Plan Exhibit 

Two service distributors and 11, The third annual show of the 
manufacturers of housewares and | American Welding Society will be 
‘related non-food products have | held in Municipal Auditorium, 
been elected to membership in the Kansas City, Mo., June 8-10. Con- 
American Rack Merchandisers In-|currently with the exhibit the 
stitute, Chicago, bringing its total | society will conduct its annual 
membership to 203. ‘spring technical meeting. 


“happy 
talk” 


The consistent pull of your advertising 
reflects a publication's value to you. 
In the billion-dollar candy business, 
no other publication, or combination 
of publications, produces like 
Candy Industry—first, for all its ten 
years, in circulation, advertising, 
and editorial content. 


CANDY INDUSTRY 


_American business during the first | Audited Circulation—6,262 


Fred J. Zindler has joined the 


staff of Hotel Monthly, Evanston, 
Ill., as advertising sales manager. 
Mr. Zindler, formerly with Penton 
Publishing Co., will direct ad sales 
in the midwestern states. 


NEW FACE ON MADISON AVE.—Roto- 
Broil Corp.’s pre-Christmas pro- 
motion in Greater New York con- 


».. 10 months of 1954 passed the bil-| 
*/ lion dollar mark, with $1,086,029,- | 


350 spent, an increase of 6.09% 


according to the Direct Mail Ad- 
vertising Assn., New York. 


Don Gussow Publications, Inc. 
18 E. 49th St., N. Y.17, N.Y. 
PLaza 9-5245 


over the first 10 months of 1953, NB 


Information headquarters for the billion-dollar industries 
they serve—‘‘Candy Industry,”” “‘The Candy Industry 
Catalog and Formula Book,” and “Bottling Industry.”” 


| 


sisted of distribution of 150,000 
circulars, use of a score of sand- 


“Churches Spending wich men, a Roman chariot, a. 


24-sheet poster on a truck and 
“ti; ” 
Billions 


repeated skywriting stunts over’ 
REACH THE LAYMAN 


New York and New Jersey. | 
Zachary & Liss handled it. Product | 
WHO SUPPORTS 
THE PASTOR 


IN LARGE CHURCHES 


In coverage of the expanding 
church market, the influence of 
the active workers who assist the 
pastor in the program of the 
church should not be overlooked. 


Alert advertisers, who are devel- 
oping a highly desirable volume 
of sales to America’s Churches, 
are reaching the pastor thru such 
an outstanding clergy magazine 
as YOUR CHURCH, and the 
laymen who serve on their com- 
mittees and help raise the needed 
funds thru THE LEADERS 
GROUP. 


THE 


Leaders Grou 


Made up of the attractive a 
zines of 8 great denominations. 
The LEADERS GROUP publi- 
cations are subscribed for by the 
loyal, eager workers in 


121,155 CHURCHES 
having memberships of 
56,543,799 


Advertisers who have a special 
reason why they should reach 
certain denominations to the ex- 
clusion of others, purchase space 
in those LEADER GROUP mag- 
azines best suited for them. 


Other advertisers thru their alert 
agencies divide the LEADERS 
GROUP into two or three parts 


for copy testing. 


May we fell you More? 


3818 Chestnut St. 
Phila. 4, Pa. 


for branch offices see other ad on this page. 


Services Inc. is the agency. 


Universal to Use 
Supplements, 26 


‘Magazines in ‘55 


| 


NEw BrITAIN, CONN., Dec. 28—| 


Landers, Frary & Clark, manufac- 
turer of Universal household prod- 
ucts, will kick off its 1955 ad cam- 
paign with four-color pages in 
Gourmet and Sunset in January, 
the first of 40 such ads in 26 na- 
tional magazines. 

William J. Cashman, director of 
advertising and promotion, calls 
Universal’s coming campaign the 
biggest in the company’s history. 

Here’s the rest of the magazine 
schedule of four-color pages for 
electrical housewares: 

February—Family Circle, Good 
Housekeeping, The New Yorker, 


| Parents’ Magazine and The Satur- 


day Evening Post. 

March—American Home, Better 
Homes & Gardens, Farm Journal, 
Vogue Patterns, Forecast for Home 
Economists, Living for Young 
Homemakers, McCall’s, McCall’s 
Pattern, Sunset and Woman’s Day. 

April—Bride’s, Butterick Pat- 
terns, Family Circle, Good House- 
keeping, Holiday, House & Garden, 
Ladies’ Home Journal, Parents’, 
Simplicity Pattern, Sunset and 
What’s New in Home Economics. 

May—Better Homes & Gardens, 
Gourmet, Look, McCall’s, Sunset, 
Woman’s Day and Woman’s Home 
Companion. 

June—American Home, House 
Beautiful, Ladies’ Home Journal, 
Look and The New Yorker. 

Also on the schedule are ads 
selling Coffeematics and Univer- 
sal’s new toaster, Toastamagic, in 


_May 1 Parade and This Week, May 


22 This Week and June 5 Parade. 
This schedule lists 82 newspapers 
with the Sunday supplement ads. 

Goold & Tierney, New York, 


handles the account. 


New Market Service Offered 


The American Marketing Assn., 


|Chicago, is offering a new mar- 


keting inquiry service to market- 


ing executives, teachers and re- 
searchers. The service, based on’) 


a compilation of current literature, 


articles, surveys, reports and other 


sources, is designed to provide an- 
swers to such questions as “what’s 
new?” and “where can I find it?” 
The information will not be pub- 
lished, but references may be ob- 
tained from Marketing Services, 


|/American Marketing Assn., 1525 E. 


| 
| 


53rd St., Chicago. 


CHURCHES ARE BUYING 


Thousands ofchurchesare buy- 
ing these and many other costly 
items—Acoustic Materials, 
Air Conditioning, Builders’ 
| Materials, Carpeting, Cush- 
ioning, Duplicating Machines, 
Flooring, Heating Equipment, 
Lighting Fixtures, Organs, 
Pianos, Projection Equip- 
ment, Seating. 


GET THE LOWEST COST COVERAGE 


No other magazine offers such 
complete coverage of Protes- 
tant churches thru Pastors 
only (no retired clergy—no 
denominational administra- 
tions—no seminary students). 
Controlled circulation of 
202,529 guaranteed at less than 
$8.00 per page per thousand! 
Rates $4.00 per line —$1600.00 
per page. 


“Churches Spendin 


LARGEST CHURCH COVERAGE THRU — 


Billions. 


(BUSINESS WEEK) 
Few markets are in such an upsurge as that of churches 
whose memberships and attendances are record high—and 
increasing rapidly. New churches are being built every- 
where—old churches are being enlarged and renovated to 
accommodate the greatest religious revival in the History 
of this country. 


One denomination on completing a program of 5000 new 
churches in 3 years has set a goal of 2662 new churches in 
1956. Yearbook of American Churches, 1954, reports 4205 
new non-Catholic churches in one year and an increase in 
Protestant membership of 1,607,362. 


LDING- EQUIPMENT 
-ADMINISTRATION-FINANCES 


Protestant Churches totaling . . . « . 202,192 


Church Architects ......ccccec80 Gat 
202,529 


Reach the Pastor—The Administrative Head of the 
Church—while he is being helped with the material 
problems—while he is reading how old churches are 
being made more useful and attractive. Reach him 
while he reads of congregations no larger than his 
that build new churches and how they are financed. 


3818 CHESTNUT ST., PHILA. 4, PA. - EVergreen 6-2979 


Write or call collect today for additional information. 


154 E. Erie St. 
Chicago, Ill. 
SUperior 7-7752 


439 S. Western Ave. 
Los Angeles, Calif. 
DUnkirk 7-8135 


482 Fairway Hill Dr. S.E. 
Atlanta 4, Ga. 
CRescent 9185 
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When Advertising Age prepared to present its annual cheesecake review, 
the pickings were slimmer (the photographs, not the girls) than usual. Although 


GLORIFYING THE AMERICAN PRODUCT—These six pieces of art were used to promote the 
handiwork of six industries, as follows: Top, left to right—Inez Shadwick (Miss 
Trailblazer), Trailmobile Inc.; Jacqueline Wise (Hudson Paper Queen), Hudson Pulp 
& Paper Co., and an unnamed model pointing up Pacific Citrus Products Co.’s Hula 


the pictures below appear to have grown large, their number actually has 


dwindled. Fortunately, the quality is holding up reasonably well. 


Highball. Bottom row, left to right—Joan Fitzpatrick, who “demonstrated” hot bath 
water proclivities of Pennsylvania Range Boiler Co.’s heater; Miss Veon, Broadway 
Maintenance’s contribution to Light’s Diamond Jubilee, and Jan Harrison (Miss Cal- 
endar Girl), chosen by Advertising Specialty National Assn. 


Advertising Age, January 3, 1955 


Twilight of an Era? Cheesecake Dwindled in ‘54 
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This is our kind of one-man agency 


There’s always one man at Y&R who has the basic respon- 
sibility for an account. 


But these men call on a small army of heads to think up 
sound new ideas for a client’s advertising . . . productive 
new solutions to his selling problems. 


YOUNG & RUBICAM, INC, Advertising 


New York « Chicago «+ Detroit * San Francisco « Los Angeles 
Hollywood + Montreal + Toronto * Mexico City + London 
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General Mills’ Story: Small Flour Miller 


Grows into Big Producer of Many Products 


MINNEAPOLIS, Dec. 28—A priest- 
explorer, Father Louis Hennepin, 
was the first white man to see 
the falls, and he named them the 
Falls of St. Anthony, after his 
patron saint. Later on, the terri- 
tory explored by Father Hennepin 
became Minnesota, and in 1823 
the U. S. Army built a mill at the 
Falls of St. Anthony to grind grain 
to make bread for the soldiers at 
nearby Fort Snelling. 

Eventually, the government mill 
passed into private hands and in 
time developed into Washburn 
Crosby Co. Meanwhile, the city of 
Minneapolis had sprung up about 
the falls and developed into the 
flour milling capital of the world. 

From these beginnings James 
Gray’s new book, “Business With- 
out Boundary” (University of 
Minnesota Press, $4.75), traces the 
growth of the business which, 25 
years ago, was incorporated as 
General Mills. 


= Actually, Washburn Crosby is 
only one of four major groups of 
interests which incorporated into 
General Miils in 1928, but it was 
the largest and it was Washburn 
Crosby which originally developed 
and advertised Gold Medal flour, 
Wheaties cereal and Betty Crock- 
er. The other units include Sperry 
Co., the oldest of the four, which 
was established on the West Coast 
to serve the Forty-Niners; the 
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Kell group of mills in Oklahoma 
and Texas, and Larrowe Milling 
Co. of Detroit, specialist in animal 
feeds. 

Mr. Gray’s book devotes its 
early chapters to the histories of 
these companies and their colorful 
founders, who cleared away a wil- 
derness even as they created their 
fortunes. 

The latter half of the book is de- 
voted to the history of General 
Mills itself. Of particular interest 
in this section are the chapters 
describing the development of 
General Mills advertising and the 
introduction of new products. 

It was with Wheaties that Gen- 
eral Mills took its first important 
steps in brand-name advertising. 
For despite the fact that Gold 
Medal flour had been mildly pro- 
moted over the years by Wash- 
burn Crosby (Eventually. ..Why 
not now?) through outdoor signs 
and magazine ads, Wheaties rep- 
resents the first large-scale drive 
for Mass consumer acceptance. 


= The development of Wheaties 
was, in a sense, quite accidental. 
A Minneapolis diet theorist, anx- 
ious to get people to eat more 
bran for bulkage (which he felt 
was sadly lacking in the modern 
diet) persuaded Washburn Crosby 
to subsidize experiments of his to 
convert bran into flakes. These 
experiments failed and the dieti- 
tian gave up in despair. But the 
company, with a sizable invest- 
ment in this research, decided to 
continue with the same idea but in 
a different direction. A search was 
made for a method to flatten 
wheat out into flakes, and, about 
1924, Wheaties was born. 

Wheaties was a minor item in 
the company’s sales and it was 
only the vision of Donald Davis of 
Washburn Crosby’s sales depart- 
ment which brought about the 
marriage of Wheaties and radio 
that has been so profitable. 


= Mr. Davis foresaw the poten- 


DEPENDED ON MOST by lowe farmers 
when they need information on “Weed 
end Insect Pest Control” to help them 


The best media value in Iowa is the one 
farmers themselves name as their best 
source .of information. “InFARMation 
Please No. 2”’,a study by the Statistical 
Laboratory of Iowa State College, pro- 
vides the answer to this all-important 
question. As a guide to more sales in the 
$2 billion Iowa farm market, write for 
your copy now. 
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tialities of radio as a sales medium 


and when the local station, WLAG, 
operated by the Minneapolis Jour- 
nal, was on its last financial legs 
in 1924, Mr. Davis was instru- 
mental in getting a local civic 
group to buy the station. In ad- 
dition, Washburn Crosby bought 
new equipment for the station and 
paid for half of its operating costs. 
The station was_ rechristened 
WCCO (the initials standing for 
Washburn Crosby Co.). In 1926, 
the first singing commercial for 
Wheaties made its debut, there- 
by starting a chain reaction which 
has not yet ended. 

From spot jingles over WCCO, 
it was an inevitable step that led 
to the nationwide sponsorship by 
Wheaties of a_ kid’s program, 
“Skippy.” The idea for sponsoring 
a radio show based on the comic 
strip character was brought to 
General Mills around 1930 by 
Frank Hummert, a member of the 
Chicago agency of Blackett-Sam- 
ple-Hummert. “Skippy” was an 
immediate success. Later, when 
some parent groups insisted the 
story line of the program, which 
introduced an element of danger 
in Skippy’s adventures, had a bad 
influence on children, General 
Mills dropped the show. “Jack 
Armstrong, All-American Boy” 
was substituted, and this too be- 
came a popular vehicle for selling 
Wheaties. 


a By this time General Mills had 
become adept in advertising and 
promotion, and having captured 
the audience of children with the 
afternoon shows and the women 
with such shows as “Betty and 
Bob,” the company decided, in the 
late ’30s, to go after the male au- 
dience by sponsoring baseball 
game broadcasts. The effect of 
these broadcasts helped triple 
Wheaties sales of 1,500,000 cases 
a year. 

Betty Crocker, too, developed 
quite by aceident. When response 
to a contest ad for Gold Medal 
flooded the unprepared Washburn 
Crosby Co. with mail, it was dis- 
covered that a number of house- 
wives had also written letters ask- 
ing questions about baking pies, 
etc. These letters were answered 
and the name Betty Crocker was 
coined as a signature, to give the 
recipes authenticity. Little atten- 
tion was paid to Betty Crocker at 
first by the company, but little by 
little her fame and popularity in- 
creased. In time, the character of 
Betty Crocker was developed un- 
der the watchful eye of General 
Mills, with her style of writing, 
her philosophy of life and her 
physical features carefully defined. 

Mr. Gray’s history goes on to 
outline the steady growth of Gen- 
eral Mills through war and de- 
pression and the development of 
new and more diversified prod- 
ucts unrelated to the task of mill- 
ing flour. Not for one _ instant 
does he let his book bog down in 
dull details, yet every page gives 
evidence of careful and painstak- 
ing research. 


Miss Ortmann to Cockerell 


Bette Ortmann has begun train- 
ing for space sales with John 
Cockerell & Associates, Chicago 
media representative. The first 
woman appointed to a space sales 
position by Cockerell, Miss Ort- 
mann has been with O’Neill, Lar- 
son & McMahon, Chicago agency, 
for the past ten years. After train- 
ing, she will be assigned to nation- 
al advertising for the WorkBasket, 
home and needlecraft publication. 


Malap Names Teason, Wolf 
Malap Advertising Agency, 
Kansas City, Mo., has appointed 
Kenneth Teason art director and 
Robert Wolf copy chief. Mr. Tea- 
son formerly was with Selders- 
Jones-Covington, and Mr. Wolf 
previously was continuity director 


of WWCA, Gary, Ind. 
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THREE GENERATIONS—Mail Pouch Tobacco Co., which last summer 
came back into the 24-sheet poster field after a 25-year absence, 
offers these pictures as evidence of change in the outdoor medium. 
At top is one of 300 current posters used in the 1954 campaign in 
Ohio, Pennsylvania, West Virginia and California. Aimed at farm- 
ers, it concentrates on consumer recognition of Mail Pouch’s barn 
paintings. Also in the photo are Richard R. Robinson, head of Ohio 
Valley Advertising, Wheeling, and four Mail Pouch officials—George 
Wall, advertising manager; Monte Harris, president; Charles M. 
Swart Jr., office sales manager, and William S. Kline, v.p. of sales. 
At center is a typical poster of 1919, wrinkled by lax billposting 
and crowded by a cluster of three-sheet fence posters. Picture at 
bottom shows one of the early company salesmen. Note the hub 
cap advertising, which Mail Pouch submits as perhaps the first ex- 
ample of a rotary unit in outdoor advertising. 


Product Pictures Takes Over 
‘Product Bingo’ Game 

Nancy Sasser’s “Product Bingo,” 
an advertising plan which was in- 
troduced earlier this year, has been 
taken over by Product Pictures 
Advertising Co., New York. F. L. 
Bradfute, who was with Sasser 
Publications for seven years, is 
president of Product Pictures. 

Nancy Sasser’s “Buy Lines” col- 
umn is not affected by the change. 


Malcolm MacKenzie to Retire 
Malcolm C. MacKenzie has con- 
firmed reports (AA, Dec. 20) that 
he will retire as western mana- 
ger of Textile World Feb. 1 after 
36 years with McGraw-Hill Pub- 
lishing Co. Mr. MacKenzie told AA 
he is considering taking a trip to 


Europe in the spring. 


Mutual Transportation Adds 3 


Mutual Transportation Advertis- 
ing Inc. has been appointed na- 
tional representative for three 
transportation advertising opera- 
tors. They are Bus Ads Inc., Des 
Moines; Colorado Taxiad Co., 
Casper and Cheyenne, Wyo., and 
Car Cards Inc., New York. John 
V. Cullinane has been appointed 
a sales representative in the ‘Chi- 
cago office of Mutual Transporta- 
tion. 


Barrett Names Basford 

G. M. Basford Co., New York, 
has been named to handle publici- 
ty for the Barrett division of Allied 
Chemical & Dye Corp., New York, 
effective Jan. 1. McCann-Erickson, 
New York, will continue to handle 
the division’s advertising. 


+ pp. geht in. = F 28 eS a ti e, SE: € a $5 al + ; be - pets, aay ; J Pe se seame : ae 5 neta! ¢ b 
ee ULF fae FR OR ey ae athe eS eee Op nk Pear ea) PRO RE BS EE acd acd poe dl ee Yeats ‘; 4 roe 7 E é ‘%‘ hs rs Fy pe PL Pe ee 4 ‘ i NE 2 Make dinild aa Sa vier : Ser! ae, & eed ri 
ST LES AS Pa alia ep (ay che SM, ty Sieg oh SON A ay fesape Pichane yaa me oie LR EAI, Pn Oi aA eat ee A x PPh Ge Pe eT gh Ey tg tee Sy eS Dist, Wee se ae AV i pie: 8 Pee og. TO Un jon Sry Dro Ne tif oh ae noe ce eae t Sf) eae oe be 
sn prabemmeene A SON Ng ANS ste AE NS es Me) GOP SCC ER Rg te eA ct hae +3 Fe PMY hs Pe ef ea] MRT eee ye Ws PR et” Nicatre ) aee Paar OS Tape ye Pea aly 5 GRR! Micah, Fp ot Res Pita y ke | Basleein, 0c Saad ye AE Pa i ra aera pee aa ay le ‘ke BNL 
Vee MERINO Ae re Ceres oy cae A date Rib go ET pec NG SO ni Soe OBR Saad d tae ake aan a ay ; SHS Ee Paes ee a age aw Cen see r bp ae Be Oh tig ae et SA Pe es ati SS oe = % Pee é oh 8/ ie ae Yi aE. Meee Gekeh: Roe ee 
OS tele Sea EM sah ata Wiest i ae Pee RGR GS etre R! GA, ; : . ee Tat : ‘ oS ee es er A Panay ECs ER ene ae) ie rt RN ee” i ha Se eRe Sy A aesane Oe oe ROE dog Ak, og ry MU RE Gi nS Ss on 
1s A ie? So ae ar nis gos dee oe a Oe BAe ee Oe or ae et oeorey eS Boe ie a tale ae j * r cat arene O% ok eS de Reha Fe A. Sy Paved oO aa ane e Sie & ae S rey Pas Fe Begs OO ce tS ae WS ful gets 
aged RA fe ea Eee et Jus eee” | napa Ana g eye rel Ve Gs gre ee aS, ae eS. Suk = egaeer cian ee. Bose io hare wes SRM ARTE SECM RS, A. bd ORs a Oe i aR Ue eM a NOD | Mel me ae Pao ao Fut ee se a . ET SORE Ee Od ae, 
peshte Bee hey a . * : f ; a si ‘ * ot : i , + sk pa Shoes} Pe er erey ear i Re Re. ce er cae Ate cepa gia de fg DS RRO ail AMES ik SAW ONE Kd SE BR 4 
Si chm ae es 4 , ! ‘ isa 3 : } Ve rs , - ‘ He IS A ca CERI IS TEN Se RN Oe: a hm +4 
ae Sa ae 
7. & 
nbie 
> ree 
Seek 
eC sak 
- * a 
ee bial 
ee | eee he 
amie 
i rk a 
ee . ee 
ee oe — 5 : os : 3 ay 
a Catena? a 
ae i Nie 
eS <a aed sae - hey 
ks : a e Pon’ 
Sake : ti Ro 
mec oearpemect aaa ” oI 4 
| & pies ae Vea aioe oe a 
3 _ 3 s a 
| | ‘s cHew3 LNG Z 
/ i “ “ Se 
- fe ia = es 
| | MAIL POUCH © ; 
‘ : © oe ee 
| = r * eee ies 
| = bail =| TOBACCO §«. _ 
| PS : ¢ ’ oo es . i e . BEST “e * 
Pe ek a ee Se cambienincss fos twd 
| ‘ a6 ‘ ~ * : 3s A ere a veal 
| % sw _"* ~~ a ~ a 48 ee li x i 
} xe § a . = vet & q * boa eee a x a ome: Ft ert es é el 
ee . 2 ¥; ‘ ™ . Re e SS * si 
: Fie ag Pe Fe wae eS a ie. ty. 3 
os z a $ sauitter es 3 3 Tee a : Bo: f ‘ 
& a Fatty a er ee a y a et a ey RR oe Pei 
x re C eee ea  —— 3 = ; ape au 
RS - . & ak gee SN : ° i — ii 
eS ‘lod ps ; ce te” i . oe we ail tangle 
ee P i * es Pe § zits ct Oe ices aE Ss. ‘ : pies 
i = - * YP <3 = Nae 
ini z ee Cae ; sense nagenngen~eoraroe . os feat 
‘ . ‘ ’ “i y _ Si rio % Te eee es * : :, eo 
ae a i. + ies Nee FOE SOE 2, 
ah \i ‘ e ; be 3 "; q q ea: aa 
a a é ase: i 3 . - ae Me ihe": 
~ Fs a >» a Es 7 7 Pt re 
‘ * ite 
. 5 Wide 
ee ‘ , cate 
) en 
a ee 
ere 
| . ae ae, 
| Bee i = ae e 
| ’ SOP o-oo ” aa : ' eee 
; : a +a 
a gee. aS 
a - ~ AN peel oe 1S oe: “i ees q ie ge 
} te f2 Si eed ve. 
* be ee = ~~ L. = = y 
| oy la [as <e 
i me = Fe 
- : nd 4 a fF See agree ye 
, 4 F ia a7 ne, oni onsen Agi : et 
by J a as P ag 
. “ Fie bbe [< i al . ’ 
| a Bie -— : x Rest ck ae | aan i 
CEE er. ee ) i a ~ i mets 9 a Boia 
pe Bi eerete € €):. : Sees . Sree st 
| seu eS. emt eS hor eee ceed Pies 
| oa Si tae fine ye rs. Le ree cos Spee jee. ee eoavios Segmentation 2 are 
| : : oo eT . 07 ntegeter-onsoaaeenyn inate araptac tia hag = tae ee ae 
| See riya OS -~ Any ; Ee A Fees RE mm a is = eine, 
| a Serer Cefn e ~ : x — es 
i ig a ee : — i. — . A se 
* Se Roo Ge eee ae Sa oe Pe See AEG eat 
| RTE RRS, ams 
; —_ ae a ‘ | see ig 
: side ig a acters os ene noe Au me " ,. Laer 
ves ee see = _ 
Sempra LY CE OM a wh ges . ene 
: meaivecie “i a t Tate 
4 ee es 1 <a ee aes i,* 
ny a es ae 
ay Cape “x ¥- S ro fal : 4 
} : , ~ 4 
eee os 4 
p 
: oak 
eg itate ak $ ci : es = SOT Rei ila . 
5 i aes Oe ee : Pees Sued ae wee * 
ens ae as Oe et Pens gs dilllane apee oe ; Tea 
: oe te ne’ : re ae weer FS Soe eee ate Se "a 
TESS can 9 aaROUR Gk it 2 4 es ‘ =a eee ae ee 
NE ten. hl RN gaan cae ak Rex * ae, oh a o eee 
Sica aeistartt: Ge eaee Nee Neer es an Se aS Ge cae : met | ee ee! A ae 
ee ee ae Re ga ok RRe . a / 7 Oe eee : tae) 
Drs Ries SITS Te Canoe tae S Seine aes ale SNe a ce os yy r = & : Tee 5 ie Ronee 0 gs 
Be cs ap et ae ¥ > : ri Bees as. © oo ae 
ae tee ee 7 SP. be 
ee eee eS ie ; “ae Bog 
Bs: ss bon a a es, re} *s 4 < eee oo F 
— aa sae eee oe. Ea ‘e cans 
% ge Ga. See ee. PP oo? An aie PRE, 
a ara a yas nea eg Fae eee ste rnd a rae. . : Eat, 
ee a ae ee * aie 
—. aS ea E i es aaa , { * ie 
a i. aa fig ee = ea tsa Sl 
SS 4 w% a q pl 
ie 2 Ves = a) 
| BY 1 ee hee 5 Secedinonaaticdl Bi mm Pgs a ab 
—— : NCU TON a RT te . 
nn ae 4 } _~ “ ie PP Sia a, M i pate zee 
=. oe zee 2 xt ~ eS: 2 a 
ee S i Se eee mae ~ iv ral 
a aaa e a = - 
Ae ~ f : ™. oe, 
inn ae | ee eek ae a: ‘ PA , 
= i= + > j a oe —  z.. =f Cree 
, ae eo Sat ~ & “ 2 ¥ : Mi 
er are, "4 us oe ame, O° ee hee e w i nee . tp 
} et 1 = x | ES . - : ag 
saat ee eA be? Cee eS RS ie, 
| em ee: a | c ae. A AG ig ~ ety: Py > BAL 
| 4h eee tod torre...» be oe ” 2. ahaliaeaots il pe Peng A > = ae 
Eg Lies Se ae S aad Re , eee “Titi, ite, Ae a. i aa % " 
| pope ths see “a A ee a Sees es pili t, ee . me 
| BI iy Ee RO Pa ee SR ET = oe ; : cea: 
| a eS BP ode Pe ET gee a ae eee he ees Say 
gag, agi Fae SS eee Px Ba, 
cae ype Ste os ‘ . ae fe She ag RE ea : ree 
| | r Es Cees: t eg OS Se ae a ee mi eee 
| ; ae Me BSF oo ee a 4 Suite: aie - 4 & 2 
lS Ee Face a i ome ete 2 “ t— —— - yy 
£27 hn sie, “Py oe or ae ie te a ne Salli Se a & tp: 
| le ee it ee ee Pits Oe Be En, er tts, _—a 4 ce % 2 i E 
S | : oe Wt Sate es So erie te Clee ete, = ee ben ee I airs ates S + oe ae mo 
Owae | eT, Tae Ma LP Gee Te, a 
Home | | otis — ? oe, <0 mn ye * cs 
Stead zs 
et 
4 aie” ie 
4 P sc AS Di SESE. SSS es ot 
r a 2 ae M2 
; ie. Boe amy aon 
Oe ee ele ar tae yet Sader peer 
et ° Coe Pie Sor Rh SE Pe 
ey ay ee i as ri Beas 
ee ; ” a: 
ae 8 pe ee me ae 
if eit tees eS # Me 
Pag. aes . ae " og 
Pra: Rie ese 2 ; ey se ee 
ee OP: 4 a: Pe 
Wallacesgummag Pas a a 
saa. Peal Ee 
<n - ‘ei Ke 
60.5 - a i. a Me ing 
Tes Seles "a eisai | oh 
g fe ge i! ¢@ og) pe | ' oa 
So Lee ES igi en en ae yc ese ene | 2 a 
. a ¥ id Te Oe ee Wo ae. 
a> : vie es i ey ee _ “i 
i oe WT Pees / ke wees oe. 
Rey ag ana Si: ee : 
ree =e ete: 
ae) mth) 
Pea | cee 
een bit ae 
' ae. 
in their farming operations. a 
ol PUB. A | ie 
a 9.3 PUB. 8 a 
: q . 6. peabvl 
S ets So" | 27 1.9 | eo 
aes per “ 7 | ‘ 
Ps Eahetineitoel —_———- | : 
—— | hen 
eas 
FARMATION | F 
say | {3 
,, | ea 
4 | § Sey 
~ 
P REP <>) a 
a” 4 as 
: i Py (°) ae 
ty “-* ’ g s\ : 
o +4 a, aoa 
, re — peat — 
. v ” 
* ») \ ar 
9 | ’ ack 
a es 
wee \ | ies 
BD, vA ra 
Pe , | ’ . ‘ 
= ‘ or, 
ee oe 
a. 
oe 
SC a 
pie 
ia 
! a 
ee ,_ ‘ 
ne 
Phen See 
“a yomen 
7 Sy ten: 8 
a oe a ~ ’ * - a / elie aT Ce 
a sie SR a Se RS REE Lait baat a a’ «eek a Se Se a ak Rae eis Qing eter abd. ek See os pa Pe: Fg Ne a a, ee ae ones WL eit igs sig is 1 eusachs’ thy erhe is. % wi mae iis, es are é ate = PA ae hr ee é $ 
ae BER eB 9 noord EE SE eA LAR ama SR FRG GIP ng Sav Gi Mea OL We 2 Rely Mech Aa Aaa ty ets SLR ANE ee SO i “nt OD BC PR IS ANT ME BEN BOM VSS TRS Le CeO ae NEE Pe ROP RE: eh eT Oy MMC Ree ek ee ere ee Bl PS 5 eee 
2 Ae : of i a ald Oe are in 4 ay Rhivs i See $ : 5 < wae Sais SPT an oe “8, F Se roe ty ire og ioc eRaOE RATS <t Eeminacat ae ae PERE on eae ies yr | RBG poke WA. 03 rai Ree Sh GF ae FES LSE PS Ia GREENS. aoesen & Tiles Bs 
- See ieee part Bish ye bela a | Pe Macaca gp ae WiSTA: eA mee. singe ta ee thse by eee te SR Beep se, ie: A? pt sree Via adh ex ses di Pee a yee Ly eh Re ee hein EVs ai pn et ne ae as Se = 2 5 Ree ie IE Tah Sn LP eS i PEIOND Ot rks AOI ARIE AIS | ge aD rie h 
iti PN Ue ge Cho yh OM Senn ee OF as ip kes TS ok eat a ae ee eae Be a ee RT ok) a ee EN PsN. ESS ne ep I, ar Wee a RT Re ee ete IT Te te Rome a rie Rae SA Se A: RONEN AOE Bape 5s ah TURN Ve, 2 SENN a MR Yes 6 aE Gv PRR Pocket nok ee re: Bie a ee 
“ Cig Ns ai MEd AN ey NE nc BR en he Nad Riek fro ope of tocar oh Tuy ger ey OFT BRR RE AM Ne a ae tae oO ST IN Gy Pe iD RENEE BA SMS Ne Oe ed qu) on: ge Bg Ee ae aS 
Aik ese TSAO S SO? wage Per ee, i wp eae pn Ln eee tee ae, an. Aa S| eee dp? re a5 37% ee cae ihe Fae, Px ia tet ot, eee Ne ten Wiel: Cale oe See \e ee tr. oh C eprint t eee Dy ge TTR Cs a, RE la & kee eS . be ie Flak Pe On on eae er Pee oe id es Ve LF Soe ae 
th MOR SNES GS Bile CN Se RR ee eg Pita RPE | KPI Te donee tah eh eerie De PR gti “Saree a 2 Seat SNe Sates SNS Se ae icc iY gi a te Ed ih ore SA PO Oe ok aa RT (Oa SS nal Ss eae he Cn Yaa Sh ai her i EG wri kg s Ga ycanmet Be oe gous ode. ua Gs Led Se: tae ere” ey ee ne ES SR ony I 
Gol ath ae I SO, Re le br 5 San hicthe  e) a 5 FE oe f, ati Se RL ay gots Rah Re Ne ES Sages gre oe Obs pte aca eo ee a Ot Ag he Mteecee fener yg ee eh Ne adobe gE OE Sa Sag ben SS NE bk ORE RRS PR Car sn, ake Dargie 
% ie ee Be - a ee eR Ee a ee re Ln ental dete ans SEW ER OE yan Be, Oe, 2S) MM A ack es ais tee ea, SUT. ae us Ree a Bi a ag al dee 7 rae . he tte te ts we es y FF EE et AE oe ig CE RP pe es ae Coe Pe tay IP Ye ee 
BE ERR a Oe aR ET lS CORN, AM ee RR ees OS ee 2 Bd See ae Se prin ee ae et OSS ia, YS Foie cae Be Ook be | OREN MD Ae CIEE) ESTES nee GRRE LEY oka nies or oper eee ORR ee ee rn ree ee ee ere we © At Con Sa ee eee ah a ee a i We eT ee eee eh! ee ee 


| "Cou rage 
to speak 

above a 
whisper’ 


Says 


ROY S. DURSTINE 
President 
Roy S. Durstine, Inc. 


“To me, Advertising Age has become 
the liveliest, as well as the most thorough of the 


advertising publications. It has 


succeeded in giving the news of the 
advertising business without too great detail, 
giving us statistics without being stuffy 

and best of all, having the courage to 

speak above a whisper about 

things that need to be 


freely discussed.” 


important to important people 


Jean Raeburn Studio 


Roy Sarles Durstine first made his mark’ as writer, composer 
and actor in the famous Princeton Triangle Club shows, and 
topped it off as its president in his senior year. After gradu- 
ation in 1908 he rolled up his sleeves for another four years of 
practical education on the staff of the old New York Sun. In 
1912 he was picked as publicity manager for Teddy Roosevelt’s 
“Bull Moose” campaign. 


In that same year Roy Durstine picked advertising as his 
career and joined Calkins & Holden as a copywriter. Two years 
later he became a partner in the Berrien-Durstine agency 
which was dissolved in 1918. He then merged forces with the 
firm that eventually combined to form Batten, Barton, Durs- 
tine & Osborn, serving as president from 1936 to 1939. Since 
1939 he has headed the agency operating under his own name. 


Roy Durstine’s experience with dramatics and musical 
shows at Princeton and later for charity, qualified hirn for a 
pioneer role in the early days of radio. After office hours at 
the agency, night after night found him at the studios, ham- 
mering out the basic patterns of a new medium in entertain- 
ment and advertising, as a creator and director of fabulously 
popular radio shows. 


When the Annual Advertising Awards committee decided 
to include radio, Roy Durstine was given the first individual 
medal in 1936 for his distinguished contribution to the knowl- 
edge and technique of radio advertising. At the Awards 
Dinner he was introduced as “. . . the father of three charming 
daughters, a son and commercial broadcasting.” 


He is the author of “Making Advertisements and Making 
Them Pay,” “This Advertising Business,” “Red Thunder,” and 
numerous magazine articles. 


After more than 50 years at the game, golf continues to be 
his favorite relaxation. “Although I can’t putt,” he says, “I 
can still hit a ball a mile.” Mr. Durstine is a past president of 
the American Association of Advertising Agencies, and is a 
member of the University Club of New York. 


200 EAST ILLINOIS STREET # CHICAGO 11, ILLINOIS 
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Feature Section 


Advertising 


Weiss Discusses Inventory Handliig 
Agencies’ Best—Sth of Series 


Working at Retail Ads with Bedell 


C. M. Comments on Several 


Salesense in Advertising... 


Advertising Agencies Pick Their Best for 1954 


By James D. Woolf 
(Mr. Woolf is an advertising con- 
sultant who spent many years as 
v.p. in charge of creative activities 
of the western offices of J. Walter 
Thompson Co.) 


Early in November, ADVERTISING AGE 
wrote to a representative group of agen- 
cies in this vein: “During 1954, your 
agency undoubtedly produced a campaign 
of advertising of which you are especially 
proud. We invite you 
to send us an adver- 
tisement that is typi- 
cal of the _ series. 
Please send with it a 
statement of the prob- 
lem and the objective 
and your reasons for 
believing you have 
created an_ effective 
copy theme.” The re- 
sponse has been enthu- 
siastic. This present article is the fifth of 
a series that will appear in this space for 
a number of weeks. 


James D. Woolt 


Leo Burnett Co. 


Nearly all of the participating agencies 
explain to us, quite understandably, that 
it isn’t easy to pick out one ad to repre- 
sent the best work of an entire year’s 
production. Hence it is that Burnett’s Bill 
Tyler sends us two proofs—one a Kellogg 
color page featuring the Norman Rock- 
well kids, and the other a Toni advertise- 
ment. Further, Bill promises to send 
along, shortly, an advertisement typical 
of the work the agency is doing for the 
Campbell Soup Co. In this present arti- 
cle, because of strict space limitations, I 
am compelled to confine myself to the 
Toni campaign. Says Bill of Toni: 

“This is the introductory advertisement 
for Viv, the Toni Co.’s entry into the lip- 
stick field. It ran in an enormous list of 
magazines and constituted the entire print 
campaign for a product which almost 
overnight snagged as large a share of the 
market as any new lipstick brand ever 
did, to our knowledge. 


s “The theme was so obvious that it is 
almost hard to understand why no one 
had ever used it before. The rationale is 
quite simple. The reason a woman wears 
a lipstick is to get the reddest possible 
lips. The bare fact that the biggest selling 
shades are the reddest reds bears this out. 
If there were such a thing as an even 
redder red, that would be the one women 
would want. 

“What we liked about this campaign 
was its blunt forthrightness in a field 
characterized by such high-faluting balo- 
ney. We reasoned that a completely un- 
tricked-up approach and un-gimmicky 
theme might carry some assurance and 
interruption into a field which has here- 
tofore used almost everything else. 

“It broke all the rules. It shouted in- 
stead of whispering. Instead of saying 
what the product did for her, this cam- 


paign let her fill in the promise. We 
think the cosmetic advertising is one of 
the very few areas where such a drastic 
departure from the copybook maxims is 
not only excusable, but occasionally de- 
sirable. If a redder red does not imme- 
diately promise results far beyond the 
power of a copywriter’s ability to string 
words together, we’ll eat our Viv, brass 
case and all. So far, no indigesion.” 


N. W. Ayer & Son 


Like Bill Tyler, Ayer’s Kenneth W. 
Slifer, manager of copy, had trouble se- 
lecting one ad as the agency’s best. So he 
put the problem up to his Copy Cabinet. 
Here is Ken’s most interesting and in- 
structive letter: 

“T put the problem to our copy direc- 
tors in our weekly Copy Cabinet meeting 
and out of all the suggestions, settled on 
the Sealtest ice cream spread enclosed. 
(Incidentally, two other nominees were 
the Plymouth announcement and the Tel- 
echron center spread, “28 ways to use 1 
gift” from this week’s Saturday Evening 
Post.) 

“The objective of this and other Seal- 
test advertisements is to suggest with a 
few words and appetizing pictures that 
Sealtest is the best ice cream you ever 
tasted. 

“The problem in this particular adver- 
tisement was to take three familiar fla- 
vors—vanilla, chocolate and strawberry— 
and present them in an unusual way, 
wrapped up in a complete promotion. 
Standard flavors, sundaes and sodas are 
important because every retail outlét has 
’em—but they lack the appeal and novel- 
ty of more exotic combinations. (For in- 
stance, Rainbow, Choco-Nut, Devil Mint, 
Tangerine.) 


a “The circus theme was selected for 
three reasons: (1) Sealtest has sponsored 
“Big Top,” highest ranking daytime tv 
show, for several years; (2) the ad ap- 
peared in late May and early June (Life, 
Post) when circus posters were going up 
around the country; (3) the circus ex- 
citement helped glamorize three common- 
place flavors. 

“The illustration was carefully planned 
as a single photograph to give natural 
shadows for depth and dimension. The 
backdrop was hand-printed, the minia- 
ture train and packages built to scale. 
Staging was devised to suspend the dishes 
in space. Six highly perishable ice cream 
concoctions had to appear under the hot 
studio lights in just the right stage of 
melt. Eight persons were trained as a 
team to place the dishes on the brackets 
at exactly the same second. Forty gallons 
of ice cream and additional gallons of 
sauces and topping were used up in the 
process. 

“The results? Besides being technically 
excellent (in our opinion), the advertise- 
ment earned very high visibility and 
readership ratings. But all Sealtest ads 
do that. Ice cream has greater inherent 


interest than many other products. More 
importantly, this advertisement spear- 
headed what was probably the most suc- 
cessful in a long line of Sealtest promo- 
tions. The package of point of sale pieces 
built around it was warmly welcomed by 
stores and fountains. A spot check across 


the country showed almost every outlet 
had a good display of posters, die-cut 
circus animals, ice cream dishes and other 
material. And millions and millions of 
gallons of America’s favorite ice cream 
moved across retail counters during the 
promotion period.” 
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INTRODUCTION—Leo Burnett Co. placed this introductory ad in a long list of magazines 
for Toni Co.’s entry into the lipstick field. The agency reasoned that reddest red is what 
women are after, and the copy follows that theme. 


. ae 


THREE FLAVOR PRESENTATION—The circus theme was used by N. W. Ayer for this Sealtest 
spread to tie in with the “Big Top” tv show and to glamorize three familiar flavors. 
The ad ranked high in readership ratings. 
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On the Merchandising Front... 


‘Tron Hand’ Brings Changes 
in Inventory Handling 


By E. B. Weiss : 
Merchandising Consultant 

In recent months I have been hammer- 
ing away at the fundamental thought that 
the next great frontier for retail cost re- 
duction is in the handling of merchan- 
dise—“materials handling” as it is called 
in industry, and “inventory handling” as 
it would be more properly called in re- 
tailing (wholesaling, too). 

It is significant to note, in this con- 
nection, how the food super, which is ex- 
periencing an inching up in its costs of 
doing business that isn’t at all pleasing 
to these pioneers in low-cost retailing, is 
now embracing a new architectural-en- 
gineering concept in store design that is 
coming to be called the “wrap-around 
storage principle.” Under this technique, 
the store layout is such that certain mer- 
chandise need not be moved across large 
store floor areas while progressing from 
reserve areas to floor shelves. 

Under the old technique, there was us- 
ually one large “back room,” from which 
merchandise was lugged to various parts 
of the store. Under the new technique, 
merchandise is unloaded from trucks in 
the rear of the store, moved over gravity 
conveyors to the marking station, and 
then moved by conveyor to areas direc- 
tly behind the department in which it is 
to be sold. Except for certain items going 
into the center of the store floor, most 
merchandise can be fed into the rear of 
the department from the corresponding 
storage area. The Acme food supers are 
pioneering this concept. 


= But even this technique still necessi- 
tates considerable hand labor—and neith- 
er retailing nor wholesaling can tolerate 
hand labor for purely physical opera- 
tions, any more than can industry. It is 
my contention, therefore, that retailing 
and wholesaling must look more and more 
to the modern factory, and to the parts 
warehouses of modern factories, for ideas 
that will help to reduce the hand labor 
element in the operation of distribution. 

A remarkable and fascinating develop- 
ment that will engage the eye and mind 
of distribution executives when they turn 
to the factory for inspiration will be a 
comparatively new device that I am pos- 
itive will some day turn the merchan- 
dising world a bit topsy-turvy. It’s called 
the “Iron Hand,” which, for some reason, 
reminds me of one of the early moving 
picture serial thrillers shown when I was 
a kid, and called “The Clutching Hand.” 

In any event, the “Iron Hand” has been 
in use in automobile plants and elsewhere 
for some six or seven years. These are 
automation devices—not merely mechan- 


Employe Communications... 


ical devices. They were used originally to 
grab hold of and unload doors, hoods, 
window mountings, etc. (and as these 
parts are mentioned the merchandising 
world might think in terms of shipping 
cartons, etc.). Then came a demand from 
the factory for new types of “jaws” that 
would pick up a wider variety of parts, 
including items having an irregular shape 
—bumpers, fenders, etc. Now a half dozen 
or more different types of jaws are avail- 
able—and more are on the way. 


= These “Iron Hands” were, originally, 
“fixed position” devices; they were prac- 
tically an integral part of the production 
machine with which their actions were 
coordinated. Then a portable floor-type 
unloader was developed, which can be 
wheeled up to small and medium-size 
presses for removing small parts. (Again, 
picture a device of this type picking up 
cartons, as differentiated from shipping 
cases.) 

A little over a year ago, when I wrote 
a series of articles for ADVERTISING AGE 
on automation, describing some of its po- 
tential applications in retail “paper” work, 
those predictions seemed on the fantastic 
side. Yet several devices have since been 
perfected that promise to make, not mere- 
ly the wholesale and retail “office” elec- 
tronic, but most of the “floor” paper work 
in addition. (And my favorite “dream” 
about an electronic check-out counter 
appears to be coming closer and closer to 
reality.) 

But, valuable as these new electronic 
advances in “paper” work will be for re- 
tailers and wholesalers, they will achieve, 
in the end, little more than merely a cost- 
holding action—among other reasons, be- 
cause paper work is increasing almost 
as rapidly as time-saving techniques are 
evolved. 

However, inventory handling in all of 
its stages—from the freight car or truck 
and the unloading platform right up to 
and into the shopper’s car—offers an 
enormous potential for actual cost reduc- 
tion because it is so largely a hand oper- 
ation. The “Iron Hand” may thus save 
more for distribution than the electronic 
brain; I think it will. 

And, as I have been pointing out, these 
new techniques for inventory handling by 
the wholesaler and retailer will compel 
certain changes by manufacturers in some 
of their merchandising procedures. More 
attention will have to be paid to tech- 
niques at the manufacturing end that will 
enable the wholesaler and the retailer 
to squeeze every cent of potential econ- 
omy out of his new “inventory handling” 
procedures. 


Public Relations Society on the Move 


By Robert Newcomb and Marg Sammons 
(Mr. and Mrs. Newcomb operate 
their own organization in employe 
relations.) 


When Fred Bowes, retiring president 
of the Public Relations Society of Amer- 
ica, brought his conclave to order re- 
cently in New York, there was the natural 
hope in the breasts of the delegates that 
they could take back to their desks some- 
thing of substance. Too many delegates 
to too many conferences come away satis- 
fied to settle for less. 


The PRSA visitors were not required 
to accept a compromise. The conference 
was smooth, swift and beneficial. The 
society, which has less than ten years to 
point to, can still point to them witb 
pride. The lobby conferees generally 
agreed that they were glad they came. 

The public relations profession has 
been bounced around somewhat, lately, 
but no critic has pummeled it quite as 
vigorously as it has pummeled itself. 
President Bowes, in his farewell address, 
peeled the skin from the profession. He 
invited his listeners to a self-analytical 
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The Creative Man’s Corner... 


Buy him two poir- 
son for one good reason 


: him two pair 
~~ rea 


for one 


faultless 


: PAIAMAS AND SHORTS 


BA 


forcibly or clearly? 


But not ideal. 
bo 


Some About Several 


This week, a little about a lot...Christmas shopping, you know. 


Let’s start with the two ad that Faultless ran in Esquire for their pajama. 
Notice the two caption. While they is both the same, each contain the same 
mistake. “Buy Him Two Pair for One Good Reason.” As anybody know who 
have gone through grammar school, this are incorrect. It should read, “Buy 
Him Two Pair for One Good Reasons.” Lets us at least be consistent. 


With advertising for tv sets generally mixed up and incomprehensible with 
a lot of meaningless invented terms to give a feeling of exclusivity to common 
features, we cheer the simplicity, directness and good taste of this Muntz ad. 
What more could it say—and how could it possibly make its point any more 


In this column ad for Fitch shampoo, Andy Varipapa shows you the “ideal” 
way to bowl a strike and Fitch suggests you try Andy’s “Ideal” way to groom 
your hair. In our opinion, this is such a pat, not to mention ancient, way of 
calling attention to a trade name that it has all the authenticity of a 78 record 
played at 33. We doubt that, after reading Andy’s advice, we’ll be able to 
bowl a strike. We also doubt we'll ask for Ideal hair tonic. Fitch’s, maybe. 


If the Fitch ad has all the true tonal quality of a saxophone played with 
a split reed, the California wine ad sounds like a sax played with no reed at 
all. All we get is wind. Just wind. That’s all. Wine help us live better? Better 
than what? Copy doesn’t help much in this respect. Asks us, some night soon, 
to pour ourselves a glass of California Port when we sit down to watch our 
favorite television program and discover some very good things—including 
the wine’s “warming deep-red color.” When we watch television we have most 
of the lights out and gin, whisky or wine takes on a dark bluish hue, like ink. 
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round table upon which they could pu 
their elbows and talk freely. If there were 


‘any defense mechanisms in the audience. 


they functioned silently. The consensus 
appeared to be that, if anything is wrong 
with public relations—and it was con- 
ceded that there is—let’s get the wrong 
righted. Speaker after speaker vivisected 
the craft, and then thoughtfully reassem- 
bled the pieces. The conferee who went 
home happy with himself hadn’t been 
listening. The conferees who went home 
determined to move constructively in the 
field were plentiful. 


= The specialties of internal public rela- 
tions and external public relations have 
been going steady lately, and there is 
ample evidence that they may marry. The 
agent of communication with the general 
public has much in common with the 
agent of communication at the employe 
level. What they need is a merger of good 
intentions, and in this connection it is the 
external public relations specialist who 
probably must yield. He must learn to un- 
derstand the complexities of making sense 
at the plant level. He must learn to earn, 


not to bargain for, the good will of plant 
employes. Some external specialists in 
public relations must learn a new lan- 
guage, a less complex language. 

The internal specialist, on the other 
hand, must learn that his horizons are not 
limited by the plant gates. He must learn 
that the factory whistle doesn’t necessar- 
ily end the day. He must recognize that 
his charges in coveralls usually put on 
clean clothing in the evening. 


= Several of the speakers at the PRSA 
meeting in New York, and a comforting 
percentage of the professionals in at- 
tendance, seemed to recognize all this. 
There was a new curiosity about em- 
ploye relations, and a strong evidence of 
willingness on the part of delegates to 
dig deeper into the problem, to do more 
about it, to come up with helpful answers. 
In the field of employe relations, no tool 
is sharper than humility. 

Anyway, the PRSA show was a good 
show. If the society’s next ten years are 
as productive as its promises indicates, 
a lot should be right with the world that 
is wrong with it now. 
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Tips for the Production Man... 


Ingenious Repeat Use of 4-Color Plates 
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REPLY CARDS FROM EXISTING PLATES—Four-color process plates made to do extra advertis- 
ing duty by being split four-ways on inquiry card. Composition set four-up, but press 


run reduced to l 


By Kenneth B. Butler 


(Mr. Butler is head of the Way- 
side Press and of Kenneth B. But- 
ler & Associates, Mendota, III.) 


Yesterday I took a peak over the 
shoulder of a production man who dou- 
bles as idea man, and what he was 
working on seemed to be a new twist in 
making one set of four color plates 
from direct-color photography do extra 
duty. He had no objection to my passing 
it on to you. 

First of all, the advertiser has a modest 
buaget but wishes to do a big-time job. 
This is not new to most of my readers; 
it’s an old refrain. The direct-color pho- 
tography had already cost twice as much 
money as they thought it should. The 
process plates were going to make an- 
other $800 look pretty sick. It had already 
been decided to make the piece double 
as a publication insert and also as a di- 
rect mailing piece—and that is not new. 


a What I saw over his shoulder may be, 
I think, new. He was laying out a reply 
card to be printed four-up. Now the 
length of the run of the mailing (11,000) 


ower over-all cost. 


did not justify running the card four-up, 
but his trick for re-employing the 
process plates did. 

He laid out the message side of the 
reply cards in such a way that the left- 
hand half of each card came together in 
the form. His trick was to reprint the 
direct-color engraving so that a quarter 
of the picture appeared on each card. The 
plan called for slicing down the cards to 
the conventional size after printing. This 
would give four-color printing to the 
reply card, making sort of a matched set, 
as it were. 

The total press run would be 11,000 
(four runs of 2,750 each), and the mes- 
sage side of the reply card would be 
printed in the black form. 

As I left him he was toying with the 
idea of running the message on one of 
the cards in red, and on another of the 
cards in blue, to make some sort of a 
key for a split-test mailing. He wasn’t 
too sure about what he would do on that 
idea. Said he’d leave that for the adver- 
tising manager himself to ponder over. 

Remember, I didn’t say this had never 
been done before. I merely said it was 
the first time that I had ever seen it. It 
may give you an idea, so I pass it on. 


Who Gets 


the Order? 


There’s nothing wrong with a chart, 
Even figures are sometimes pleasant, 
Yet I must admit from the heart 
That I always seem able to see 
The fellow who orders pheasant 
And a bottle of Old Chablis! 


Cartoons can enliven a pitch, 


A joke now and 


then is pleasant, 


Yet the fellow who’s getting rich— 
The one who gets quickest to me, 

Is the fellow who orders pheasant 
And a bottle of Old Chablis! 


Now cold storage turkey is fine 
Roast mutton is often pleasant, 

But the fellow whose contracts I sign, 
Who knows how a luncheon should be, 


Why—he’s the fellow who orders pheasant 
And a bottle of Old Chablis! 


WILLIAM T. ADAMs, 


J. Walter Thompson Co., Los Angeles. 


Looking at the Retail Ads 


NOW! A 49:* STORM WINDOW 


that protects your family all winter! 
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“ADVICE TO READERS 


To Obtain Best Results From 


By Clyde Bedell 
(Mr. Bedell is a consultant in cre- 
ative advertising and advertising 
training.) 


Here is an ad! Full page. I picked this 
one up in Vancouver. But the ad itself 
says the same thing is running in “hun- 
dreds of newspapers and magazines in 
the United States and Canada.” 

Whoever wrote this has done a lot of 
selling. Whoever paid for it had a lot of 
sense. 

Listen to the matter in display type 
only. See how the reader with half an 
ounce of interest, who won’t begin and 
read all the way through, picks up the 
display story, and then—if he is any 
kind of prospect at all—must find it 
impossilbe to avoid reading more. 


NOW! A 49-44¢ STORM WINDOW 

that protects your family all winter! 

New Trans-Kleer Storm Window Goes on in 5 

Minutes Without Tools, Hooks, Screws or Nails 

Used by U.S. Army in Iceland and 
Alaska—Now Available to Public 

Sensational Discovery Used by U.S. 
Army to fight Arctic Cold 

Low Cost Health Protection 

Trans-Kleer Windows Can be Installed 
in 5 Minutes 

Use Year After Year 

Low First Cost—No Upkeep Cost 

Over One Million Sold Last Year 

Now You Can Test Trans-Kleer in Your 
Own Home Without Risk 

To Avoid Disappointment—Order at 

STRETCHES WITHOUT BREAKING 


Once! 


ADVICE TO READERS 
To Obtain Best Results from Storm Windows 
No Problems with Trans-Kleer 
Wintry Gales Sealed Out With Adheso Method 
Lift Adheso Border for Airing 
Avoid Wild Scramble! 


There are two weaknesses to this 
powerhouse, in my opinion. The first 
may have been an intentional omission 


as a result of experience. I cannot tell. 
1. Nowhere does the ad clearly say, or 


emphasize, that these windows are ap- 
plied from the inside. If they are, and I 
assume they are, I should think it would 
sell a lot more of them if it were 
stressed. 
* * Bo 

2. The coupon is confusing. That is a 
vital and distressing place to have even 
a hair’s breadth of interference with 
reader impulse. The copy reads: 

RUSH ...rolls TRANS-KLEER at $4.- 
95 each, enough for 10 windows or 108 
SQUARE FEET, with special ADHESO 
Border. I will pay $4.95 plus postage 
on arrival. This is on a TRIAL basis. 
I will try TWO without obligation. 
If not delighted, I will return the ba- 
lance for my $4.95 back—no questions 
asked. 

This seems to me to be ambiguous. 
Only with cerebration and pondering 
the coupon can I figure it out. They 
imply they want me to order more than 
one roll by the space right after the 
RUSH. “I will try TWO” must mean 
windows, not rolls. “I will return the 
balance for my $4.95 back” means if I 
buy only one roll. But what about the 
really enthused readers who order 2 or 
more rolls? 

A coupon is like a filter on a faucet. 
ALL response must pass through the 
filter. It had better be clean and clear, 
designed for the ultimate in transmis- 
sion. 

Meanwhile, cheers! for an ad whose 
strengths are wonderful. 
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Here's the Dope on Suds— 
Straight from P&G 

To the Editor: You’re such an 
intelligent person and have such a 
good magazine that I can’t bear to 
see you go off the track as you did 
here and there in your “Bubbles in 
Trouble” story on Page 28 of the 
Dec. 13 ADVERTISING AGE. 

The only statement that is a 
really serious misconception is 
the one: “A clear dead looking 
liquid will do a better cleaning job 
than a sparkling, bubbling effer- 
vescent pile of suds.” This is a 
little like saying a red automobile 
will go faster than a black one; the 
fact is, it all depends on the mo- 
tor. 

It is true that suds probably do 
not contribute to the cleaning ac- 


LOU WOLFSON 


This Fla. lad put 37 millions in Monkey 
Ward stock. 


He made that dough in scrap iron. 


We helped him, because we have been 
scrapping & selling old presses and type- 
setting machines for years. 


We have bought more presses than any 
relatively-sized paper in the U. S. because 
our Yq million people have made more 
money, per capita, in 20 years than mostly 
any other group. 


That’s why our papers are good adv. 
buys for you to make money plenty. 


Orlando Sentinel-Star 


MARTIN ANDERSON—Editor, Owner, Ad-Writer & 
Galley Boy 


Orlando, Florida 
Nat. Rep. Burke, Kuipers & Mahoney 


The Voice of the Advertiser 


This department is a reader’s forum. Letters are welcome. 


tion of a product; although, they |I take issue with your “Creative 
are extremely helpful in telling a 'Man’s Corner” of Nov. 29, in 
woman when she has a proper|which the writer claims that a 
cleaning solution, just as the ther- recent Pan American advertise- 
mometer on her oven tells her|ment cf its Pay Later Plan which 
when she has proper cooking con- | states “Only $87 Down Payment 
ditions. Also, it is perfectly con- | from New York and You Can Fly 
ceivable that a non-sudsing or|/Around the Whole Continent of 
low-sudsing product could be de- South America” misses its market 
veloped which would do as good by a city block. 

a cleaning job as Tide or Cheer, for | The Creative Man apparently 
example, (although it is hard to feels that advertising credit terms 
think of anything doing a better limit the response to a small seg- 


like a duck, and swim like a duck 
—all the time denying they were 
members of the duck club. 

I wish Mr. Kanter luck in his 
resistance to the Comics Magazine 
Assn. Unfortunately, I had to 
choose between closing our offices, 
which support 30 people, or join 
this censorship body. I have de- 
cided to join rather than to work 
a hardship on those who have 
served us so well. 

WILLIAM M. GAINEs, 

Publisher, The Entertaining 

Comics Group, New York. 

. . . 


Cites an Opposite of 
Eye and Ear Man's Advice 
To the Editor: When I read The 


job). 

It is also true that in your tum- 
bler type washing machines, mak- 
ing up 12% of the current market, 


a non-sudsing or low-sudsing prod- 


uct has some advantages which 
may or may not be completely off- 
set by other advantages on the 
part of sudsing products. 

But the important fact is that 
there is not a non-sudsing or low- 
sudsing product in national dis- 
tribution today which does any- 
thing like the fine cleaning job of 
the leading sudsers. It could be 
that among the many products in 
test market a product can be found 


‘ment of the market. I believe, if 
only for the record, that this mis- 
taken belief should be exploded. 
Actually, those who do not use 
credit in some form or other, form 
a minute part of the market. There 
are very few adults in the U. S. 
today who have not used credit 
or are not using it now. Govern- 
ment statistics will bear this out. 

While I do not profess to know 
what Pan American had in mind | 
in advertising its credit plan, my 
guess would be that the company. 
recognizes this is revolutionary in| 
the air travel field. Consequently, 
‘it is only reasonable that this new 


Eye & Ear Man’s column in the 
Nov. 22 issue of ADVERTISING AGE, 
I thought it was so fundamental 
that I saved it. What really got 
me was your closing observation to 
the effect that when a client asks 
what kind of a television show is 
right for his product, your most 
logical answer is, “The highest 
priced available.” 

However, shortly thereafter I 
caught up on my reading of the 
Groucho Marx story in the Post. 
And, as you probably know, here 
was an example of Elgin Ameri- 


can buying this unproved “Bet 


Your Life” show because it was 


which matches the sudsers in and revolutionary selling tool play the cheapest show they could get. 
cleaning performance; if there is, a most prominent part in the ad- And, as you know, the show turned 


I’ll bet you a Coca-Cola it’s ours. 
O. M. GALE, 

Manager, Public Relations Di- 

vision, Procter & Gamble Co., 

Cincinnati. 

Mr. Gale’s modesty apparently 
prevents him from mentioning 
P&G’s Dash, a low-sudser now on 
test in five markets. 


vertising. The great rash of “me 
too” advertising which has fol- 
lowed Pan American’s initial an- 
nouncements is certainly evidence 
that this approach is successful. 
The Creative Man alleges that 
the headline “Only $87 Down Pay- 
ment from New York” is “a prac- 
tice associated with side-street 


merchants.” I don’t know what is 
wrong with side-street merchants 
except that they are closer to the 

Plan, Reader Says d .. |needs of their customers and, con- 
To the Editor: As an a vertis- | sequently, aie intale. tn: taahbine. dienes 


ing man who has used credit suc- ‘their approaches at these custom- 
cessfully as an advertising tool, ‘ers. If these merchants off the 


‘main streets of America believe 


Big Market for Pay Later 


|that credit terms are important in 


the movement of merchandise, I 


would certainly respect their 
knowledge. 
| The Creative Man, however, 


Rich’ and were 


““We were on our way to ‘Strike It 


be stopped by a cop here in Ameri- 
ea’s 10th richest county.” 


Newark News 
Daily and Sanday 


Represented nationally by O'Mara & Ormsbee, Inc. 


does a far better job in rebutting 
his carefully built argument than I 
possibly could. He states, “Actual- 
ly, this ad is not going to convince 
anybody financiaily able to buy a 
ticket outright that he ought to 
purchase one on the instalment 
plan. Neither is it going to sell 
anyone who cannot afford the ad- 


out to be one of the biggest in the 
/medium. 

| The point I want to make is 
‘that the job of advertising isn’t 
| necessarily to spend the most mon- 
ey, but to seek out current low 
cost vehicles that might become 
big money shows. 

CHARLES PUMPIAN, 
Vice-President in Charge of 
Media, Henri, Hurst & Mc- 
Donald, Chicago. 


Speaks Out to Defend 
Kraftt's High Repute 

To the Editor: In looking over 
the Dec. 13 issue of ADVERTISING 
AGE, I have come upon Clyde Be- 
dell’s article decrying in rather 
questionable language an ad pub- 
lished by Kraft. 

For a number of years I have 
had dealings with the Kraft com- 
pany and I have found the com- 
pany and the people who run it to 
be of the highest repute. 

In view of this long-time repu- 
tation of which I have personal 
knowledge, I am surprised that 
your good publication printed this 


ditional monthly instalments. It 
| will do its best job on people who 
can be interested in flying now 
and paying later.” I believe that 
vast market is actually what Pan 
American is trying to reach. 
HAROLD H. BLACK, 
| Vice-President, Reach, Yates 
& Matoon Inc., Newark, N. J. 
The Creative Man's objection to 
Pan Am’s copy was: “Only $87 
jand you can fly around the whole 
continent of South America”—in 
big type—and, in small _ type, 
“down payment from New York.” 
His point was the desire to see the 
whole proposition stated “in clear 
land unmistakable terms.” 


It Was Join Up or Close Up 
for Entertaining Comics 

To the Editor: My attention has 
been called to a letter in your col- 
‘umns from William Kanter of 
‘Classics Illustrated, in which he 
‘denies that I have any part in 


lucky enough to 


jond the motion: we have our 
‘hands full with our own line. 
| I am amused to learn that Clas- 
sics Illustrated are, in the words 
of Mr. Kanter, “‘not comic books.” 
I have examined copies of Clas- 
sics Illustrated very carefully. 
They look like comic books. They 
are printed like comic books. They 
have like comic books. However, I 


NEWARK, NEW JERSEY 


have heard that there are animals 
ithat waddle like a duck, quack 


Classics Illustrated. I wish to sec-| 


kind of a broad general attack in 


such a manner as to even remotely 
allow it to reflect on Kraft. 

Kraft is one of the most re- 
spected names in the food business 
and I’m sure it wouldn’t be if they 
were in any way irresponsible in 
their representations to the public. 

R. J. KEITH, 

Pillsbury Mills Inc., Minne- 

apolis. 

See editorial, Dec. 27, 1954, is- 
| sue. 


Christian Business Men's 


Booklet Ad a Success 
| To the Editor: In your issue of 


Dec. 13, under “The Voice of the 
| Advertiser,” we saw the letter by 
Robert H. Stock of Sherman Oaks, 
Cal., which you prefaced by the 
title, “In Honest Opinions There 
Is Strength, Reader Holds.” I was 
interested in it because it repro- 


| Jesus Christ belong here?” which 
we created for the Christian Busi- 
ness Men’s Committee of San 
Francisco. 

Perhaps you would like to know 
that many business men have writ- 
ten to the Christian Business Men’s 
Committee of San Francisco from 
all over the West, wherever the 
western edition of Wall Street 
Journal goes, asking for the 
little booklet, “The Reason Why,” 
which has been offered free to all 
who would write. 


~h 


duced the ad, “Does an ad for) 


Advertising Age, January 3, 1955 


We have been very much en- 
couraged by the desire on the part 
of key business men to inquire into 
the matter of vital Christianity as 
is proposed by the copy content of 
the aforementioned ad. 

Could you send us two or three 
tearsheets of the page referred to 
from ADVERTISING AGE, Dec. 13, 
Page 84? 

CLAEs V. S. WyYcKoFrr, 
Wyckoff & Associates, San 
Francisco. 


‘Beans of the World Unite,’ 
Reader Urges 
To the Editor: The Creative 
Man’s column on the Reynolds & 
Co. advertising (AA, Dec. 13) was 
read with gape-mouthed interest. 
But I rise to protest the rank dis- 
crimination in the copy. 
He mentioned Merrill. He re- 
ferred to Lynch. Pierce was promi- 
nent. And Fenner was discussed. 
But where was Beane? 
Everybody’s got it in for the 
Beans. : 
The recent congressional coffee 
investigation gave them a royal 
blueing. Some senators get in on 
them in the soy market. To a Brit- 
isher, every bean is an old bean. 
I say Beans of the world unite! 
Pull up the cobblestones and stick 
beanpoles on the barricades! Show 
the world what you’re full of! 
Mind you, the only bean I know 
intimately is the one used to make 
my morning cocoa. But I think 
sadly of the fellows who have to 
carry that sort of thing with them 
through life. They get enough of 
a roasting as it is. 
SAMUEL A. KRASNEY, 
Director of Trade Relations, 
Old Hickory Distilling Co., 
Philadelphia. 


‘Pornography?’—Shucks 

To the Editor: First: I admire 
your weekly very much but would 
appreciate very much seeing more 
about newspaper advertising with- 
in the pages thereof. 

Second: Regarding the corres- 
pondence you received from Mi- 
chals and Cosgrove with reference 
to “pornography” in your paper. 
They must be very ancient in age, 
narrow minded, over pious, old 
fashioned or really frustrated. Any 
normal, broad minded, intelligent 
person takes nudity as a matter of 
course in advertising these days, 
looking upon the beauty of the 
female form as a work of art and 
attractiveness. Only persons hiding 
their own iniquities or sticking to 
convention and societies that have 
tried to make laws of their own 
against nudity could possibly con- 
demn it. They either need to grow 
up mentally or are ready for im- 
mediate burial following death by 
old age. 

Third: Your Eye and Ear critic 
of tv commercials has handled, 
admittedly, a tough job rather 
well. We heartily agree with his 
choice of tv commercials with one 
exception. He must have closed his 
eyes after going over many selec- 
tions and drew the one “worst of 
all” commercials out of a hat. We 
refer to the Jell-O commercial 
about the “Harried Housewife” 
and written by writer Bob Shapiro, 
with art by artist Saul Steinberg. 
My two young children could very 
easily outdo the writing of Shapiro 
and the artistry of Steinberg. From 
a census of neighbors, friends and 
family we vote it the “one com- 
mercial to turn off quick” for the 
year 1954. We hope with all sin- 
cereness that Shapiro and Stein- 
berg never again collaborate on 
| another commercial after a “drink- 
|ing spree” and a night of “hitting 
| the pipe,” which must surely have 
or on the nightmare for Jell- 
| Fourth: That’s all, brother; I 
still like your weekly and will 
continue to read it cover to cover. 

F. M. F., 
New Castle, Pa. 


; ‘ BAS aS igo Te ea : ¥ eis i % Bk 3. aa aa piatatee A hg Bee Pree pe ew Pah aA p AL eape ry get an wee 
Bi ’ < . ‘ oe os ames ae ae sod aes era , 5 ieee ee wee 4 SRS pk og i ees L DS RAIN ns ge Cet pe : ‘ ear oe eee £4 ie ~ ety x ek Eee, Ce pit Rae, Aid Sia) Hotel 20 fey bs 
¥ ity sos > ate ae SL hee te ear i, F aes a ow i ee $ Sar Walaa te ai cde as ty (ape eee, bya 2ie : sree atte Tee Bese ia Pe 6 Sia ty Nap ety: Ae ke oet hae 12) ae Maes a oa Oo cab kas cle 5 Be vee SEE S05 
Signe lg a) pia oth Ny ie. pv Wah fo) us Ua eae ae ed aie ae Te 5 ee oN ARES" ey A cae es PY Was pues e oe deh Mae een Rewiaty Ce arrae a HS Pe DBS ES oo fete Qos ao peta, Ag abs RE AG hs er TERE ters 0" ok AG Rees: nae 
N is dehy 7 jh Weegee Eee of Sty ORAS PD Dae a toe x Ege Soe OWES Pree Naal BCG ach, Bay Sn Se St: Aver ae oe aye oF deg te an : ds ah eee eens * ~ kee oe x OES its. Ys Fhaira wyti ye NONE ba iade are phen, Segre es , ep ii et Sica - 
9%. ve a B® The Rc Pe ty ais Ye ity ey Py siaat iss ate ee I te ‘ ? “ ak Sradeet ryt : : : begs ate k 2 A eat ote ae x’ St CORY Oat ws sy inaee -, dunn ioe hl et er po ee Mee A Rey Pen ely x Hy 
Wx - re Eee Abe's ’ * Lea : em ‘ 4 3 7% Sere me e- N ; ~ 5 ate k ae PLS ee te F rw Vuk J Bee eis atop ts . r y he Oe i Se PR eee Ao hak nage a oor AB is Fie Tend” Pane oh 
Di oe hse RCI Ee aac mae & Be: Seb Me : eee osha Bae poe of Se Spiker satis. yO PI es et ate iepevee: a aes RG 0 eee : ey ; 5 ok a, ae pe CONN cet 1h Seo SEF etl Gia es 2 ee 
rae be eg ik 3 ait big ey Se Be ye ee A armel, ae Res c Se mans ek ; ede 2%: ? ree ey PS eke. coy | ay rk Mah yp Ary dF Me OS le eae Y pe ik ees t . 
eS eae 58 ee eae, oa E os OS AS cae i BA hs “ ke eee He fie ST ee eae Be Ray £2 i * ork & Bere aac es £ ing Sa pee ob a Be on ay a eS. . ioe * i wot. 8 3 
in ae” Nor ar d ’ 1 pha! dunesa 27 ne ie aie RPG | UES ave atte. Soh FN MMROORTS Pair St eth ey So acs Ht we OR BR i shakes bane ey grits i LP he Sree ad ve buna le NS spar ih oy yeu fy Barling Sage 2 ee Fie FRE OF BRN aed SOR al Bie te Of BOE i) 
. CV pe Bea , ES i j ‘ i. ; * ; J ae 
soetit Nee er gee Soy <2 is . ) : . i paula 
= : 
| | : 
saat ¥, 
j es 
tis 
j ee 
ee Pa E 
— 
? 
| “2 
| “os 
—_—_—_—_———————S—S—OOU—_—-—_—_e Tog 
ai 
dete 
hes 
Tne 
age 
Salt 
x 
Ly 
<f 
= o a Dae 
Rit 
val 
a 
ea 
ant 
ee 
Sod 
ee” 
eee 
a 
Tc 
. Pale’ 
EEE EEE EEE Nate 
- 
SL 4 : 
Po s. 
le 
Nee 
a 
PO 4 
| oF 
} inf,” 
| one 
pe | . z 
Deanne TUNE EEUU EE EEE EERE 
ee ee 
ee 7 
a 
ee 
2 § a 
hed LID 
‘ DS 3 x tie | 
Se PY ist ‘7 By ti 
j : -~ = 
: WY -% 
=o sil Lh ‘ id é. 
& ' #; - 
. , { \ — uh 
e int, 
% y (4 7 ae “eee, ? y) oy 
. 4 | s \ arene * 
i ~. 7) . Pid a 
® . * “S 
wd . “Se 
“ ap i _- ¥ Pa i@ vi. 
‘ = i = 
; ’ ; ; Y a = | -: 
< p ( q > : 
ee ' {' ' H baeA ©: ae 
. ai 
. \ | Md ~ * 
4 j / "i 
f “a ps tf, ee 
. Sac } : 
, \ 4 es a% 
a” 
% - (4 & Pe” omni 
\ 5 4 j 1 
: \ 2 | “ Y \] | Y = 
, . 2% iz se ae Ue, 
ia igs — i Bee. he ¢ . 
‘ eae 7 ° x > W 
4 eo Fes i 2s i ‘ + 
£3 es ri igh 
ra a i a © i wks 
ae © biaan ss hale ce ‘ey 
y i ote cee s, Be 
| 8 4 BP \\ i 
- ae. SB l 
re ; 5 
a i. " me) “ 2 # - 
a > es , Le Se £7 , 
er a . 2 , 
xe Vea os = 
ete m3 4 a «& A ‘ 
ieee « Ee ge ‘ «. Pee 
mae s dA « wie >) 3 = 
% 5 ! 
a $, i) ay ° ° e : 
4 Li 
\ " ; By é 
\ oe ws ©) le re 
\ eal RL DT eee i 
‘ oe eta kx : 
3 4. a ae ; 
— 
+ / : 
hy, ’ oa 
r, it 
( L oun et 
s a e 
# 
ae 
» 
ee 
: 
we. 
oJ 
& 
: 
“a 
, ne: 
» - 
ul 
- 7 
is : 
V ithe € 
ae - ee 
mee ee 4: + : s oy a AT Daa ny oe 4 t . Cy ea) » pie, ew < ‘ ~ 2 ‘ 2 alten f hee he 
‘ me fhe é SUE 7 vs ty ? a vt SS ~ Nae des Wife tatem 3 y 2 See a Aung a en ag Le ee a as ee oat ae Le ea eee age we ee Ste Dhar he St ee ee ee Re Ee aT. ote Oe, Be ee tS Sas fee ae eg ay ae Pse ye rs. vray ai eno Ve 
Pen era Ree Se sal he ace E eet Tae es i ane apie th hangs See or e es ge are St ah 54 we is Pk “ty ba ert tk Lines we - Hs = ae oes . Con we ese ae eee eee | ‘J *e r Soe ts he ae shrek N Ln, ee ate ene 
a "AEs Fic wo Se Te Pt 3 ee: Leh A ete emer eo Pay gore a be ae es Gage os ae Bee ty Se ae ae lg $e ead hatha, Satie SOA ea Ian bate gg meena nay a) sak gh, Selle, Mwigd it? & fide Std eA Re ee Se ire eae IR EE “SER Ae UL aa. Si" 
p Rat sa ES CI IE greed die Me Ce kgs ae enh 28S ns SOE SUPE Grice e Seas ohy Fg ok ete Lpak ere Pg eae 29 ERE Le ofa eR Wace BRI, Bale rae es a Pe ae eC ES inet ee EN a a ee LERLIMEY SORT eo) OG Fam eae eS TO A ee Bf ee pee 2 BEE 
re he he, Pe ie rice a PE ae re hae Bed motte) yh et ae foe Sy at SE ee eget Matas tae, a a “ co ) We ek a age I SN ee Uae BP se ah Sp. acateenge he She WN Ma OO a dc oad dell tea Bie ae ites ih cla meres. Sew e yaa Siig eee Rea. Oa te TUS Be ERY! OEE wa emg es Kir phe) at ne 
Sag i Lo IES Ss SEY B22 ae ane al eek FR Dea tar REN UEP NT eth yao or SINE «Mirae? Sov? & pose Seah ee ER he gan Pee ff bman espns tf auger Totem ie aoe Seay Sook A OE Le Meets ms Sa OMe Sen SD ie RG, ae PA Seep eiad ORB aoe 
ge eS ty Eee in Re El A Be, PER AS oo we omy Age ERE See WL Me Sigs Ni neice Ts SEA ey eee te Tee eG i sere wee, gS ne Wer a tee ons Le be oe ee ea Spa ge Ne eh See ed ae et tale bP Sg a at eS a Aen 
E tae Ye ea ae Pi aie ee eee re ~ nt . - a wine Ry en onlig  e ae S anes aA, Ee gst Wit 2) Beda 3 hl atc te i! eT? oh vers. ‘ Pr ce ae ae a - 4 See Be teat SR Tae << —-— Le fot ee eee eee Ae Lined SoeE Yee oe dag ht oot Pt 
we + tee Pe TSF, tok. Pa et ee hs ey eee ae P r CoA tag tee Be Si inert Soy aus Monee Ss a rs cy. L caatin © i el Go Aval ws & Z > ees eee 2 ee ee ee pees hel or God, gee a a ee OP a ee NC BS re co eon Eh Oe fie Ge us ee at Be ee eta ty. 
Be Be er 7 OA ey Se Ra ae i i fe eee RS Sy ee acrid ge SO IN Ta eB See, a DL a er Pa ew Sigh 33 eds bleh gt OPE th Aap OE a EO EE na SOL OE eas PMR NAS ng ee NE RL Lk ere he Wd Cea pe aoe (GSR TO kok TR ge Rs aks or pceeng EPR pate y 
Saree) coe Sher See aegis Fs Taree La, ae oe Bs bape Bot Jey mies * tees ee eae Be Regi fo pss FPN te gh AS ON eee on FS ek ee ers “beens ae ee 8 aie igh Ae A ah Fa ales s ea ae Sey Sie ree AD Li a Se Se Pl Seth eee Dig ee ARRON B® pe tie Pe Pita oir. 
hor r te See Ras at me See id sn Ppt te” he ee tel Sg aires gem hy) aoe soil een Ne Ale Mie Fer eR. mane eae ean eR 1 Cae aT gl 0 aS ioe ag ORL Tr cy. ile Gs hag ene Oe PP Ta, (6. Me thd Sole any RS a Ta wg Oe Ak get ee CS ES ae EE: ary pase Fk re ashe ee 4 ly 
enero a eS Sekt ge £2 Oe tee nag 5 os aT Ree cae eat eek A Owe tora ee ae Oe ae Ae Oe? of Reh a a bi ee Red ba LS EE ORT wa Viteecl yok Gee eee Re TO a eS LS 08 APR ORT PD a BE le ET Sa Et ea SOE $5 A FONE A ae OO pt Ra ae 
wae Pe eg 8 RG eee, oe Ps he oa ge SO m. ay. i Be ER ic Be ea iat pag cle a Rte tN i AN a mya anc ti ap ar ne Rn am oI a ENS Ee eng ee gy ee Re a ge ee a en nee he ep eh as | bo S A te, ae 


ee a 8 oe 
fae ~ 


x 


eos, ok fee ee Sener A. au 


ie ai ae ht 


ih mache, ea a 


Advertising Age, January 3, 1955 


‘Bake-I t-Yourself’ Is 
Theme of Wear-Ever 
‘Carnival’ Drive 


NEW KENSINGTON, Pa., Dec. 28— 
On Jan. 6, a “Wear-Ever Baking 


Carnival” will open the 1955 ad- « 
vertising campaign of Aluminum |j 


Cooking Utensil Co. 
The carnival 


is a six-month | 


program which will use a bake-it- | 3 


yourself theme to emphasize the 
availability of the correct size 
Wear-Ever pot or pan for every 
brand-name baking mix. 
theme was tested in 50 representa- 
tive stores throughout the nation, 
netting sales gains of 58 to 310%, 
according to the compauy. 

The carnival campaign will open 
with ads in Retailing Daily Jan. 6 
and 13 and March 15, and in the 
January issue of Hardware & 
Housewares. One-page, four-color 
ads are slated for McCall's (Feb- 
ruary), Progressive Farmer 
(March), Successful Farming 
(March) and Sunset (March). 

The second part of the campaign 
will introduce, at the Chicago 
housewares show, new additions 
to the Hallite line of Wear-Ever. 
The promotion of the new hard- 
ware will be tied in with top-of- 
the-stove demonstration advertis- 
ing featuring leading chefs. This 
section of the campaign is sched- 
uled to break April 17 with ads in 
Parade, This Week Magazine, and 
the Sunday supplements of the 
New York News, Chicago Tribune 
and the Philadelphia Inquirer. 

Consumer ads will follow in 
Better Homes & Gardens, Good 
Housekeeping, Ladies’ Home Jour- 
nal (April), Living for Young 
Homemakers, Sunset and The New 
Yorker. 


Firestone Receives Award 

Harvey S. Firestone Jr., chair- 
man of the board of Firestone Tire 
& Rubber Co., Akron, O., has been 
presented with the second annual 
Lee De Forest Award as the indi- 
vidual “responsible for the most 
outstanding contribution to the 
cultural development of radio and 
television during the past year.” 
The annual award was established 
by the National Assn. for Better 
Radio & Television on Dr. De For- 
est’s 80th birthday, Aug. 26, 1953. 
Dr. De Forest is often referred to 
as the “father of radio.” 


The | 


ALFALFA ORIGIN—Lee Fondren, sales manager, KLZ, 


president of the Advertising Club 


sented “Who’s Who” on past presidents on the Ven- 
erable Club, who attended a special gathering of 
the group last month. Cecil Connor, head of the 
agency bearing his name, recounted early days of 
the club, when it was formed from a predecessor 


A\ 


Henderson Tracey Broyles Frey 
Benson Russell James McKim 
Martin Townsend Fondren 


of Denver, pre- 


Sa 
Mcleran Kinney 
Porter re 
Warner Connor 


SiMPSON-REILLY, LTD. 


Bonded Whisky Sales in ‘54 Ran Close to ‘53 | 
Level; Vodka Cuts into Gin Sales: Corrado 


New York, Dec. 28—Sales of 
bonded whisky at the consumer 
level in monopoly states during 


the first nine months of 1954 were | 


19.8% ahead of the first nine 
months of ’53. But distillers’ 
shipments of bonds were down 
5.6% during the same period be- 
cause trade inventories of bonds 
in the open states were being re- 
duced. 

However, True, in its latest re- 
port of beverage industry trends 
released today, expects that distil- 
ler bottling of bonded whiskies for 
the full year of 1954 will be close 
to 1953 levels. 


= The True beverage report, pre- 
pared by liquor consultant Benja- 
min W. Corrado, shows that vodka 
is cutting into gin sales. Compar- 
ing vodka and gin sales in August 
of ’54 and ’53, the report shows 
vodka sales were 22,931 cases in 
August, 1954, against 17,869 cases 
in August, 1953, a gain of 28.3%. 
Gin sales in August, 1954, were 
181,425 cases, a drop of 3.1% be- 
low the 187,322 cases sold in 


August, 1953. 

Vodka went down in only one 
state, the report says, namely, 
Idaho. The vodka gain in North 
Carolina, 465 cases, almost 
equalled the 487-case drop in gin 
sales. Nevertheless, the report 
points out, although vodka has 
made gains in many areas and is 
cutting into the gin business, gin 
still outsells vodka by about six 
to one. 


= “A heartening development in 
the entire alcoholic beverage busi- 
ness,” the report says, “was the 
8.6% gain in vintner shipments 
registered in September, 1954, over 
September, 1953. The September 
gain brought shipments of all ma- 
jor types of wine for the first nine 
months of ’54 ahead of the com- 
parable period of ’53.” It is possi- 
ble that wine sales may set a new 
record this year, the report indi- 


kosher wine) was the major fac- 
tor in this gain. 
Beer business was down 4.5% 


Alternate-Week West Coast 
TV Program Available 


We control excellent Class A station time periods in all major television 
markets in Washington, Idaho, Oregon, Nevada and California for our 
brewery client. We have purchased Ziv’s newest syndicated adventure 
dramatic show for Los Angeles, San Diego, San Francisco, Portland, 
Seattle and Spokane, with option for all smaller markets this area. We 
are seeking compatible co-sponsor to share package on alternate-week 
basis to start mid-April, 1955. Will consider minimum of 6 major markets 
up to 26. Will cross-plug weekly with alternate sponsor. 


Contact John Heverly 


Seattle office of Botsford, Constantine & Gardner 


1400 TOWER BUILDING, Telephone EL iott 3523 


cates. Table wine (which includes | 


during the first nine months, large-| 


ly as a result of poor consumer 
volume. With the September vol- 
ume down 18%, True does not ex- 
pect the final quarter will offset 
the 3,000,000-bbl. loss established 
during the first nine months. 
“The unfavorable volume, com- 
bined with more intense competi- 
tion, currently reflected in the new 
sizes of containers being marketed 
by national brewers,” the report 
says, “will likely lead to more 
mergers of regional brewers.” 


Mutual of Omaha Buys Godfrey 


Mutual Benefit Health & Acci- 
dent Assn., Omaha, has signed to 
sponsor alternating segments of 
“Arthur Godfrey Time” on CBS 
radio. Mutual of Omaha will spon- 
sor the 10-10:15 a.m. (EST) seg- 
ment on alternate Thursdays be- 
ginning Jan. 13, on alternate Mon- 
days starting Jan. 17 and every 
fourth Friday effective Jan. 21. 
Bozell & Jacobs, New York and 
Omaha, is the agency. 


35 


Ware Bros. to Launch 
‘Canadian Farm Chemicals’ 
Ware Bros. Co., Philadelphia, 
has announced it will begin pub- 
lication of Canadian Farm Chem- 
icals Jan. 1. The company current- 
ly publishes Farm Chemicals, the 
‘annual Farm Chemicals Handbook 
and County Agent & Vo-Ag 
| Teacher. 
The new magazine will be a 


» monthly with a free, controlled 


circulation of more than 2,000 
members of the Canadian pesticide 
and fertilizer industries. 


‘Henri, Hurst Elects 2 V. P.s 

| E. W. Leach, who recently cel- 
| ebrated his 25th anniversary as an 
/account executive with Henri, 
|Hurst & McDonald, Chicago, has 
‘been elected a v.p. D. Neville 
Mainguy, who formerly operated 
his own agency in Miami and be- 
fore that served as a group head 
at J. Walter Thompson Co., hes 
been elected a v.p. and assistant 
to the president of Henri, Hurst. 


Pacey Joins Sonnenberg 

Jack Pacey, formerly director of 
public relations and special fea- 
tures for American Broadcasting 


organization, the Alfalfa Club dating to 1891. He C®., has joined Benjamin Sonnen- 
was the oldest past president on hand. Others in ers, Public relations, New York. 
the group were: Harold Martin, Morris Townsend, | 
Clifford Warner, Harold Benson, Steve Russell, 
Numa James, Gene McKim, Ed Porter, James Holme, 
Claire Henderson, Joe Tracey, Galen Broyles, Ray 
Frey, Bruce McLeran and Grover Kinney. 


Lamson to Chapman-Nowak 
Lamson Corp., Syracuse, moved 
its account for Lamson Mobilelift 
equipment Jan. 1 from O. S. Tyson 
& Co., New York, to Chapman- 
Nowak & Associates, Syracuse. 


WE KNOW 
BAYONNE’S FAVORITE 


SOFT DRINK 


Ask us what ’Yonne knows about SOFT 
DRINK sales in 10% of all the grocery 


stores in Bayonne. He’s kept records of 
weekly sales by brands, types of outlet and 
other pertinent data. Call or write for com- 
plete details. 

‘‘Bayonne cannoi be sold from the outside"’ 


THE BAYONNE TIMES 


BAYONNE, NEW JERSEY 


NATIONALLY ay BOGNER & MARTIN 


WET PRO 


+k Every set of 


both flatted and final 
on modern four color 
proofing presses. 


GENUINELY WET* 


plates intended for four 
color wet edition printing is 


OFS THAT ARE 


. *-* 
. *-* 
o°e%n”.*.* oan *n® 


proofed 
‘wet’ 


Cngravers, Inc. 
Beautiful Color Work+ Outstanding Black & White 


600 W. Van Buren Street, Chicago 7 
Telephone STate 2-5367 
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To the Victor Goes the Claim... 


Ford and Chevrolet Roar Toward End 
of Sales Race with Ad Guns Primed 


Detroit, Dec. 28—The sales 
fight between Ford and Chevrolet 
has grown so intense that the year 
end found them dangerously near 
the name-calling stage. 

The determined drive of Ford 
toward first place was demonstra- 
ted by the letters sent to its deal- 
ers and registrars of automobile 
registrations in all states by L. W. 


Marie does it 
FASTER... 


complete mailings, multi- 
graphing, mimeograph- 
ing, addressing, fill-in on 
multigraphed letters, 
planographing. 

Marie keeps your Mail- 
ing List up-to-date, frees you 
from detail work. For rush pick-up, 

uick service and fast delivery 
CALL WAbash 2-8655. 


a Leller Mops 


431 S. Dearborn Street, Chicago 5, Ill. 


Smead, general sales manager of 
the Ford division of Ford Motor 
Co. 

The letter held a double mean- 
ing. Mr. Smead cautioned Ford 
dealers against what he called 
“doctoring” automobile registra- 
tions and intimated that the state 
officials should keep an eye on all 
registrations. 


= Meanwhile, Chevrolet officials 
refused to comment on Mr. 
Smead’s thinly-veiled insinuations. 

But AA learned that both Ford 
and Chevrolet have rather large 
advertising campaigns already 
completed built around sales lead- 
ership in 1954. Chevrolet has ex- 
ploited its sales leadership in ad- 
vertising copy since it took over 
the top spot in 1936. 

Mr. Smead told his dealers that 
Ford would win the sales race this 
year, but cautioned them to “win 
fairly.” 

Both Chevrolet and Ford set 


ience has proved it. 


ADVERTISERS @ AGENCIES @ CLIENTS 
Every day—somewhere—a claim is made 

for Libel, Slander, Invasion of Privacy, 

Copyright Violation. 

: INSURE THIS HAZARD! 
Our adequate and amazingly inexpen 

sive policy is a smart safeguard — experi- 
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radio 
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passenger car production records, 
with Ford setting a new mark 
practically daily. Two days before 
Christmas it created its newest 
high mark with 6,323 units, while 
Chevrolet’s assemblies also climbed 
as potential capacity was upped 
25%. 


= Chevrolet turned out 38,795 cars 
last week, and Thomas H. Keat- 
ing, v.p. of General Motors and 
general manager of Chevrolet, im- 
plied that it would be broken 
again. 

Mr. Smead, meanwhile, told his 
dealers to play safe on registra- 
tions so that there can be no ques- 
tion about Ford’s leadership for 
the year. He expected Ford to 
lead by some 40,000 for the year 
when the final returns of the tor- 
rid sales race are finally com- 
puted. 

Ford officials said that a dealer 
in South Carolina has uncovered 
what pointed to possible unfair. 
registration tactics. They said he 
wrote a letter to 15 purchasers of 
another make of car and that elev- 
en of the letters were returned 
with the person unknown at that 
address. 


= Some rival dealers, Ford said, 


Pearson 


an advisory committee to assist 


Broyles 
COMMUNICATORS—The Advertising & Sales Club of Seattle has named 


Warner 


the University of Washington’s 


School of Communications, successor to its School of Journalism, on 

advertising courses. Shown here are Harry Pearson, the McCarty 

Co. of Washington; Wendell H. Broyles, King County Medical Serv- 

ice Corp., president of the adclub, and Dan Warner, recently named 
to head the school’s advertising sequence. 


are unhappy because factory of- 
ficials are forcing them to register 
cars in stock to. boost figures. 


petitor’s office said it had heard 
that Ford engines were registered 
even before they left the assembly 
line. 

Mr. Smead grew increasingly 
optimistic as the end of the sales 
battle neared, and predicted flat-' 
ly: “Our long fight to take over 
first place in sales is within our 
grasp.” 

“We at Ford want leadership, 

but not by a crooked count.” he 
wrote in his letters to dealers, 
a copy of which went to state of- 
ficials. 
“We have confidence in our 
products and in your ability to sell 
and register these products,” he 
said. 


| 


| 


= “No Ford dealer will be asked 
during 1954, or during any other 
year, to ‘doctor’ his registrations in 
order to attain or maintain lead- 
ership in his community,” he 
added. “In addition, any action by 
a Ford dealer to register stock in 
order to boost the count will meet 
our strongest disapproval. 

“As we have said before, this is 
a good business for the good bus- 
iness man; we intend, with your 
help, to keep it that way.” 

In a subsequent communication 
to dealers, Mr. Smead practically 
congratulated them for taking 
over the sales leadership for 1954 
with, “We will win first place in 
1954.” 

He said every Ford decision 
since the war has been made with 
sales leadership in mind. Regis- 
trations through October, he 
added, showed Ford ahead in the 
38 reporting states by between 18,- 
000 and 20,000 units. He said final 
figures for the year would put 
Ford in front by between 40.000 
and 50,000 cars. 


Campbell Pushes Soup Mates 


Campbell Soup Co., Camden, 
will launch a campaign this 
month under the theme, “new) 
soups from two soups,” aimed at 
stimulating sales of two or more) 
varieties at one time. Color pages | 
are running in January issues of 


nal, McCall’s, American Home and 
Woman’s Home Companion. Bat- 
ten, Barton, Durstine & Osborn, 
New York, is the agency. 


John Pinto Joins Grant 

John H. Pinto, formerly with 
Cecil & Presbrey, has joined Grant 
Advertising, New York, as a v.p. 


‘the nation. 


iably the least used; the least de- 
Better Homes & Gardens, Good sirable probably the most preva- 
Housekeeping, Ladies’ Home Jour-| lent. 


Despite ‘Acceptance’ of Modern Ad Ideas, 


St. Louis, Dec. 28—‘‘We don’t | 
practice what we preach, but we 
would like to,” executives of four | 
advertising agencies here have ad- 
mitted. 

At a luncheon sponsored by the | 
media section of the St. Louis! 
chapter of the American Market- 
ing Association, the panel an- 
swered five questions generally 
confronting agencies throughout 


Two questions, “In your agen- 
cy, who makes the decisions on 
media recommendations?” and 
“How do you and your clients 
arrive at over-all advertising 
budgets?” — provided the most 
soul-searching and frankness. 


= To the first puzzler, there was a 
sort of unanimity, expressed best 
by the D’Arcy Advertising Co. 
media director, Bill Holmes, who 
said: 

“The client is forever in the pic- 
ture. If he’s not there in person, 
then he’s there in spirit. The sacred 
cows of clients cannot be for- 
gotten.” 

Earlier Warren Kraky, media 
director for Gardner Advertising 
Co., and Harry Sager, media direc- 
tor of Krupnick & Associates, dis- 
cussed the plans boards of their 
agencies and said preliminary 
media recommendations are re- 
solved by the boards and then 
presented to the client. 

Hi Neuwoehner, a partner in 
Batz, Hodgson & Neuwoehner, said 
that in his small agency each of 
the firm’s five account executives 
picks his own media, but a plan- 
ning session involving all five 
considers over-all programs. 

Mr. Kraky commented that not 
only is the client the final step in 
media selection, but the prejudices 
of his wife and of all of his ne- 
phews, aunts, uncles and cousins 
have to be considered. 

@ In discussing how over-all 
budgets are determined, four 
methods were outlined by Mr. | 
Kraky and agreed to by the others. | 
The best, they admitted, was prob- 


Mr. Sager said Krupnick seeks | 
to use the “task” method when 
conditions allow. This system) 
provides for definition of the job 
to be done and then determination 
of the money and effort needed to 
accomplish it. 

Mr. Kraky advocated this plan 
along with another, under which 
the agency and client determine 


On the other hand, a Ford com- Clients’ Kinfolk Of ten Decide, Admen Admit 


how much additional revenue 
might be forthcoming if sales are 
increased by a certain percentage. 


= He pointed out that most cli- 
ents do not have the exact cost 
accounting facilities to get maxi- 
mum results from this system. 

Mr. Neuwoehner pointed out 
that for the small agency, handling 
accounts billing $10,000-150,000, 
the ad budget most often is a per- 
centage of the previous year’s sales 
—far from the best method of de- 
termination. 

The panelists also were asked 
how they budget the over-all ad- 
vertising figure, among media 
generally and then among specific 
stations or publications. 

Prejudices of the clients, the 
group agreed, often play an im- 
portant role. Messrs. Sager and 
Neuwoehner pointed out that the 
client often is particularly con- 
cerned—even on a retail consumer 
product—in reaching his distribu- 
tors and dealers and that media 
must be selected with this in mind. 

Mr. Sager also said he is “old 
fashioned enough to study the 
editorial contents of publications.” 
A “monster” in the magazine 
field, he said, is not necessarily 
the best medium. 
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Advertising Age, January 3, 1955 


Manchee Explains 


Bernstein Explains AA's Attitude 


(Continued from Page 1) 

er you gave us in your Dec. 27 is- 
sue, we who are most closely as- 
sociated with ARF feel as though 
we had been spanked in Macy’s 
window,” Mr. Manchee wrote. 

“The main reason for the severe 
scolding seems to be that we copy- 
righted our report entitled, ‘Rec- 
ommended Stendards for Radio 
and Television Program Audience 
Size Measurements,’ as well as the 
publicity release which was is- 
sued. We admit that this is an un- 
usual method of handling a news 
release. However, there are, we 
think, very good reasons for it. 

“Attempting to evaluate the dif- 
ferent methods used in measuring 
radio and tv program audiences 
is, at best, a most difficult under- 
taking; it is a highly technical and 
complicated subject. There are 
many people who felt that the 
foundation would find it impos- 
sible to make recommendations 
such as contained in our recent 
standards report. 


= “As you know, it took the com- 
mittee a long time to develop this 
report. They devoted many hours 
to analyzing and threshing out the 
numerous complex problems 
which were involved; in many 
cases the work entailed personal 
sacrifices by volunteer committee 
members. The result is that the 
report is a carefully worded state- 
ment of concepts and principles 
regarding the standards which are 
desirable for measuring the size 
of the audience of radio and tv 
programs. 

“Because of this, we felt that 
the foundation should take every 
step possible to insure the report 
being used and quoted as accur- 
ately as possible. It seemed to us 
that a report which required many 
months of thorough thinking and 
study should not be subjected to 
the risk of changing the meaning 


of some of the passages through 


ever-simplification or improper 
removal of material from context. 
As you know, this can and some- 
times does happen unwittingly or 
because of the pressure of meet- 
ing deadlines. 

“We are well aware that we 
have an industry responsibility. 
The foundation is not interested 
per se in the promotion of any in- 
dividual method or technique—it 
is merely seeking to inform its 
subscribers, and the industry in 
this case, as to what are believed 
to be the best possible standards. 
For that very reason we felt it 
incumbent upon us to do every- 
thing in our power to preserve the 
complete accuracy of information 
that might in any way be attrib- 
uted to the foundation, insofar as 
this report is concerned. 


s “It is accuracy, not censorship, 
that we are concerned with. Per- 
mission was given to publishers 
who requested it to quote exten- 
sively from the comments made 
by the services, once we were sat- 
isfied that the quotes were not 
distorted in the excerpting pro- 
cess. Your implication that we use 
censorship through copyright to 
play down criticism is not in ac- 
cordance with the facts. 

“So here you have a boiled- 


down explanation of why we used | 


the unusual device of a copy- 
righted news release. I am sorry 
you construed it as a hamstring- 
ing device. Other publications did 
not view this in the same dire 
light, nor did they seem to have 
any difficulty in getting out what 
we considered fine stories on this 
ARF study. 

“Finally, please Mr. Bernstein, 


ARF Release; 


est of our industry. In this in- 
stance our motive is to play a part 


in resolving the confusion that ex- 
ists in a troublesome area—not | 
adding to it. We hope that this will | 
be the first of a number of studies 
aimed at this goal. If we find it 
necessary to resort again to copy- 
righted releases, we hope that this 
letter will help you understand 
why.” 

“It would be nice,” Mr. Man- 
chee added, “if you would pub- 
lish this letter. If you can give it 
as much prominence as you gave 
your attack on ARF, so much the 
better.” 


= Mr. Bernstein replied: 

“We are glad to have your let- 
ter explaining the reasons for the 
unusual manner in which ARF 
handled the release to the press 
of your report on ‘Recommended 
Standards for Radio and Televi- 
sion Program Audience Size Meas- 
urements,’ and we shall be de- 
lighted to publish it in full. 

“I agree wholeheartedly with 
your statement that this report 
represented a most difficult un- 
dertaking, that it was tackled vig- 
orously and forthrightly by top- 
notch research talent, and that un- 
doubtedly the preparation of the 
report entailed many personal sac- 
rifices by volunteer committee 
members, for whose integrity and 
competence I have the very high- 
est regard. 

“It is precisely because I feel as 
you do—that this is an important 


COITOR 


VALL STREET jouRNAL 


“Give him a few licks for me!” 


report and an honest and extreme- 
ly competent one—that I am con- 
cerned over the manner in which 
it was released to the press. This | 
exchange of correspondence be- 
tween us is in itself evidence of 
the fact that the attention which 
should be given to the report it- 
self is instead being given, in part 
at least, to a discussion of the me- 
chanics of press relationships. 


= “In the interest of saving space 
and time, let’s ignore here the 
matter of release dates, leaks, 
and the very important fact that 
the ARF’s copyrighted release was 
not in itself an adequate or com- 
plete summation of the material 
in the report. 

“You say that ‘it is accuracy, not 
censorship,’ with which you are 
concerned. I do not have the 
slightest doubt of the sincerity of 


that statement. Yet the fact is 
that, no matter how fair-mindedly 


| 


| you may have acted, the net result | Nut 


Foul-Up Continues 

The great ARF release hassle 
continues unabated, Late 
Thursday AA received a wire 
from A. W. Lehman of ARF 
saying, “In view of recent de- 
velopments we wish to notify 
you that we have not granted 
permission to anyone to repro- 
duce the gatefold chart from 
[the report]. Our copyright 
position with regard to it re- 
mains unchanged.” “Recent de- 
velopments,” AA learned, re- 
ferred to reproduction of the 
chart in Broadcasting-Telecast- 
ing, apparently without official 
ARF permission. 


news release—please submit copy 
to the ARF for clearance.’ 


a “It is my contention (and I am 
certain that the American Society 
of Newspaper Editors or any oth- 
er professional group you care to 
name would agree with me) that 
this is clearly and unmistakably 
censorship. Now it may very well 
be that the ARF had every inten- 
tion of exercising its censorship 
role with great discretion and 
great wisdom, but ‘submitting copy 
for clearance’ is censorship, pure 
and simple, and by the very na- 
ture of things cannot be anything 


|else. It is perhaps unnecessary to 


add that we are unalterably op- 
posed to censorship in any form, 
for reasons which far transcend 
any personal considerations. 

“I cannot refrain from pointing 
out, further, that the manner in 
which this release was handled— 
and your explanation of the think- 
ing behind it—is no compliment 
to the efficiency or the responsi- 
bility of the American press. You 
did all this, you say, because you 
wanted to insure ‘accuracy’ and 
lack of ‘distortion’ in the excerpt- 
ing process; and it can only follow 
then that you were convinced 
there would be inaccuracy and 
distortion if these special safe- 
guards were not taken. Need I 
suggest that such an inference is 
distasteful to me, as it must be 
to all members of the press? 


= “In view of the fact that you re- 
port the possibility of again re- 
sorting to copyrighted releases, 
may I be permitted two sugges- 
tions? The first is that the ARF 
accept the thesis that the press is, 
by and large, capable and honest 
and sincere, instead of assuming 
that the ARF must be protected 
from a press which is almost sure 
to be inaccurate or worse. The 
second is that the ARF give the 
advertising and broadcasting press 
credit for being responsible, and 
for having the interests of our in- 


RCA Price Slash 
Sets Disc Makers, 
Sellers Spinning 


NEw York, Dec. 30—The phono- 
graph record industry was in a 
turmoil this week following RCA 
Victor’s announcement of 33% to 
40% slashes in popular and clas- 
sical dise prices. 

Columbia Records immediately 
rescinded the six-month price 
guarantee on 12” classical records 
it had announced to dealers over 
the weekend. M-G-M Records in- 
dicated it would probably follow 
RCA’s lead; Decca withheld com- 
ment while the move was being 
discussed in the back rooms. 

However, most authorities in the 
industry were sure it was only a 
matter of time until the other 
major manufacturers match RCA’s 
new prices, which go into effect 
Jan. 3. The last widespread price 
shift was started by Columbia in 
1939 when its classical records 
were cut from $2 to $1. Last Feb- 
ruary RCA briefly cut prices to 
$3.98. 


s Pointing out that discount 
houses in several major markets 
already sell records at one-third 
off, some record men feel this re- 
duction will help to stabilize the 
market. They also think the move 
will help to stimulate business by 
bringing the platters within reach 
of more people. 

Many retailers, however, are 
angry because RCA announced the 
move publicly before they could 
unload inventories and because 
RCA will not rebate the inventory 
loss. The dealers take some conso- 
lation in the hope that lower prices 
will end discounting, but point out 
that the situation will not improve 
if off-list sellers cut the new 
prices. 

RCA Victor reductions include: 
All 12” LPs to $3.98, from as high 
as $5.95; all 10” LPs to $2.98 from 
as high as $4.95; all double ex- 
tended play 45s to $2.98 from as 
high as $3.85; all 45 singles to 89¢ 
from as high as $1.16. 

The old standard 78 r.p.m. discs, 
which Victor sees gradually going 
out of existence, were raised from 
89¢ to 98¢. 


s Explaining the cut, Frank Fol- 
som, president of Radio Corp. of 
America, said: “We are elimina- 
ting the price differential between 
types of music so that the new 


| 


lower prices will apply to all types 
of music. The low prices will be 
made possible partly because of 


dustry at heart just as much as|the decreased production costs 


the ARF does. 

“If you and your associates are 
willing to accept these theses, then 
the next time you have a difficult 
or a delicate problem in the field 
of release of information, call in 
the press and tell them your prob- 
lem. I am sure that you will get 
sympathetic and intelligent coop- 
eration...and there won’t be any 
occasions for spankings in Macy’s 
window.” 


Beech-Nut Elects Arkell 
W. C. Arkell, formerly vice- 


chairman of the board of Beech- | 
Canajoharie, | 


Packing Co., 


‘of your action was censorship.|N. Y., has been elected board chair- 


Let’s look at the record: 

“In the ARF letter accompany-_ 
ing the release and the copy of the 
report, signed by Ed F. Herrick, 
secretary, we and others to whom 
'the release was sent were specifi- 
cally warned that the report was 
/copyrighted, that ‘no part of it, 
|other than what appears in the 
/news release, may be reproduced 


|without written permission of 
| ARF,’ and that ‘if you wish to use 


man, succeeding Edward W. Shine- 
man Sr., who has retired after 50 
years with the company. The new 
chairman is the son of Beech-Nut’s 


| 


| 
| 


first president and has been with 


the company since 1911. Edward 
W. Shineman Jr., assistant treas- 
urer, has been elected a director. 


Geoffrey Wade Adds Hotel 
Geoffrey Wade Advertising, Hol- 


A SPECIAL OFFER 


TO ALL CRAZY MIKED-UP HOUDAY WISE-CUY DRIVERS 


FUNERALS 


Mee cere te ee 
he beppee te he at he mreny 


Please, PLEASE de you pert in mating this everybodys 


Merriest Christmas and Happiest New Year 


a 


“FORGIVE US THIS 


director, took this page Dec. 23 in 
lywood, has been named to handle | the Courier- . ’ 
do not lose sight of the fact that;any part of this report—other|advertising for the Royal Nevada offer funerals to “all crazy mixed- 
we have acted solely in the inter-|than the data contained in the Hotel, Las Vegas, to open Jan. 27.’ 


up holiday wise-guy drivers.” 


FLIPPANCY”— 


WALTER CRAIG has resigned as v.p. 
and advertising director of Phar- 
maceuticals Inc. to become v.p. in 
charge of radio-tv for William H. 
Weintraub & Co., New York. Ben- 
ton & Bowles’ top radio-tv execu- 
tive for many years, Mr. Craig is 
returning to the agency field after 
an absence of two years. 


that will result from the increase 
in volume. We are anticipating 
these savings and passing them on 
to the consumer immediately. ..” 

“Introduction of the 334% and 
45-r.p.m. records in 1948-49 great- 
ly increased the number of record 
players in use,” he added. “Today 
there are more than 25,000,000 
turntables—many of them equip- 
ped to handle the three phono- 
graph speeds—compared with only 
16,000,000 phonographs at the end 
of World War II.” 

Mr. Folsom said the reduction 
will be “backed by one of the 
most extensive advertising cam- 
paigns ever undertaken and will be 
spearheaded by three record 
lines—RCA Victor, RCA Bluebird 
and RCA Camden.” About $400,000 
is expected to be spent by RCA in 
two months. 


= Some $240,000 has been bud- 
geted for radio and tv, with the 
latter getting the most play. A 
commercial on RCA’s co-sponsored 
spectacular, ‘“Producers’ Show- 
case” (NBC-TV), Jan. 10 will 
spread the news of the price cut. 

Heavy co-op newspaper adver- 
tising is planned. Magazine copy 
will start in February. Already on 
the list are Life, The New Yorker, 
Saturday Review and The Satur- 
day Evening Post. 

Grey Advertising Agency han- 
dles this account. 


New Sales Setup 
for ‘Family Weekly’ 


CuicaGco, Dec. 29—In a move to 
expand its sales activities and cen- 
tralize them in Chicago, Family 
Weekly has reshuffled its sales 
and advertising staffs. 

John M. Gilmer, formerly ad- 
vertising director with offices in 
New York, has been appointed 
Pacific Coast advertising repre- 
sentative, with offices in Los 
Angeles and San Francisco. 
Leonard S. Davidow, publisher of 
Family Weekly, has taken over 
Mr. Gilmer’s title and responsibili- 
ties as advertising director. 

In other changes, Harry J. 
Detgen was named eastern sales 
representative with offices in New 
York, and Patrick E. O’Rourke 
was appointed to the new post of 
western sales manager with offices 
in Chicago. 

Aside from centralization, the 
reshuffle signalizes a _ shift in 
sales accent, with less emphasis 
on circulation building and more 
| on actual space sales, AA was told. 


‘Hotel Red Book’ Grants 14% 
Hotel Red Book, official travel 

guide of the hotel industry, will 

grant 14% agency commission for 


Charles T. Murray, local funeral space placed in its 1955-56 edition, 


scheduled to appear in May. This 


| 


| will mark the first time in its 70- 


Post, Camden, N. J., to year history that commissions will 


| be paid by the book for agency- 


‘placed advertising. 
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On Jan. 16, during the annual 
meeting of the Newspaper Adver- 
tising Executives Assn.,.a small 
but potent gathering of ad direc- 
tors, representatives, publishers 


and political figures will convene, 


at Chicago’s Edgewater Beach ho- 
tel to pay tribute to one of their 
“deans”—William T.Cresmer, who 
on Jan. 1 completed his 50th year 
as a newspaper representative. 
Though details of the get-to- 
gether are being kept very much 
under wraps, AA was able to learn 
authoritatively that there will be 
nothing at all said about retire- 
ment: Now nearly 79 years of age, 


Will Cresmer has no intention of, 


and will continue as 


retiring, 
board chairman of Cresmer & 
Woodward “as long as I can be ac- 
tive and at work every day.” 


Y% a Ought to Know ¢ -Wm.T. Cresmer| 


ready to make the crucial step into| 
independent newspaper space sell-| 
ing. On Jan. 1, 1905, he moved to 
Chicago, | 
office of Williams & Lawrence, the) 
country’s oldest newspaper repre-| 
sentative (it had been founded 23) 
years earlier). | 

He has known no other job) 
since. In 1911, he became a full) 
partner in Williams, Lawrence & | 
Cresmer, and in 1930 he became} 
president of the firm. Then, in 
1948—with both his partners, W. 
H. Lawrence and S. C. Williams, 
dead for many years—he merged 
his company with John B. Wood- 
ward Inc., New York, forming 
what he terms “the oldest of rep- 
resentatives and one of the moS&t 
formidable.” 

At that time he also stepped up 
to the board chairman’s post, with 


s Another topic that will prob-| 


ably not be discussed at any 
great length at the Will Cresmer | 


Leonard L. Marshall succeeding 
him as president. 


testimonial will be the “good old | = With one major exception, dur- 


days.” Mr. 


Cresmer recalls his) ing the last half-century Mr. Cres- 


early years fondly but realistical- mer has kept his activities as close 
ly. He believes firmly that the 'to home as a space salesman can 
space selling profession has altered | ever hope to, rearing his two 
very much for the better since the) daughters and tending to his bus- 
1890s when “I thought they were jness. He and his wife, Florence, 
disgracing me when they put me) have occupied the same home in 


in the advertising department.” 


suburban Glencoe for the last 33 


When that fateful event took years, and his devotion to it has at 
place Will Cresmer, in his early) times been hair-raising. 


twenties, had already come a long 


There was the time in 1927, for 


way toward a chosen career in the -example, when he achieved na- 
publishing business. Born in 1876,| tional publicity as the third pas- 


the son of a shoe merchant in the| /senger to accompany the airmail) 
very small town of De Land, Ill. | from Oakland to Chicago: 


“T was 


(“near Monticello”), he had been| alone with the pilot with my feet 


brought to Southern California at) 


the age of 11. 


ws After going 
school and high school in San Ja- 


| 


through’ =_ grade | 


on the bags. The pilot was killed 
two weeks later. I wanted to get 
home for Christmas,” he recalls. 


= The one variant in Mr. Cres- 


cinto, he had apprenticed himself) mer’s home and business routine 


to the daily Enterprise in nearby|is a big one, however; 


it is his 


Riverside, becoming editor of it hobby of art collecting. Since his 


at the age of 20. 


| discovery, something like 40 years 


becoming the midwest) J 


This promising beginning ran its. ago, that the pursuit of art treas- 


course only a few years later, ures fits admirably with the no-!| 
however, when, as Mr. Cresmer -madic life of a salesman, Mr. 


describes it, 


“My publisher de- Cresmer has put together one of| 


cided I could sell, and head up the finest private collections of| 
his new sales department.” Still chefs d’oeuvres in the Midwest; in 
later, the same publisher bought the process, he has made it a point 
the Fresno Democrat and sent him | “to know personally all the great 


painters from Sargent on down.” 


to head its ad department. 


“It has been beneficial in my 


= Will Cresmer remembers this as. work to have a knowledge of de- 
the substantial start of his career|sign and color—and it becomes 


as a space representative. “The | 


more important as color becomes 


competitive Fresno paper was car-| more important in advertising,” he 
rying all the national advertising comments. 


at that time,” he recalls. “So after) 
a year the publisher said to me: 


| 


‘Take your wife and go East and 


correct the situation.’ ”’ 


This was in 1900, when the idea| 


of newspaper space representation 
was still a-borning, largely out of 


the then-remote fastnesses of the, 


Pacific Coast. Mr. Cresmer headed 
East for a three-month pilgrimage 


to the seats of national advertis- 
ing, calling personally on all large 


agencies and advertisers. His wife, 


an Indiana girl whom he had mar- 
ried two years earlier, did the sec-| 


retarial work, taking dictation 
after hours in their hotel rooms. 


ws The results were excellent all 
around. For the publisher, linage 
returns were so good that he sent 
his ad manager back for three 
more seasonal migrations. For 
Will Cresmer himself, the contacts 
made on these voyages became the 


foundation of his subsequent rep-| 


resentative’s practice. 


/@ In the newspaper representa- 
tive field, Mr. Cresmer has been 


/an active organizer, with a special 


interest in such “standardizing of 
procedures” as has come out of 
the development of the Audit Bu- 
reau of Circulations. 

“Now that we have the ABC, it’s 
up to the representative to do a 
real job in selling his paper on its 
merits,” he points out. He helped 
found the American Assn. of 
Newspaper Representatives, and 
became its second president in 
1943. 

Of the growth of his own con- 


cern—it now has offices in six 


Still another outcome of these 


trips was his first successful effort 
at creative sales promotion. He 
formed the then-unique practice 


of sending out advance mailing | 


cards announcing himself in color, 
and with such colorful captions as} 


“Coming with a Bunch of Raisins|the company’s 


& Reasons.” 


cities—Mr. Cresmer says: “Reping 
is no longer a one-man job. You 
need organization there the same 
as in any business.” 


= As a result he takes pride not 
only in the company’s annual $20,- 
000,000 of national ad volume, but 


j}also in such special operations as 


Cresmer & Woodward’s billing and 
collecting service for its newspa- 
per clients. (“We make it a point 
to take the entire sales responsibil- 
ity off the shoulders of the pub- 
, lisher.’’) 

Other points of pride concern 
employe profit- 
| sharing plan and (though he 
_ Shows no inclination to use it) its 


= After four years of nationwide pace-setting retirement plan. 


contact work, Will Cresmer was| 


These evidences of corporate or- 


William T. Cresmer 


ganization Mr. Cresmer finds in 
startling—and welcome—contrast 
to the old days, when “if I didn’t 
find a check when I got to a town 
sometimes I had to camp there un- 
til I did.” 


Vitapix Lineup Now 
Has 46 Stations 


New York, Dec. 29—Fourteen 
more stations have joined Vitapix 
Corp., making a total of 46. 

New outlets joining the station- 
owned film distributing company 
were: WMBV-TV, Marinette- 
Green Bay, Wis.; WKRC-TV, Cin- 
cinnati; KTVH, Hutchinson, Kan.; 


-KDUB-TV, Lubbock, Tex.; WSLS- 


TV, Roanoke, Va.; WILK-TV, 
Wilkes-Barre, Pa.; WGR-TV, Buf- 
falo; WRDW-TV, Augusta, Ga.; 
WDAK-TV, Columbus,.- Ga; 
WPTZ, Philadelphia; KWK-TV, 
St. Louis; WFMY-TV, Greensboro, 
N. C.; WMT-TV, Cedar Rapids 
Ia., and WFBM-TV, Indianapolis 

Most of these stations were lined 
up since the signing of the Guild 
Films agreement to furnish pro- 
grams for the Vitapix lineup of 
stations. 

Meanwhile, Edward E. Hall has 
resigned as acting business mana- 
ger of the sales department of CBS 
Radio to become v.p. and general 
manager of Vitapix Corp. He will 
supervise station service and time 
clearance activities. 


| Pilkington Joins Chapelle 

C. C. Chapelle Co., Chicago, 
management consultant in mar- 
keting, has appointed D. G. Pil- 
kington a principal in the com- 
pany. Mr. Pilkington formerly 
operated the Pilkington Organiza- 
tion, specializing in marketing re- 
search, advertising and sales pro- 
motion for the business press. 


Wilson Leaving Maxon 

John Wilson will resign Jan. 15 
as copy chief of Maxon Inc. to 
open his own copy consultant com- 
pany at 40 E. 49th St., New York. 


| States Will Be 


’| publishing, 


Offered Law to 
End ‘Bait’ Ads 


| New York, Dec. 28—State legis- 


| latures in 47 states will’ be asked 
|to stamp out bait advertising in 
| 1955. The 48th state—Massachu- 


law in ’53. 

The effort to wipe out this type 
of advertising is being backed by 
the Council of State Governments, 
an organization in which all states 
have representatives, either by 
legislative act or by appointment 
by the governor. 

A bill has been drafted and rec- 
ommended by the council. It has 
the support of the National Better 
Business Bureau, which has been 
warring against bait advertising 
for the past six or seven years. 

Covered in the proposed legis- 
lation are newspapers, radio, tv, 
motion pictures, handbills, posters, 
circulars, pamphlets, letters, pho- 
tographs, loudspeakers and the 
telephone and telegraph. 

The proposed draft prepared by 
the council is as follows: 


a “Any person, firm or corpora- 
tion offering for sale merchandise, 
commodities, or service by making, 
disseminating, circu- 
lating or placing before the public 
within this state in any manner 
(in a newspaper or other publica- 


*Ition, or in the form of a _ book, 
*|notice, handbill, poster, sign, bill- 


board, bill, circular, pamphlet or 
letter, photograph, motion picture, 
radio, loudspeaker, television, tele- 
phone, telegraph, or in any other 
way) an advertisement of mer- 
chandise, commodities or service, 
as part of a plan or scheme with 
the intent, design or purpose not 
to sell the merchandise, commodi- 
ties or service so advertised at the 
price stated therein, or otherwise 
communicated, or with intent not 
to sell the merchandise, commodi- 
ties or service so advertised, may 
be enjoined from such advertising, 
and shall be punished by a fine of 
(not more than $500).” 


= The recommended legislation 
would ban making derogatory 
statements about the advertised 
goods to induce a customer to 
switch. 

It would also prohibit a retailer 
from making no effort to sell an 
advertised article, deliberately 
trying to sell something else in- 
stead, And it would stipulate that 
merchants be barred from failure 


ALLEX 


peep | PRED 
| ALLEN 


ALLEN 


Alien ALIN 59)» 
a 
fRie 


pAMLEN quis 


: 


FRID 


ALLIS 


fe & 


CHRISTMAS IN THE ALLEY—After noting that he is the “only author who 


gives curb service,” 


comedian Fred Allen autographed 300 copies 


of his “Treadmill to Oblivion” for Ben Sackheim, who sent them 
out as his agency’s Christmas greetings. In return, the comedian 
received a paper-sculpture portrait of himself from the agency head. 


|setts—passed a bait advertising 


COIN-OPERATED SANTA—Less_ than 
two weeks before Christmas, Union 
News Co. unveiled the first of its 
Giftagraphs in Grand Central and 
Penn Station, New York. The gift 
buyer picks an item in the display, 
fills out an order and incloses his 
money. Twice-a-day pickups speed 
the order to the company facility 
nearest the recipient’s address, 
and gift-wrapped item is mailed 
from there. 


to have advertised merchandise 
available, when the purpose and 
intent of such failure is to sell 
something else instead. 


= The draft statute would ban 
tampering with an article so that 
it will not operate properly and 
also forbid selling an advertised 
article—knowing and _ intending 
that it will not perform satisfac- 
torily—for the purpose of selling 
another article subsequently. 

It likewise would seek to pre- 
vent a retailer from taking an or- 
der for an advertised article (not 
having succeeded in making a 
“switch” sale) and then refusing 
to deliver it, or from using any 
other tactics to make a purchaser 
cancel his order for an advertised 
article. 

The bill would prohibit the use 
of sales plans or methods of com- 
pensation in such a way as to 
penalize salesmen, to discourage 
them from selling an advertised 
article. 


= The proposed legislation, fur- 
ther, would ban subjecting cus- 
tomers, attracted by an advertise- 
ment, to repeated efforts by 
various salesmen to sell merchan- 
dise other-than, and in place of, an 
advertised article. 

The Council of State Govern-_ 
ments became interested in the 
subject of bait advertising two or 
three years ago, as a result of joint 
conferences with National Better 
Business Bureau officials. The 
council recommended the Massa- 
chusetts legislation, which is un- 
derstood to have worked well. 


4A’s Ad Aptitude 
Tests Are Slated 
for Midwest Area 


Cuicaco, Dec. 29—Tests to show 
aptitude in the advertising busi- 
ness will be given in the Midwest 
next month under the auspices of 
the Central and Chicago chapters 
of the American Assn. of Adver- 
tising Agencies. Deadline for ap- 
plications for the tests, which are 
directed toward persons in the in- 
dustry, as well as those who never 
have worked in it, is Jan. 25. 

Persons interested in taking the 
tests should write to the Four A’s 
examination committee, P. O. Box 
94, Chicago 90, Ill. The tests will 
be given in cooperation with the 
following universities: Indiana, 
Marquette, Northwestern, Illinois, 
Notre Dame, Wisconsin and Iowa. 
Fee for the examination is $20. 

Last year 69 persons took the 
tests; ordinarily, about half of 
those who make successful scores 
find employment in advertising 
and related fields. 
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As the recognized outstanding influence in the buying and speci- 


fying of materials, services and supplies relating to production, 
promotion and merchandising, advertising managers and their 
departments are bombarded with direct mail and advertising pro- 
motion every work day of every month. 


Companies manufacturing or supplying paper, printing, graphic 
arts supplies and services, displays or any other of the many and 
‘varied items that come within the province of advertising man- 
agement recognize his importance in their sales efforts—an 
importance emphasized again in recent surveys conducted by 
Advertising Requirements. These surveys, covering seven cate- 
gories of equipment, supplies and services, showed participation 
in buying by ad managers or their departments from 51% to 
84° of the time (varying for each category, of course). The median 
percentage of participation was 59%. 


Covering this group of prospects—advertising management— 
should be one of your primary objectives in the planning of your 
promotional program. The best way to do it is through consistent 
advertising in Advertising Requirements. Here’s why: 


1. Coverage leadership 
Advertising Requirements leads by far in coverage of advertising 
managers. Its 13,000-plus circulation to this top buying group 
greatly excels the combined ad manager circulations of the top five 
general advertising periodicals. 


2. Reader interest 


Edited to provide service and “how-to-do-it” information to adver- 
tising management, AR has become their workbook and sourcebook 


on 
advertising 
management 


the top target for sales of 


materials and supplies used in 
Production, Promotion 


and Merchandising! 


where they turn for help in their jobs. The intense reader interest 
built in AR can be seen in its record of better than 240,000 reader 
responses in less than two years, and in the always-packed ‘‘Infor- 
mation Wanted” section of its “Readers Write’ department. 


3. 78.8% buyership 


AR’s readers are proven customers for your products and services. 
When asked about their reactions to advertisements appearing in 
Advertising Requirements, AR readers overwhelmingly demon- 
strated the influence wielded by these ads: 


64.4% reported that they had already bought materials or 
» services advertised in Advertising Requirements! 
14.4% reported their intention to buy products or services 


advertised in AR. 


In short, 78.8%, nearly four out of five, AR readers are already, 
or soon will be customers for one or more Advertising Require- 
ments advertisers! That’s what we call buyership! 


Put AR’s top coverage, top response and top buyership to work for 
you today! Plan now to “zero in” on your top target, advertising 
management, through the publication that generates both reading 
and buying interest—Advertising Requirements! 


‘Re quirements 


Published by the publishers of Advertising Age, Industrial Marketing: 
200 East Illinois Street 
Chicago 11, DIL, DElaware 7-1352 
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Predictions, as Might Be Forecast, 
Show 1955 Will Be Another Good Year 


(Continued from Page 1) 

National Planning Assn. points 
out that the 1953-54 recession has 
not developed into a depression 
and says “for the foreseeable fu- 
ture, no general depression seems 
to be in sight.” 

But the association asserts that 
the U. S. economy has failed to 
grow at the rate that the labor 
force and worker productivity has 
increased. It predicts that unem- 
ployment will increase next year 
unless national output and buying 
power are raised $25 billion next 
year. 

The association recommends in- 
creased wage rates, lower prices, 
more tax cuts—“particularly those 
affecting consumption”—and more 
“badly-needed public under- 
takings” (schools, hospitals, roads, 
etc.). 


= National Industrial Conference 
Board expects “a moderate but sus- 
tained business recovery” through- 
out 1955. Steel production should 
rise “something like a half-dozen 
percentage points” above the 54 


WHAT'S A BILLION? 
TO US, IT'S MINIMUM! 


Average plumbing-heating-air conditioning 
contractor who reads THE CONTRACTOR 
Magazine does from $50,000 work per year 
minimum, up to four or five million. And 
there are 18,000 of ‘em. Want to talk to 
these, plus their wholesalers? Then schedule 
THE CONTRACTOR now. 


™ (ontractor 


PLUMBING ¢ HEATING 
AIR CONDITIONING ¢ APPLIANCES 
Grand Central Terminal Bidg., N.Y. 17, N.Y. 


average of 71% of capacity. Con- 
struction will be up 5% in physical 
volume, up 6% in total dollar vol- 
ume. 

A rise in the index of industrial 
production is expected “from 
around 124 currently to about 128 
in the first half of 1955” and a 
further rise to about 131 in the 
second half. 


e Aluminum: Says Henry J. 
Kaiser, chairman of the board and 
president of Kaiser Aluminum & 
Chemical Corp.: “There is every 
reason to expect a continuation of 
the present strong aluminum mar- 
ket. In addition to the generally 
expected stability of business con- 
ditions for 1955, there exists cer- 
tain special conditions of signifi- 
cance to the aluminum industry. 

“Of first importance is alumi- 
num’s complete availability,” Mr. 
Kaiser said. “...During the past 
three years, aluminum primary 
production facilities in the U. S. 
have been practically doubled...” 


e Appliances: Gwilym A. Price, 
president of Westinghouse Electric 


'Corp., forecasts that employment 
‘and gross national product will 
rise 2% in 1955, and that Westing- 
|house’s total sales will “approach 


or equal” the $1.6 billion record of 
1954. Non-defense sales by the 
company will increase about 10%, 
he said. 

H. F. Lehman, general sales 
manager of General Motors’ Frigi- 
daire division, predicts that ap- 
pliance industry sales will increase 
by 10%. 

He added that Frigidaire expects 
to be up “considerably more than 
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10%.” Total dishwasher sales will 
hit about $68,000,000. 
e Automobiles: “All economic ba-| 
rometers point to a greater volume 
for the industry in 1955 than in 
1954,” says James J. Nance, presi- 
dent of Studebaker-Packard Corp. 
“The best economists tell us that 
1955 should see the sale of about 
5,600,000 cars, which will be an 
increase of approximately 400,000 
units over the year just closed.” 

Studebaker-Packard will cap- 
ture “substantially greater shares” 
of the market, he added, because 
“we believe...a sizable segment 
of the American public doesn’t 
want to live in a house that looks 
like the neighbor’s, doesn’t want to 
dress like the next fellow, eat in 
the same places or drive the same 
kind of car.” 


e Clothing: Dun & Bradstreet’s 
poll of 227 apparel executives in 
manufacturing, wholesaling, re- 
tailing and other phases of the 
business shows this prediction: 

Most expect higher net sales, no 
change in net profits, no change in 
selling prices, no change in inven- 
tories and no change in the num- 
ber of employes. 

Of apparel manufacturers, 64% 
anticipate an increase in new or- 
ders, 30% expect no change, 6% 
predict a drop. 


e Coal: The bottom has been 
reached in coal’s decline, accord- 
ing to Walter J. Touhy, president 
of the Chesapeake & Ohio Railway. 
Production is expected to climb to 
425,000,000 tons next year from 
1954’s 385,000,000 tons. Exports 
will rise from 1954’s 14,000,000 
tons, he said. 


e Dairy Industry: American Dairy 
Assn. expects little change in milk 
production rates during 1955, 
basing its estimates on Depart- 
ment of Agriculture figures. Milk 
consumption is predicted to reach 
120 billion pounds, four billion 
less than the amount expected to 
be produced. Department of Agri- 
culture officials believe they will 
be able to dispose of more butter 
than they will buy under price 
support regulations. 


e Do-It-Yourself: Porter-Cable 
Machine Co. predicts “a modest 
but firm increase for general bus- 
iness” next year and expects that 
its portable electric tool sales will 
rise by 15%, partly through intro- 
duction of new lines, but mostly 
through extension of distribution. 
Last year amateurs spent $150,- 
000,000 on power tools, the com- 
pany says. 

The Do-It-Yourself Information 
Bureau 6f The Manning Public 


Relations Firm says that the mar- 


HARRY CORDESMAN, executive art di- 

rector of Campbell-Mithun, Chica- 

go, has been elected a v.p. of the 
agency. 


ket is growing steadily, that ’54 
sales doubled those of ’53, and the 
final tally may show a $6 billion 
total. 


e Electronics: W. G. Baker, gen- 
eral manager of General Electric’s 
electronics division, predicts that 
5,800,000 b&w tv sets and 200,000 
color receivers will be sold at re- 
tail mext year. He sets ’55 radio 
sales at 6,500,000 units, sees more 
use of transistors and printed cir- 
cuits. 

He expects the rate of tv sta- 
tion growth to continue at the ’54) 
rate, with at least 530 stations on 
the air by the end of ’55. 

Sales prospects of b&w tv “will 
continue at approximately the 1954, 
level with resultant receiving tube 
and picture tube sales at a very 
satisfactory rate,” said R. T. Orth, 
Westinghouse electronic tube divi- 
sion v.p. “In all likelihood, 1955 
will not be a color television 
year,” he said. 


e Tires: The outlook is good, ac- 
cording to J. P. Seiberling, presi- 
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ing sizes of cigar packages are ex- 
pected soon and “will tend to act 
as a direct sales stimulant.” 

Says the National Assn. of To- 
bacco Distributors: “The economic 
outlook for 1955 is heartening. All 
signs point to healthy business. 
Barring, however, any unforeseen 
embroilments abroad, it will be a 
keenly competitive year. Mer- 
chandise is abundant. Competition 
for the consumer’s dollar will 
reach a ‘sizzling’ state.” 


e Wallpaper: For the wallpaper 
industry, 1955 is a year of promise, 
in the estimation of George K. 
Birge, president of Birge Co., 
Buffalo wallpaper manufacturer. 

“It is only reasonable to expect 
that the definite swing to wallpa- 
per noted in the last quarter of 
1954 should continue in the year 
ahead. We have every reason to 
believe that this past ‘year of deci- 
sion’ has seen a rebirth of the 
great American wallpaper indus- 
try,” he said. 

“We are confident,” concluded 
Mr. Birge, “that wallpaper will 
again become a basic commodity 
for every cottage rather than a 
luxury available only to the priv- 
ileged few.” 


e One final prediction: About one 
year from now there will once 
again be a significant number of 
forecasts covering a fluctuating 
number of industries. Accuracy 
will be roughly about what it has 
been, although minor plus and 
minus variations almost certainly 
will occur in some_ specialized 
areas. 


Mactadden Group's Rate Up 
Macfadden Men’s Group (Sport, 
Saga, True Detective, Master De- 
tective) has announced a rate in- 
crease, based on a new circulation 
guarantee of 1,250,000. The old 
guarantee is 1,200,000, and the in- 


dent of Seiberling Rubber Co. 
Greater production of cars and. 
trucks should boost original equip- 
ment sales to 32,800,000 tires, from | 
this year’s total of 31,700,000. 

About 56,300,000 replacement 
tires will be sold—roughly 500,000 
less than the ’50 peak, but about 
3% more than sold this year. The 
export market also looks good, he 
said. 

Prices of tires and tubes “should 
move appreciably upward” in 1955 
because of higher labor and mate- 
rial costs and an end of the 1954 
price war, he said. 


e Tobacco: Edward S. Ragens- 
burg, president of the Cigar Man- 
ufacturers Assn., says, “There is 
every indication that 1955 will top 
the record of 6.1 billion cigar units 
set in 1953.” New regulations by 
the Treasury Department affect- 


crease reflects a 50,000 circulation 
gain by Sport. The new rates are 
effective in May. The one-time 
b&w page rate for the group goes 
from $2,650 to $2,950. 


‘Motor’ Boosts Schuck 


W. J. Schuck has been named 
western manager of Motor, suc- 
ceeding J. G. MacArthur, who re- 
tired Dec. 31. Mr. Schuck, who 
has been with the publication for 
more than 20 years, will maintain 
his headquarters in Chicago. 
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Add ‘Charlotte 
Observer’ to 


Knights’ String 


CHARLOTTE, N. C., Dec. 30—An 
advertising man became a publish- 
er this .week as Mrs. Curtis B. 
Johnson announced sale of the 
Charlotte Observer to the Miami 
Herald Publishing Co. The Ob- 
server’s total daily circulation is 
more than 135,000. The sale price 
was reported to be $7,000,000. 

James L. Knight, exec. v.p. of 
Knight Newspapers and general 
manager of the Herald, took over 
as president and publisher of the 
Charlotte paper, although an- 
nouncing that he will retain his 
office in Miami and leave present 
personnel undisturbed. 

Although the announcement 
made no specific reference to the 
question of representation, the sta- 
tus quo statement presumably 
means that Sawyer-Ferguson-Wal- 
ker Co. will continue to be the 
paper’s representative. 

James Knight is the “business 
office” member 
of the Knight 
brothers newspa- 
per team. John 
S. Knight, whose 
background and 
primary interest 
stem chiefly from 
the editorial de- 
partment, has 


dent and pub- 
lisher titles on 
other Knight pa- 


James Knight 


pers. 

These include the Akron Bea- 
con Journal, the Miami Herald, 
Detroit Free Press, and Chicago 
Daily News. 


= As. general manager, James 
Knight has been the man in charge 
at the Herald. He got that title in 
1951, but actually he had been 
holding down the job for some 
years. 

He came to the Herald when it 
was bought by the Knights ia 
October, 1937, with the title of 
business manager. 


Last Minute News Flashes 
Schenley Reportedly Buys Park & Tilford 


New York, Dec. 31—Schenley Industries reportedly bought con- 


tails are available, and none of the principals of either company could 
be reached for comment. 


Kane Gets New Sales Assignment at ‘Newsweek’ 


New York, Dec. 31—Charles E. Kane, who joined Newsweek in 
1952, after being advertising director and a co-founder of the present 
Scientific American, has been named assistant to the v.p. in charge of 
sales of Newsweek. Thomas Kelley, formerly on Newsweek Interna- 
tional’s sales staff, has been shifted to the domestic staff, in Chicago. 


‘Sports Illustrated’ Sets New Retail Rate 


New York, Dec. 31—Effective Jan. 3, Sports Illustrated is introduc- 
ing a national retail rate at a 15% discount. 


American Trucking Assns. Names Allman 


WASHINGTON, Dec. 31—The American Trucking Assns. has appointed 
the Allman Co., Detroit, as its advertising agency. Allman succeeds J. 
Waiter Thompson Co., which was forced to resign the account when 
the agency acquired the New York Central business. ATA is a federa- 
tion of 50 state associations. It spends about $250,000. 


Lowe Leaves Ogilvy Agency to Free Lance 


New York, Dec. 31—William Lowe, who has been assistant to the 
president at Ogilvy, Benson & Mather for the past year, has resigned. 
Formerly executive editor of Look, Mr. Lowe plans to do free-lance 
writing and also reportedly will help publicize Ernest Hemingway’s 
forthcoming novel. 


Ziegfeld Joins Lennen; Other Late News 


e William K. Ziegfeld, who resigned his copy supervisor’s post at Leo 
Burnett Co., Chicago, a year ago, has joined Lennen & Newell, New 
York, as a v.p. One of Mr. Ziegfeld’s accounts at Burnett was the 


held the presi-| 


American Meat Institute, which last week appointed L&N as its agency. 


|e Grant Advertising has been named to handle international advertis- 
‘ing for Ac’cent, made by Amino Products division of International 
‘Minerals & Chemicals Corp. Grant will handle Ac’cent outside of 
'North America, where Batten, Barton, Durstine & Osborn is the 


| agency. 


|e W. B. Stuart-Bullock, who was trying to form a “dream agency” in 
'Minneapolis a year ago (AA, Dec. 21, ’53), has joined Doherty, Clif- 
ford, Steers & Shenfield, New York, as print copy chief. Mr. Stuart- 
Bullock returned to New York last May as copy chief for William H. 
Weintraub & Co. 


|e Richard H. Hobbs, who since 1945 has been v.p. and manager of the 
'Chicago office of Irwin Vladimir & Co., international agency, has been 
/named exec. v.p. of Irwin Vladimir & Co. of Illinois. Evelyn Ringrose, 
of the agency’s Chicago office, has been named a v.p. 


e Batten, Barton, Durstine & Osborn will handle advertising for TV 
Program Week, new Curtis magazine. The first issue goes on sale Jan. 5. 


|“patron” delivery privilege caught 
a number of advertisers well along 
_in the production of catalogs de- 
signed for delivery next spring. 
Several cases, involving as 
many as 10,000,000 catalogs each, 
had requested that the cut-off 
date be pegged beyond March 31, 
in order to permit completion of 
present advertising plans. Their 


‘Patron’ Mail Will 
Be Dropped April L, 


Summerfield Affirms 


(Continued from Page 1) 

_portedly was influenced in part by 
the fact that users of the service 
| were not speaking up for it. In 


trolling interest in Park & Tilford Distillers Corp. yesterday. No de- 


| 


| 


} 


ACCOUNTS INSURED UP TO $10 000 


MEMBER OF FEOERAL HOME (OAN Bann 


SAVE AT THREE CONVENIENT SAVINGS CENTERS 


NINTH FEDERAL SAVINGS 


N ASSOCIATION 


! 
' 
| Times souam 1487 PLATA ot Seb Se SUMNEIDE oo Wai! 
| Ghemarts 9 te By Petey, #0 6 by 
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INSET DEADLINE—This ad for the 
Ninth Federal Savings & Loan 
Assn., New York, has been run- 
ning in The New York Times since 
Dec, 27. On New Year’s Eve, Pos- 
ner-Zabin, the Ninth’s agency, was 
scheduled to drop the year-end 
figures in the mortise at the Times, 
giving the organization the year’s 
first financial statement. 


ROBERT CADE WILSON 


Summit, N.J., Dec. 28—Robert 
Cade Wilson, 84, magazine pub- 
lisher and one-time advertising 
director of the McCall Corp., died 
here Dec. 10 after a long illness. 

Born in Burlington, Ia., he first 
worked for the American Press 
Assn., which later became the As- 
sociated Press. In 1895 he became 
editor and business manager of 
the Popular Monthly, New York. 
With Ellery Sedgwick, Mr. Wilson 
revitalized the magazine and con- 
verted it into American Magazine. 

After serving as general man- 
ager, first of Scientific American, 
then of the Philadelphia Public 
Ledger, Mr. Wilson, in 1917, 
formed a company which pur- 
chased Popular Science Monthly. 
The same company later became 
the publisher of Outdoor Life. In 
the same year he was named ad 
director and v.p. of McCall Corp., 
posts he held until his retirement 
in 1926. He remained with McCall, 
however, as a director. 

In 1920 he founded and was the 


1954, the Herald is fourth highest 
vestments in new color processes Committees were planning to delay 
Today’s announcement §stated,| 
1955 as Quarterly ‘fice Department Aug. 21, 1953, 
Robert E. MacNeal, president of | ditional service to the public. 
subsidiary. |the only possible solution is in- 
copy and will be the same page|not indicate any basis for the) 
guide and “a guide for making! While delivery | 
be distributed by the parent com- | plained that the “occupant” ad-)| 


According to Media Records 
among all newspapers in the na-| : 
tion for total advertising. The the meanwhile, he had _ been 
and presses. ,action on postal rate legislation 
pending clarification of the patron 
Curtis Will Launch | 
“The extension of simplified ad-| 
_dress mail to city and village de- 
New Youn. Dec 30—Publica-| 1? an effort to reduce the huge 
tion of a new quarterly, Bride-To- | deficit incurred in handling third 
the Curtis Publishing Co., and 
president of Bride-To-Be Maga- ® “The results have not satisfac- 
The new book will make its first, creased postage rates. These will) 
appearance in mid-year, will be on| be sought in the next session of 
size as Holiday. Designed to serve | statement that “the results have 
primarily as a wedding plans book, | not satisfactorily met these objec-. 
young marriages successful.” |circulars and other matter on city 
Bride-To-Be will have its own|and village routes is to be) 
pany’s circulation subsidiary, Cur- 
tis Circulation Co. 


figures for the first ten months of 
Herald recently made large in- | warned that Senate and House 
/mail controversy. | 
’ . | a 
Bride-To-Be’ in 
livery was started by the Post Of- 
Be, will be announced Monday by class mail and to provide an ad- 
zine Inc., newly formed Curtis torily met these objectives, and 
sale only at newsstands at $1 per| Congress.” Mr. Summerfield did | 
it will also be a home-planning tives.” | 
of unaddressed | 
advertising organization, but will| dropped, Mr. Summerfield ex-| 
Personnel to be announced in- 


clude Walter N. May as a v.p.,| 


publisher and advertising direc- 
tor; Mrs. Marjorie Binford Woods, 
v.p. and editor; Mrs. Alice Thomp- 
son, v.p. and general manager, and 
Clyde Bedell, v.p. and advertising 
counselor. 


dress system inaugurated in 1934) 
will continue. Under this system, 
circulars will be delivered with- 
out a name, so long as they carry 
a proper street address. Simpli- 
fied service will also continue on 
rural routes and to boxholders 
where no delivery service is avail- 
able. 


requests for such a_ hardship 
clause were rejected. 


B. F. Goodrich Co. 
Promotes Frank Tucker 


first president of the Periodical 
Publishers Assn. 


THOMAS VERSHUUR 


z Cuicaco, Dec. 28—Thomas Ver- 
B. F. Goodrich Co., Akron, has 'shuur, 57, veteran Chicago space 
named Frank T. ' salesman, died here yesterday. A 
Tucker, director| month ago he had left Specialty 
Beige ‘Salesman to join the sales staff of 
, Army Times. 
president, W. S./ Mr. Vershuur started his career 
Richardson. ‘in 1917 as an office boy in the 
Mr. Tucker has Chicago office of the old Munsey 
been identified |)-anization, and rapidly was pro- 
with Goodrich| moted to selling for the New York 
advertising and) sun. Later he worked for Argosy 
merchandising! nq other Munsey magazines, and 
since joining the | .uhsequently for both Macfadden 
aA = boron and McClure, chiefly on their out- 
director of advertising in 1940. ay ‘edie no arco Ste oe 
been active in the Off-the-Street 
Club work of the Chicago Feder- 
ated Advertising Club. 


Frank T. Tucker 


P&G Names Donald Robinson 

to Head Overseas Activity 
Donald H. Robinson has been 

appointed to fill the new position | Six Liller, Neal & Battle 

of director of overseas operations Staffers Named Partners 

for Procter & Gamble, Cincinnati, | Six members of the staff of Lil- 

effective March 15. Now managing ler, Neal & Battle, Atlanta, have 

director of Thomas Hedley & Co.| been made partners in the agency. 


| Ltd., P&G’s British subsidiary, Mr. | They are Howard G. Axelberg, ac- 


Robinson will be responsible for | count executive; Sam W. Longino, 


The decision to withdraw the 


all the company’s activities outside 
the U.S. The soap company now 
manufactures products in 12 coun- 
tries. 

With P&G since 1929, Mr. Rob- 
inson has worked in the advertis- 
ing department, the drug products 
division and on special assign- 
ments. 


production manager; Baron G. 
Roberts, art director; A. E. Sharp, 
account executive and public re- 
lations director; Greer L. Watts, 
account executive, and Sara Wil- 
liams, media director. 

The new partners, all with the 
agency 10 years or more, will also 
serve on the executive committee. 


DuMont, NBC 
Reveal Firings, 
Other Economies 


(Continued from Page 1) 
latter was a veteran producer, 
Ted Hammerstein, who directed 
the network’s daytime programm- 
ing. Nobody on the management 
level was included. 

Ted Bergmann, the network’s 
managing director, who released 
the news in a joint statement with 
Dr. Allen B. DuMont, head of 
DuMont Labs, said the regular 
AT&T contract for cable lineup 
“will be eliminated for about 50% 
of our stations.” The network has 
been spending an estimated 
$2,500,000 annually to lease the 
lines. 


= “Our study has shown both ad- 
vertisers and stations are relying 
increasingly on our improved tele- 
transcriptions,” Mr. Bergmann 
said. “At the same time we found 
our contracts with AT&T obligated 
us to finance facilities only 5% 
of which we used...Under our 
contract, we pay the phone com- 
pany for cable facilities eight 
hours a day, seven days a week, 
whether we actually use them for 
programs or not. There are almost 
50 stations in this hookup, some 
in single and dual station markets.” 

In the future, the cable will not 
be ordered regularly for some of 
these stations, which have been 
giving NBC and CBS most of their 
clearances, he indicated. Instead, 
these markets will be serviced 
primarily by teletranscriptions. 

Mr. Bergmann said fewer people 
are required to handle the owned- 
and-operated division since the 
sale of WDTV, Pittsburgh, to 
Westinghouse. He added that the 
staff which has been handling the 
complicated professional football 
schedule is no longer needed now 
that the season is over. 


# In view of Dr. DuMont’s in- 
sistence that he intends to stay 
in the network business (AA, Dec. 
20), some sources in the industry 
interpreted this development as a 
belt tightening move to keep the 
chain going until tv reaches the 
state where there are enough 
strong stations to make four net- 
works economically feasible. At 
the moment the network seems to 
be banking on heavy use of re- 
corded shows as the way out; the 
company has been working on an 
improved way of teletranscribing 
shows to give them the quality of 
good film production. 


Anheuser-Busch Gets 
10-Day Suspension 
for Excess Display 


MINNEAPOLIS, Dec. 29—Anheu- 
ser-Busch faces a ten-day ban on 
importing Budweiser beer into 
Minnesota for allegedly spending 
too much on advertising. Its St. 
Paul warehouse license also has 
been suspended for ten days. 

Dudley Ericson, state liquor 
control commissioner, slapped on 
the suspension because, he said, 
the brewer violated a 1943 law 
limiting the amount spent on store 
displays by brewers or wholesal- 
ers. The ban was to have taken 
effect Jan. 8, but Mr. Ericson 
granted a 20-day stay upon request 
of Anheuser-Busch attorneys. 

Brewer advertising at liquor 
stores is limited to a maximum of 
$100 a year for exterior displays 
and $25 a year spent on inside 
material at any one store. An- 
heuser-Busch is accused of “will- 
fully” violating the law by spend- 
ing from $156 to $517 at three 
Minneapolis stores. The ruling can 
be appealed to district court. 
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Rates: $1.25 per line, minimum charge 


THE ADVERTISING MARKET PLACE 


$5.00. Cash with order. Figure all cap 


lines (maximum—two) 30 letters and spaces per line; upper & lower case 40 
per line. Add two lines for box number. Deadline Wednesday noon 5 days 
preceding publication date. Display classified takes card rate of $14.50 per 
column inch. Regular card discounts, size and frequency, apply on display. 


RR ANS RARER MEAN! NRO 7 MET TERETE SS 2 MEDINA ARES 


HELP WANTED 


POSITIONS WANTED 


BARNARD’S ALERT EMP. SYSTEM 


NATIONWIDE 
BE SURE AT BARNARD’S 
Adv. Art Publ’g Research 
WA 2-2360 202 S. State 
ADVERTISING PLACEMENTS 
BOB CRAIG 
EMPLOYERS SERVICE BUREAU 


6 N. Michigan Chicago, Ill. 
COPYWRITER FOR 
MEN’S CLOTHING CHAIN } 
Perhaps you are now writing men’s copy | 
for an advertising agency. Or a large re- 
tail organization. li you want to work 
with one of the largest clothing chains, 
here’s your chance. We need a menswear 
writer with a sound knowledge of mer- | 
chandise, the ability to produce ideas for 
ads and campaigns, and the power to 
write forceful, selling copy. Send resume 
and request for interview. 
Box 7243, ADVERTISING AGE 
480 Lexington Ave. New York 17, N.Y. 
ADVERTISING & PUBLISHING 
FOR ALL TYYPES OF PLACEMENTS 
GEORGE WILLIAMS PLACEMENTS 
209 S. State St. Ha 7-1991 Chicago | 


FRED J. MASTERSON 
ADVERTISING - PUBLISHING 
All types of positions for men and women. 
185 N. Wabash Fr 2-0115 Chicago 


MOLENE PERSONNEL 
SPECIALISTS IN GOOD JUDGMENT 
ANdover 3-4424 
BANKERS BLDG. CHICAGO 3, ILL. 


F16-1155 


“Our 44th Year” 


1955 Specials 


Acct. Exec., 35-50, food-drug exp. 


Adv. Mgr., 30-40, heavy copy exp. $15,000 
Creative Dir., consumer exp. 5,000 
Pub. Rel., 30-40, public speaker $12,006 
Tech. Writer, agcy. exp. 8,500 


GLADER CORPORATION 


“The Agmey's Agency” 
Stanley D. Koch, Dir. Adv. Div. 
110S. Dearborn CE 6-5353 Chicago 


Qn ~ 
YOUNG COPY CHIEF 


for Midwestern Agency 


A personal producer with ideas, 
imagination, selling sense and a 
craftsman’s feeling about the 
quality of his output. Although 
this is not a specialized agency, a 
background in industrial and 
durable goods is preferable. A 
comer in his thirties will fit best 
into this established, fully-recog- 
nized, well-financed agency orga- 
nization, located in a major 
advertising center. Ours is a 
record of excellent service to 
prominent, high grade accounts. 
What is yours? Write Box 202, 


ADVERTISING AGE, 200 E. Illi- 
nois St., Chicago 11, Ill. 


| COMPLETE ADVERTISING MANAGER 


Outstanding young administrator, sound 
planner, proven creative ad man. Present- 
ly agency general manager. Eight years 


grams on industrial and consumer prod- 


ucts. Ready to join aggressive fim that 


|offers genuine growth opportunity. Five | 


figure salary. Write for resume. 


Box 7247, ADVERTISING AGE 
480 Lexington Ave. New York 17, N.Y. 


REPRESENTATIVES AVAILABLE 


West Coast Publishers’ Representative 
with offices in Southern California who 
has sold over 12 million dollars worth 
of advertising space in aviation, cosmetics, 
drug, food, liquor, mail order, men’s 
clothing, shoe, sporting goods and travel 
advertising fields wishes to represent one 
additional alert and aggressive publisher 


commission basis. 
Box 7249, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Tl. 


BUSINESS OPPORTUNITIES 


GREAT OPPORTUNITY— 
\A progressive Eastern merchandising dis- 
| play mfg. co. doing $350,000 annually (in 


Chicago intergrating sales and advertising pro-| production displays, using all types of 


| material) is open for proposition to raise 
| Sales to $500,000. Will consider financially 
able individual or organization to ‘coin- 
bine interests. 

Box 7242, ADVERTISING AGE 
480 Lexington Ave. New York 17, N.Y. 


MARKET RESEARCH ASSISTANT 
Statistician; consumer sales analysis. Now 
with N. Y. agency; B. S. Age 26. 

Box 7245, ADVERTISING AGE 
480 Lexington Ave. New York 17, N.Y. 


ARTISTS ART DIRECTOR. One man dept. 
Idea to rough to finish. Hundreds of pub- 
lished samples - Advertising, Editorial, 
Direct Mail, Record Covers, Book Jackets, 
Cartoons, Spot Production. Typography. 
Telephone in N. Y. Flushing 3-8133. 


March to advertising success 
In Sanders Dandy ABC 3 
Write good old Sanders 

Geneseo, N. Y. 


MISCELLANEOUS 


CANADA’S BEST MAILING LIST 
250,000 live names on Elliott stencils 
Call you list broker - TO - DAY 
or Tobe’s - Niagara on the Lake, Canada 


I UNDERSTAND ADVERTISING 
and its media. Not just a rote knowledge 
but a true understanding of the advertis- | 
ing robot. Creative young ad executive | 
wishes to join company or agency in) 
New England or Los Angeles. 

Box 7241, ADVERTISING AGE 
480 Lexington Ave. New York 17, N.Y. 


COPYWRITER, topnotch agency and store 
experience, fresh ideas, all media. 

Box 7248, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Il. 


MULTIPLE TALENT 
Creative Man. Copy, layout, production on 
national, trade, direct mail and specialty 
advertising. New York background. Ideal 
for small company with big objectives. 
Box 7246, ADVERTISING AGE 
480 Lexington Ave. New York 17, N.Y. 


ACC’T. EXEC. - MERCHANDISER 
Account Executive, qualified by exper- 
ience. Heavy food merchandising back- 
ground ...also other consumer lines. Will 
relocate. Seeking opportunity with large 
agency. Detailed resume on request. 

Box 7244, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


Advertising experience (con- 
sumer and trade copy, layout, 
media and market analysis, 
dealer helps, trade shows), 
with successful sales and 
merchandising background, 
seeks responsible post as 
Product Advertising Manag- 
er. Young (32), strong on 
organization and coordina- 
tion. Alert mind and good 
appearance. Résumé. 


Box 205 
ADVERTISING AGE 
480 Lexington Ave. 
New York 17, N. Y. 


- 


y) 


PACKAGING AND SALES 
% PROMOTION MAN _. 
Young mati with experience in packaging 
and/or sales promotion. To establish new 
function in fast growing power tool ac- 
cessory company located in the Mid-West 
at present employing 350 people. Salary 
will depend on background and experience 
of appiicant. Our employees know of this 
ad. Replies will be held in strict confi- 


dence. 
Box 201 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


The Midwest's 
outstanding placement 
service for Adv. - Art & 

allied fields. 

By appointment only 


59 E. MADISON + SUITE 1408 
CEntral 6-5670 


BIRCH 
sitet 


Executive 


Counselors 


in the 11 Western States on a straight) 


SPACE SELLING OPPORTUNITY 


Well seasoned space representative 
has opportunity to become associat- 

with one of the largest publishers 
of business papers. Position open in 
New York territory on long estab- 
lished ABC publications. Applicants 
must have industrial paper experi- 
ence. Salary and commission ar- 
rangement provides top compensa- 


tion. 
Box 203 ADVERTISING AGE 
480 Lexington Ave. N. Y. 17, N. Y. 


WANTED: A MASTERLY CHIEF 
(speaking pedagogwise) 


Born ad man, age 28, with 242 years 
agency experience in production, admin- 
istration, service and contact; plus 1 year 
as creative ad manager of large eastern 
bank, wants copywriting job under out- 
standing copy chief, a master wordsmith. 
The chief has to be a master to teach this 
Indian ... he learns faster than 90% of 
those who take the 4A advertising ability 
tests! Can carry writing load from start, 
but needs guidance to develop potential 
first-class talent. College (B.A., social 
science), single, veteran, Army reserve 
officer, college newspaper editor. Prefer 
Chicago agency, but open to offer. Avail- 
able March 1 at $5000. Box 206, Advertis- 
ae Age, 480 Lexington Ave., New York 
17, N. Y. 


ingredients of any advertisement, 
can write the kind of copy that 


of this advertisement, so you can 
Box 207 
200 E. Illinois St. 


CREATIVE MAIL ORDER COPYWRITER 
FOR MIDWESTERN AGENCY 


If you are convinced that ideas and copy are the most important 


opportunity for you to earn an excellent salary, plus profit-sharing 
income, in a congenial medium-sized agency. To fill this job you 
should be about 30 (give or take a few years) with a minimum of 
5 years solid copy experience. A mail order background is important 
and some insurance knowledge would be helpful. Tell us about 
yourself and include a snapshot, if possible. Salary is open, but we 
would like to know your approximate requirements. Our staff knows 


ADVERTISING AGE 


and have demonstrated that you 
sells, there may be an unusual 


write in confidence. 


Chicago 11, Ill. 


ADVERTISING 
SPACE SALESMEN 


Publisher of group of newspapers 
wants salesmen for major market 
cities. Experience in selling ad- 
vertising space to national ac- 
counts and agencies desirable. 
Generous salary to qualified men 
hired. Send complete information, 
including experience and current 
earnings to Box 196, ADVERTIS- 
ING AGE, 480 Lexington Ave., 
New York 17, N. Y. 


To administer: 


To Coordinate: PROMOTION, 


To assist: 
PACKAGING 


education and salary desired. 


480 Lexington Ave. 


PRODUCT MERCHANDISING MANAGER 
ANIMAL HEALTH INDUSTRY 


SALES, SERVICE, MARKET 
DEVELOPMENT AND FORECASTING 


PRODUCT DEVELOPMENT 
DIVISION MANAGEMENT IN PRICING, 


World-wide manufacturer wants man with thorough knowledge 
of the field, willing to travel and able to handle all phases of 
new section. College degree helpful. All usual benefits. Head- 
quarters, New York City. In reply state age, past experience, 


Box 204 ADVERTISING AGE 


ADVERTISING AND 


AND PLANNING 


New York 17, N. Y. 


FOOD MAN 


For advertising agency 
or food manufacturer 
Top advertising, merchandising 
man, age 37. Experienced in all 
phases of advertising and brand 
promotion of package goods in 
drug, food, variety and department 
stores; market research and testing 
with one of America’s largest 
agencies. Solid sales experience. 
Will travel. 5 
figure salary. Résumé on request. 
Box 208 Advertising Age 
480 Lexington Ave. 
New York 17, N.Y. 


Finest references. 


Advertising Age, January 3, 1955 


‘This Week in Washington... 


By Stanley E. Cohen 

Washington Editor 
| WASHINGTON, Dec. 30—When 
Congress assembles next week, one 
of the questions on everyone’s 
mind will be “What is happening 
to business?” 

Experts agree that 1955 will be 
a good year for business, but Dem- 
ocrats in Congress will be asking 
whether production will move 
ahead sufficiently to provide jobs 
for a growing labor force. 

The strong business recovery last 
fall made mincemeat of the Demo- 
cratic warnings of a 1954 recession. 
Nevertheless, Democrats have an 
eye on the monthly unemploy- 
ment report. If it passes 4,000,000 
‘in February—as some experts say 
it will—they will be ready with 
demands that the Administration 
sponsor job-creating programs to 
sop up pools of unemployment. 

While the President will be pro- 
vosing a highway program which 
will mean jobs for the construc- 
tion industry and its suppliers, the 
Republicans prefer to rely on busi- 
ness to provide new jobs. This 
worked fairly well in 1954, and the 
optimistic forecasts for 1955 pro- 
vide a basis for hope that it will 
continue to work. 


Three Key Industries: Commerce 
Department officials, who contact 
about 400 industries, report that 
the outlook for 1955 hinges to a 
considerable extent on the results 
achieved by the automobile, appli- 
ance and home building industries. 

These industries influence the 
outlook all along the line—from 
suppliers of steel, copper and alu- 
minum to manufacturers of pack- 
aging materials. 

Auto people talk in terms of 5,- 
750,000 cars, compared with 5,500,- 
000 in 1954, and home builders 
speak of 1,300,000 units, up 100,000 
from 1954. Neither of these goals 
represents a record, and there is 
feeling here that both industries 
will do better. 


“Temperate Optimism”: Com- 
merce Secretary Sinclair Weeks 
finds the prospects for 1955 “more 
promising than a year ago.” He 
says that the economy is moving 
forward and that the facts justify 
“temperate optimism.” As he sees 
it, the recovery of the past two 
months signals the end of the post- 
Korea readjustment, and the econ- 
omy will now move steadily ahead. 


WANTED: PRODUCTION MANAGER 


For metal sign plant doing nation-wide 
business. Must experienced in silk- 
screen work and lithographing on metal. 
Want responsible, middle-aged man who 
-is -seeking a permanent 
he can grow financially with the business. 
Give full details, age, experience, salary 
expected. Send photo—(snapshot will do). 
Box 189, ADVERTISING AGE, 200 E. 
Illinois St., Chicago 11, Ill. 


sition where 


CREATIVE WRITER 


Big city advertising ym A (not 
New York) has a fine opening for 
the right writer on consumer prod- 
ucts. Plenty of o rtunity for good 
creative work. Top grade clients. 
Unusual growth opportunities. Hap- 
y shop. gaming J salary open 
is 0,000. In your letter tell us why 
you should get it. 
Box 195 ADVERTISING AGE 
480 Lexington Ave., N. Y. 17, N. Y. 


- 


DOUG SMITH, I 


NC 


A complete placement service 
of Ad men, for Ad men... by an Ad man 
who has worked in all the jobs himself 
for over 20 years 


333 NORTH MICHIGAN AVENUE - CHICAGO 
FRanklin 2-3280 


Experts Put Stethoscope to Economy 


While production of manufactured 
goods was off 7% in 1954, demand 
was down only 1%, he points out. 
With inventories reduced and per- 
sonal income at peak levels, he’s 
confident the markets exist—for 
those who get out and sell. 
. - . 


Test Year? Experts agree that 
1955 will be a good year. They 
differ on the issue of whether it 
will be good enough. 

National. Planning Association, 
a non-partisan organization re- 
flecting views of leaders of busi- 
ness, labor and other groups, says 
the 2 to 5% increase in production 
forecast for 1955 means a higher 
level of unemployment than in 
1954. 

With a growing labor force and 
increased mechanization of pro- 
duction lines, NPA says a 7 to 
8.5% increase is needed to provide 
a “relatively high level of em- 
ployment” now, and the required 
growth will be 40 to 50% by 1965. 

2 o + 


Can Production Catch Up? Just 
two years ago, the Department of 
Commerce released a report called 
“Markets After Defense,” drafted 
by the nation’s leading economists. 
It estimated the U. S. would need 
a $365 billion gross national prod- 
uct (production of goods and serv- 
ices) by the end of 1955 if it was 
to hold unemployment down to 
the 2,000,000 mark. (In 1954 dol- 
lars, the goal becomes $375 bil- 
lion.) 

A recheck this week shows gross 
national production had reached 
$365 billion at the end of 1953, but 
in 1954 it slipped to $356 billion. 
To meet the goal spelled out in 
“Markets After Defense” the pro- 
duction of goods and services has 
to increase nearly $20 billion in 
1955. U. S. Chamber of Commerce 
forecasts say it should increase by 
$4 to $10 billion. And there are 
less restrained forecasts which in- 
dicate the economy may be “back 
on the track” by the time Dec. 31, 
1955, rolls around. 


Tom Slater, David Adam Head 
F&S&R Radio-TV, Film 


Tom Slater has been appointed 
director of radio-tv, and David 
G. Adam director of film-visual 
communications for Fuller & 
Smith & Ross, Cleveland. The 
agency’s present film-radio-tv de- 
partment has been divided to 
accommodate the “increased vol- 
ume of assignments for client sales 
training programs requiring mo- 
tion pictures and visual aids.” 

Mr. Slater was a v.p. and direc- 
tor of radio-tv for Ruthrauff & 
Ryan, New York, until June, 1954, 
when he resigned to become ad 
manager and director of radio and 
tv for the New Jersey Republican 
State Committee during the recent 
campaign. Mr. Adam has directed 
the combined activities of the film- 
radio-tv department of F&S&R 
since 1952. 


WBBM Drops Nighttime Rates; 
WBBM-TV Boosts Power 


WBBM, Chicago CBS o&o radio 
station, has established a single 
gross rate for day and night classi- 
fications, dropping its nighttime 
rates to base daytime rates, which 
remain unchanged, effective Jan. 1. 

Its companion television station, 
WBBM-TV, with the completion 
of a new antenna and transmitter, 
has increased its power more than 
five times—from 18,000 watts to 
100,000 watts. 


Simpson Names Snoderly 

Floyd A. Snoderly, formerly art 
director of Edwin C. Huster Co., 
Knoxville, has been appointed art 
director of Simpson Advertising 
Agency, Tampa, Fla. 
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SERVICE CITATION—Robert M. Gray, advertising and sales promotion 
director of Esso Standard Oil Co., 
tising Council’s chairman, Stuart Peabody, assistant v.p., Borden Co., 
for his service from 1949 to 1954 as volunteer coordinator of the 
council’s American economic system campaign. 


iin Sinn 


accepts citation from the Adver- 


200-Page Directory 
Helps Agency Keep 
PR Mailings ‘Right’ 


PITTSBURGH, Dec. 28—An editor 
going through his voluminous 
daily mail frequently comes across 
releases that have nothing to do 
with his publication’s field. This 
leaves the editor feeling a little 
peeved, especially on a bad day. 

Conscious of this factor, Ketch- 
um, MacLeod & Grove’s public 
relations department maintains a 
200-page loose-leaf directory of 
publications which makes it possi- 
ble to avoid mass mailings and 
sending releases to the wrong pub- 
lications. 

The directory lists names and 
addresses of 2,871 business papers 
in more than 150 classifications, 
196 general magazines in 13 classi- 
fications and newspapers in 126 
principal cities, as well as syndi- 
cates, wire services and radio and 
tv stations. It lists a number of 
publications not customarily cov- 
ered by other source _ books, 
including papers that carry no 
advertising but that do print pub- 
licity stories appropriate to their 
fields. 


= The department maintains 33 
special lists, including river town 
newspapers, oil country newspa- 
pers, Negro newspapers and syn- 
dicated columnists. 

Twenty-five copies of the direc- 
tory are in almost constant use, 
both by the p.r. men in preparing 
mailing lists and by mailing houses 
that serve the department. The 
pages are mimeographed, on legal- 
size sheets, and are bound in heavy 
cardboard covers. 

Business paper classifications 
are numbered. Other classifica- 
tions are identified by letters fol- 
lowed by numbers. Within each 
classification the publications are 
arranged in alphabetical order and 
are given individual numbers. 

To compile a mailing list a p.r. 
man needs only to jot down the 
identifying numbers of publica- 
tions to which he wants his release 
sent. A mailing house, using a 
duplicate copy of the directory, 
sends a copy of the release to each 
publication des:gnated. 

Publications that appear under 
more than one classification are 
cross-indexed, so that an editor 
won’t be sent two copies of the 
same release. 


s Principal publications in each 
classification are listed in capital 
letters. Beyond this, no attempt is 
made to indicate editorial likes 


|and dislikes. It is felt that the 


‘brief illness. Born in Lincoln, Neb., 


executives get this information 
better by study of the publications, 
copies of which are available in 
the agency library. 

Before the directory was com- 
piled, the department used a card 
file to keep the publication list 
up to date, but the cards often 
became lost or misfiled. It took a 
fulltime secretary several months 
to compile the “first edition” of 
the directory, and even while she 
worked at it there were frequent 
changes in publications. Even to- 
day, one secretary devotes much of 
her time to keeping the listings up 
to date. 


WILLIAM H. VODREY. 


East LIVERPOOL, O., Dec. 28— 
William H. Vodrey, 81, last sur- 
vivor of three men who founded 
the Brush-Moore group of news- 
papers in Ohio and Maryland, died 
at his home here Dec. 19. He had 
been ill for several years. 

Mr. Vodrey, who had been sec- 
retary-treasurer of the newspaper 
group since its founding in 1927, 
also was well known in Ohio as a 
lawyer for 57 years. It was as an 
attorney that he entered the news- 
paper business; on behalf of Louis 
H. Brush and Roy D. Moore, he 
negotiated the purchase of the 
Marion Star from President War- 
ren G. Harding in 1923. 

The Brush-Moore group con- 
sists of seven newspapers in Ohio, 
and one, the Salisbury Tribune, 
in Maryland. 


FRANK H. GALE 


SCHENECTADY, Dec. 28—Frank H. 
Gale, 83, General Electric Co. ad- 
vertising pioneer, died Dec. 21 at 
Ellis Hospital here after a brief 
illness. 

Mr. Gale had retired in 1933 as 
GE’s manager of conventions and 
exhibits, after 43 years with the 
company. 


JOHN A. GRIFFITH 


KansAs City, Dec. 28—John A. 
Griffith, 41, a partner and crea- 
tive director of Bruce B. Brewer 


& Co., Minneapolis and Kansas| - 


City agency, died here yesterday. | 
He had moved from Minneapolis 
to the Kansas City office a month | 
ago. 


MERRIL V. REED 

New York, Dec. 28—Merril V. 
Reed, 60, v.p. of Sales Manage- 
ment, died here Dec. 23 after a 


he had been associated for 31 years 
with Bill Bros. Publishing Co., 


‘lyears ago as head of the radio 


| 


ALEXANDER DANNENBAUM | 


PHILADELPHIA, Dec. 28—Alexan- 
der W. Dannenbaum, retired pres- 
ident of WDAS, died Dec. 23 in 
Presbyterian Hospital here. 

Mr. Dannenbaum retired five 


station. Before his association with 
the station he had been president 
of the Pine Tree Silk Mills, also 
in Philadelphia. 


VIRGINIA LARSON HEYL 


PITTSBURGH, Dec. 28—Virginia 
Larson Heyl, 49, account executive 
at Ketchum, MacLeod & Grove 
here, died Dec. 26 at Allegheny 
General Hospital after a _ five- 
week illness. Mrs. Heyl had re- 
signed last June as ad manager of 
the Pittsburgh Gimbel Bros. de- 
partment store to join the agency. 
She was a graduate of the Univer- 
sity of Wisconsin. 


Y&R Appoints Work V.P. 


Robert D. Work Jr., associate | 
copy director of Young & Rubicam, 
New York, has been appointed a 
v.p. of the agency. He will also be | 
assigned special duties in addition 
to supervising advertising copy. 
With the agency since its forma- 
tion in Philadelphia 31 years ago, 


Mr. Work started as an office boy. 


Presbyterian Papers Merge 

The Presbyterian Outlook, Rich- 
mond, Va., and the Presbyterian 
Tribune, Utica, N. Y., have merged 
to form the only Presbyterian 
newspaper jointly sponsored by 
the “Southern” and “Northern” 
churches. The paper will retain 
the name, Presbyterian Outlook, 
with a credit line, “Continuing the 
Presbyterian Tribune.” Offices are 
in Richmond. 
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PUBLISHERS 


Established repre- 
sentative invites 
publishers’ in- 
quiries regarding 
coverage of Mid- 
die-West terri- 
tory. 


james k. millhouse 


PUBLISHERS’ REPRESENTATIVE 
5124 W. Irving Park Rd., Chicago 41, Ml 
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Evening Daily Times 
Sunday Democrat & Times 
Represented Nationally by Jann & Kelly, Inc. 


7a 


~ GHECK WHY 


~ DAVENPORT NEWSPAPERS | 
are FIRST in advertising lineage | 
in the $443,975,000 | 
QUAD-GITY MARKET 
AND ALL IOWA 


Morning Democrat 


f 
— 


Serving the Quad-Cities of Dav- 
enport, lowa; Rock Island, Mo- 


line and East Moline, Illinois. 
HEADQUARTERS: Davenport, 
lowa. 


IF YOU 
NORMAL |! 
IN YOUR HUSBAND'S 

BUSINESS... 


HAVE A 
NTEREST 
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Read this tribute to a helpful wife from 
Robert L. Greene, Account Executive, Luckoff & Wayburn, Detroit 


Mr. Greene’s letter needs no 
speaks for itself: 


“I wonder”, he asks, “how many wives read 
Advertising Age. Originally I had AA sent to 
my home because good reading deserves leisurely 
reading. I like to sit down and relax with Ad 


Age. But so does Mrs. Greene! 
“She curls up in a chair with 


ing the baby and getting the kids to school. 
When I come home in the evening, she briefs me 
on items that caught her eye and makes many 


helpful suggestions. 
“I suppose this is a tribute to 


HOV 


publisher of Sales Management. 


embellishing; it 


and newsiness . 


. . Since her only concern with 


advertising is the normal interest any wife has 


it between feed- 


in her husband’s business. Move over, LHJ and 
House Beautiful! Advertising Age has unsus- 
pected depths of readership! 

“She says Jim Woolf alone is worth the sub- 
scription price.” 

Note what Mrs. Greene has to say about 
James D. Woolf’s weekly AA articles, “Salesense 
in Advertising.” 
Advertising Age (52 issues only $3!) you get 


With a home subscription to 


FREE a Handbook of the best of the Salesense 


AA’s readability 


Advertising Age, Dept. J3 


200 E. Illinois St., Chicago 11, Illinois 


Please enter my 1-year subscription to Advertising Age. I am to 
receive FREE a copy of James D. Woolf’s “Salesense in Advertising.” 


My Name 


articles. A word to the wives is sufficient! 


Do it NOW... with this Coupon! 


Firm 


C1) Home or Add 


C1) Company 
City. 


Z State 


1 My check for $3 is enclosed. [J Bill me later. [ Bill my firm. 
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Only 63 working days until April 4, 1955* 


*That's the day the basic black-and-white page rate 
for SPORTS ILLUSTRATED will be increased 9% — from 
$3150 to $3415. 

SPORTS ILLUSTRATED’s original rate was based on a 
circulation of 450,000. Present weekly circulation is 
averaging 525,000 (publishers’ estimate) and as of 


the first weeks in January, will be 575,000 weekly— 
up 28%! 


vitality, reader acceptance, merchandising impact, ad- 
vertising results. William W. Holman, Advertising Di- 
rector, 9 Rockefeller Plaza, New York 20, N. Y. 


Get the entire SPORTS ILLUSTRATED story—editorial 
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